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d Unveils New Models for 1956— 
Tre 1956 Ford models went on showroom display last Friday (Sept. 23) featuring a lower roof line, restyled grille, more 


the “packaging-the-passenger" 


+ standard safety equipment and a 12-volt electrical system. This is a Customline four-door sedan. 
concept. (Story and other photos on Page 53). 
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| |Changeovers Hold Back Output 
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By Martin L. Whitmyer 
Staff Writer 


ONTINUALLY increasing out- 
put at Ford Motor Co. offset a 
ght decrease at General Motors 
week to give U. S. auto manu- 
rers an industry-wide produc- 
of 122,701 cars, or just 953 


More units than the previous week. 


Last week’s output was 122.1 
ercent of Automotive News’ 


three-year index, as compared 
with 119.3 percent compiled on 
the previous week’s 121,848 cars. 
The average weekly production 
for the first 37 weeks of this year 
wag 155,774 cars. 

Because Plymouth and Packard 
did not return to assembly opera- 
tions last week, the industry may 
not reach its goal of 475,000 cars 
this month. It is now estimated 


| Car Sales Still Booming .. . 


Another 600, 


By Robert M. Lienert 
Associate Editor 
56s in the new-car market 
in volume for the first time, 
Werall sales are continuing at a 
ace that should make September 
he seventh month in a row to top 


4 


F 00,000 registrations. 


This monumental 600,000-cars- 
month sales skein, first woven 
March, has been unbroken 


Burden of the September sales 


» erformance has been borne by '55 
/iodels, as dealers with heavy 
-tocks turned to razzle-dazzle tac- 


Inside 
Auto News 


@ Door locks get long-range 

safety treatment. Engi- 

neering Section highlight, 
Page 25. 


New ’56 entries: Mercury, 
Page 50; Ford, Page 58. 


Is exclusive dealer doomed? 
Page 2. 


"New-car and truck registrations and 
Rew-car prices, Page 46. Used-car 
@uctions, Pages 6, 45. Produc- 
tien by makes, Page 61. 


; 


000 Month? 


tics, generous credit and slashed 
prices to move them out. 
= * * 
SOME critics of turns taken by 
auto retailing in recent weeks 
say that September sales remain 
good only because jittery dealers 
(Continued on Page 4, Col. 2) 


that September output will total 
465,000 cars. Both Packard and 
Plymouth are scheduled to resume 
production today (Sept. 26). 


* * * 


— manufacturers, many of 
whom have been hampered by 
strikes this month, are expected to 
produce in the neighborhood of 
87,000 vehicles this month. If com- 
mercial-car output is held to that 
estimate, it will mark the lowest 
monthly production since Febru- 
ary, when only 61,689 units were 
produced. 


It also now appears that the 
production of the six-millionth 
car of 1955 will fall short of the 
Sept. 30 goal. If the estimate of 
465,000 cars for this month is 
attained, it will mean the manu- 
facturers will complete the third 
quarter with approximately 5,- 
994,844 assemblies behind them. 
That would mean the six-mil- 
lionth car of ’55 will roll from 

(Continued on Page 61, Col. 3) 
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Entered as Second Class Matter 
at the Postoffice, Detroit, Mich. 


This issue includes the monthly 


ENGINEERING SECTION 


$8 Per Year, 25c Per Copy 


GM Expects ’56 Sales 
To Equal or Pass °55; 


-Million Market Seen 


Wiles’ Forecast of More Car Volume Sets Second Place 


As & 


arget; Cadillac Plans Peak Output 


While some industry executives are looking for a mod- 
erate decline in 1956 car sales, the General Motors divisions 
which have held new-model press previews to date assert 
that they are planning on 1956 sales being as high or higher 
than 1955. The stories below give an insight into GM think- 
ing. Also see report from Oldsmobile executives on Page 2. 


Cadillac 
By Pete Wemhoff 


Editor, Automotive News 
— industry’s 1956 sales should 
be as big, perhaps higher, than 
in 1955 and Cadillac is prepared to 
produce a record 
156,000 cars next 
year, General 
Sales Manager J. 
M. Roche told a 
1956 - model pre- 
view in Detroit 
last week. 

He said prices 
would be higher 
on the new mod- 
els, which will ee. 
offer a 285 horse- ms 
power engine on J. M. Roche 
regular models and 305 on the El 
Dorado. (Lincoln’s ’56 horsepower 
is 285). The new cars, also featuring 
a smoother Hydra-Matic, will go 
on display in dealer showrooms 
Oct. 24. 

Roche also revealed: 

1. Seat belts will be optional on 
1956 models; “crash instrument 
panels have been offered for sev- 
eral years.” 

2. There are 62,000 orders on 


Conventions 
Reports on state conventions of 
auto dealers: Page 2— 
New York State, Kansas; Page 
3—Vermont; Page 4—South Da- 
kota; Page 6—Illinois, Delaware; 
Page 8— Wisconsin; Page 58 — 
Minnesota. 


dealer books; “by introduction time, 
we expect that total to reach 90,- 
000.” 


3. No appreciable change has 
(Continued on Page 4, Col. 3) 





Mercury Offers 13 Models For '56— 


There are 13 models in the 1956 Mercury line, three of them newcomers. Mercury is featuring a choice of three engines,| Ford prices is expected to spread 
going up to 225 horsepower, but with accent on higher torque in the medium-speed ranges. The 1956 models have a lower| throughout the industry as other 
silhouette and safety features. Above is the Mercury Monterey four-door sports sedan. (Story and more pictures are on Page 50). 





Buick 


By Robert M. Finlay 
Editorial Director 

LINT.—Topping all the optimists 

to date, Ivan L. Wiles, general 
manager of Buick, predicted Wed- 
nesday that the 
industry would 
sell eight million 
cars in the domes- 
tic market in 1955 
and would do as 
well or better in 
1956. 

Speaking ata 
preview of Buick’s 
1956 models here, 
Wiles asserted : 
that while that -_- 
may sound opti- Ivan L. Wiles 
mistic, the prophets who sounded 
optimistic at the beginning of 1955 

(Continued on Page 58, Col. 1) 


Top Cars 


New-car registrations for seven 
months, plus 18 states for Au- 
gust: 

1955 Pos. 
1—944,192 
2—922,753 
3—463,805 
4—416,595 
5—356,488 
6—324,552 
7—222,004 
8—175,250 
9—101,769 

10— 87,576 
1l— 76,2238 
12— 63,997 
13— 59,155 
14— 32,694 
15— 29,158 
16— 19,325 


Make 1954 Pos. 
Chevrolet 843,085— 2 


Further details on Page 46. 


Ford Price Hike 
Seen Beginning 


Of °56 Trend 


By Maynard M. Gordon 
News Editor 
IGHER costs for labor and raw 
materials were translated last 
week into list price increases rang- 
ing from 2.4 percent to 6.3 percent 
on ’56 Ford cars. 

The price boosts, effective with 
Ford dealership debuts Friday, 
came a week after Lincoln an- 
nounced upward pricing of its ’56 
entries. Mercury prices are to be 
announced shortly before dealer- 
ship introductions Thursday 
(Sept. 29). 

The across-the-board kickup in 


(Continued on Page 57, Col. 1) 
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Unethical Ads Also Hit. . 


AUTOMOTIVE NEWS, SEPTEMBER 26, 1955 


Kansas Dealers Blast 
Unsound Financing 


WICHITA, — About 700 members 
of the Kansas Motor Car Dealers 
Assn. blasted unsound credit prac- 
tices and unethical advertising at 
the group’s annual two-day con- 
vention here. 

In a resolution approvad at the 
convention, the dealers urged “all 
franchised dealers, finance com- 
panies, banks and other lending 
_agencies to adopt policies: that 


Highway Group 
Again Headed 
By vanderZee 


WASHINGTON. — A vanderZee, 
vice - president of Chrysler Corp., 
was reelected chairman of the In- 

ter - Industry 
Highway Safety 
Committee at the 
annual meeting of 
the committee in 
Detroit. H. D. 
Tompkins, vice- 
president of Fire- 
stone Tire & Rub- 
ber Co., was 
elected vice- 
chairman and 
Walter B. Cooper, 

A. vanderZee a Chevrolet dealer 
in Fort Collins, Colo., was named 
secretary-treasurer. 

“During the meeting,” vanderZee 
said, “the committee set forth by 
resolution its view that an efficient 
system of highways is vital to the 
growth and development of our 
nation’s economy and to the de- 
fense and safety of our citizens.” 

He said the committee suggested 
that congress explore practical 
methods of finance developed and 
successfully used in our American 
free enterprise system and urged 
early congressional action on the 
highway program. 





will restore sound practices in the 
sale and financing of motor ve- 

hicles.” 

The dealers also urged the Better 
Business Bureaus of Kansas and 
elsewhere to investigate and bring 
action against unethical adver- 
| tisers. 

They suggested that newspapers, 
radio and TV stations assist in this 
| program by more deligently screen- 
ing the advertising for false and 
misleading statements. 

Contending that the NADA guide 
book contributes to unsound used- 


|car valuations due to the necessary 


delay in publication, the Kansas 


|dealers recommended that a study 


be made regarding “the advisability 
of the retail column in the guide 
book being eliminated and that an 


average wholesale price be substi- | 


tuted for the ‘As Is’ cc!umn.” 

Keynote speaker was Kansas 
Gov. Fred Hall who strongly criti- 
cized the Federal Government for 
its failure to cooperate with the 
state governments in the build- 
ing and improving of highways. 

Recalling that the Governors 
Conferences of the past two years 
had proposed the use of revenue 
bonds to finance the roads, Hall 
stated that “the states have been 
willing to carry out their part of 
the road problem but cannot do it 
as long ag the Federal Government 
pre-empts all revenue.” 

Hall also partly explained the 
new Kansas law which hag substi- 
tuted a complicated system of 15 
different types of license tags in 
lieu of the former ton-mile tax. 

Other speakers were James C. 
Moore, NADA general counsel, 
and Alan G. Rude, executive vice- 
president of Universal C.LT. 

New officers of the association 
are J. M. O’Mara, president; Paul 
Swartz, vice-president, and Elmer 
K. Beeman, treasurer. Roscoe Ham- 
bric is secretary-manager. 


Kansas Dealers Name Officers— 


Officers elected at the 24th annual meeting of the Kansas Motor Car Dealers 
Assn. are, from left: Elmer K. Beeman, Topeka, treasurer; Roscoe Hambric, Topeka, 
secretary-manager; Paul Swartz, Salina, vice-president; Barney Cagelman, Hays, out- 
going president; J. M. O'Mara, Hutchinson, new president, and R. D. McKay sr., 


Wichita, NADA director. 


Both See Gains in 1956 


DeSoto, Olds Aim High 


om . * 
NEW YORK. ,—. Qidgmobile_ will 


capture 10 petoent gfe ,the a 
in 1956, General ae 
Wolfram and {General Slee hee 
ager G. R. Jones predicte at a 


dealer preview here lagg week. 
They forecabt that s is ho 
cars would be 


bile’s sales for the 1955 model year 
were 636,732, they reported, which 
means that, according to their fore- 
cast, their 1956 goal represents a 10 
percent increase. 

Wolfram said Oldsmobile would 
hike its capacity 50 percent to 150 
cars an hour. He reported that 
Oldsmobile sales in the New York 
zone were up 62 percent over 1954 
through July, compared to a 24 per- 
cent industry gain for the area. 


Is Exclusive Dealer Doomed? 


By W. C. Lockwood 
Staff Writer 

ANADA’S Federation of Auto- 
mobile Dealers Assns.—meeting 
for the first time outside Canada— 
heard Howard B. Moore, executive 
vice-president, express concern in 
Detroit last week for the future of 
the principle of exclusive dealing 

in the automotive industry. 


Moore said he had been told that 
the “end of exclusive dealers was 
being discussed in the industry.” 

Frederick J. Bell, NADA execu- 
tive vice-president, visited the Ca- 
nadian dealers on the second day 
of the parley. He was enroute from 
the Minnesota Automobile Dealers 
Assn. convention to NADA head- 
quarters in Washington. 


Moore prefaced his remark with 
a prediction that—if present fac- 
tory trends continue — manufac- 
turers May someday sell cars to 
anyone just as hardware is being 
sold today. 


* * * 


H® TOLD the dealers that “what 
happens in the U. S. today will 


happen in Canada _ tomorrow.” 
Moore said that some U. S. fac- 
tories were selling cars to various 
levels of government for less than 
a dealer could buy them. 

“This,” he said, “puts these gov- 
ernments in a very advantageous 
position in the used-car market.” 

Moore joined C. Reg. Howell 
(Lincoln-Mercury-Meteor), the re- 
tiring president, and his successor, 

James L. Cooke, 
automobile dis- 
tributor and 
retailer (Stude- 
baker - Packard- 
Willys - Hudson- 
Jaguar - Morris), 
in decrying pres- 
ent marketing 
and advertising 
practices. 

This, however, 

a i he laid to factory 

J. L, Cooke policies. In his 

talk, Moore said that he was saying 
“the things dealers are thinking, 
but can’t prudently say to their 
factories.” 


Then he bluntly added: “Good 


Business Barometer 


Auto Production — 147,576 cars, 
trucks in week vs. 68,950 year before. 

Department Store Sales—Up 11 
percent in week from year before. 

Freight Loadings — 706,575 cars, 
up 105,050 cars from year ago. 

Gasoline Stocks — 154,337,000 
barrels, an increase of 1,045,000 bar- 
rels in week. 

Jobless Claims—160,800 vs. 248,- 
800 year before. 

New-Car Sales — 4,328,162 in 
1955 to date vs. 3,394,861 year be- 
fore. 

New-Truck Sales — 534,737 in 
1955 to date vs. 510,099 year earlier. 

Oil Stocks — 255,645,000 barrels, 
a decline of 3,717,000 barrels in week. 


Steel Output — 95.7 percent of 
capacity estimated vs. 95.7 percent 
week before. 

Treasury Bills—1.981 percent year 
discount vs. 2.104 percent week before. 

Used-Car Prices—$757 Septem- 
ber to date vs. $769 in August. 

* * ®# 


Common Stocks 
Sept. Sept. 

2 14 ‘High 
9% % 13% 
95 89% 95% 
144%, 139 145 
3% 4% 5 
15% % 17% 


53.58 50.30 


1955 


Am. Motors 
Chrysler 


Average 


faith, honor and ethics are on vaca- 
tion from the auto business. I don’t 
mean there are no honorable men 
but any honorable man is forced 
to do the things he does by policy.” 

Moore described the present pol- 
icy as “volume and expediency and 
any expedient to get volume.” 

- * e ~ 


E TOLD the 713 dealers from 

all over Canada that each might 
be the “buddy of executives today 
and then have your throat cut to- 
morrow. There’s no security, they’ll 
sign you up today and in six months 
you'll be split or splintered.” 

He obviously was referring to a 
current splitting of dual dealer- 
ships by one of the Big Three in 
Canada. Moore said that it was time 
someone spoke up and said the 
things he was saying. 

“Things won’t improve for some 
dealers for a long time,” he told 

them. “For other dealers they’ll 
never improve.” 

Moore reminded the dealers that 
their first loyalty was to them- 
selves. “Your loyalty to dealers 
transcends all other loyalties in this 
business. It gives me a laugh to 
hear factories quote dealers’ prof- 
its. They pick out the periods when 
a simpleton couldn't fail to profit.” 

* * ~” 
AN FADA survey stated that Ca- 
nadian dealers were showing a 
2.97 percent profit on volume of 
sales. 

Speaking of advertising and 
business practices in the retail 
field, Moore said “people can’t 
believe the ads you run unless 
they are simpletons.” 

He said that he believed it was 
these methods that defeated the 
excise tax refund asked by the 
dealers. However, in a resolution, 

the convention voted to continue 
the fight to regain the 5 percent 
paid on automobiles in stock when 
the levy was pared from 15 to 10 
percent this year. 

George Romney, president of 
American Motors Corp., one of the 
principal speakers at the conven- 

«Continued on Page 59, Col. 1) 
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DETROIT.—“We are determined 
tovrack-the top 10 field in 1956 and 
Hen pap from there,” A. B, Niel- 

sen, general sales 
manager for De- 
Soto, told 2,000 
dealers and sales- 
men at the De- 
troit region dealer 
and press pre- 
view last week. 

Noting that the 
company had sold 
93,266 cars since 
January, Nielsen 
told the dealers: 

A. B. Nielsen “Those sales fig- 
ures will be beaten by a minimum 
20 percent and we will accept noth- 
ing less. You have the product to 
do it, a perfectly beautiful automo- 
bile, equipped with many design 
and technical advances completely 
new.” 

He said that DeSoto will build 
more cars in the last quarter of 
1955 than in any previous final 
quarter. He added that up to last 
week, almost a month before the 
announcement of the 1956s, DeSoto 
had completed 3,700 cars. 


Boat Shipments of Cars 


25 Percent Behind ’54 

BUFFALO.—Shipments of new 
automobiles to Buffalo via lake 
boat are about 25 percent behind 
last year. 


The decline is blamed princi- 
pally on a sharp increase in the 
rail movement of cars from De- 
troit to Eastern Seaboard points. 
The Interstate Commerce Com- 
mission last year granted rail- 
roads permission to reduce freight 
rates on auto shipments. 


N.Y. Dealers Open 


Action Campaign 


Franchise Relief 
Near, Says Yarnall 


ARANAC, N. Y¥.—The New York 

State Automobile Dealers Assn. 
last week pledged itself at its 32nd 
annual convention to fight for 
dealer rights in a bold, decisive 
campaign. 

The association opened its cam- 
paign after applauding NADA 
President Frank Yarnall’s prom- 
ise of “some action in the next 
12 months to eliminate the fear 
by franchise.” 

The following statements of pol- 
icy were recommended by the 
industry relations committee and 
unanimously approved by the 
NYSADA board of directors and 
by the membership in convention 
here: 

1. To re-examine the long-time 
position of this association, which 
has been opposed to resorting to 
legislation to correct some of the 
evils in the retail automobile indus- 
try. The association stated that in 
order to protect the business, legis- 
lation may be needed, rather than 
the council-table approach. 

2. To protest the direct sale by 
manufacturers to state and local 
governments of new vehicles at 
prices that are below dealer cost. 

3. To record opposition to and 
express alarm at the increase in 
(Continued on Page 61, Col. 4) 


S-P Consolidates 
Auto Operations 


Into 2 Divisions 


DETROIT. — Consolidation of all 
Packard and Clipper operations 
into a Packard-Clipper division, 


R. P. Laughan H. E. Churchill 


and Studebaker car and truck oper- 
ations into a Studebaker division 
has been announced by James J. 
Nance, Studebaker-Packard presi- 
dent. 

Robert P. Laughan has been 
named manager of the Packard- 
Clipper division, and Harold E. 
Churchill, manager of the Stude- 
baker division. 

Reporting to Nance, they wil] ad- 
minister the divisions as separate 
operating organizations, and pro- 
vide coordination between divi- 
sional operations, corporate depart- 
ments and staffs. 

According to Nance, the latest 
divisionalization move constitutes @ 
major step forward in overall plans 
for development as a producer of 
automobiles in all three major price 
classes—low, medium and high. 


1956 Meteor Makes Canadian Debuf— 

A low roof line, longer, lower body lines and a new V-sweep grille are some of the 
style changes to be seen on the 1956 Meteors which will be displayed by Mercury 
Lincoln-Meteor dealers across Canada on Friday (Sept. 30). New features include 
standard safety equipment, a 202 horsepower overhead valve V-8 engine, chassis 
improvements and a 12-volt electrical system. The new cars will be built in fou 
series, Rideau, Station Wagon, Niagara, and Meteor, offering 14 body styles. This 


is a Meteor Victoria. 











ANY dealers and dealer associ- 

ations write for a recommen- 
dation of how best to cope with 
the present price hysteria. Isn’t it 
always best to ignore competition 
and concentrate on running your 
own establishment and tell custom- 
ers the advantages they gain in 
buying from you? 

Isn’t it time to return sanity to 
this trade? Wouldn’t strong in- 
stitutional advertising stand out, 
attract attention and build con- 
fidence in the dealership which 
employs it as compared to the 
bevy of gimmicks and giveaways 
offered by competitors? 

Wouldn’t such promotion be your 
part in helping to return sanity 
and stability to the trade? My sug- 
gestions on telling the dealer story 
appeared in this column Aug. 22, I 
recommend them for review. 

- 


Sore Spot in Hartford 
WAS in Hartford, Conn., not 
long ago and read a local paper. 
Most dealer advertising was a dis- 
grace—one franchised dealer, for 
instance, offering new cars of com- 


Dealers tell me 


By John 0. Munn 


AUTOMOTIVE NEWS, SEPTEMBER 26, 1955 


Underconsumption Cited at Vermont Parley . . . 
Overproduction Plaint Deflated 


Aways, Free Trips, Price Packs, 
Nothing Down 
“O'TOOLE cae co. 
“asks 

“WHO PAYS FOR THEM? 
“Buying a car is a serious invest- 
ment... be sure you aren’t tricked 
into a deal which is false economy! 
“Spend Your Money Where You 
Make It! 

“Whenever payrolls are taken 
into consideration, it is a normal 
tendency to think in terms of man- 
ufacturing. Too often we are prone 
to overlook—and certainly under- 
estimate—the smokeless industries 
which contribute so substantially 
to the economy of Corvallis. 

“We refer to the doctor, the 
baker, the retailer, the attorney, 
the shoe repairman and others, 
which, collectively, make up the 
bulk of our community income. 

“Consider, for example, the auto- 
mobile dealers of Corvallis. These 
dealers are among our most civic- 
minded and progressive businesses. 
Together they employ more than 
175 people who earn nearly a MIL- 
LION DOLLARS each year. 
“These employes, by choice and 






MANCHESTER, Vt. — Under- 
consumption, not overproduction, is 
the real cause of the auto dealer’s 
problem, the Vermont Automobile 
Dealers Assn. was told at its 10th 
annual convention. 

Harold J. Moye, former NADA 
director and past president of the 
Massachusetts State Automobile 
Dealers Assn., urged the dealers 
to lend their efforts to creating 
ever-expanding markets. 

“Through the collective thinking 





Preparing for Cleveland Auto 


of 36,000 automobile dealers,” Moye 
said, “we should be able to present 
a@ program that would bring about 
a continually expanding market 
and produce an ever-improving 
transportation system for the 
nation.” 

The dealers also passed a resolu- 
tion to be sent to Gov. Joseph B. 
Johnson protesting the recently 
adopted practice of having the 
State purchasing agent solicit bids 


Show— 


Planning the Cleveland Automobile Dealers Assn.’s 1956 auto show are, from left, 


for State cars direct from the 
manufacturer. 

Carl R. Lane, executive presi- 
dent of the Connecticut Automo- 
tive Trade Assn., urged the 
dealers to try to have their license 
law amended so the industry 
would get some protection from 
fees paid to the State. 

J. E. Farr, Bellows Falls Stude- 
baker dealer, was elected president 
of the Vermont association. Other 
officers are Raymond S. Roberts, 
Brattleboro (Chevrolet - Olds- 
mobile), first vice-president; Peter 
Val Pread, Rutland (Oldsmobile), 
second vice-president, and David 
C. Perry, Barre (Ford), secretary- 
treasurer. 

Ivan E. Edwards continues as 


_ | executive secretary. 





Paris Gimmick 


Backfires; Dealers 


Out Extra $12,000 


MIAMI. — Colonial Pontiac bade 
bon voyage to 20 purchasers of 
new cars as they began a free trip 
to Paris, but it was a $12,000 head- 
ache for owners Bert Kahn and 
Harvey Salomon. 

The “Trip to Paris” promotion 
was predicated on a planeload of 
66 passengers, and a contract had 
been made with a nonscheduled 


ee a 






bottom row: Frank M. Condon (Chrysler), R. Earl Burrows, show manager; Chairman 
Samuel L. Marshall; Walter Grabski, association president; J. Marc Lance (Oldsmobile), 
and A. D. Pelunis (DeSoto). Top row: Ralph S. Stewart (Buick); J. B. Gordon, assistant 
show manager; Anthony L. LaRiche (Chevrolet); E. G. Norgar (Hudson); Ferro Tranquillini 


petitor’s makes on his used-car lot. 
One dealer ad stood out conspic- 
uously — Russell Taber’s. He runs 


business logic, are loyal to Corval- 
lis merchants, professional and 
service institutions. Most own their 


airline for the journey. 
As the deadline neared, Kahn 
and Salomon were short 46 pas- 


1} 
s 


eainete 








only institutional ads—brief state- 
ments regarding his responsibility 
as a purveyor of satisfactory miles 
of transportation. 

Such advertising must be effec- 
tive because saleswise Taber has 
more than kept pace with his share 
of the increased production of his 
factory. He is adding 15,000 square 
feet to his service department. His 
used-car turnover has not exceeded 
20 days in the last 15 years. 

y dealers have been suc- 
cessful, too, in combating boot- 
legging, cross selling, the en- 

it of metropolitan deal- 
ers on fringe areas. 

This column recently produced 
an advertisement—an editorial 
written by A. G. Mayse, editor and 
publisher of the Paris (Tex.) News 
—that brought a lot of comment. 
Mayse says Many newspapers and 
dealers all over the country wrote 
him for tear sheets. I am thankful 
to him for taking care of all in- 
quiries. 

+s ? 


O’Toole Ad Is Effective 


NOTHER such ad has come to 
my attention from the Corval- 
lis (Ore.) Gazette Times. It is a 
half-page ad of O’Toole Motor Co. 
(Chevrolet - Oldsmobile) which is 
sure to be outstanding in its effec- 
tiveness and I therefore give it to 
you in its entirety with the permis- 
sion of Mr. O’Toole for any dealer 
or dealer group to use it in its en- 
tirety or lift from it any para- 
graphs that are particularly adapt- 
able for any given situation. This 
is the O’Toole ad: 
“SEE O’TOOLE FIRST... 
Get The Facts.— Gimmicks, Give 
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And |‘ 


homes; they work on civic drives, 

with the P-TA, Boy Scouts and help 

develop our churches and schools. 
* * * 


Civic Loyalty Noted 

HE automobile dealers,” the ad 

continues, “have BIG invest- 
ments in their shops with equip- 
ment, tools and parts to be at your 
constant service. The taxes they 
pay—on both business and home— 
play a very important part in keep- 
ing your taxes equitable. 

“Their contributions help put 
over the United Fund and aid in 
keeping solvent many other organi- 
zations, institutions and local pro- 
motions. 

“What participation, financial 
or otherwise, do you receive in 

Corvallis from the automobile 
dealers outside the city? What is 
his interest in you as a customer 
other than a means to swell vol- 
ume? Does he want to service 
your car after he has sold it? 

“True, one of the joys of earning 
a living is spending the fruits of 
your labor where and when you 
please. For the most part there are 
no strings attached to the income 
at your disposal. Only common 
sense governs expenditures. 

“Of late — and gaining in fre- 
quency—temptations are placed in 
the path of common sense. These 
temptations are in the form of 
‘comeon’s’ of huge savings. After 
careful analysis, these huge sav- 
ings turn out to be false economy. 

x * 


‘Tremendous’ Deals? 
UCH is the case, we feel, with 
the falaciously labeled ‘tremen- 
dous’ deals offered by metropolitan 
auto dealers. It’s truly unfortunate, 
but a good many people from Cor- 
vallis have fallen prey to the ‘city’ 
boys’ glib offers of gigantic sav- 
ings, no down payments, free trips 
and other gimmicks. 

“In the final showdown these 
people have learned to their dis- 
may that they have actually 
LOST MONEY on their ‘tremen- 
dous’ deal. 

“O’Toole Motor Co. is in business 
today—and will be in the years 
ahead—because it offers the best 
products available and because it 
stands solidly behind the cars it 
sells. The same is true of the rest 
of the dealers in Corvallis. The 
competition between us is keen— 
but CLEAN! If O’Toole can’t make 
the deal, we want to see any other 
Corvallis dealer make it. 

“The automotive industry in Cor- 
vallis has a big investment in Cor- 
vallis and it has a genuine interest 
in you, the customer. 2 


A Warning 


“WE AREN'T advocating a walled 
, 


ity’ O’Toole’s ad declares. 
See MUNN, Page 59, Col. 5) 






















(foreign cars), Joseph M. Erdelac (Mercury); 


Walter S. Stearns (Plymouth); Frank H. Porter 


sengers. The airline would not keep 
the contract unless the plane was 


(Cadillac); Mark H. Zettelmeyer sr. (Imperial); C. T. Mack (Oldsmobile), and Sanford filled 


Nudelman (Pontiac). 


Compulsory Fee Proposed 
As Cure for Bootlegging 


DANVILLE, Va. — Ten members 
of the Danville Automobile Dealers 
Assn. have proposed to the Mon- 
roney subcommittee on auto mar- 
keting that bootlegging be con- 
trolled by compelling a dealer who 
sells new cars in another dealer’s 
area to pay for the pre-delivery 
and post-delivery servicing of the 
cars. 

Along with the questionnaire 
sent to all dealers, the Danville 
dealers returned the following 
signed statement: 

“In response to your suggestion 
that auto dealers make additional 
comments we would like to present 
the following thoughts. The auto- 
mobile is a highly complex and in- 
tricate machine and is becoming 
more so every year. Present high 
speed production methods result in 
these cars being delivered to the 
dealer “in the rough” and needing 
about two days of expert repairs 
and adjustments before delivery. 

“The average dealer buys many 
special tools every year and sends 
his mechanics to the factory 
schools continually, at great ex- 
pense. This is necessary in order 
to properly prepare the new cars 
for delivery and to keep them in 
safe condition afterwards. The loss 
of life and property on the high- 
way requires positive action to as- 
sure safe cars. This dealer expense 
is not directly chargeable to the 
customer but is an overhead ex- 
pense, which can only be justified 
and absorbed by volume sales on 
his make of car. 

“When the new car dealer sells 
his car practically at cost, to a 
used car dealer, the original 
service work is usually omitted 
or drastically curtailed. The sell- 
ing dealer cannot afford to do 
the work as he is not actually 
making any net profit on it. 
However, he is not too concerned 
about this as the retail delivery 
will be far away in some other 
dealer’s area. He has no respon- 
sibility to the retail buyer'as to 
the car’s satisfactory perform- 
ance or safety on the highway. 
When the customer begins to 
have trouble with the car he 
brings it to the dealer in his 
town. 

“Sometimes, by then, serious and 
permanent damage has been done 
to the engine or other parts of the 


car. The hometown dealer, like the 
selling dealer, has made no profit 
on the car therefore cannot be ex- 
pected to give free service. The 
result is that a very unhappy and 
disappointed owner, having made 
one of the largest purchases of his 
life (except for his home) has to 
again dig down into his pocket and 
pay for service which he thought 
came with his car. 

“The purchaser of a new auto- 
mobile is entitled to adequate serv- 
ice to make his purchase reliable 
and safe; both service before deliv- 
ery and service during the critical 
“break-in” period. The best way to 
accomplish this is to authorize the 
auto factories, and require them, 
to have any of its dealers selling 
new cars that are registered in an- 
other dealer’s selling area, to pay 
the factory a sum of money suffi- 

(See VIRGINIA, Page 57, Col. 1) 





St. Paul... 










Wemhoff 


NADA... 


minor at your own peril’... 


portation is safe. 


On the House .. . 


Canadian dealers’ first national convention in the 
U. S. came off smoothly last week in Detroit. At- 
tendance was near record; there was big repre- 
sentation from western and mid-continent prov- 
inces; the wives liked the shopping opportunity and 
Howard Moore’s committee came up with some 
topnotch speakers. 
speaker, I’ve heard none better than W. H. Gove, 
sales vice-president of E. M. C. Recordings Corp., 
That oft-joked-of “gold-plated” Cadillac 
will almost become a reality in 1956, at least in 
looks. Firm is offering anodized aluminum (in gold 
color) on the grilles, wheels and instrument panels 
—at extra cost... 
(meaning the second version of the original Continental) will be 
shown to the press Oct. 4-6 in Dearborn... 

Leon Titus, Tacoma, has been elected Washington’s NADA direc- 
tor to succeed the late L. M. Kauffman. Bob Armacost, former 
NADA president, has been returned as Missouri’s representative to 
There’s no guaranteed trouble-proof method of dealing 
with a minor in a straight cash transaction, points out the Phila- 
delphia dealer association, so it’s best to remember “deal with a 


Lotta activity lately in enrolling new members by state and local 
associations. Chicago has just added eight new dealer members; nine 
have been signed up by Minnesota association; Montana reports 10 
new members, North Carolina six, Pittsburgh three and Florida two 
... Herman Miller, new head of Minnesota association’s safety com- 
mittee, believes dealers can do the safety movement a big turn by 
intelligently checking each customer’s car to make sure his trans- 


“Our reputation was at stake,” 
said Salomon. “We had promised 
these people a trip to Paris on 
Sept. 15. So we bought first-class 
tickets on Eastern Air Lines to 
New York and Air France from 
New York to Paris. It cost us 
$12,000 more than we had planned 
to spend.” 

Are Kahn and Salomon sorry? 

“I don’t think so,” said Salomon. 
“We got nationwide publicity, our 
sales went up 60 percent during the 
campaign and we made a lot of 
friends.” 


Cotttner Buea 
Laid to Berger 


BALTIMORE. — (UTPS) — 
Milton Sommers, a real estate 
agent, has sued Berger Motors, Inc. 
(Oldsmobile), for $1,400 damages. 

Sommers alleged that he signed 
a contract Aug. 16 to buy a new 
car for $3,448.66 and that the con- 
tract called for a $2,400 tradein 
for his old car. He said he also 
made a $100 downpayment. 

He said the company refused to 
go through with the contract and 
hag failed to refund his $100. 
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Ford’s new Continental Mark II 




















—Pete Wemuorr, Editor, 
Automotive News 
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Also Urges High Downpayment .. . 
Seek Shortest Term, 


SIOUX FALLS, 8S. D. — Car buy- 
ers should seek shorter terms for 
their own best interests, Thomas 
W. Rogers, executive vice-president 
of American Finance Conference 
Inc., warned last week. 

Rogers, of Chicago, addressed the 
37th convention of the South Da- 
kota Automobile Dealers Assn. 


Noting that 65 percent of auto 
purchases are made on credit, 
Thomas recommended two guides 


NIADA Expects 
1,000 to Attend 
October Meeting 


PITTSBURGH. — A record turn- 
out of 1,000 members has been pre- 
dicted for the annual] convention 
of the National Independent Au- 

tomobile Dealers 

Assn. at the Wil- 

liam Penn Hotel 

here Oct. 16-18. 

This will be the 

ninth annual con- 

vention for the 
organization, 
which was called 
the National Used 

Car Dealers Assn. 

until last May. 
° An expensive 

and elaborate en- 
tertainment program, including two 
name bands, has been prepared for 
the convention. Special efforts will 
be made to entertain the ladies at 
this year’s convention. 

Among the speakers will be Pitts- 
burgh Mayor David Lawrence, Ray 
Miles, president of NIADA, and 





Ray Miles 


‘Miles Elliott, NIADA field director. 


Co-chairmen of the convention, 
which is being hosted by the West- 
ern Pennsylvania Independent Au- 
tomobile Dealers Assn., are Al 
D’Alessandro and Mel H. Cum- 
mings. 


Milwaukee Names 
Show Committee 


MILWAUKEE, — Edward C. 
Wehe, chairman of the 1956 Mil- 
waukee Auto Show, has appointed 
his working committee. The show, 
sponsored by the Milwaukee County 
Automobile Dealers Assn. will be 
Feb. 11-18. 

The show’s executive committee 
will be Murel Humphrey, A. N. 
Farrow, Russell Arndorfer and W. 
W. Rank. Line chairmen are Gard- 
ner Goldsmith, Joseph Burbach, 
R. C. Quinlevan, M. Peters, Harold 
Duckler, Art Ennis, R. Schwartz- 
burg, F. King, K. Lovering, A. Mal- 
ofsky, Ben Selig and L. P. Har- 
tung. 

Association directors expect at- 
tendance at the 1956 show to exceed 


for buyers: The largest down- 
payment possible and the fewest 
possible months of payment. 

Other convention speakers were 
Frederick J. Bell, NADA executive 
vice-president, and Senator Francis 
Case, South Dakota Republican. 

In his address, Bell gave an opti- 
mistic picture of automobile mer- 
chandising for 1956. 

An unexpected highlight of the 
gathering was the appearance of 
orchestra leader Lawrence Welk 
whose band was playing in Sioux 
Falls the final day of the conven- 
tion. Welk and members of his 
orchestra entertained at the annual 
banquet for the 260 dealers and 
their wives. 

Don Liffengren, of Don’s Motor 
Sales (Cadillac), Pierre, was 
named president of the associa- 
tion. Vice-president is Harry A. 
Billion, of Billion Motors (Olds- 
mobile), Sioux Falls, and Paul 
McKean, of L. A. McKean Auto 
(Buick), Sioux Falls, is 
treasurer. D. B. Broderick, Sioux 
Falls, was reelected secretary- 
manager. 

Named directors were: Penn Wil- 
liams, Loel Lust Chevrolet, Aber- 
deen; Marshal] Osman, Osman Mo- 
tor Co. (Buick), Huron; Jim O’Con- 
nor, O’Connor Sales & Service 
(Chrysler-Plymouth), Vermilion; 
Elmer Steichen, Steichen Chevro- 
let, Woonsocket; Jerry Wait, K-W 
Motors (Ford), Deadwood; Leon 
Miller, Miller Bros. (Chevrolet), 
Winner, and Liffengren. 





Dealer Go-to-Meeting Season— 


This is the season of meetings for auto dealers. Here a group of DeSoto dealers 
gathers outside the First Corps Cadet Armory of Boston in connection with a regional 
new-model announcement meeting with the factory executives. 


Cadillac Ups Horsepower, 
Plans Peak Output in °56 


(Continued from Page 1) 


taken place in the number of Cad- 
illac dealers during the past year 
(Automotive News estimates show 
there are about 1,700 dealers han- 
dling Cadillac). Roche said about 
80 percent of his dealers are dualed 
with another make. 
” 


* 
4, CADILLAC has no present 

* plans for the production of 
cars outside the Detroit area; re- 
cently the firm purchased 6% acres 
of land adjacent to its Detroit 
facility. 

Cadillac’s projection for 1956 pro- 





Car Sales Still Booming ahd al 


Another 600,000 Month? 


(Continued from Page 1) 


are forcing the market in order to|’56s will hypo new-car deliveries 


unload—at any price. 

They expect sanity—of sorts— 
to return with the end of the 
cleanup and say that, when it 
does, rip-roaring new-car sales 
are bound to taper off. 

Higher prices will be one obstacle 
to'easy sales, they say. Tightened 
credit and cooled-out blitz fever 

also are anticipated. 
* ca * 


Ore dealer in the East pointed 
out that prices would be higher 
—by more than the amount of the 
hike in the suggested retail price. 
He said: 

“I’ve sold cars at the break- 
even point for the last six weeks. 
When we begin to wheel ’5és, 
we'll have to go up as much as 
the factory did, at least, and en 
top of that we'll have to add 
enough to get back to a profit 
basis or get out of business.” 
The combination, he said, would 
push up his prices by an average 
of $200. 

Optimistic dealers say that a new 
model is a new model and that the 





Preparing for 1956 Studebakers— 


right into the winter months. 
+ + e 


Coes, they say, are us- 
ually vague on suggested retail 
prices and quickly forget any price 
hikes instituted by the makers, no 
matter how well they might be 
publicized at the time. 

“The average guy has forgotten 
long ago that ’55s cost more than 
64s, and if he does remember he 
doesn’t care,” said one industry 
observer. 


duction represents an increase of 
15,000 cars over the 1955 model 
output and is more than 2% times 
greater than Cadillac’s best prewar 
production year, Roche said. 

“In the 10% months of the 1955- 
model year, Cadillac turned out 
141,000 cars,” he declared, adding 
that production for the 1955 cal- 
endar year should total 152,500. 

Roche said Cadillac had spent 
$29 million in tooling for 1956 
models, representing “one of the 
most comprehensive series of 
changes made in any single year in 
our history.” 

In addition to the more powerful 
engines (this year Cadillac offered 
250 and 270 horsepower engines), 
Cadillac will have new front and 
rear bumpers, a new hood, new 
grille and fenders, new instrument 
panel and interior styling. 

* = 


OCHE revealed that Cadillac 
will introduce two entirely new 
body styles for 1956. 

Presented for the first time will 
be the Sedan de Ville, a four-door 
hardtop, and the Eldorado Seville, 
a@ special production two-door hard- 
top companion model to Cadillac’s 
Eldorado convertible. 

With the addition of the two 

new models, Cadillac will offer a 
total of 10 body styles in three 


series. 
Additionally, Roche said that pro- 
duction planning for the Eldorado 


It will soon become apparent as| Brougham is progressing at a 
to who is correct on the salability ' favorable rate and that the car is 


of '56s. With ’56 models 
showrooms of Ford and Lincoln 
dealers, new models now are avail- 
able to nearly one-quarter of the 
market. (At last count, these two 
lines had accounted for 21.8 percent 
of this year’s new-car registra- 
tions.) 


They have been available so 
briefly, however, that there has been 
no chance for an accurate measure- 
ment of demand. Dealers in these 
lines, however, are unanimous in 
saying they expect the historic pat- 
tern to hold—a sales flurry at the 
start and then a letdown of seasonal 
nature. 

* * * 


qevanaL contacted by AvuTomo- 
tive News said they had enough 
55s left in stock to overlap sales 
of ’56s. None, however, was worried 
about eventual disposal, and some 
said they expected more profitable 
deals on ’55s in the next two weeks 
because customers would “wrongly 
figure” them as distress merchan- 
dise. 

The used-car market, mean- 
while, continued to hold up rela- 
tively well Automotive News’ 
index last week declined a mod- 
erate $4 to level off at $757. 

By individual models, two in- 
creases were noted: ’55s went up $5 
to $2,042, and ’48s advanced $4 to 
$178. The price of ’51s remained 
unchanged at $437. 


cing | scheduled to be presented during 
1956. 


The Brougham, a four-door, four- 
passenger coupe, was introduced 
for the first time as a dream car 
at the GM Motorama. 

* - oa 


= highly customized car is only 
54 inches high, reveals a wide 
departure from conventional auto- 
motive styling and construction and 
will feature such innovations as 
dual headlights and four exhaust 
openings, brushed aluminum roof 
paneling and pivoting seats. 

It is estimated that Eldorado 
Brougham production will neces- 
sarily be limited and that the car 
will be priced at about $8,500. 

Roche said there is no backlog 
of 1955 Cadillacs in dealer hands, 
pointing out that dealers aver- 
aged only 14 cars during the 
1955-model run, a five-day supply. 

He revealed that there is a 21-day 
supply of used cars in dealer 

hands. 

Eighteen percent of Cadillacs are 
sold on time, he said. 


AC Replacement Sales 
Break Records of °54 
FLINT 


. — Sales of spark plugs, 
oil filters and other replacement 
products are smashing records set 
last year, AC Spark Plug has 
announced. 

Joseph A. Anderson, general man- 
ager, reported that August ship- 


District. managers get schooling on special sales techniques and new literature in 
preparation for the introduction of 1956 Studebaker cars and trucks. Looking at chart 
with William A. Keller, Studebaker general sales manager, right, are, from left, Harold 
R. Morrissey, Cincinnati zone; Al J. Sinisi, New York zone; Fay L. Strong, Buffalo zone; 
Richard McCann, New York zone, and Robert S. Taintor, Boston zone. 


Declines were: '52s, down $3 to| ments topped those of the previous 
$642; '49s, down $6 to $222; '50s,| peak month — August, 1954 — by 10 
down $7 to $326; 54s, down $7 to! percent. Sale of replacement prod- 
$1,310, and ’53s, down $19 to $901. |ucts for the first eight months of 

New record lows were established |this year ran ahead of the same 
by ’53s and 49s. period of 1954 by about 26 percent. 


Factories Report | 
No Sales Letup 


Continued Strength 
Marks ’55 Cleanup 


Reports of strong retail deliveries, 
based on field information, are still 
being issued by car makers. Foi- 
lowing are the most recent sales 
claims: 


General Motors 

All five General Motors car 
divisions set new and used-car 
sales records for the first 10 days 
of September, according to Presi- 
dent Harlow H. Curtice. 

Domestic deliveries of new cars 
for the 10-day period were 103,968, 
he said, while sales for 1955 through 
Sept. 10 were 2,701,400. 

Used-car sales by GM _ dealers 
for the 10 days were 124,928 bring- 
ing the 1955 total to 3,478,415. 


Pontiac 

Pontiac sales totaling 13,964 new 
units the first 10 days of September, 
were 25 percent above sales for the 
first ten-day period of August, 
R. M. Critchfield, general manager 
has announced. 

New-car sales for the same 
period last year were exceeded by 
61 percent, Critchfield said. Used- 
car sales rate also remained high, 
he said, with Pontiac dealers selling 
21,309 used cars in the ten-day 
period. 

Willys 

Registrations of Willys Jeeps and 
commercial vehicles through July, 
latest period for which figures are 
available, rose to 14,780 units as 
compared with 8,432 a year ago, 
according to Hickman Price jr., 
sales vice-president. 

The increase boosted the Willys 
share of U.S. commercial vehicle 
sales by weight classification to 5.9 
percent; up from 3.5 percent in 
1954, Price said. 

At the same time, he said, fac- 
tory sales of commercial vehicles 
through August were 52 percent 
over the first eight months of 1954. 
Exclusive of military, government 
and export shipments, sales rose to 
18,579 units, compared with 12,221 
@ year ago, he said. 


GMC 


Domestic sales of GMC trucks 
during August rose to 9,345 units, 
the highest month’s sales total since 
September, 1951, according to R. C. 
Woodhouse, general truck sales 
manager. 

August sales were 66.8 percent 
higher than in the corresponding 
month of 1954, Woodhouse said. In 
the 2%-ton-and-up weight classifi- 
cations, he said, sales were 117 per- 
cent higher than in the comparative 
period a year ago. 


Reo 


Reo’s sales curve continued to 
climb through August, according 
to John C. Tooker, president. Truck 
sales showed a 76 percent increase 
over August, 1954, he said. 

Tooker also cited a 43.6 percent 
increase for the first eight months 
of 1955 over the same period of 
1954, 

“What we know is ahead for the 
balance of this year, encourages US 
to believe we will have the best 
year since 1948 as far as the sale of 
commercial vehicles is concerned,” 
he said. “One factor is worth not- 
ing in the character of our busi- 
ness this year. The sale of our 
heavy duty V-8 powered truck, in- 
troduced by us last October, has 
shown the sharpest rise of all 
models.” 

Buick 

Buick dealers have sold ore 
cars already this year than in any 
previous full year, Ivan L. Wiles, 
Buick general manager, reported. 

Retail deliveries for the first ten 
days of September were 21,287, 
bringing total deliveries to Sep‘em- 
ber 10 to 551,640, Wiles said. The 
previous sales peak was 56‘,208 
in 1950. 
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TO DEALERS WHO WANT 
TRAINED SALESNMEN 





Want to equip your staff with sales tested answers to buyer 





questions? Want your salesmen to understand why control of time 
sales nets more closed sales? Want them to know how to control 


those time deals and build repeat business? 


Call on your Associates representative. He’ll set up a 
presentation of Associates’ complete ‘‘Controlling Time 
Sales”’ training program at no cost to you. Your salesmen will 
get the the full story of financing and insurance—and ways 


to use that knowledge for increased sales. 


Call on specialists in time sales financing. We’re ready with 


this free training program any time you say. 


ssociates 


This new booklet points the way to greater 
profit—and better service to your 
customer. Get your supply now. 


Associates Investment Company 


Associates Discount Corporation 


Emmco Insurance Company 
South Bend, Indiana 


Contact your Associates Service Office 
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Bell Says Market Must Be Policed .. . 





NADA’s Job: Balance Industry 


PEORIA, Ill. — NADA believes 
the auto market “must be ade- 
quately policed to protect the cus- 
tomer and honest trader from the 
usurer, the unscrupulous and the 
hijacker,” Frederick J. Bell, NADA 
executive vice-president, told the 
35th convention of the Illinois Au- 
tomotive Trade Assn. last week. 

He said NADA’s function, aided 
by state and local dealer associa- 


Patman Slates 
House Hearings 
On Price Law 


WASHINGTON, — Rep. Wright 
Patman, Texas Democrat and 
chairman of the House Small Busi- 
ness Committee, has announced 
that two weeks of hearings on the 
Robinson-Patman Act against price 
discrimination and related matters 
will begin Oct. 31. 

“We want to know more about 
what the law enforcement agencies 
are doing regarding the Robinson- 
Patman Act and related antimo- 
nopoly laws,” Patman said. “Fre- 
quently it is said that there is lax- 
ity in the enforcement of these 
laws. If that proves to be true, we 
want to know why. 

“We shall give some attention to 
the plans law violators, would-be 
violators and their representatives 
have hatched and utilized to mis- 
lead the public concerning the sig- 
nificance of price discrimination 
and the purposes of the Robinson- 
Patman Act,” he continued. 

“Representatives of the law vio- 
lators have argued that our anti- 
trust laws which prohibit price dis- 
criminations are laws against 
competition. Therefore, they argue 
that those laws should be changed. 

“We shall devote some attention 
to those arguments.” 


17,000 Dealers Sign 
Senate Questionnaires 


WASHINGTON. — More than 
17,000 dealers have returned 
signed questionnaires to the Sen- 
ate Monroney subcommittee in- 
vestigating the auto industry, it 
was learned last week. There was 
no estimate as to the number of 
unsigned questionnaires, although 
these are by far in the minority. 

Under direction of the subcom- 
mittee, David Busby, special coun- 
sel, left Thursday afternoon to 
begin visits with dealers in the 
field to weigh their opinions on 
factory-dealer relations, bootleg- 
ging and phantom freight. 












tions, is to act as an industry 
balance wheel. 

Bell said national legislation af- 
fecting changes in factory-dealer 
relationships is almost in sight and 
urged dealers to continue the fight 
for such changes. 

Economist Thomas W. Rogers, 
Chicago, executive vice - president 
of American Finance Conference, 
Inc., spoke on the dangers of easy 
credit and long terms. 

He outlined a four-point credit 
program for dealers and finance 
companies. Basic fundamentals, he 
said, are: . 

1. Adequate character and ca- 
pacity investigation with a care- 
ful evaluation of the risk involved. 


2. Downpayments low enough to 
permit purchase, yet high enough 
to give the buyer an ownership 
interest in his car. 

3. Terms and maturities which 
will build for the buyer an increas- 
ing equity and will be related to 
the useful life of the car and the 
buyer’s income. 

4. A collection policy assuring 
compliance with the terms, yet 
flexible enough to maintain good 
customer relations. 

In a lighter vein, Gene Flack, 
advertising director of Sunshine 
Biscut Co., poked fun at economic 
pessimists and told the dealers, 
“If times are bad, this is the 
most prosperous depression I 

have seen in my 61 years.” 

Other convention speakers were 
Daniel Scheinman, Peoria labor re- 
lations consultant; George Bowie, 
Akron, public relations consultant 
for Firestone Tire & Rubber Co. 
and Edward Payton, Cleveland 
automotive consultant. 

Charles Albrecht, Wood River, a 
Chevrolet dealer, was elected presi- 





7 safety established as a 
predominant factor in 1956 
auto merchandising, AUTOMOTIVE 
News is right on top of the trend 
in this engineering issue. 
Receiving comprehensive cov- 

erage on Page 25 is the ever-wid- 
ening range of safety door locks 
—extending to the new electrical 
latches soon to be introduced. 

The first such report in the in- 
dustry, the engincering section lead 
article, contains the following three 
highlights: 

1. An analysis of the door-lock 
trend in every auto company. 

2. Comparisons of the details in 


Used-Car Bulletin from Detroit ... 


Latest Auction Prices 


(Copyright, 1955, by Automotive News) 


(Aptco Auto Auction. Sale every Wednesday.) 


Sept. 21 
(Seld 67 percent of 194 cars en- 


tered.) 

BUICK — '55 Century Riviera coupe, 
$2,425*; Super 4-dr., $2,325* (ps). 
‘54 Super Riviera coupe, $1,890*, $1,- 
650; RM 4-dr., $1,720* (ps); Special 
2-dr., $1,415. '53 Super Riviera coupe, 
$1,250*, $1,200* (ps); 4-dr., $1,130*, 
$1,050; Special 2-dr., $955, $935. '52 
RM Riviera coupe, $785* (ps); Spe- 
cial Riviera coupe, $790*, $725*. ‘51 
Super conv., $505*; Special 2-dr., 
$380. 49 RM 2-dr., $160*. 

CADILLAO —'55 (62) coupe, $3,675* 
_ "54 (62) coupe deVille, $3,300* 


(ps). 

CHEVROLET—’55 Bel Air (8) 2-dr., 
$1,660*; Bel Air (6) 4-dr., $1,510. 
‘54 Bel Air 4-dr., $1,030, $1,015; 
Savoy 2-dr., $910. '53 Bel Air 4-dr., 
$910, $710, $680; 2-dr., $750, $595; 
conv., $775. "52 SL Deluxe 2-dr., 
$610; 4-dr., $585*; conv., $550. °50 
SL Deluxe 4-dr., $150*. 

"52 Windsor 4-dr., $570* 


(ps). 

— '53 Fire Dome (8) 2-dr., 
$825*. °52 Fire Dome (8) 4-dr., 
$650*; Custom (6) 4-dr., $490*, $450°. 

DODGE—’53 Coronet 4-dr., $695; 2-dr., 
$555. ‘51 Custom Sport coupe, $475°*. 
FORD—’55 Fairlane (8) conv., $1,825; 
Custom (6) 2-dr., $1,510*, $1,450. 

54 Crest (8) Victoria, $1,360*; Crest 
(6) Victoria, $1,000; Custom (8) 2- 
dr., $1,050, $1,040; 4-dr., $1,040; 
Main (6) 2-dr., $1,000. '53 Crest (8) 
Country Squire, $1,240*; Victoria, 
$930; 4-dr., $865; Custom (8) 2-dr., 
$795, $785, $755*, $685*; Main (6) 


2-dr., $615. ’52 Crest (8) Victoria, 
$790; 2-dr., $690; 4-dr., $515*; Main 
(6) 2-dr., $470, $460, $365; club 
coupe, $220. ’°51 Custom (8) Victoria, 
$440; 2-dr., $460*, $400. 
HUDSON—’ 54 Jet 2-dr., $710. '53 Wasp 
4-dr., $620; Hornet 4-dr., $525. ‘51 
Hornet 4-dr., $340. 
LINCOLN—'51 club coupe, $600*. 
MERCURY — ’'55 Custom Sport coupe, 
$2,090*. °54 Custom 4-dr., $1,310*. 
’53 Custom Sport coupe, $1,205*. '52 
4-dr., $700*. '51 club coupe, $440. 
NASH — ’'53 Sport coupe, $755, $740; 
Statesman 4-dr., $840, $810. '52 2-dr., 
$480. '51 2-dr., $175. . 
OLDSMOBILE—’54 (88) Holiday, $2,- 
050*. °53 (98) conv., $1,415* (ps); 
4-dr., $1,200* (ps), $1,180* (ps); 
(88) Holiday, $1,270*; 4-dr., $1,290°. 
"52 (98) 4-dr., $1,025* (ps); conv., 
$830*; (88) 2-dr., $790%. "51 (88) 
4-dr., $615*. 
PACKARD—’55 4-dr., $2,200* (ps). 
PLYMOUTH—’54 Belvedere 4-dr., $1,- 
090*; club coupe, $955. ‘53 Cran 


4-dr., 
2-dr., 


brook station wagon, $870, $775; Bel- 
$600°; 


vedere, $530; -dr., : 
$595, $515*. °52 Cranbrook 
: $385. 

PONTIAC—’54 Chieftain (8) Catalina, 
$1,455*; 4-dr., $1,260* (ps). '53 
Chieftain (8) Catalina, $1,030*; 2-dr., 
855, $850°; 4-dr., $810*, $650. ‘52 
Chieftain (8) station wagon, 
2-dr., $650°, $605*; 4-dr., $500. 
Silver Streak (8) 4-dr., $380*, 

‘50 Silver Streak (8) 2-dr., $170*. 

STUDEBAKER—’53 Commander Sport 
coupe, $800*, $735*; 4-dr., $700*, 
$675*. ’52 Champion 2-dr., $375. 


*Indicates automatic transmission or overdrive and (ps), power steering. 


Other Auction Reports are on Pages 45, 47, 48, 49 





dent of the Illinois association. 
Vice - president is Ralph Young, 
Quincy, a Ford dealer, and treas- 
urer is Orlo E. Salisbury, Elgin, a 
DeSoto-Plymouth dealer. Salisbury 
also is mayor of Elgin. 

Les Sander, Springfield, was re- 
named executive manager, and 
Harry Craycroft, Vandalia, con- 
tinues as a national director for 
Illinois. 


Michigan Trucks 
Face Ohio Tax 
As Pact Expires 


COLUMBUS, O. — Ohio officials 
indicated last week that they would 
reimpose the axle-mile tax on Mich- 
igan trucks. The State’s extended 
reciprocity agreement with Michi- 
gan expired last Saturday. 

The tax is a mileage levy on 
trucks with three or more axles 
using Ohio highways. 

Although the reciprocity pact has 
expired, Ohio could extend exemp- 
tion from license and utility com- 
mission fees to Michigan trucks as 
long as Michigan does not require 
Ohio trucks to pay similar fees in 
that state. 

Michigan truckers recently won 
an Ohio Supreme Court fight which 
nullified the axle tax as far as out- 
of-state truckers are concerned. 

The court said the 1937 reciproc- 
ity agreement between Michigan 
and Ohio applied to the axle tax 
and therefore the levy could not be 
collected. 

The tax, first imposed in 1953, 
has brought in about $14 million a 
year. Receipts have gone to high- 
way funds. 


IATA Elects New Officers— 


































Charles Albrecht of Wood River, Ill., seated, is the new president of the Illinois 


Automotive Trade Assn. Other officers elected at the group's 35th annual convention 

in Peoria are, from left, standing: Ralph Young, Quincy, vice-president; Orlo E. Salis- 

bury, Elgin, treasurer; Les Sander, Springfield, executive manager, and Harry Craycroft, 

Vandalia, NADA director. 
+> 











By Ed Brown 
Staff Correspondent 


NEW YORK. — September new- 


car sales have risen as much ag 50 


From the Engineering Section ... 


percent over July-August in some 
instances, New York dealers say, 
but profits have not enjoyed the 
same increase. 












Future Selling Slants 


each latch. 

3. Exclusive disclosure of the 
technical advances emerging from 
the laboratories. 

x x * 
peL2cteRic locks are emphasized 
as a coming attraction that will 
rank at the head of the list on cus- 
tomer appeal, in addition to bring- 
ing the utmost in foreseeable door 
safety improvements to motorists. 

Today’s engineering section also 
answers the questions of making 
safer door locks in pre-’56 models. 

Engineering Editor John T. 

Benedict’s Turnings column re- 

ports on a “fix” device to make 

locks on present cars as safe as 
those on ’56 models. 

It is suggested that dealerships 
be the primary modification cen- 
ters for the door-lock work on 
present cars. 

Also on Page 25 today: Articles 
on application of automation prin- 






















Prices have firmed, it is re- 
ported, and some dealers are 
short of 1955 models while await- 
ing the 1956 introductions. This 
contradicts recent reports of a 
200,000 - new - car surplus in this 
area. 

The biggest issue in the area is 


the almost imperceptible change in 
accent on merchandising techniques 
taking place. 


“Dealers here are formulating an 


entirely new concept, a new psy- 
chology of merchandising, which I 
don’t like,” one dealer said. 


“Everybody is volume happy,” he 


continued. “I hear old, well-estab- 
lished dealers espousing this new 
volume formula as if they were 
born to it. 


“Every day I hear of another 
dealer who has adopted the tac- 
tics of ‘volume without service.’ 
Is this actually the way the fac- 
tories want us to treat their 
products? And is the public so 
bargain mad that it doesn’t real- 
ize what kind of headaches it is 
buying?” 

Veteran dealers, turning to this 










ciples to mechanical drawing con- 
trol and a new aluminum - alloy 
melting furnace. 


Delaware Dealers 
Elect Porter at 


Annual Convention 


REHOBOTH BEACH, Del.—John 
F. Porter jr., Wilmington Auto 
Sales Co. (Chevrolet), was elected 
president of the Delaware Automo- 
bile Dealers Assn. at the organiza- 
tion’s fifth annual convention here. 

Other officers are Theodore Bur- 
ton jr., first vice-president; John 
Webb, second vice-president; Nel- 
son Quillen, third vice-president; 
Isadore Weil, treasurer, and Paul 
J. Roney, executive-secretary. 

James C. Moore, NADA general 
counsel, spoke on dealers’ problems 
from a legal standpoint. Hayse 
Tucker, president of Tucker Motor 
Co., took a look at the future for 
the dealers. 

Another speaker was Capt. C. 
Preston Poore who discussed a new 
law permitting dealers to issue tem- 
porary registration tags which 
must be replaced by the car buyer 
with regular tags after 15 days. 


concept today, admit that the only 
way they can accomplish their vol- 
ume goal is by offering a minimum 
of service. 

‘I'm going to give both the fac- 
tory and the public what they 
want,” one dealer said. “The fac- 


Looking Over the Lincoln— 


Henry B. Daniels, Lincoln general 
sales 


Park Motors, Detroit. 






manager, left, and Ben D. Mills, 
division general manager, look over the 
"56 Lincoln at the car's introduction at 


‘No Service’ Trend Shows 
Sharp Increase in N. Y. 


tory is going to get all the volume 
I can possibly handle, and the pub- 
lic will get a car that has been 
washed and greased.” 

This attitude becomes more prev- 
alent as the push to unload ’55 
models continues. ° 


A small suburban dealer reported 
that at recontracting time, his fac- 
tory asked him for almost double 
his present volume next year. 


“Sure, I'll give it to them,” he 
said. “But it'll be at the expense 
of the customer. I.can’t afford to 
give the factory volume and the 
customer his regular service, too. 

“And I’m not so convinced the 
public wants good service in prefer- 

ence to a good healthy discount,” 
he continued. “That extra $25 or 
$50 looks awfully good to him when 
he’s bargaining. 

“But I’m going to be honest about 
it with my customers. I’m going to 
tell my customers that they bought 
price, and I frankly don’t want to 
see them with their service diffi- 
culties. They’re going to have their 
headaches, but sometimes you have 
to fight fire with fire.” 

Another dealer asked his factory 
representative what would happen 
if he decided to unload his 55s to 
a used-car dealer, at a small profit. 

He reports that the represent- 
ative told him to go ahead, offer- 
ing to furnish any number of cars 
the dealer required to complete 
the deal. 

Another factory representative 
reportedly has suggested his deal- 
ers advertise heavily. This has re- 
sulted in one dealer buying several 
billboards in one section of the city. 

One such billboard is alongside 2 
competing dealer’s showroom, ad- 
vising that that make of car can 
be bought cheapest at the adver- 
tising dealer's showroom. 

Commenting on the trend toward 
discounting practices, as high- 
lighted by the recent Westinghouse 
Move to discontinue price fixing, 
Ralph Hendershot, financial] editor 
of The New York World Telegram 
and Sun, found the situations simi- 
lar and had this to say about retail 
automobile merchandising: 

“Our observation suggests thet 
the big manufacturers are turr- 
ing out items so rapidly that they 
are unable to service them to the 
satisfaction of the customers. 

“Consequently consumers see !it- 
tle point in paying the higher 
prices demanded by the so-cal!ed 
recognized dealers. 

“This is making itself felt even 
in items as costly as automobile:.” 

The result, Hendershot says, is 
that buyers are becoming fris- 
trated in their relationship with 
dealers. 
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~ATIP FROM NEW YORK 
AUTOMOBILE DEALERS 
TO THEIR FACTORIES: 


AUTHORED DEALERS place more 


NEW CAR ADVERTISING in 
"the MIRROR than any other 
': New York uity newspaper! 
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Directors Pass Resolution . 
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Wisconsin Dealers Hit Ad Trend 


MILWAUKEE.—Alarmed by the 
trend in automobile advertising, the 
directors of the Wisconsin Automo- 
tive Trades Assn. last week passed 
a resolution calling for equitable 
and fair standards in the advertis- 
ing of new cars. The action was 
taken at the group’s 27th annual 
convention. 

Richard Jordan, general man- 
ager of the Milwaukee Better 
Business Bureau, told the dealers 
that the public is becoming sus- 
picious of the retail auto business. 
He cited a rise in the number of 
complaints about dealers received 
by his office. 

“Giveaway” advertising was as- 
sailed by Ed Wehe, vice-president- 
elect and a member of the associa- 
tion’s executive committee. He told 
members that nothing is ever really 
given away and that anything in- 
cluded in the sale must be included 
in the price. 

He pointed out that some adver- 
tising has become so deceptive that 





NADA has become concerned 
about it. 

Secretary-treasurer-elect Vernon 
Sell decried the overstressing of 
that so far nothing has been done. 


KADA to Press for Law 


On Lien Protection 

LOUISVILLE. — The Kentucky 
Automobile Dealers Assn., in its 
legislative program to be decided 
upon in November, undoubtedly 
will press for state laws to pro- 
tect buyers of mortgaged automo- 
biles, according to Lew Ullrich, 
manager director. 

He told of a number of in- 
stances of dealers who bought 
cars believing them to be free of 
liens and then having to pay off 
mortgages on them. Ullrich said 
the dealers would seek either a 
law similar to Indiana’s or some 
form of legislation requiring that 
information regarding liens be put 
on bills of sale. 








terms and price, especially terms 
longer than advisable. 

The need for Federal regulation 
of dealer-factory relationships 
was cited by Fred M. Sutter, 
Columbus, O., chairman of 
NADA’s industry relations com- 
mittee. 


He said Congress is trying to 
obtain some relief for dealers but 
“In the past,” he said, “manufac- 
turers would not even discuss deal- 
ers’ problems.” 

Legal questions occupied much 
time at the convention. 

Clifford Erickson, Erickson Auto 
Co., Frederick, was named presi- 
dent of the association, and William 
R. Bryden, Bryden Motors Co. 
(DeSoto-Plymouth), Beloit, was 
named second vice-president. Other 
new officers are Wehe, Ed Wehe 
Motors, Inc. (Studebaker), Milwau- 
kee, and Sell, Howard & Sell, Inc. 
(Oldsmobile), Superior. 

Louis Milan, Madison, was re- 
named executive vice-president by 
the 400 dealers at the convention. 





Gunning for Sales— 


Toy gun play between William J. Bird, 
Plymouth sales vice-president, right, and 
Bruce E. Miller, advertising and merchan- 
dising director, is part of an act put on 
for field organization in Detroit to drama- 
tize Plymouth's aim for a greater share of 
the auto market. Plymouth is gunning for 
better than 11 percent of the market in 
1956. 

Wondering how new-car and truck pro- 
duction and sales are making out? AUTO- 


MOTIVE NEWS gives you the entire story 
every week throughout the year. 





".. and baby§ makes three.” 


2 car families are commonplace in today’s suburban picture . . . 


and they’re increasing every day! Fact is, 39.5% of American 


Home car buyers bought a second car in the past six months— 


and 49% of these cars were bought new. 


Ride the 






+o the 2-car market 


AMERICAN HOME MAGAZINE NOW OVER 3,000,000 CIRCULATION, ABC 


Substitute Fuels 
Held Impractical 


For Smog Control 


LOS ANGELES.—Proposals tha‘ 
motor vehicles be required to us: 
alternate fuels to reduce smog are 
impractical, according to the Air 
Pollution Foundation. 

The foundation, a nonprofit re- 
search organization, contracte:/ 
with Southwest Research Institute, 
to evaluate various proposed stop- 
gap measures to fight Los Angeles 
smog. The result was a report 
titled, “Feasibility of Control Meth- 
ods for Automobile Exhaust”. 

Requiring all cars, trucks, and 
buses to use liquefied petroleum 
gas as fuel would be unrealistic, 
the report indicates. The cost would 
be prohibitive and it has not been 
proven that such measures would 
reduce smog, it was said. 

Regarding a proposal to use alco- 
hol as an alternate fuel, the report 
said that prices of proposed alcoho) 
or alcohol-gasoline blends would be 
approximately one-third more than 
present gasoline. Also, it said, it 
has been found that alcohol-gaso- 
line blends do not markedly reduce 
hydrocarbon emissions. 

Another proposal investigated 
was that the Houdry muffler be 
installed on all vehicles along with 
required use of non-leaded gasoline. 
This method also is economically 
unfeasible, it said. 

The greatest promise in lessen- 
ing auto fumes, according to the 
foundation, probably lies in use of 
catalytic converters, or a combina- 
tion of a fuel shut-off device and 
improved car maintenance. 


Light-Car Nod 


Race Driver Sees Swing 


From Heavy Units 


DETROIT. — Success of lighter 
cars in stock-car events will have 
a revolutionary effect on the design 
of future racing automobiles, says 
Herb Thomas, one of the country’s 
top drivers. 

Thomas, who previously had fav- 
ored the larger, more powerful 
mounts in competition, picked a 
Chevrolet for his winning perform- 
ance at Darlington, S. C. Eight of 
the first ten finishers in the 500- 
mile grind were of the lighter car 
variety. 

“Most of the qualities we look for 
in choosing a stock car for competi- 
tion are the same ones I look for 
in a family car,” Thomas said. 

“I have a wife and two children, 
so I want a safe car—one that is 
stable on the road, and can accel- 
erate quickly and keep me out of 
trouble. 

“IT want a car with performance, 
because I get satisfaction out of 
driving a car that gets away from 
traffic lights quickly and handles 
surely and safely. 

“Lighter cars offer all of the com- 
fort features of the larger, higher 
priced makes and have proved in 
stock car competition to possess as 
much or even more performance 
and durability.” 


Insurance Firm Cuts 


Safety-Belt Car Rates 

SAN FRANCISCO. — Industrial 
Indemnity Co. here has announced 
that a 10 percent discount is being 
offered to all policyholders who in- 
stall approved safety belts in their 
cars. 

Joseph F. Morrison, vice - presi- 
dent, said that the firm expects use 
of safety belts to help control acci- 
dents, as well as reduce the amount 
of injury and loss resulting from 
such mishaps. The discount is effec- 
tive immediately when two belts 
are installed. 





Repair Finance Plan 


Set Up for Dealers 

COLUMBUS, O. — A plan for 
financing, repairs, parts and serv- 
ice for Ohio Ford dealers has 
been developed by Capital Fi- 
nance Co., Harry Miller Adver- 
tising Agency and Watson Motors 
Rebuilding Co. 

It is said to be the first organ- 
ized finance program developed 
for parts and service departmerts 
of new-car dealerships. If it 
works successfully in Ohio, it will 
be offered to Ford deale-s 
throughout the country, the <e°- 
velopers said. 
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Building Through Human Relations . . . 








Teamwork in the Dealer Shop 


Epvrror’s Note: One of a 
series of letters to inspire team 
spirit to be utilized by a serv- 
ice manager or dealer orally 
in staff meetings, by letter sent 
to the employe’s home or 
posted on dealer’s bulletin 
board. 


By John O. Munn 


Dear Fellow Worker: 


ET’S NOT be the last 
ones around here to 
realize that the automobile 
sales and service 


- 4 business is more 
series Competitive than 


ever before. 


All over America auto- 
mobile dealers are fighting 
for business. We will have 
to battle continuously to 
hold and increase our busi- 


40 Pct. Increase 
In Farm Trucks 


Seen in 10 Years 


EAST LANSING, Mich. — Farm- 
to-market trucks will increase 40 
percent within 10 years, predicts 
William A. Keller, 
general sales 
manager of stude- 
baker. 

He also believes 
that 70 percent of 
all farm products 
will be carried to 
initial markets in 
farmers’ own 
trucks as com- 
pared to 50 per- 
cent now. 

Keller told the 
National Assn. of County Agricul- 
tural Agents, meeting at Michigan 
State University, that inadequate 
farm-to-market roads are costing 
American farmers $2 billion a year. 

He said that most such roads 
were built for the traffic conditions 
of the 1920s and that traffic over 
them has increased 150 percent. 

The solution, Keller said, must be 
‘an expanded Federal-aid highway 
program along the lines recom- 
mended to Congress this year by 
President Eisenhower.” He pre- 
dicted Congress will put such a 
program under way next year. 


W. A. Keller 


Check Protection 
Offered Dealers 


DETROIT.—P & C Agency here 
is offering a new type of insurance 
contract to U.S. new-car dealers 
which provides protection on 
checks received from wholesale 
buyers of used cars. 

For $5 per check, the new-car 
dealer is guaranteed against bad- 
check loss when he wholesales his 
used cars, the firm says. 


The new-car dealer can choose to 
insure any check he wishes and 
does so by filling out a certificate 
and mailing it to P & C before 
midnight of the day of the sale. He 
is then covered against loss. 

The plan is said to make sales 
possible to out-of-town buyers 
whose credit is not well established 
in the new-car dealer’s town. 


Steiner Gets Orders 
From Four Cities 


DETROIT.—Alfred F. Steiner Co. 
(Ford) has been awarded orders 
from the City of Detroit for 126 
Police cars and 52 16-yard rubbish 
trucks. The firm also has received 
orders for police cars from East 
Detroit, Grosse Pointe Shores and 
the City of Grosse Pointe. 

Earlier this year Steiner Co. re- 
ceived the Leadership Citation 
Award from Henry Ford II, based 
on performance beyond the ex- 
pected level in good will, public 
confidence, cooperation and, service 
and a satisfactory sales volume. 


ness. The day is gone when 
the customers are grateful 
for small favors. To hold 
our regular customers and 
to attract new ones is a big 
job. 

Whenever any of us does 
anything — even answers the 
phone — bear in mind that 
every other automobile estab- 
lishment in this area is trying 
to take business and patronage 
away from us. One way to 
help them do it is to be indif- 
ferent, discourteous or care- 
less about any contact with 
the motorist. 


It is a well established 
fact that people go where 
they get the best treat- 

ment — not always where 
| 








they are led to believe they 
get the best price. 

In our business we are 
dealing with people all the 
time—the customer is the 
most important thing in 
our setup. We maintain 
our own standard of living 
only by pleasing the people 
who do business with us. 
Our best advertisement 
will be what one man says 
to another about the kind 
of treatment he gets here. 


Let’s make sure that 
folks speak well of us: 


Cordially yours, 


CAR DEALER & 
COMPANY 
Manager 


Time Saver 
Dayton Plan Would Simplify 
Title Filing 

DAYTON, O.—A new service for 
new-car dealers here is under study 


and probably will be put into opera- 
tion in the near future. 


Ralph Caverlee, secretary - man- 
ager of the Montgomery County 
Automotive Dealers Assn., said the 
plan basically is a messenger serv- 
ice for carrying car titles from 
dealerships to the _ registration 
bureau for filing. It would elimi- 
nate the need for individual dealers 
each sending a representative to 
the bureau, which is the current 
practice. 


Here’s the way the dealer organi- 
zation plans the service: A nominal 
fee is charged cooperating dealers. 
A messenger stops at each dealer- 
ship in the morning, picks up titles 
to be filed and returns them to the 
dealership in the afternoon. Also 
to be included, Caverlee said, is a 
similar service on checks and docu- 
ments for banks and finance com- 
panies handling auto financing. 


GUIDE HAS 
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AUTRONIC-EYE 


CONTROLS HEADLIGHTS AUTOMATICALLY! 





COVERS HIGHWAYS...COAST TO COAST! 


Four thousand big Autronic-Eye billboards will cover highways from 
coast to coast this fall! Your new-car prospects will read Blinky’s message 


on every major state and Federal highway! 


| 
| 
| 
AUTRONIC-EYE OUTDOOR CAMPAIGN 
| 


This blanket “Wise Buy’ coverage means extra interest in Autronic- 


Eye’s courtesy, convenience, and safety .. . 
Follow Blinky’s “Wise Buy” lead and push Autronic-Eye sales . 


and extra-profit sales! 
- . put 


these four thousand go-getting salesmen to work for you! 


GM GUIDE LAMP DIVISION + GENERAL MOTORS CORPORATION + ANDERSON, INDIANA 


AUITRONIC-EYE 


AUTOMATIC HEADLIGHT CONTROL 


tion when this photo was taken. 





Connell Nears Goal— 


W. A. Connell, left, head of Connell 
Oldsmobile, San Francisco, stands by as 
John 8. Young records the latest sale on 
the huge scoreboard on the front window 
of the dealership. Connell’s goal of selling 
400 cars in a month was nearing realiza- 
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) be a FORD Dedler / 


FORD Division of FORD MOTOR COMPANY 











With all Ford’s styling and power news for 1956, 
Ford announces the biggest safety news in car and 
truck history . . . Lifeguard Design. 


Lifeguard Design is a Ford first for safety first. It’s 
a whole new family of safety features . . . and they are 
found only in Ford. There is a new Lifeguard steering 
wheel with deep-center construction to act as a cushion 
in event of an accident . . . Lifeguard double-grip door 
latches designed to give extra protection from doors 
springing open under shock . . . they're standard in all 
Ford cars and trucks. And in all ‘56 cars there is 
optional Lifeguard padding for instrument panel and 
sun visors, to help lessen injuries from impact . . . plus 
optional Ford seat belts to help keep occupants 
securely in their seats. 


But this is only part of the new Ford story. 


There’s new power! For the goingest GO on the 
road, Ford offers the new 202-h.p. Thunderbird Y-8 in 
Fordomatic Fairlane cars and Station Wagons... a 
mighty 176-h.p. Y-8 in Fordomatic Customline and 


another reason why it’s 


and a 137-h.p. Six in all models. 


There’s exclusive Thunderbird styling! The long, 
low lines of the Thunderbird are even more in evi- 
dence in the new ’56 Ford cars. The colorful new 
interiors, plus the careful workmanship that has gone 
into the 56 Ford make it the truly fine car at half the 
fine-car price. —_ 


Mainline cars... 


There’s new power in trucks too! There’s more 
horsepower in every model . . . up to 26% more. Ford 
offers eight Short Stroke engines—a full line of seven 
Short Stroke Y-8’s and a Short Stroke Six. 


There’s new carrying capacity! Bigger payloads 
throughout the entire truck line. And there are new 
higher-capacity tubeless tires on all models. 


There’s new styling! There’s a new “leadership 
look” in all Ford trucks from Pickups to 65,000-Ib. 
GCW tandem-axle Bic Joss. 


These new Ford car and truck features are just a 
few of the many sales exclusives that Ford Dealers 
offer in 1956. 
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Capsule Comment 


Auto makers are basing their forward plans on predic- 
tions that 1956 will be a big (though fiercely competitive) 
year, second perhaps only to the record-breaking sales of 
1955. 

Add silent prayer: And fair profits for all. 
” e ” 

NADA’s executive committee has launched a campaign 
against false and misleading statements in new-car adver- 
tising. 

Customers have been confused long enough. 


AFL Teamsters and Machinists unions have just voted 
$200,000 to be spent mainly on organizing employes of auto 
dealers, parts distributors, used-car lots and service stations. 

Dealers Take Heed: There'll probably be more funds 
voted after the AFL and CIO merge in December. 
* a a” 

There are now 72 million licensed drivers to operate 
61 million vehicles on the nation’s highways, reports the 
AMA. 

And they are piling up the astounding total of 560 bil- 
lion miles per year. 
* oa * 

A promise should never be made to a customer unless the 
dealership is prepared to fulfill that promise, Roy L. Sara- 
son, Wayne (Mich.) dealer, tells GM dealer trainees. 

One of the automotive Ten Commandments. 
* - * 

Alarmed by factories’ cutrate auto sales to states, the 
Pennsylvania dealers’ association has called on its members 
to seek factory cooperation in not selling cars to govern- 
ments at prices less than those available to dealers, plus a 
fair delivery and handling charge for the dealers. 

If prices are cut to the state, then they should be lower 
to everyone, reasons the PAA. 

















Coming 
Events 


Dealer Conventions 


“—-. 25-27—Tennessee Automotive Assn., 
wena Vista Hotel, Biloxi, Miss. 

Sept. 25-27— Texas Automotive Dealers 
Assn., Shamrock Hotel, Houston, Tex. 
Sept. 26-27—Automobile Dealers Assn. of 
North Dakota, Fargo, N. D. 5 
Sept. 26-27— Pennsylvania Automotive 
Assn., William Penn Hotel, Pittsburgh, 


Pa, 
Sept. 26-27—Colorado Automobile Deal- 
ers Assn., Broadmoor Hotel, Colorado 


Springs lo, 
Sept. 28 40—37%h Annual Convention, New 
ersey Automotive Trade Assn., Hotel 
Chalfonte-Haddon Hall, Atlantic City, 


N. J, 

Oct. 9-10— New Hampshire Automobile 
Dealers Assn., Mt, Washington Hotel, 
Bretton Woods, N. H. : 

. %10— Georgia Automobile Dealers 
Assn., Bon Air Hotel, Augusta, Ga. 
Oct, 9-1I—Mississippi Automobile Dealers 
Assn., Buena Vista Hotel, Biloxi, Miss. 
Oct, 15-17—Arkansas Automobile Dealers 
Assn., Majestic Hotel, Hot “priate. Ark. 
Oct. 16-17—Oklahoma Automobile Dealers 

Assn., Mayo Hotel, Tulsa, Okla. 

Oct. 16-18—National Independent Auto- 
mobile Dealers Assn. Annual Convention, 
Hotel William Penn, Pittsburgh, Pa. 

Oct, 23-25— Florida Automobile Dealers 
an Sans Souci Hotel, Miami Beach, 

a. 

Nov. | — Connecticut Automotive Trades 
Assn., 34th Annual Convention, Hotel 
Statler, Hartford, Conn, 

Nov. 6-8—Automotive Trade Assn. of Vir- 
ginia, Roanoke Hotel, Roanoke, Va. 
Nov, 13-14—20th Annual Convention, 
Automobile Dealers Assn. of Alabama, 

Tutwiler Hotel, Birmingham, Ala, 

Nov, 13-1I5—Ohio Automobile Dealers 
Assn., Netherland Plaza Hotel, Cincin- 
nati, O, 

Dec, +—Nebraska New Car Dealers Assn., 
Paxton Hotel, Omaha, Neb, ‘ 

Dec. 6—Utah Automobile Dealers Assn. 
Convention, Newhouse Hotel, Salt Lake 
City, Utah. 

Dec. 9-10 — Montana Automobile Dealers 
Assn., Northern Hotel, Billings, Mont. 
Jan. 26- Feb. | — 39th’ Annual National 
Automobile Dealers Assn, Convention, 
Sheraton Park and Shoreham Hotels, 
Washington, 0. Cc * 


Dealer Auto Shows 


Oct. 7-23—Southwestern Auto Show, Au- 
sanetne Bidg., Texas State Fair, Dallas, 


ex, 

Nov. 12-20—Portland a Show, 

Nov. 26- Dec. 3— Buffalo Auto Show, 
Masten Avenue Armory, Buffalo, N. Y. 

Jan. 7-1 lumbus Auto Show, Veterans 
Memorial Bldg., Columbus, O. 

Jan. 7-15—27th Annual Automobile Show, 
National Armory, Washington, D. C. 
Jan. 7-15— Chicago Auto Show, Interna- 

tional Amphitheater, icago, Ill. 

Jan. 7-15 — Houston Auto Show, Houston 
Coliseum, Houston, Tex. 

Jan, 13-22—Indianapolis Auto Show, Man- 
ufacturers Bldg. State Fair Grounds, 
Indianapolis, Ind. 

Jan. 14-22—St, Louis Auto Show, Oakland 
Ave. Arena, St. Louis, Mo. 

Jan. 21-28 — Baltimore Auto Show, Fifth 
Regiment Armory, Baltimore, Md. 

Jan, 21-28 — Pittsburgh Auto Show, Hunt 
National Guard Armory, Pittsburgh, Pa. 

~~. Ge . ener Auto Show, Cleve- 
and, O, 

Jan. 28- Feb, 4— Rochester Auto Show, 
Rochester War Memorial Auditorium 
and Exhibit Hall, Rochester, N. Y. 

Feb. 3-12—Omaha Auto Show, New Mu- 
nicipal Auditorium, Omaha, Neb. 

Feb. 14-19— Lansing Auto Show, Civic 
Center, Lansing, Mich, 

Feb. 18-26—Detroit Auto Show, Michigan 
State Fair Grounds, Detroit, Mich. 


General 


Sept, 22 - Oct. 2—37th International Auto- 
mobile Exhibition, Frankfurt am Main, 
Germany. 

Sept. 29-30 — National Automobile Trans- 
porters Assn, Convention, Sheraton- 
Cadillac Hotel, Detroit, Mich. 

Oct. 6-16—Paris Auto Show, Paris, France. 

Oct. 10-12—8th Annual Convention and 
Show, Truck Body and Equipment Assn., 
Inc., Morrison Hotel, cone, Hl. 

Oct. 13-17— American Trucking Assn. 
Roadeo finals, Washington, D. C. 

Oct, 14-15— Annual convention of the 

Western Engine Rebuilders Assn., Fair- 

mont Hotel, San Francisco, Calif. 

Oct. 17-21 —American Trucking Assn., 
Annual Convention, Hotels Statler and 
Mayflower, Washington, D. C. 

Oct. 19-2I—Gasoline Pump Manufacturers 
Assn., Seaview Country Club, Absecon, 


N. J. 

Oct, 19--29?— 40th International Motor 
Show, Earls Court, London, England. 
Oct. 24-25 — Automotive Electric Assn., 
Regional Conference, Hotel Statler, Los 

Angeles, Calif, 


(See CALENDAR, Page 15, Col. 1) 


30 Years Ago sk 


The Big Stories 


R. P. Lett, of Washington, D. C., has qualified for a license as @ 
steam engineer. The district commissioners had ruled that he needed 
such a license before he could operate his steamer automobile. 

Motor car owners and manufacturers throughout the country are 
taking up the fight to compel Congress to repeal the so-called luxury 
taxes on automobiles and accessories. 

Fourteen truck manufacturers have agreed to limit truck sizes to 
seven: fast freight class—one, 1% and two tons; heavy-duty class— 


2%, three, four and five tons. 


An expansion program of Dodge Bros., Inc., to provide facilities for 
a daily production of 1,500 cars by Jan. 1, is being rushed to comple- 


tion in Detroit. 


So successful has the operation of an open-air used-car market 
proved for two dealers in Toledo this summer that they plan to con- 


tinue with it all winter. 





The Cartoonists 
Look at Auto News 


(During illness of Ogg Fitzgerald, other cartoonists are filling this corner). 


NADA versus FALSE 
and M/SLEADING STATEMENT: 


IN DEALER ADS... b =F 


=> Oo => 
DEALER STOCKS °F NEW 
CARS BEING SLASHED WDER. 
IMPACT OF CLEAN-UP SALES. 


‘Fewer Than Year Ago.. . 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
used, if you so request. Address Editor, Automotive News, Detroit 26, Mich. 


paid the full prices for new cars? 

I’ve been in business since 1910 but 

never have run cut-price ads. Why 

would folks work for huge corpo- 

rations for nothing? — F. H. 

Branpes(Studebaker), Hastings, Neb. 
” * * 


Success Formula 


Recently Automotive News cele- 
brated its 30th anniversary. I want 
to congratulate you, a little late, on 
this milestone. 

AvuToMoTIVE News is by far the 
finest paper in the industry. Hav- 
ing been a subscriber for eight 


Finance Trends 

In the Aug. 8 issue of AUTOMOTIVE 
News, Bud Harris reports: “Dealers 
Invading Loan Business and Credit 
Firms Sell Autos in Southwest.” 

Since that issue we have been 
trying to find out from our own 
Southwestern operations if there is 
any particularly new trend in either 
of these directions—a number of 
dealers have always carried their 
own paper, and finance companies 
have sold cars. However, reports 
we have received so far actually 
show that fewer dealers than a 
year ago are doing the financing | Years, I look forward eagerly to 
job. — Finance EXEcutwve. each new issue. 

. 2 % I read with great interest the 

‘Good Business?’ history of the paper by George M. 

Do you think it’s good business 


Slocum (Aug. 22 issue) and of the 
to adyertise giveaway deals and high standards he set at the begin- 
blitz sales? How can such dealers 


ning. It is obvious they are still 
account to purchasers who have 





adhered to by the paper. Success is 
a result of this formula. Wishing 
you success for many more years.— 

Frank Battista, West Medford, 


Mass. 
+ oe *” 


Belford Sells Franchise 


We refer you to Page 52, AuTo- 
MOTIVE News issue, Sept. 5, in which 
you state Belford Motors, Inc., has 
been purchased by A.B.C. Motors, 
Inc., etc. 

We wish to advise Belford Mo- 
tors, Inc., was not purchased in the 
transaction. A.B.C. Motors acquired 
the DeSoto-Plymouth franchise 
after cancellation by Belford M«- 
tors, Inc., and purchased shop and 
office equipment plus parts and 
new-car stock only. 

Belford Motors, Inc., continues ‘9 
operate at its downtown locatio., 
440 S. Main St., Wichita, and has 
been in operation the past 12 years. 
B. Be.rorp, Belford Motors, 
Inc., Wichita. 


—From the files of Automotive News. 
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BENDIX LINKAGE TYPE POWER STEERING—Because Bendix* 
Power Steering is of the linkage type, manufacturers find it 
especially adaptable for production line installation without ex- 
tensive engineering changes. Manufacturers can now meet the 
ever-increasing demand for power steering more efficiently and 
more economically with Bendix Linkage Type Power Steering. 


BENDIX LOW PEDAL POWER BRAKE—Specified by more car 
manufacturers than any other make, Bendix* Low Pedal 
Power Brake makes possible quick, sure stops by merely 
pivoting the foot from the go to the stop control. No need to 
lift the foot and exert leg power to bring the car to a stop. 


Result— more driving comfort, less fatigue and greater safety. 
*REG. U. S. PAT. OFF. 


BRAKES ¢ POWER STEERING « POWER BRAKING ¢ CONSTANT VELOCITY UNIVERSAL JOINTS « HYDRAULIC REMOTE CONTROLS 


BENDIX "7°°%C"s SOUTH BEND oa. “QQ pose 


aviavion ConProastion 


Export Sales: Bendix International Division, 205 East 42nd Street, New York 17, N. Y. 
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AUTOMOTIVE NEWS, SEPTEMBER 


regarded by them as the most im- 
portant impediment to overseas in- 
vestment. 

Edward B. Hall, of the Interna- 
tional Cooperation Administration, 
who explained how foreign-aid leg- 
islation seeks to encourage invest- 
ments by providing guarantees 
against certain risks. 

Kalijarvi said the Department of 
State favors increasing American 
investments abroad because they 
contribute to the economic strength 
of other free nations. But he 
frowned on any relaxing of U. S. 
antitrust laws in their application 
to foreign transactions. 

Kalijarvi noted that there is leg- 

islation in most countries of West- 
ern Europe to control restrictive 
| business practices. While it is not 
as comprehensive as American an- 
titrust laws, he said, there is a 
trend toward making it more effec- 
tive. 


AUTOMOTIVE WASHINGTON 


U.S. Business Abroad 
Warned on Monopoly 


By William Ullman 


Washington Correspondent 


A§ THE third phase of its broad antitrust and antimo- 
nopoly inquiries came to an end here Sept. 16, the Senate 
Judiciary subcommittee holding the hearings was warned 
that Congress should “make haste slowly” before amending 
antitrust laws to permit American companies to engage in 
restrictive practices abroad? a. : 
that are forbidden in the 
United States. 


The warning came from a De- 
partment of State official, Thorsten 
J. Kalijarvi, acting deputy under- 
secretary of state for economic 
affairs. 

At the close of the session, Sena- 
tor Harley Kilgore, West Virginia 
Democrat, chairman of the sub- 
committee, and Joseph Burns, com- 
mittee counsel, took off for Paris, 
Rome and London, where the in- 
vestigation will be continued with 








the cooperation of 
American busi- 
ness men located 
in those capitals. 
Other witnesses 
at the final hear- 
ing were: 
Marshal] M. 
Smith, deputy 
assistant secre- 
tary of commerce, 
who said a survey 


* * * 


Four Reasons Why 


oo State Department spokes- 
man named four reasons why 
the U. S. policy of free competition 
is important to foreign relations: 

F 1. The department believes _ 
of American bus- , has been a factor in frustrating in- 
inessinterests Wiliam Uliman | +. rnational cartels. 

showed that the tax policy is} 2. U.S. policy is a major factor 
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in encouraging other countries to 
strengthen competition in their own 
economies. 

3. It enables the U. S. to pro- 
tect and promote commerce 
abroad, for it arms the U.S. with 
a basic philosophy on which to 
rest representations to foreign 
governments concerning restric- 
tive practices that are injurious 
to American business. 


4. The department believes that 
the policy of free competition con- 
tributes to the respect with which 
American industry is held in the 
world. 

Smith advised the subcommittee 
that 34 percent of the investors in- 
terviewed by the Department of 
Commerce regarded the tax on for- 
eign income as an impediment. He 
said 11 percent believed the high 
level of domestic taxation was an 
impediment in that it prevents 
companies from accumulating capi- 
tal for investment. 

Next in importance, Smith said, 
were tariff and trade barriers. Then 
came lack of support by the Gov- 
ernment for investments abroad 
and inadequate Government infor- 
mation and services for business- 
men seeking such investments. 

“Finally, of about equal impor- 
tance as deterrents, judging by the 
frequency of their mention, were 


Paul MacPherson, age 10, watching Lewis Schnetzka ‘filler up”’ 


on the Hugh MacPherson farm, York 


nty, Pennsylvania—a 2,000- 


acre enterprise requiring power and vehicles of all sorts. 


Every Day on the Farm... It’s ‘‘Fill 





Every day on the farm machines need refueling—tractors, gar- 
den tractors, :trucks, family cars or other power units. 

On farms in Ohio, Michigan and Pennsylvania, it’s always 
lubrication or servicing time for machines . . . there’s a constant 
need for new tires, batteries, accessories and parts. 


Diversified operations keep cash coming in steadily month after 
month (all three states are among the top third in farm income). 
That always means big buying power all year long. 


The fastest, lowest cost and most effective way to se// this big, 
steady market is through THE OHIO FARMER, MICHIGAN FARMER, 
PENNSYLVANIA FARMER. These home-edited magazines are top 
favorites in as many as 4 out of 5 farm homes, All are Roto 
magazines. You save plate costs. 


ing equipment). 


Slocum, Inc., 
Avenue, Cleveland 14, Ohio. 


THE OHIO FARMER - MICHIGAN FARMER - PENNSYLVANIA FARMER 


Three new booklets on Ohio, 
Michigan and Pennsylvania contain 
important farm facts—on automo- 
biles, trucks, tractors, garden trac- 
tors, petroleum products, tires and 
accessories (plus heating and cook- 


The booklet for either state—or 
all three—will be mailed free upon 
request. Write to Capper-Harman- 
1010 Rockwell 


’er Up!” 


Send for Your Free Copies of the 








‘“‘FARM PETROLEUM MARKET’’ 








the antitrust laws and the Govern- 
ment aid or loan programs to the 
extent they compete with possible 
private investment,” he said. 

* * + 


Law a Handicap? 


aa, the National Foreign 
Trade Council told the subcom- 
mittee American business and in- 
dustry carrying on activities abroad 
are handicapped by defects in this 
country’s antitrust laws. 

The United States Council of the 
International Chamber of Com- 
merce urged revisions of the law 
so as to clarify its application and 
inject more certainty into business 
ventures made abroad. 

“Some effort should be made to 
stabilize the law and rules of con- 
duct,” declared Robert F. Loree, 
chairman of the foreign trade 
council, “so that what is done or 
planned today in perfectly good 
faith and with the most compe- 
tent legal advice obtainable, will 
not be attacked tomorrow as ille- 
gal or publicized as criminal.” 

In an opening statement, Senator 
Kilgore indicated that the series of 
hearings would be aimed at ironing 
out some conflicts in the laws and 
clarifying this country’s position in 
the matter of cartels. 

The first of the series held by 
the Judiciary subcommittee in June 
dealt with mergers, with Ford, 
Chrysler, American Motors, Stude- 
baker-Packard and Kaiser as auto- 
motive witnesses. 

* * * 


GM to Be Asked 


IHE second of the series went 

into industry distribution prac- 
tices. The third, just ended, had to 
do chiefly with the application of 
the antitrust laws to foreign trade 
and foreign investments. 

The next of the series is ex- 
pected to come late in October 
and, among other matters, likely 
will again “invite” or subpoena 
General Motors to round out the 
testimony already provided by 
the other auto manufacturing 
companies. 

GM declined an invitation to ap- 
pear and give testimony at the first 
hearing. Subsequently, Senator Kil- 
gore, in the subcommittee’s report, 
stated that “at a later stage of our 
hearings we shall insist upon the 
appearance of General] Motors rep- 
resentatives.” 

The subcommittee, Kilgore said, 
wants to learn more about the com- 
petitive effects of the ramified, GM- 
type of operation as a part of the 
general study in which it is en- 
gaged. 


* x * 


U. S. Conscience 


Senate Subcommittee on 
Constitutional Rights began an 
investigation the other day that, 
more than any other in a long 
while, touches every citizen of the 
United States— automobile dealer, 
banker, messenger boy and so on. 
The investigation was started to 
determine whether Constitutional 
Rights are in danger of erosion. 
For the initial session the chair- 
man of the subcommittee, Senator 
Tom Hennings, Missouri Democrat, 
picked the 168th anniversary of the 
signing of the Constitution. The 
place was the Capitol’s old Supreme 
Court room, scene of some of the 
nation’s most historic battles over 
constitutional rights. 
Representatives of all walks of 
American life appeared to lay 
before the Senate Judiciary sub- 
committee grievances they believe 
are threatening the Bill of Rights. 
It was a unique celebration of the 


|signing of the Constitution and 


produced what was termed “a criti- 
cal evaluation of the present status 
of constitutional rights in America.’ 

It was a notable gathering for a 
notable event. 


Lightweight Material 


Used for Truck Covers 


NEW YORK.—A woven nylon- 
base fabric, laminated between two 
sheets of plastic, is being used as 
a lightweight protective covering 
by firms in such fields as trucking. 
marine, farm machinery and ste:! 

Nyvel, as the material is called 
is made by Velveray Corp. Te 
nylon fabric was engineered and is 
produced by Burlington Mills. 

Nyvel is said to be highly resist- 
ant to abrasion, punctures, peelin= 
oil, sunlight, salt spray and moc 
corrosive chemicals and to wit’ 
stand‘ temperatures from 50 degre 
below up to 160 degrees above Ze? 
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MERICANS don’t worry about 

getting their “three squares a 
day” although half the world’s 
people don’t have enough to eat. 

Americans DO worry about 
that. They don’t like to see peo- 
ple go hungry and they know 
that hungry people are easy prey 
for Communism. And they are 
doing something about it. 

Charity begins at home. So al- 
ready in the U. S. enrichment of 
flour, corn meal, corn grits and 
bread has almost wiped out pel- 
lagra in the south. Three hundred 
and sixty communities now add 
sodium fluoride to their water sup- 
ply to reduce tooth decay. As far 
back as 1925 they started adding 
iodine to table salt and the num- 
ber of people with goiter has been 
greatly reduced. 

For some time the addition of 
man-made Vitamin D to milk has 
protected children against rickets 
and man-made Vitamin C long has 
been a weapon against scurvy. 

* ed a 

ECAUSE of modern chemical 
preservatives and storage meth- 
ods, most Americans consume reg- 
ularly a variety of new foods, made 
so convenient that the average 
housewife can prepare her family’s 
daily meals in about two hours and 

20 minutes. 
__The rapidly growing science of 





Plug Testing 


Auto-Lite Drivers Simulate 
City Motoring 
TOLEDO. — Drivers for Electric 
Auto-Lite Co. are conducting con- 
tinuing tests to improve the per- 
formance of spark plugs and igni- 
tion systems. 


On seldom-traveled back roads 
these drivers start their cars, reach 
a maximum speed of 35 miles an 
hour, maintain it for a mile and a 
half and then stop for 40 seconds— 
simulating the driving pattern of 
the average motorist. 


Once a day the cars are brought 
into the company’s engineering lab- 
oratories where each spark plug 
and ignition component is given a 
thorough going-over, with a care- 
ful eye for fouled spark plugs. 


Calendar 


(Continued from Page 12) 


General 


Oct, 26-28 — 10th Annual Technical Con- 
vention, American Society of Body En- 
ineers, Rackham Memorial Building, 
etroit, Mich, 

Oct. 28— 6th Anniversary Dinner, Auto- 
mobile Old — aldorf - Astoria, 
New York City, N. . 

Oct. 29-Nov. 6—Pacific International Auto 
Show, Oakland Exposition Bldg., Oak- 
land, Calif. 

Oct. 31-Nov. I—Automotive Electric Assn., 
Regional Conference, Hotel Multnomah, 
Portland, Ore. 

Nov. 2-4— National Fluid Power Assn., 
Edgewater Beach Hotel, Chicago, Ill. 
Nov. 6-7 — Texas Independent Automobile 
Dealers Assn., Inc., Iith Annual Con- 
vention, Shamrock Hotel, Houston, Tex. 
Nov, 10-11 — Automotive Electric Assn., 
Regional Conference, Hotel Muehle- 

bach, Kansas City, Kans. 

Nov, 28-Dec, I—Air Conditioning & Re- 
frigeration ee ition, Atlantic City 
Auditorium, Atlantic Ci J. 

Dec. 4-5— Automotive A iliated Repre- 
sentatives, Oseos Meeting, Sheraton 
Hotel, Chicago, it 

Dec. 6—Automotive Affiliated Representa- 
tives, Board of Directors Meeting, Sher- 
aton Hotel, Chicago, Ill. 

Jan. 11-14—American Road Builders Assn’s. 
54th Annual Convention anemones Audi- 
torium, Miami Beach 

Jan. 15-17—Second Annual Auto Trim Show 
Hotel Statler, New York by 

Jan. 23-25—I5th Annual Meeting, Truck- 
Trailer Manufacturers Assn. Edgewater 
Gulf Hotel, Edgewater Park, Miss. 

Feb. 6-9—Automotive Accessories Manu- 
facturers of America Exposition, Navy 
Pier, Chicago, Ill. 

Feb. 21-22 EMA, NSPA and MEWA 
National ~ Conventions, San Francisco, 














Calif, 
April 16-20—New York's annual Safety 
Convention and om. Hotel Stat- 


ler, New York, N. 
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“food physics,” with automation, 
radiation, sterilization and ultra- 
sonic processing, has improved the 
diet of Americans and is doing 


much to relieve food shortages in| 


| other parts of the world. 


A low cost, palatable fish meal 
has expedited emergency feeding 
in Indonesia and Central America. 
A compound of soy bean meal, 
called multi-purpose food, is be- 
ing used to supplement protein- 
lacking rice diets in the Orient, 
Germany and Africa. 

Two ounces of the multi-purpose 
food, which costs three cents, is 
equal to a meal containing a quar- 
ter pound of meat, a haked potato 
and a dish of peas. 

+ o* * 


NITED NATIONS’ organiza- 

tions are conducting research 
in various parts of the world to 
find native plants that could be 
used similarly to enrich diets. 

The biggest hope on the food 
horizon now is the work being done 
at Stanford University on algae. 
Algae can be grown at the rate of 
50 tons per acre. Most agricultural 
crops—including stalk as well as 
grain—can produce only three tons | 
per acre. 

The latest finding in the search 


more dependable 





| population centers and that hunger 





for the most food for the least 
sunlight came at the end of 1954 
when researchers at the Univer- 
sity of California discovered the 
exact process by which green 
plants make good. 

So today chemistry is nearing 
the time when synthetic foods can 
be produced economically. This 
means that unproductive areas such 
as deserts could become important 


for half the population of the world 
would be well on its way out. 

* * * 
P S. SOLVE one problem and 

* along comes another! Accord- 
ing to Dr. Garfield G. Duncan, clin- 

ical professor of medicine at Jef- 
ferson Medical College, Philadel- 
phia, “obesity is truly a national 
tragedy.” He contends that over- 
weight people are a “much more 
important national problem than 
polio.” 

It seems that overweight per- 
sons are predisposed to diabetes, 
heart trouble, hypertension, ar- 
terial sclerosis and gall bladder 
disease. 

P. P. S. Sooo-oh! If you’re an 
| automobile man who has misplaced 
}one of his tires and finds it well 
' settled around his middle, _you'll be 


starting under all 


operating conditions 


“No Kick-Out” feature sets new standards 
in starting performance. 


@Since the earliest days of the automotive industry Bendix* 
Starter Drives have been noted for reliable starting. 


Now with the new and latest Bendix Folo-Thru Starter Drive, 
starting, even under the most adverse weather conditions, 
has been improved immeasurably. 


Although this new Bendix Starter Drive is fundamentally 
similar to its illustrious predecessors, it is specially designed 
to follow through the weak explosions until the engine 
actually runs on its own power. 


That's why cars, trucks and buses equipped with the 
, Bendix Folo-Thru Drive are easier and quicker to start 
under all operating conditions. *REG. U.S. PAT. OFF. 


ECLIPSE MACHINE DIVISION OF 


ELMIRA, NEW YORK 


Export Sales: Bendix International Division, 
205 East 42nd St., New York 17, N. Y. 


costs less —The new Folo-Thru Drive requires no actuat- 
ing linkage and the less expensive solenoid may be placed in any 


aviation conroaatios 


convenient position. Results are lower installation costs and no 
adjustments. Complete detailed information is available on request. 
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Hemphill Opens New Building— 


A new building has been completed by Austin Hemphill, Inc. (Ford), San Antonio. 
The 25,000-square-foot showroow displays 11 cars, and the used-car lot holds 65 
units. The building and land cost $350,000. Austin Hemphill is president, and Gene 
Hamon, secretary-treasurer. 


passing up that strawberry short- 
cake with the double scoop of 
whipped cream. 

If it makes you irritable, here’s 
a “didja know” to cheer you up: 
Did you know that the first United 
States farm delegation to get be- 
hind the Iron Curtain found farm 
communities of 7,000 with only two 























privately owned automobiles and 
others of about 4,000 with none? 
Sounds like a salesman’s paradise! 
But they just don’t have the 
rubles! 

Sooo-oh! Count your blessings— 
America’s three car farm families 
—then praise the Lord and pass 
the Rye Krisp. 





Bendix® Fele-Thru Starter Drive e Bendix® Automotive Electric Fuel Pump €r Stromberg * Carburetor a 





eee = ae oe ee ae: a ee 
=< : Sates tate a 


zi aus ais Sere nt 
pee it wats nine haa Mtns pee tape in LED bow ss seme eRscnane amin romienanan sow 


FERS 


4 
; 
2 


AUTOMOTIVE NEWS, SEPTEMBER 26, 1955 


Lawsuits Affecting Dealers... 
Court Decisions 


By Leo T. Parker 
Attorney at Law 
_ ANSWER to a couple of in- 
quires recently sent in by 


‘automobile dealers on the liability 


of injuries caused by defective new 
automobiles, I located two late 


cases. 

In Landon v. Lee Motors, Inc. 
118 N. E. (2d) 147, it was shown 
that the purchaser of a new auto- 
mobile took it back to the dealer 
saying that “he did not like the 
way the car steered.” The dealer 
said that the steering apparatus 
had been checked and that it was 
hy. Bae” 

Soon afterwards, so the pur- 
chaser testified, he was driving 
about 45 miles per hour when he 
“felt a terrific wobble on the 
front left wheel,” and that he 
fought the steering wheel but it 
left the road and both he and his 
wife were severly i 

After the wreck it was dis- 
cover that the front assembly had 


neeiSTer 
HERE For 


latent or hidden defects. The lower 
opening of the upper support arm 
bracket was distorted out of round. 

Also, the kingpin was fractured 
in two places, or into three seg- 
ments. Both breaks occurred inside 
the spindle bracket, and were not 
discoverable by ordinary inspec- 
tion. 

* * + 


Dismantling Not Ordered 


HE lower court held the dealer 

liable to the. purchaser for $20,- 
000 damages, but the higher court 
reversed the verdict, holding the 
dealer not liable, saying: 

“It is obvious from an inspection 
of the exhibits that the claimed 
broken kingpin, if it existed be- 
fore the accident, could not have 
been discovered except by disman- 
tling the left front axle assembly.” 

This court went on to explain 
that it was the purchaser’s legal 
duty to order the dealer to dis- 
mantle the front assembly and 


make repairs. In this 
respect, the court said: 

“There is no question made that 
the service man gave his own best 
judgment upon the subject, and 
if plaintiff (purchaser) was dis- 
satisfied with it he had the privi- 
lege of ordering defendant (dealer) 
to make a complete inspection of 
the steering apparatus, including 
dismantling of both front axle 
assemblies, so as to discover any 
possible latent defect.” 

o cm 


Defect Is Apparent 


Acoonmnre to a late higher 
court decision if a flaw or de- 
fect in mechanism of a new auto- 
mobile is readily discernable, and 
discoverable, by ordinary inspec- 
tion, the manufacturer is liable for 
resultant injuries to a purchaser. 

For example, in Northern v. 
General Motors Corp., 268 Pac. 
(2d) 981, it was shown that one 
Northern purchased the new truck 
from a manufacturer’s dealer. He 
was seriously injured soon after- 
ward. 

Further testimony showed that 
the broken pitman shaft had rust 
thereon. Experts testified that the 
presence of the rust indicated a 
flaw in the shaft. 

It is interesting to observe that 
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In Chicago, it takes 2— 


to register 


No single daily newspaper reaches 
even half your Chicago-area pros- 
pects. It takes Two. For greatest 
unduplicated coverage, one must 


be the... 


CHICAGO 


=:7 SUN-TIMES 


211 W. Wacker Drive, Chicago * 250 Park Avenue, N. Y. 


READERSHIP CONCENTRATED WHERE MOST OF THE BUYING IS DONE 
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“I'd like you to meet two of the 
new model designers.” 


the higher court approved the 
jury’s verdict holding the manu- 
facturer liable in damages to 
Northern, saying: 


“Was there any evidence that 
such defect was discoverable by 
reasonable inspection? This must 
be answered in the affirmative. 
Here real evidence was presented 
to the jury showing a discoloration 
which had substantially permeated 


REPRESENTED GY: SAWYER-FERGUSON-WALKER CO., LOS ANGELES, SAN FRANCISCO, PHILADELPHIA, DETROIT, ATLANTA © HAL WINTER CO., MIAMI BEACH 


into the metal at the place of the 
break. 

And considering the discoloration 
which had entered into the interior 
of the steel at the place of fracture, 
which was apparent to the naked 
eye, it is felt that no error was 
committed by permitting these 
witnesses to give their opinions as 
to whether there was a flaw in the 


metal.” 
* + 


* 

Ban on ‘Circus Ads’ 
Faces Test in Maine 

Maine’s new “circus advertising” 
law, as it applies to gasoline sta- 
tions, is to get a test when Boyd 
Bailey, assistant attorney general, 
hails Union Oil Co. into court on a 
charge of violating the act. 

Bernard Shapiro, union vice-pres- 
ident, said the attorney general’s 
ruling banning his banners adver- 
tising “save four cents a gallon,” 
strikes at an advertising policy he 
has maintained since he opened his 
first station in 1950. The law, in- 
tended to curb price wars, re- 
stricts price advertising to six-by- 
six-inch cards attached to pumps 
or other dispensing units. 


Tires to Last 
Life of Auto 


Seen in 3 Years 


MINNEAPOLIS. — (UTPS) — A 
tire that will last the life of the 
automobile may be only two or 
three years away, Dr. Harry L. 


| Fisher, professor of chemical engi- 


neering in rubber technology at the 
University of Southern California, 
told a meeting of the American 
Chemical Society here. 


Dr. Fisher said the material 
which will make such tires possible 
will be one of a new series of syn- 
thetics called vulcollans. Developed 
in Germany as the result of experi- 
ments in plastics, the new synthetic 
rubbers have twice the abrasion 
resistance of the best GRS syn- 
thetics, he said. 


The vulcollans are practically 
impossible to tear, said Dr. Fisher. 
They are colorless and can be made 
as resilient or as hard as desired. 
The barriers to mass production 
are expense and difficulty in mold- 
ing to tire shapes, but these are 
being overcome swiftly in tests by 
all the major tire producers, he 
said. 

Color can be added to produce 
tires in any desired shade, he said. 
Vulcollan can be vulcanized with 
plain water, he said, although this 
process produces such carbon-diox- 
ide foam effects that it would be 
impractical for tires. 

Glycol, however, can be used for 
vulcanizing without such foam be- 
ing produced. 


St. Louis Redates 
*56 Auto Show 


ST. LOUIS.—The site and date 
of the 1956 St. Louis Auto Show 
have been changed by the show 
committee of the Great St. Louis 
Automotive Assn., sponsor of the 
event. ; 

The new dates will be Jan. 14-22 
and the new site will be one of the 
buildings at the Arena. 

A parking lot at the spot will 
handle 3,600 cars. Near the Kiel 
Auditorium, where previous shows 
were held, parking space is at a 
premium. 


Service Group to See 


Trico Exhibitions 


PHILADELPHIA.—An air wiper 
clinic, presented by Trico Products 
Corp., Buffalo, maker of wind- 
shield wipers and blades, will fea- 
ture a meeting of the Automotive 
Service Assn. of Philadelphia today 
(Sept. 26). 


Trico will present a safety vision 
clinic at an evening session of the 
meeting. Automotive service per- 
sonnel from throughout the Dela- 
ware Valley have been invited. 


Farley Buys into Deal 

Fred Gatter has sold an interest 
in Gatter Chevrolet Co., Naches, 
Wash., to Keith Farley, former 
general manager of Tyson Pon- 
tiac Co., San Diego, Calif. The 
firm will be known as the Far! :y- 
Gatter Chevrolet. 
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To Every Dealer Who Sells 


or Services These Cars... 


BUICK, CADILLAC, CHEVROLET, CHRYSLER, 
DODGE, FORD, HUDSON, MERCURY, NASH, 
OLDSMOBILE, PLYMOUTH, PONTIAC, STUDEBAKER 


HERE’S A SURE WAY TO GREATER CUSTOMER SATISFACTION! 


INTERNATIONAL SERVICE 


Check the class of service desired; 
ise the message willbe 
sentat thetullrate 


FULL RATE TELEGRAM =e FULL RATE = 
DAY LETTER a LETTER TELEGRAM P~'4 
IGHT LETTER | 7 HIP RADIOGRAM . 


NO. WDS.-CL. CF SVC. PD. OR COLL. CHARGE TO THE ACCOUNT OF TIME FILED 


Send the following message, subject to the terms on back hereof, which are hereby agreed to 


CHAMPION SPARK PLUG COMPANY SEPT. 5, 1955 
TOLEDO, OHIO 


FOR THE SECOND STRAIGHT YEAR OUR OFFICIAL RECORDS SHOW THAT EVERY SINGLE CAR 
PARTICIPATING IN THE ANNUAL SOUTHERN 500 STOCK CAR RACE SANCTIONED BY NASCAR WAS 
EQUIPPED WITH CHAMPION SPARK PLUGS PURCHASED AT THE TRACK. LAST YEAR THE ENTIRE 
FIELD OF 52 RAN ON CHAMPIONS. THIS YEAR 69 OUT OF 69 USED CHAMPIONS WITH 13 

| DIFFERENT. MAKES OF CARS COMPETING. THE FIELD WAS MADE UP OF FORD, CHEVROLET, 
MERCURY, PONTIAC, OLDSMOBILE, BUICK, CADILLAC, PLYMOUTH, DODGE, CHRYSLER, NASH, 
STUDEBAKER AND HUDSON. THIS IS ABOUT AS FINE PROOF AS YOU WOULD WANT THAT YOUR 
SLOGAN "BETTER BY FAR FOR EVERY CAR" IS 100 PERCENT RIGHT. 


BOB COLVIN, PRESIDENT DARLINGTON RACEWAY 
This wire proves that with money and reputation at stake, 


the nation’s top mechanics in charge of these cars turned to 
5-rib Champions for extra performance and dependability. 


, If you are not stocking Champions, why not give your 
» customers the best! Call your nearest Champion jobber or CHAMPION 
distributor—NOW! SPARK PLUGS 
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By Martin L. Whitmyer 
Staff Writer 


Hudson’s sales department has | 


termed “exceptionally satisfactory,” 
the company’s newest media for 
sales training, the use of special 
recordings, films and panel sessions 
for sales meetings of Hudson field 
personnel, dealers and retail sales- 
men. 

The plan, inaugurated a little 
over a year ago, provides dealers 
with 10 special recordings and 
two 16-millimeter films a year. A 


new film plus a set of question | 


and answer sheets is sent to the 
dealers each month. 

Although the program is set up 
so that the dealers may conduct 
their own sales-training classes, 
Hudson zone personnel attend as 
often as possible to offer additional 
suggestions and advice. 

Unlike many other types of 

sales-training courses, the Hud- 
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An engine 


never had 


it so good?! 


From a slow, smooth idle to flashing 
full throttle—you can depend on your 
Rochester Carburetor for top 
performance, top efficiency! For every 
Rochester Carburetor is a perfect mixer— 
specially engineered to blend the right 





Affecting Factories and Dealers... 


Auto Advertising 
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Kenneth W. Rugh, Phillips Petro-| White sales promotion department 






son program does not deliver a 
list of “do’s and don’t’s” for the 
salesman to memorize. Instead, 
company officials said, it is de- 
signed to stimulate his interest 
by attacking the problems with 
which he is confronted, in the 
changing retail automobile busi- 
ness. 

For example, a typical meeting 
presents a transcribed recording of 
an actual conversation between a 
salesman and a prospective car 
buyer. , 

Following the playing of the re- 
cording, a panel made up of the 
dealer, salesmen, and -— whenever 
possible—a company official, ana- 
lyzes the salesman’s approach to 
the customer. Using the question 
and answer sheet as a guide, the 
panel proceeds to score the presen- 
tation and offers suggestions as to 
how it might be improved. 

With this method of sales train- 


ing, Hudson executives have ob- 








served that salesmen are able to 
recognize and correct their own 
particular shortcoming, improve 
their technique and tailor an in- 
dividual sales plan for each pro- 
spective customer. 

Company officials said the plan 
has proved so effective that all 
salesmen upon completion of the 
training program have shown im- 
provement in their ability to sell 
and in several cases individuals 
have increased their sales volume 


by more than 100 percent. 
* * * 


API Picks Rollins 


Richard Rollins, secretary of At-| 
lantic Refining Co., Philadelphia, | 





has been elected 1956 national chair-| 
man of the Oil Industry Informa-| 
tion Committee of the American) 
Petroleum Institute. Rollins suc-; 
ceeds W. R. Huber, public relations 
director of Gulf Oil Corp., Pitts-| 
burgh, Pa. 

Vice-chairmen elected were: Jerry | 
Luboviski, Union Oil Co. of Cali- 
fornia, Los Angeles; M. S. Hauser, 
Ohio Oil Co:, Findlay, O.; G. A. 
Marby, Humble Oil & Refining Co., 
Houston; Arthur J. DeBlois, De 
Blois Oil Co., Pawtucket, R. I., and 


leum Co., Bartlesville, Okla. 
+ * * 


White Names Delaney, Fryer 


Thomas J. Delaney has been 
named director of advertising and 
sales promotion for White Motor 
Co, and R, A. 
Fryer has been 
named assistant 
director of the 
enlarged depart- 
ment, with head- 
quarters at Cleve- 
land. 

The two promo- 
tions were made 
in line with the 
d consolidation of 

#7 Autocar and 

T. J. Delaney White sales pro- 
motion departments and the expan- 
sion of the sales program “under a 
plan aimed to coordinate this phase 
of the company’s activities.” 


Delaney was director of sales pro- 
motion and advertising for White’s 
Autocar division. He joined Auto- 
car more than 20 years ago as a 
salesman, later advancing to direc- 
tor of manufacturing research and 
public relations director. 

Fryer has been manager of the 








amount of fuel with the right amount of 

air in today’s high-powered, high-performance 
engines. And Rochester Carburetors are 
rugged and versatile—outstanding 


performers in hot or cold weather, in tight 
traffic or on the wide open road. That’s J 
why Cadillac, Buick, Oldsmobile, Pontiac 
and Chevrolet . . . all choose Rochester! 


CARBURETORS BY 


ROCHESTER 
PRODUCTS 
OtVISION OF 
GENERAL MOTORS 
CORPORATION 
ROCHESTER N.Y. 
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ODUCTS 
























for the past five years and has been 
with White for 12 years. 


* * * 


Olin Mathieson Campaign 


In anticipation of a record sales 
year for antifreeze products, Olin 
Mathieson Chemical Corp. plans 
an expanded fall campaign to pro- 
mote its USI Permanent and Super 
Pyro brands of antifreeze, accord- 
ing to Richard C. Carr, advertising 
and sales promotion manager of its 
industrial chemicals division. 

To increase its share of the anti- 
freeze market, Olin Mathieson will 
step up its advertising to include 
the heaviest national outdoor cam- 
paign in the product’s history, 
Carr said. Radio and television 
spots will be uséd in selected mar- 
kets and capping the consumer 
campaign will be full-page four 
color advertising in the Saturday 
Evening Post in October. A heavy 
1955 trade paper schedule also will 


be used, Carr said. 
od oa * 


Look Issues Report 


A report showing the net audi- 
ences and total magazine readings 
delivered by various combinations 
of nine leading magazines has just 
been issued by Look magazine. 

Titled “Audiences Reached 
Through Combinations of Maga- 
zines,” the report stems from the 
national study, “The Audiences of 
Nine Magazines,” recently conduct- 
ed by Alfred Politz Research, Inc., 
under Look’s sponsorship and un- 
der the consultation facilities of the 
Advertising Research Foundation. 

The magazines included in the 
study are Collier’s, Life, Look, 
Saturday Evening Post, Better 
Homes & Gardens, Good House- 
keeping, Ladies’ Home Journal, 
McCal’’s, and Woman’s Home Com- 
panion. 

ad cad * 


Hepler Joins Digest 

Charles D. Hepler has joined the 
advertising department of Reader’s 
Digest as manager of its Detroit 
office, according to 
Fred D. Thomp- 
‘son jr., advertis- 
ing director. 

Hepler, for the 
past two years, 
has been Detroit 
regional manager 
of U.S. News and 
World Report. 
Previously, he was 
connected with 
the advertising 
departments of 
other magazines and newspapers in 
Detroit. 

Reader’s Digest also announced 
the opening of an advertising 
office in the Fisher Building, De- 
troit. This office will represent both 
the U.S. edition and the 29 inter- 
national editions of the Digest 
— Michigan and northern 

hio. 


C. D. Hepler 


* * * 


D. P. Brother Ups King 


Appointment of Thomas J. King, 
as vice-president of D. P. Brother 
& Co. has been announced by D. P. 
Brother, president 
of the advertising 
agency located in 
Detroit, New 
York and Holly- 
wood. King is ac- 
count supervisor 
on AC Spark Plug 
and contact 
supervisor on the 
agency’s other 
automotive acces- 
sory accounts. 

Prior to his af- 





Thomas J. King 
filiation with the agency, King was 
director of advertising and sales 
promotion for a leading home ap- 
pliance manufacturer. Before that, 


he was engaged in applications 
work in the Detroit area. 
* a * 


Die Film Available 


Immediate bookings are now 
available for the American Zinc 
Institute’s movie on die casting. 
Extra prints have been prepared 
to ease the waiting period. The 35- 
minute film, in 16 mm and color, 
tells how designers effect cost re- 
ductions and shape a better product 
by exploiting the die casting 
process. 

* * 7” 
Names 


William O. Chessman, formerly 
art director of Collier’s, has been 
appointed assistant to the editor-ir- 
chief for production for all Crowel!- 
Collier magazines. 
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OPPORTUNITY 
UNLIMITED 
A Studebaker 


case history 
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PURDOM PARKS 


OWN in the western corner of 
Kentucky... within easy range 
of the winding Kentucky Reservoir 
...is the pleasant town of Murray. 
Murray isn’t big, but it is busy. 
And even busier, thanks to the new 
Studebaker Dealership, Midway 
Motors, on Highway 641 South. 
Midway Motors is the present and 
future of Grayson McClure and Pur- 
dom Parks, a couple of local boys who 
are making good with Studebaker. 
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lake a tip from 


(SRAYSON M‘*CLURE 


and PURDOM PARKS 
who've just opened their new 


Murray, Kentucky, 
Studebaker Dealership 


McClure has worked in several ca- 
pacities for other automobile dealers 
and was a partner in a used car com- 
pany. In spite of his mere 33 years, 
he’s had plenty of practical auto expe- 
rience...and a good idea of the real 
values car buyers look for. Parks is 
young too... just 31... but he’s had 
an enviable record in local business. 

About a year ago, these two teamed 
up to start their own used car busi- 
ness. But they held fast to the big 
goal...a Studebaker franchise. 

The used car business prospered 
...and the franchise opportunity 
appeared. Grayson McClure and 
Purdom Parks were ready, eager and 
able to set up another new headquar- 
ters of Studebaker sales and service. 
And both could offer gilt-edge refer- 
ences to support their application. 

Today, enthusiasm and ambition 
are paying off for these two men... 
as they can for a lot of others who 
have the vision to see that it’s great 
to go places with Studebaker. 

Why don’t you investigate the big 
opportunity too! 





Guus is looking for aggressive 
men with drive and character and 
some capital, to become part of the 
growing family of new Studebaker 
dealers all across America. 


If you'd like to sell and service the 
world’s style leader... America’s econ- 
omy car... the car that’s famous for 
quality...now’s the time to make your 
application. Chances are there’s a real 
opportunity for a profitable, solid fran- 
chise right in your own home town or 
ina community near at hand. 


Put all the particulars about yourself 
and your experience in a letter to 
William A. Keller, General Sales Man- 
ager, Studebaker Division, Studebaker- 
Packard Corporation, South Bend 27, 











indiana. Do it today. 


ter will be kept in full confi- 
nd you'll have a prompt reply. 


STUDEBAKER 


STUDEBAKER DIVISION OF STUDEBAKER-PACKARD CORPORATION ... ONE OF THE 4 MAJOR FULL-LINE PRODUCERS OF CARS AND TRUCKS 








$90,000 at Stake 
In Fisher Body 
Model Contest 


DETROIT. — Eight university 
scholarships worth $20,000 and $70,- 
000 in cash, U.S. savings bonds and 
other awards will be the prizes in 
the 1956 Fisher Body Craftsman’s 
Guild model-car competition, it has 
been announced by James P. Wines, | 
guild secretary. 

Four scholarships will be awarded 
in the junior division (age 12-15) 
and four in the senior division 
(16-19). In addition there will be} 
14 cash and bond awards in each| 
state and the District of Columbia. 

Twenty regional winners in each, 
division will receive trips to the} 
guild convention next July and the 
guild will present trophies to the| 
schools attended by the state, re- 
gional and national winners. 

Any boy in the United States 
from 12 to 19 may enter. Enroll-| 
ment cards may be obtained by| 
writing the Fisher Body Crafts- | 
man’s Guild, General Motors Corp.. | 
Detroit 2, Mich. Models must be 
submitted by next June 1. 


Substitute Hand— 


A master slave manipulator is demon- 
strated by an employe of AMF Atomics, 
Inc., subsidiary of American Machine & 
Foundry Co. The device, which has a 
wrist action that practically duplicates 
human wrist motion, is used to reach into 
hot cells and handle radioactive mate- 
rials in nuclear research. AMF 
producing the devices. 


Wondering how new-car and ‘truck pro- 
duction and sales are making out? AUTO- 
MOTIVE NEWS gives you the entire story 
every week throughout the year. 


f | car production and* sales is indi- 


On the Financial Front. . 
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56 Car Sales Decline Seen 


A SLIGHT decline in auto pro- 
duction and sales in 1956, and 
a more severe drop in original parts 
shipments, is forecast in the latest | 
Standard & Poor’s Industry sur- 
veys. 

_The auto survey predicted that 
“with model changeovers less 
extensive, some resistance to ex- 
pected higher prices likely to 
develop, and general industrial | 
activity projected at a somewhat 
lower pace, a decline in passenger 


| cated for 1956. 
“However, while below excellent | 
1955 showings, profits of the leading | 


|companies should still be large. | 





is mass | 


| Intense competition will continue to | 
|restrict sales of the smaller car| 
| manufacturers, but reduced special | 
|expenses should help final results.” | 

Standard & Poor's estimated that | 
1,590,000 cars and 325,000 trucks | 
| will be built in the last 1955 quarter. | 
In the last quarter of 1954 car output | 
| was 1,387,000 and truck production | 
amounted to 247,000. This would | 


e UNITY Sealed Beam SAFETYLIGHT 


The world's leading Mirror Spotlight! 
Chromium plated . . . rust proof. 


@ UNITY Emergency UNILITES 


Adjustable wire hanger for vertical or 
horizontal use. Thumb switch. A QUALITY 


light. 


@ UNITY Sealed Beam FOG and 


DRIVING LIGHTS 
Amber . . . Crystal . 


. .Red Emergency... 


Blue Fireman's. Millions in use. 
@UNITY BACK-UP LIGHTS 


@UNITY BODY MOUNT 
REAR VIEW MIRRORS 


UNITY MANUFACTURING CO. 
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|bring total '55 auto production to| 
7.4 million units, compared to 5.5 | 


million last year. 
+ * x 

ISCUSSING current auto sales, 

the survey declared: “Even 
allowing for the unusually strong 
market for this time of year, deal- 
ers’ stocks appear cumbersome. 
Stocks stood at 823,262 units on Aug. 
1, 1955, compared with 447,854 a 
year earlier, and with the low of 
157,607 on Nov. 1, 1954.” 

It was predicted that truck pro- 
duction should continue large in 
1956. 

The survey said, that the con- 
traction in original equipment 
parts shipments may be some- 
what more severe than in car 
output, because of the continuing 
trend toward greater integration 
on the part of the parent in- 
dustry. 

“However,” the report continued, 
“higher average prices should be a 
moderating factor, while some com- 


EMERGENCY 


nois 


panies will benefit from or be hurt 
by shifts in accounts. 

“The outlook for replacement 
|parts business is brighter, in line 
with an estimate by the U. S. Public 
Roads Administration that total 
registrations in 1955 will reach a 
jnew peak of 61,301,000 units, in- 
cluding 50,954,000 passenger cars 


Auto Executives 
Outrank Others 
In Size of Pay 


BOSTON. — Chief executives in 
the auto industry generally make 
more money than their counterparts 
in other U.S. heavy industries, 
according to a study appearing in 
the current issue of Harvard Busi- 
ness Review. 

The article, “Industry Patterns 
of Executive Compensation,” reports 
that one-third of the companies in 
the automotive and parts industry 
(43 firms represented) increased the 
compensation of their chief execu- 
tive last year. The median increase 
was 4 percent. 

The study showed that the aver- 
age compensation of top auto execu- 
tives at the arbitrary profit level of 
$3 million was $92,000. This ranged 
from $42,000 to $85,000 in 13 other 
industries including food, machin- 
ery, petroleum, railroads, mining, 
building, iron and steel, textiles and 
retailing. 

At a profit level of $10 million, 
the auto executive was paid $130,- 
000, compared with a range of 
$65,000 to $126,000 in other indus- 
tries, the study showed. 

The auto compensation was $200,- 
000 at a profit level of $40,000, com- 
pared with a range of $92,000 to 
$215,000 in other industries, accord- 
ing to the study. The highest figure 
was for the steel industry. 

Within the auto industry, one- 
third of the chief executives found 
their compensation decreased dur- 
ing the year, according to the 
article. This, it said, was because 
four out of five companies reported 
| lower sales and two-thirds sustained 
a reduction in profits. 

According to the study, median 
figures show that the No. 2 execu- 
tive was paid 75 percent as much 
as the top man, the third-highest 
executive was paid 58 percent as 
much and the fourth-ranking man 
received 53 percent as much. 





Senate Gas Quiz 
Moves to N. J. 


TRENTON, N. J. A Senate 
subcommittee will come to New 
Jersey this month in an effort to 
fix responsibility for the gasoline 
price wars which have occurred in 
this area since 1949. 
| The wars have reduced thousands 
of retail dealers to insolvency and 
have been accompanied by con- 
siderable violence and many 
threats. The wars have also pro- 
|duced rebates and discounts to the 
|retailers by the major oil com- 
panies. 
| Senator Hubert Humphrey, chair- 
man of the subcommittee, said his 
| group would listen to a number of 
New Jersey retailers and then 
| would summon oil company execu- 
tives to Washington to testify. 
| N. J. Attorney-General Grover C. 
|Richman said the public does not 
benefit from the price wars because 
they have been accompanied by the 
sale of unbranded and often in- 
ferior gasoline under well-known 
|brand names. 


|\Lee Rubber Profits Climb 


21 Pct. to $1,142,408 


Lee Rubber and Tire Corp. and 
domestic subsidiary reported net 
earnings of $1,142,408 for the nine 
months ended July 31. This is a 21 
percent increase over earnings for 
the similar period in fisca] 1954. 

The company earned $1.34 per 
common share compared to $1.11 a 
year ago. Net sales rose 14 percent 
to $31,522,914. 














How They're Pushing Sales .. . 


Dealer Ad Ideas 


No Trips to the Moon 


AKE CROUCH Buick Co., Fort 

Lauderdale, Fla., isn’t offering 
trips to the moon, uranium stock 
or no-downpayment deals. And in 
@ newspaper advertisement Crouch 
makes some rather sharp com- 
ments about dealers who do use 
such gimmicks. 

‘Down through the years,” 
Crouch’s ad says, “a lot of people 
have promised the moon to a lot 
of other people. It is still located, 
though, safely past the last bus 
stop.” 

On the uranium stock-no-down- 
payment offers, Crouch says, “The 
fish who takes the line ends up with 
years and years of pay and pay 
plus his share of uranium stock 
which won’t buy gas to move the 
car he doesn’t remotely own.” 

Crouch advises: “Make the larg- 
est downpayment possible and pay 
over the shortest period .. . you'll 
pay far less.” 

+. 





* * 


Model-Home Tiein 


ORMONT Oldsmobile, Pitts- 
burgh, has an Oldsmobile 98 
four-door hardtop parked in the 
drive of the Better Homes & Gar- 
dens “idea” home in its locality. 
Dormont features the promotion 
in newspaper ads carrying a pic- 
ture of the house and car, with the 
caption: “Don’t you agree that it 
graces the drive of even the most 
modern home!” 
* ca * 


‘Have Him Knock .. .” 


HEN O. H. Grubbs, of Grubbs 
Motor Co., Dallas, ran a whim- 
sical ad offering “badly treated” 
used cars at special prices, he re- 
ceived this letter: 
“I have a daughter who needs a 


96 Hillmans 
In Showrooms; 


Prices Hold 


NEW YORK. — The ’56 Hillman 
automobiles now are on display at 
dealer showrooms it has been 
announced by John T. Panks, gen- 
eral manager of Rootes Motors 
Inc., importer of the British-made 
cars. Prices will be the same as 
on ’55 models. 

Panks said that because of the 
record of the extensively redesigned 
55 model, no large-scale changes 
have been made for 1956. Last) 
year’s changes include a new| 
engine, redesigned grille and re-| 
styled interiors. | 

The ’56 Hillman line includes 
the Minx sedan at a suggested list | 
of $1,699, the convertible and| 
Californian hardtop at $1,899, the| 
Estate Car at $1,949 and the Husky | 
station wagon at $1,445. 

Panks said the station wagon, | 
designed especially for the Ameri- | 
can market, has proved marketable 
and will be available in greater 
numbers. 





Sales Leaders 


Win Hudson Trip 


SUN VALLEY, Id. — One hun- 
dred of the nation’s top Hudson 
dealers and 100 top salesmen met 
here last week to begin an all-ex- 
pense paid vacation, as guests of 
Hudson. 

All were winners in Hudson’s re- 
cently conducted “Sun Valley 
Sweepstakes” retail sales contest. 

N. K. VanDerzee, Hudson sales 
vice-president, and other company 
officials were host to the group. 

Nash Display Pays Off 

DETROIT. Roy Abernethy, 
sales vice-president, last week 
reported the sale of 32 Nash cars 
during the 10-days Nash cars were 
on display at the Michigan State 
Fair. “In addition,” he said, “we 
believe that at 





least 100 more 
sales will be made to those who 
said they were seriously interested.” 

Wondering how new-car and truck pro- 
duction and sales are making out? AUTO- 
MOTIVE NEWS gives you the entire story 
every week throughout the year. 


| toons. 
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car. The caption read: “This is the 
third day that junk man has fol- 
lowed us .. . it’s high time we 
trade for a better car at Bridge- 
| ville Sales Co.” 


* * 


Touch of the Past 


The 1956 Volkswagen is offered 
for sale in Washington Pa., by 
“Horseless Carriage Sales.” 

* a a 


Not One, But Two... 


* 


car but thinks she cannot afford) 
one. 

“She lives and works in a hous- 
ing project and would be right at 
home with one of your ‘badly 
treated’ used cars, as she and it 
would have something in com- URCHASE of two cars instead 
mon. of one by adding $10 to the 

“If you have something cute in| Ownpayment is suggested to pros- 
the way of a salesman, you might | pects by Satcher Motor Co. (Ford), 
have him knock at her door with a | Johnston, S. C. 

Ford or a Chevrolet. A newspaper ad pushing the 

“But please have him say Groucho | idea was captioned, “Doesn’t your 
sent him—not me. I don’t want to| wife, daughter or son need a 
be in the condition you say some| ©8F- 
of your used cars are in!” | The ad continued: “You can get 

* ® & | it. Just talk with one of the men at 
Look Behind! | our local bank and wait a while, to} 


see what he'll work out f u. | 
PRRIDGEVILLE Sales Co. (Chrys- a t for yo 





Your present car will probably 
ler-Plymouth), Pittsburgh,|cover both payments. And the 
sparks its used-car ads with car-|monthly payments will still be | 
within your reach. Never make out 
A recent one showed a junk-laden | with one car when you can so easy 
truck in hot pursuit of an old-model | get two!” 





~d 


Hillman Husky for 1956— 


The Hillman Husky, British-made car designed especially for the American market, 
carries four passengers and 250 pounds of luggage with the rear seats in position. 
The rear seats fold away, increasing load capacity to 560 pounds. Suggested list 
price of the Husky is $1,445. 





|Motor Sales (Ford), in St. Paul, 
have made a motion for a new 
trial before the U. S. Circuit Court 
of Appeals here. 

Imholte was convicted and fined 
$5,000 for falsifying the company’s 
books. 


Imholte Attorneys Seek 
New Trial in Appeal 


ST. LOUIS. — Attorneys for Her- | 
bert V. Imholte, former sales man- 
ager for the liquidated Hayden | 


eect a 
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in POST and COLLIER’S to more than 
8-million car owners 


Super Liquid Glaze in the Spraytainer—the 
push-bottom car polisher—is the newest and 
most novel selling idea in the polish field. 
Backed by National advertising in Saturday 
Evening Post and Collier’s, it will be in 
greater demand than ever before. 

Stock up now so your customers can beautify 
and protect their cars—the easy way—for 
Fall and Winter driving. Phone, wire or write 
your order today, and get in on these easy 
extra profits. 


12 Super Liquid Glaze in 12 oz. Spraytainers 
(list price $2.75 each) $19.80 
12 Super Liquid Cleaner in 8 oz. Plastic Bottles 
(list price $1.25 each) $9.00 


\ 


SPRAY IT ON: 


imparts 
glass-hard finish 
luster after each 
Spraytainer s 


$2.75. Liquid Cleaner in mit 


Plastic-squeeze b 

L ott 

—. Available at ee 
and other retaj 

send check or money a thes 


WIPE IT OFF: 
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NO RUBBING: 


Also Professional| i 
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at many new car deca 
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THE ANDERSON COMPANY 


proudly announces the amazing 


rock-a-byef 


TRADE-MARK 


constant contact action for Uy, 
WRAP-AROUND WINDSHIELDS | 


This Arm Head used on screw-type pivot 
shafts—gives infinite adjustment of blade 
Position 






and here... in 
mid-windshield! 






This Arm Head used on drum-type pivot shafts— 
for quick push-button removal and resetting of 
arm on pivot shoft. 


the Blade is erect here... 
at the starting position! 


/ 


erect” apna tas tor 


and way over here . . . around the bend, where other wipers may miss, 


So simple it’s sens ational! no matter how complicated or expensive their mechanism! 


ee 


The “rock-a-bye’ is another engineering first of 


THE ANbvdeErRson COMPANY - Gary 40, Indiana 










WINDSHIELD SLUDGE OR GRIME 
IN THE MOVING PARTS! 


* WIPES CLEANER WITHOUT SKIPPING! 


* BLADE ALWAYS ERECT 
in the correct squeegee position! 


* WON'T SCRATCH! 
HAS FEWER MOVING PARTS! 





Not HERE where windshield sludge and: dirt” 
will eventually jam the action! pas 





The “rock-a-bye’”’ is another revolutionary ANCO engineering 


triumph . . . a new kind of wiper action that is absolutely basic. 


Its design is so simple . . . its action so subtle . . . that words— 


even pictures—fail to convey the full impact of its perfection. 


However, be assured, that, like the many other ANCO engineering 


firsts, this new discovery obsoletes—for original equipment—all 








other known wiper Arm and Blade assemblies. Notice ‘the heel-to: ; ae 


front, low in back. On the other side, it’s just the ¢ 


The ‘“‘rock-a-bye”’ is offered for original equipment only—a worthy 


stable mate of Anderson's Cobrette Conversion widely acclaimed 





as “best and only” for replacement of already obsolete original- Now watch the operation. . 
equipment Blade and Arm assemblies on 1954-1955 Wrap-Around Here it is at the start. And here it is nec the A a 
Windshields. Watch 1956 models! (note: Position of the rocker) end of the stroke. ve 4 


Seeing is believing . . . a demonstration is your proof positive! 





In Detroit— phone TRinity 5-0090 for demonstration. Also see 


ac ° ” . 
other milestone Anderson Company automotive developments. Blade position is controlled by alternate contact between reversely positioned ‘‘heel and toe’ extensions 
of opposite sides of Arm saddle against contro! plate carried by the Blade. Changes in vertical angle of 

Arm to Blade—as Blade follows Wrap-Around—provide automatic control. 





) Proven Best for Replacement on 1954-1955 Wrap-Around Windshields! 


CONTROL HEAD KEEPS BLADE ERECT! 
Anco HOLDS BLADE SNUG TO GLASS! 

PREVENTS BLADE CHATTER! — 

NO GLASS SCRATCH! 


Thousands of dealers have already rolled up impressive profits selling this remarkable Wrap-Around 
Wiper Conversion. And, Cobrette will continue to make additional big profits for these same dealers 


as their customers come back for the preferred ANCO “Turtleback Push-Button Refills.” 


One model (in 3 sizes) converts practically all wrap-around windshield cars with vacuum wiper motors. 





sR hs OH oe 


Cobrette for Replacement . . . “‘rock-a-bye’’ for Original Equipment . . . both with Turtleback Push-Bufton Refills . . . IT'S A TEAM THAT CAN'T BE BEAT! 


Makers of Top Value Automotive Equipment — Since 1918 
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Highways 


Proposals for compulsory motor 
vehicle liability insurance failed of 
enactment in every state legislature 
|in which they appeared in 1955. 
| Such bills were presented un- 
| successfully in Arkansas, California, 
|Georgia, Idaho, Indiana, Missouri, | 
New Hampshire, New Jersey, New | 
York, Pennsylvania, Tennessee and | 
Wisconsin. Massachusetts is the | 
| only state which has such a law. 

However, financial responsibility | 
\laws were strengthened in Cali- | 
|fornia, Florida, Illinois, Michigan, | 
|Oregon and South Dakota. These 
Peas es |laws provide for suspension of | 

| drivin rivileges of accident-in- 
Four Wheel Drive Unveils New Tractor— | Glced sumbesiian sieabiis tc tome | 

This new 6-by-4 model TS-647 one-man-cab transport tractor is only 59 inches from | strate ability to pay damage claims 
front bumper to. back of cab and can pull the maximum legal length trailer to obtain|through insurance or other 
highest possible cube and payload, it is claimed. It has a total weight of only 11,286 | methods. 
pounds, including 5,434 pounds on rear axle. Standard engine is the RD-501 gas| Bills to set up special state 
powerplant which produces 212 BHP at 3,000 r.p.m. and 444 Ibs. ft. torque at 1,400 funds to pay unsatisfied accident 
p.m. |claims failed in Maine, Michigan, 
rs , -| Massachusetts, Oregon, Pennsyl- 
vania and Vermont. New York and 
| Vermont defeated bills to impound 


Wondering how new-car and truck production and sales are making out? AUTOMO- 
TIVE NEWS gives you the entire story every week throughout the year. 


YOU CAN TELL FROM THE 25877 stamped on the cone, 
coupled with 25821 on the cup, that this tapered roller bear- 
ing is a type and size commonly used on rear wheels. But 
when you also see the trade-mark ‘““Timken”’ stamped on the 
bearing, the number tells a much bigger story—about the quality 
that’s built into the bearing and the service that goes with it. 


& Safety 


accident-involved vehicles of finan- 


cially irresponsible motorists. 
* * * 


Parking Problem Grows 


In Proportion to New Cars 


Like houseowners who have been 
forced to add extra inches to their 
garages because of the long, wide 
look in cars, Rochester, N. Y. is 
redesigning its parking lots. 


director, said that the eight-foot 
width in the city’s lots is too small. 
The new width is 8% feet and dis- 
tance from curb to parking meter 
is being increased from three to 3% 
feet. Young said cars backing into 
parking spaces occasionally strike 
the meter standard. 
ok * oa 


Good Roads Assn. Supports 
N. Y. Highway Bond Issue 


The New York Good Roads Assn., | 


Albany, is urging voter approval 
next November of the $750 million 





| stalling cameras at 


state highway bond issue, accord-| operated by remote control. By re- 


|cording trucks and cars passing 


BIG NUMBER 
THAT TELLS AN EVEN 
BIGGER STORY 


ACCURATE TO 50 MILLIONTHS of an inch, this Uni- 
versal Measuring Machine‘checks the gages and machine 
parts used to make Timken bearings. The Timken Company 
has one of the world’s best-equipped gage inspection rooms. 
It contains precision equipment, some of which is so unusual 
we had to develop it ourselves. It’s another reason Timken 
bearings are the number-one value for your car’s moving 
parts—the vital zone. 


WE NEED THE WORLD’S BEST bearing steel so we 
make our own. We’re America’s only bearing manufacturer 
that does. And we make it nickel-rich for superior tough- 
ness. Shown above is a piercing mill that makes seamless 
tubing for Timken bearing cones and cups. This mill uses 
the Timken-Company-developed “‘elongator” process that 
gives closer size tolerances than conventional mills. 


WE WORK FOR YOU, making special tests and studies 
This test simulates actual driving loads on truck front axles. 
It “runs” axles thousands of miles, helps show truck manu- 
facturers how to get longer bearing life. Service like this is 
another reason for always specifying ‘‘Timken’”’ with the 
bearing number. And for full value always use a Timken 
bearing cup with a Timken bearing cone. The Timken Roller 
Bearing Company, Canton 6, Ohio. Canadian plant: St. 
Thomas, Ontario. Cable: ‘‘TIMROSCO’’. 


TIMKEN is number 1 for VALUE where value counts most... in the vital zone 


TRADE-MARK REG. U. S. PAT. OFF. 
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ing to John Wickham, association 
president. 

“The bond issue proposal has tre- 
mendous merit on its own,” said 
Wickham, “but the current high- 
way situation at the Federal level 
makes it absolutely imperative. 


Only those who are content to have 
}our roads remain 25 years behind 


the times can vote against the 


bond issue with any justification.” 


* 


Colorado Studies 


‘New Traffic Code 


Colorado’s mounting death toll 


: 
R. Harrison Young, traffic control | has brought recommendations for 


general overhaul of the state’s traf- 
fic code. 
Among steps recommended are 


| physical examinations of applicants 
| when 
| similar to those which test airplane 


indicated, use of devices 


pilots, fingerprint files of all motor- 
ists convicted of traffic offenses and 
doubling of suspension periods. 

* aa oe 


|New York Thruway Installs 


Cameras at Interchanges 

The New York Thruway is in- 
interchanges 
that film. passing vehicles and are 


by, the cameras will prevent toll 
collectors from recording as cars, 
higher toll-paying trucks that go 


| through. 


Another advantage is that cars 


| with Thruway license plates that 
| permit unlimited use of the high- 


way for $20 a year can be recorded 
so that the plates are not trans- 


| fered to other cars. 


Spare Makes 
Emergency 


Life Preserver 


The spare tire, though few per- 
sons realize it, can become a life 
saver in the event of water acci- 
dents. ; 

This was brought to light by 
Basil P. Fitzpatrick, manager of 
the B. F. Goodrich store in Hart- 
ford, who urged special care of 
spare tires. 

“Water rescue demonstrations by 
police and safety groups have 
shown that a spare tire, wheel and 
all, can support up to six: persons 
safely in the water,” he said. 

What’s more, the spare tire can 
be equally effective in winter use 
as a rescue tool in the case of per- 
sons breaking through the ice. 

“The value of the spare tire as a 
life preserver may lead auto manu- 
facturers to build spare tire assem- 
blies that will release the tire in a 
few seconds with a minimum of 
effort,” he observed. 


* * ; * 
A Racer's Tips 
Carter Lecturing Students 
On Safe Driving 


Duane Carter, a racing driver for 


|More than 20 years, is making @ 
|series of safety talks at high 


schools in Illinois, Iowa, Wisconsin 


|and Nebraska this fall. 


For eight weeks Carter will 
attempt to focus teen-age attention 
on safety. He is being sponsored 
by Champion Spark Plug Co. and 
Sieg Co., an automotive parts dis- 


| tributor. 


Carter’s presentation will consist 
of a motion picture, an explanation 
of how race-track safety practices 
can be adapted to highway driv- 
ing, special appearances at driver 
training classes and a visual in- 
spection of student’s cars. 

He says the 30,000 U. S. traffic 
fatalities annually are mainly 
caused by unsafe cars, lack of 
driver courtesy and the failure of 
drivers to remain alert. 

* ” ck 


Standardized Sight ‘Testing 
Sought in California 


Efforts to place standardized 
vision-testing equipment in all Cali- 
fornia examination stations are be- 
ing made by the Department of 
Motor Vehicles, according to E. K. 
Ball, chief of field-force operations. 

Recommendations of the Los An- 
geles County Optometric Assn. on 
stricter driver vision requirements 
have been incorporated in a pro- 
posed form for driver’s license eX- 
aminations. 
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REYNOLDS ALUMI 
for the 

“look of sterling”’ é 












ALUMINUM 


for lasting beauty 
and fabricating economy 


eThere’s the prestige and quiet dignity of sterling in 
aluminum’s soft luster. And this “look of sterling” is 
adding sales appeal to today’s fine cars. Aluminum in 
either its natural finish or in a wide range of special 
finishes stays attractive, too. It also offers light weight 
with great strength; freedom from rust; ease of fabrica- 
tion; low cost; high electrical and thermal conductivity 
and other characteristics that are important in both trim 
applications and in hidden parts. 


e@ Yes—from bumpers to battery cables; from door frames 
to distributor cap inserts; from trim strips to transmission 
parts—aluminum offers a combination of advantages 
unmatched by any other metal. 

AReynolds Aluminum Specialist will be glad to work 
with you to help you get the very most from the alu- 
minum mill products you use. Reynolds extensive fabri- 
cating facilities are also at your service. For details call 
the Reynolds office listed under “Aluminum” in your 
classified telephone directory—or write Reynolds Metals 
Company, 1212 Fisher Building, Detroit 2, Michigan or 
P.O. Box 1800 MU, Louisville 1, Kentucky. 


REYNOLDS ALUMINUM 


MODERN DESIGN HAS ALUMINUM I|-N MIND 








by John T. Benedict 


OOR latches on most ’56 cars 

will include over-lapping parts 
or interlocking members to resist 
separation of door and pillar in a 
fore-and-aft direction. Such devices 
have proven effective in preventing 
doors from popping open when 
crash forces cause body distortion 
that otherwise would have the 
effect of releasing the door latch. 

These improvements will afford 
some very worthwhile protection 
to people who buy new cars. But 
what’s to be done for those who 

drive the 50 million cars now on 
the road? 

Must these people continue to 
take the risk of being thrown 
from the car, with resultant dou- 
bling of the chances for serious 
injury? Many authorities agree 
that the No. 1 problem in injury 
control is simply the need for 
keeping occupants inside the car 
when accidents occur. Surely such 
measures are just as important 
to present owners as they are to 
new-car buyers. 

The obvious need for some “fix” 
offers a wide-open field for auto 
manufacturers and accessory sup- 
pliers to make available an inex- 
pensive latch modification or lock 
accessory. Here is a real chance 
to render a vitally needed public 
service while opening up a poten- 
tially profitable operation for 
something needed in every car on 
the road! 

In most cases, it is not feasible 
simply to replace an existing latch 
in current or past models with that 
lated to be offered in 1956. I 
believe there would be interchange- 
ability problems which could be 
solved only by provision of a 
suitably engineered “conversion 
kit.” 


* 
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Vehicle Occupant 
Can Adjust Lock 


straightforward installation 


O which already has gone through 
(Continued on Page 31, Col. 1) 
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Electrical Controls to Debut Soon... 


Safety Lock Research Spurred 


By John T. Benedict 
Engineering Editor 

——_— providing positive fore- 

and-aft engagement when doors 

are closed and remote-control 

electrical lock actuation are the 

next two major trends shaping up 

in automotive door latch-lock engi- 
neering. 

Some qualified individuals look 
forward to a period of accelerated 
progress in design of “man’s oldest 
and least understood mechanism” 
as new ideas appear and several 
long-cherished dreams move from 
experimental to production status. 

Widespread realization that col- 
lision impacts have been causing 
body distortions which pull the 
door away from the pillar and 
separate latch elements led to a 
flurry of design and testing 
activities. 

As an outgrowth of this intensive 
development work, most car manu- 
facturers recently have introduced 
improved latch designs. With the 
start of ’56 model production, vir- 
tually universal acceptance has 
been gained for the safety latch 
method of preventing doors from 
being “sprung” open. 

* * - 

rrective as they undoubtedly 

are in resisting door separation 
from the body pillar, ’56 versions 
of the safety latch must be re- 
garded primarily as alterations of 
previous designs. The ability to 
withstand fore-and-aft forces was 
added to devices originally intended 
to prevent norma] “in - and - out” 
movement of the door about its 
hinge line. 

The tendency for doors to pop 
open when accidents occurred gen- 
erally has been admitted to be 


Catalytic Muffler 
Burns Fumes Out 


Of Engine Exhaust 


WAYNE, Pa.—A new catalytic 
muffler that is said to solve the en- 
gine exhaust problem of industrial 
plant vehicles using leaded gasoline 
has been put on the market by 
Oxy-Catalyst, Inc., here. 

The new muffler—forerunner to 
an auto exhaust purifier — elimi- 
nates by catalytic burning as much 
as 90 percent of the carbon monox- 
ide and most of the aldehyde and 

(See MUFFLER, Page 40, Col. 1) 


LATCH ENGAGED 


Hook-and-Eye— 

On all 1956 Chrysler Corp. products, a 
band of heavy-gauge steel keeps the 
striker and latch mechanisms engaged, 
even though door or door opening may 
be distorted by crash impacts. 

a. 8 » 


an industry-wide problem. (Ameri- 
can Motors probably is the lone 
dissenter.) 

Occupants of cars frequently 
are ejected through open doors, 
with doubling of the likelihood 
for serious injury. Crash statistics 
indicate that many traffic fatali- 
ties and severe injury may be 
averted if these people are kept 
inside the car. 

Work on the new safety latches 
was initiated after discovery that 
collision impacts often caused body 
deformation which pulled the latch 
bolt (or rotor) away from the 
striker and allowed the door to 
open freely. Recognition of the 
simple fact that doors swung open 
only after first being pulled away 
from the striker longitudinally has 
led to a variety of latch modifica- 


-| tions. 


The new feature embodied in all 
safety latches is the addition of 
overlapping or interlocking mem- 
bers that have no physical contact 
until something happens to apply 
force in a direction that would 
tend to separate the door from 
the pillar. The safety device then 
comes into action to resist this 
separating force — thus keeping 
the latch engaged and enabling the 
door to remain closed. 

* = ~ 


Two Basic Principles 


In New Safety Latches 

THE latest designs, there 
essentially are two principles 

used, although actual construction 





Automation Speeds Handling of 


EARL RIVER, N. Y. — Recentthe key to procedures that ulti- 


developments in automatic re- 
production techniques for micro- 
filmed drawings are reported to 
have removed the last major bar- 
rier to complete mechanization of 
engineering: drawing handling and 
control. 

Vast possibilities for significant 
time and cost-savings are created 
by new techniques for mechanized 
filing and copy- 
ing, according to 
information re- 
leased by the 

*Filmsort division 
of Dexter Folder 
Co 


Filmsort Gen- 
eral Manager 
Russell Ellsworth 
points to recent 
advancements in 
automation of 
drawing repro- 
duction from card-mounted film as 


R. 8S. Elisworth 


mately may lead to full - fledged 
mechanization in this field. 

Auto manufacturers and sup- 
pliers with large, complex engi- 
neering operations may profit by 
studying methods through which 
new techniques for mechanized 
reproduction, filing, “finding” and 
other control of engineering 
drawings, plans and related docu- 
ments are being put into practice 
by several branches of the Gov- 
ernment. 

Estimates for the savings in one 
military service branch alone are 
said to exceed $10 million per year. 
Blueprints and drawings that now 
occupy 100,000 square feet of floor 
space are stated to be fileable on 
microfilm in aperture cards in “a 
few card cabinets or mechanized 
conveyor units.” 

Microfilrhed facsimile copies of 
drawings, mounted in transparent 
apertures of cards, are indexed and 


identified so they can be processed 
automatically. Finding of a par- 
ticular drawing, reproduction of 
the desired copy and replacement 
of the film-on-card are said to take 
much less time and only a fraction 
of the costs of present methods. 


* * * 


Eight-Year Program 

‘CHANIZATION of control 

and handling procedures is a 
culmination of eight years of study, 
development and testing of micro- 
filming equipment and “aperture” 
cards (for quick mounting and 
convenient reference to drawings). 
The development programs also 
included intensive work on view- 
ing, enlarging and photographic 
printing equipment. 

Several years before World War 
II, the Air Force was one of the 
pioneers in the use of microfilm as 
@ means of copying documents and 


details differ considerably among 
the various devices. Most of the 
new safety latches have an “over- 
lap” whereby any attempt at longi- 
tudinal separation of bolt and 
striker would cause contact 
between a surface (abutment) 
attached to the door and one affixed 
to the pillar. 

The other method, used only by 
Chrysler Corp. cars, more nearly 
resembles the hook-and-eye prin- 
ciple of two interlocking hooks 
which resist being pulled apart. 

An important side benefit is 
gained from sensitivity of the new 
latches to fore-and-aft positioning 
of the door in the body opening 
at installation. Since a mis-fit may 
cause rotor-striker interference 
that could prevent closing the door, 
ee tolerances are criti- 
cal. 

The result is close dimensional 
control and shimming procedures 
that also provide assurance of the 
desired overlap between rotor 
and striker. 

A company-by-company study of 
the new latch modifications un- 
covers some interesting differences 


The New Furnace— 


Teeth Against Plate— 

All 1956 cars made by Ford Motor Co. 
will feature additional protection against 
separation of doors from body pillars. 
This safety factor is provided by nesting 
of rotor teeth back of a steel plate affixed 
to the striker. 

oo 
(and similarities) in the various 
individual solutions envolved to 
cope with door-opening problems. 

First of the current safety latches 
to reach production was the Gen- 

(Continued on Page 26, Col. 1) 


Above is a schematic representation of Selas-fired continuous aluminum melting. 
Automatic feed of ingots, automatic combustion and pouring temperéture control and 
automatic pouring are made practical by this design, it was said. Similar furnaces 
are now in use at Monarch Aluminum Mfg. Co., Cleveland, and are said to have 
provided economy, better working conditions and cleaner metal with closer control 


of alloy composition. 


New Melting Method 


Monarch Uses Selas Radiant Furnace to Obtain 
Continuous Aluminum Pouring 


CLEVELAND. — The first auto- 
matic, continuous in-line melting 
of aluminum alloys for casting has 
been successfully installed at Mon- 
arch Aluminum Mfg. Co. plant in 
Cleveland, according to John H. 


Drawings 


minimizing space requirements for 
records storage. 

Then in 1947, their engineers and 
methods specialists began to think 
of microfilming as the possible 
“core” of some mechanized system 
for handling filing and storage, as 
well as for inexpensive, fast repro- 
duction and transporting of bulky 
papers and drawings. 

As engineering and methods 
specialists went to work on the 
problems—and as film, lenses and 
processing units were improved 
—it was recognized that while 
the 16 mm or 35 mm film was 
ideal for fast, inexpensive copy- 
ing, there were no reproducing 
units, copying papers and micro- 

(Continued on Page 34, Col. 2) 


Engineering New Products, 
Page 30. 


Keating, manufacturing vice-presi- 
dent. 

He said the method has been op- 
erating on a production basis for 
the past year and that a radiant, 
gas-fired, tunnel furnace engi- 
neered jointly with Selas Corp. of 
America, Philadelphia, has made 
possible “this radical change in cast- 
ing aluminum alloys by the perma- 
nent mold method.” 

Immediate advantages from the 
use of this new melting method 
were listed by Keating as: 

1. Furnaces can be designed to 
produce from 300 up to 3,000 
pounds of molten metal per hour 
with uniform efficiency and cost 
savings. (Monarch is using fur- 
naces in the 1,500 to 3,000 pound 
range.) 

2 Start-up charge can be 
brought to pouring temperature 
in less than three hours, against 
approximately 22 hours needed 
in conventional batch furnaces. 


3. Substantially reduced fuel 
costs. 

4. Better production scheduling. 
Conventional batch furnaces throw 
off so much heat that in hot weath- 
er workers often can stand the 
temperature only three or four 
hours, necessitating shutdowns; in 
the Selas method a worker can 

(Continued on Page 35, Col. 1) 
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Safety Lock Research Spurred 


(Continued from Page 25) fore-and-aft motion of rotor relative 


eral Motors safety interlock, which | ‘to striker. 

went into limited use on several On all cars built by Ford Mo- 
_ GM cars in April, 1955, and reached| tor Co. the new rotors have a 
full production by mid-year. Fore-| recessed shoulder which permits 
and-aft disengagement of the striker| Toter teeth to “nest” behind a 
and rotor is prevented by allowing| Steel lock plate which has been 
a protecting flange on the rotor| %dded to the striker for this pur- 
housing to fit down into a slot| pose. This arrangement has suffi- 
provided behind a plate which has| Cient strength to withstand a 
been attached to the striker. transient dynamic load of 2,000 
oe * pounds without being pulled 
— the latch is engaged by oF In princip on4 ae to 

closing the door, any tendency | *#fety latch is quite s r 

toward longitudinal separation of| that used on Ford products. 
door and body pillar is resisted by| The Studebaker lock is somewhat 
interference or contact of the rotor|the reverse of the GM design, in 
housing flange against its bearing|that it has a plate attached to the 
surface on the striker plate. dovetail part of the lock. This 
GM version differs from the| Plate projects downward into a 
Ss coenty announced Ford latch |Slot in the striker. This pair of 
(which also has a plate attached overlapping elements comeg into 
to the striker) in that Ford uses|contact only when deformation of 
the sides of the rotor teeth, instead the structure occurs in an accident. 
of a rotor housing flange, to bear} The various divisions of Chrysler 
against the striker plate and stop'have a safety latch which some 





JET 


First introduced in 1954—tremendously popular in ’55— 
that’s the story of JETSPUN in auto seat covers to date. 
And an even brighter chapter will be written ...in the new 
seat cover lines for 1956. 


JETSPUN—American Enka’s solution-dyed rayon yarn— 
acquired 17% of the seat cover market in its first two years 
.-.on its color-fastness, rich texture, durability and all- 
weather comfort. And now for 1956, leading fabric mills 
are introducing a much wider range of JETSPUN color 
combinations, interesting new weaves and textures, and 
many new diversified patterns. 


Demand for JETSPUN is rapidly increasing. Be sure you 
are in a position to enjoy the profit opportunities offered 
by this remarkable yarn. Insist on JETSPUN when order- 
ing for next year. 


For safe arrival at your profit goals, ride with JETSPUN 
in '56. 


@T.M. REG. U. S. Pac. Off. by American Enka Corp. 


engineers believe may be the 
strongest in the industry. 

However, it also is said that the 
added complexity of this installation 
may cause lock and door adjust- 
ment problems in manufacturing. 
And there appears to be some pos- 
sibility of criticism from owners 
whose clothing may snag on the 
hook which projects from the 
pillar. Tit 


* 
Striker Redesigned 
Into ‘U’ Shape 
Sa provides a metal 
Plate which extends from the 

dovetail] upper part of the lock 
downward and covers the rotor. 
The striker has been redesigned 
into a U-shaped piece of metal. One 
leg is attached to the door post, 
while the other leg of the “U” in- 
terlocks with the projecting plate 
on the latch when the door is 
closed. 

Latest word from the American 
Motors is that no door lock change 


ride 
along with 
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AMC Latch— 


Spring - loaded, cam-type latches are 
used on cars built by American Motors 
Corp. 

+ + * 
is contemplated, “since . . . single- 
unit type of body construction min- 
imizes door - popping problems...” 
A spring-loaded cam-type latch is 
used on Nash, Hudson and Ram- 
bler cars. 

In plain words, this statement 
says that no latch modification 
with fore-and-aft interlock is to 
be installed, because none is 
needed. American Motors evi- 


PUN 


in 66... 


if you really 


want to go 


places 





AMERICAN en ka 
: CORPORATION * 206 Madison Avenue, New York 16, N. Y. i 


dently has strong reason to be- 
leive its products have been 
relatively free from door-opening 
troubles that have shown up in 
accidents involving vehicles made 
by other companies. 

Nevertheless, even in the face of 
this official denial] that any latch 
change is in the works for AMC, 
sources outside the company are 
of the opinion that a decision favor- 
able to some form of fore-and-aft 
latch engagement or interlock may 
soon be made. 

+ = * 

yFumovucHourt the industry, 

models now going into produc- 
tion at most companies mark com- 
pletion of the first phase in latch 
development based on new concepts 
for prevention of accidental door 
opening. 

With more safety background, 
future models undoubtedly will 
carry improvements in car frames, 
door structures, body pillars and 
door frames and latches. Primary 
purpose of these provisions will be 
to raise the level of forces (collision 
speeds) at which structures will 
fail on impact. 

Design assumption for one of 
the widely used ’56 safety latches 
was a 15 “G” deceleration. This 
typically may be attained in a 

crash from 40 mph, and gives ap- 
proximately a 54,000-pound blow 
on the front corner of the car 
frame. This is a very severe load 
for any automotive structure, and 
some tests produced actual] bend- 
ing failure of the center post 
which pried the latch members 
apart and allowed the door to 
be released. 

The question of what might be 
called the “threshold of legal re- 
sponsibility is bothering auto 
manufacturers. 

No one is talking much about it 
in public, but a number of industry 
executives are worrying about the 
possibility of law suits being started 
by people who are injured in cars 
where highly publicized safety 
devices fail. Such apparent failures 
are certain to occur when high- 
speed accidents or unusually severe 
crash situation impose loads ex- 
ceeding original design limits. 

In cars reaching production dur- 
ing the next several years, the indus- 
try is expected to come up with 
a number of interesting mechanisms 
as a result of adding a requirement 
for “longitudinal engagement” to 
specifications established before 
drawing the first sketches for a 


new lock. 
* 7 


Will Rotary Latches 


Continue to Grow? 


ALTHOUGH there still is con- 
siderable difference of opinion 
regarding latching mechanisms, 
many designers believe the trend 
to rotary bolt latches will continue 
to gain strength. 

Versatility of application, which 
makes it readily adaptable to a 
wide variety of installations, ig one 
frequently mentioned advantage of 
the rotary latch. 

One proponent, for example, re- 
gards the rotary as “the simplest, 
most fool-proof method of latching 
the door without excessive noise, 
high closing effort or high release 
force.” This latter characteristic 
is particularly important in view of 
the popularity of push-button actu- 
ation, which limits the available 
release force. 

There also are those who say 
that if the dominant latch bolt of 
the future is to be of the rotary 
type, it will feature the rotor 
with “a new twist.” The reference 
here is to advantages which may 
be gained by designing rotor 
teeth inclined at an angle with 
respect to the centerline of the 
part — thus forming a helix. 

Ferro Stamping Co. has completed 
development work on such a de- 
vice. Rotor teeth are cut at a 45- 
degree helical angle, and engage 
similar teeth on the striker when 
the door is closed. This unit is an 
example of what can be accom- 
plished when designers start out to 
produce a latching device with 
inherent ability to resist fore-and- 
aft forces as well as those tending 
to move the door in-and-out. 

It should serve to illustrate the 
idea that a provision for resisting 
separating forces from any direc- 
tion may be engineered into future 
latches right from their inception. 
Details of designs now being tested 
by various groups differ in many 
respects, and future production 

(Continued on Page 27, Col. 1) 
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Electrical Controls Near . 


ee 


Research Stepped Up 
In Safety Locks 


(Continued from Page 26) 


latches may show considerable in- 
dividuality (and ingenuity) in the 
manner of providing a longitudinal 
engagement without sacrificing 
other desirable characteristics. 

* * * 


= engineers have worked 

toward development of a device 

to eliminate two disadvantages 

present in certain types of safety 

latches. These are potentially trou- 
* + aa 


Future Rotor?— 


Ferro Stamping Co. has developed this 
helical rotor latch as a means of provid- 
ing positive fore-and-aft engagement, 
while retaining all desirable features of a 
standard rotary latch. On left-hand side 
of the drawing, end views of a helical 
rotor and conventional rotor are shown 
for comparison. 

. * *” 


blesome door alignment problems 
in assembling the car, and a “hook” 
which projects from the door pillar 
in such a way that it may catch on 
clothing. 


President Richard Devereaux re- 
vealed that development programs 
were based on the approach of 
actually “holding the body together” 
by providing the effect of another 
structural member that would not 
allow separation of the door and 
pillar to “get started” when im- 
pacts occur. 

This called for a device that 
would provide positive engage- 
ment of rotor to striker in a 
fore-and-aft direction, as well as 
transversely. The safety latch 
effect would be in action at all 
times, instead of just coming into 
play to prevent incipient distor- 
tions from becoming severe 
enough to separate latch and 
striker. 

Described by Devereaux as a 
“sound, inexpensive” improvement, 

ae * a 


Safety Interlock— 


In the latest General 
latch, separation of rotor from striker is 
prevented by extension of the rotor hous- 
ing flange behind the striker plate (plate 
with teeth at bottom of striker shown at 
left) when the door is closed. 

e. ere 


Motors rotary 


the device will, in his opinion, “be 
so superior that all present pro- 
duction safety latches will appear 
makeshift by comparison.” 

The 45-degree helix angle on 
rotor and striker are developed 
tooth sections that are said to mesh 
with a minimum of backlash. The 
helical design is expected to permit 
@ reasonable range of manufactur- 


ing tolerances for positioning doors 
in body openings. 


* * * 


Electrical Locks 


Near Production 
i“ VIEWING the intensely active 
latch-lock engineering field, it 
would be a serious oversight to 
imply that all activities are being 
devoted to the much talked-about 
safety improvements—or even that 
designers are working exclusively 
on evolutionary mechanical designs. 
A number of independent organi- 
zations, as well as important seg- 
ments of many development engi- 
neering groups are working 
exclusively on problems associated 
with electrical locking systems. 
Reports indicate that several 
such systems have progressed to 
the point where they are about 


SCIENTIFIC 


IN THE REALM 
DESIGN AND THE 


Safety Abutment— 

The Studebaker safety door latch is 
shown, left, with rotor anchored on door 
panel; and at right, striker mounted to 
the body pillar. The sketch illustrates posi- 
tions of latch and striker, with fore-and- 
aft overlapping surfaces, when the door 


is closed. 
aa * + 


ready for production release. In 
light of recent encouraging develop- 
ments in this field, a look-ahead to 
1957 offers the strong probability 
that dash-mounted switches for 
electrical locking systems my en- 
able door locks to join the con- 


tinuing trend toward remote- 
control, automatic operation and 
power-actuated equipment. 


Intense competitive pressure, 
plus the knowledge that others 
are perfecting similar devices, 
may even cause one luxury~car 
maker to offer an electrical lock 
on ’56 models. 

The most likely candidate is an 
organization which has pulled out 
all stops in its drive to establish 
a fresh reputation for being “first” 
with new engineering advance- 
ments. 


Just as the “first generation” of 
new safety latches is based on 
modifications of existing designs, 
it is likely that the first production 
versions of electrical locking sys- 
tems will simply be electrically 
actuated mechanical locks. (A 
‘simple’ idea that took more than 
20 years to perfect!) 

* * oa 

Pr. THE future, perhaps still three 

to five years away, are the so- 
called “true electrical locks” now 
envisioned by progressive thinkers 
in this field. Several such devices 
are known to be “in the mill.” The 
entire idea fits in so perfectly with 
major automotive trends to power- 
assists and convenience features 
that something of this sort is re- 


FOREMOST IN 


OF 


garded as a sound bet in future 
planning. ‘ 

Ferro Stamping is one of the 
few groups which would readily 
admit (for publication) that it is 
experimenting with various electri- 
cal locking systems. One set-up 
now under test has the so-called 
“baby lock” circuit. 

This feature permits automatic 
locking of the two inside rear- 
door handles by a switch located 
on the instrument panel. Opera- 
tion of rear-door handles by 
children cannot over-ride the 
electrical control. 


James Needham, president of 
Automatic Shifters Inc., disclosed 
features of a system that is said 
to be adaptable to any lock now 
in production. The basic idea is to 
supply electrical power for lock 
actuation by adding small sole- 
noids and other simple components 
to current designs. 


A wide variety of control arrange- 
ments is possible. Needham revealed, 
however, that circuits now being 
given considerable attention would 
provide a push-button which can 
be depressed to lock all four doors 
from inside the car. Another idea 
undergoing test ‘is a design that 

(Continued on Page 36, Col. 1) 


DEVELOPMENT 
FORGING 
DEVELOPMENT 


OF PROPER GRAIN-FLOW, WYMAN- 
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THE BIG IVE IS NEW, DISTINCTIVELY DIFFERENT 


New styling ideas from THE BIG M crest and massive 
new grille, back to the distinctive tail-lights. 


New Flo-Tone color styling accentuates the clean lines 
of Mercury’s long, low silhouette. 


New rich fabrics and vinyls are blended in bright 
new color combinations in the smart interiors. 


New SAFETY-SURGE V-8—225 hp available in Mont- 
clairs and Montereys and 210 hp in Customs— 
gives more usable power in all driving ranges. 


New 12-volt electrical system makes starting quicker, 
easier than ever. 


New Safety-Engineered features—10 in all—add a new 
feel of security to motoring. Included are an impact- 
absorbing safety steering wheel, safety door locks, 
safety rearview mirror and optional safety seat 
belts, instrument panel pad and padded visor. 


THE BIG INE WILL HAVE BIGGEST ADVERTISING 
PROGRAM IN MERCURY HISTORY 


“First-of-its-kind” 6-page gatefold in full color 
announces the new Mercury in THE SATURDAY 
EVENING Post in spectacular fashion. 


Full-color, multiple-page advertisements in a lineup 
of other important national magazines. 
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The big move will be toTHE BIG INA 
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__the 1956 MERCURY... here's why 


Large-space advertisements in leading newspapers, 
for announcement and throughout the year. 


Concentrated spot radio coverage throughout nation. 


Ed Sullivan presents spectacular commercials each 
Sunday evening on “‘Toast of the Town,” featur- 
ing the big, new Mercurys. 


Complete complement of colorful, hard-hitting show- 
room literature and merchandising helps. 


THE BIG IMM IS BIG IN VALUE TODAY— 
AND TOMORROW, T00 


Bold new styling, increased power, brilliant new per- 


_ | ous 


HOU Net aaa 


formance make THE BIG M a standout value in its 
price class. 


Mercury consistently leads its field in resale value at 
trade-in time, according to authoritative inde- 
pendent research reports. 


* * * * 


These are just some of the important reasons why 
“The big move will be to THE BIG M!” 


MERCURY DIVISION °° FORD MOTOR COMPANY 


THE BIG INAERCURY 


A MAGNIFICENT VALUE IN THE FORD FAMILY OF FINE CARS 
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Portable Hardness Tester 
Fits in Cramped Places 

The Portable Brinell hardness tester 
puts a load of 3,000 kilograms on a 10 
millimeter ball with intermediate loads 
@s required. It can be used near vibrating 
machinery, it is claimed, without affecting 
the accuracy of tests. 

The test head is removable making it 
possible to test parts of any size and in 
cramped spaces, it is said. Andrew King, 
Box 606, Ardmore, Pa. 


Catalog Describes 


Gyrol Fluid Drives 


An eight-page, illustrated catalog, No. 
| 9419-9519, describes the Type VS Class 
2 Gyrol Fivid Drive. Basic outline draw- 
ings are given, keyed to a chart listing 
dimensions. 

The catalog discusses advantages and 
application of the fluid drives and con- 
' tains a selection guide to indicate the 
_ proper type to use with driven motors 
rated from 7.5 to 800 horsepower. Ameri- 
_ can Blower Corp., Detroit 32, Mich. 

* * 





Hydraulic Units Give 
_ Automatic Cycling 


Quill type hydraulic power units pro- 
_ vide automatic cycles for production. ma- 
chines and are used for feeding and 
rotating cutting tools or driving multiple 
spindle heads. 

In step drilling, the unit is cycled to 
_ drill to a given depth, retract for cooling 
_ and return to about 1/16 inch of previous 
drill depth. The cycle repeats until the 
desired depth is drilled. Ex-Cell-O Corp., 
1200 Oakman Bivd., Detroit 32, Mich. 


Industrial Heating Facts 


A handbook called the MOCO Fact 
Book gives basic concepts of industrial 
heat processing in non-technical language. 
Recent process heating developments and 
common formulas for calculating heat and 
oven requirements are included. Michi- 
gan Oven Co., 415 Brainard St., Detroit 
1, Mich. 
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) Chrome Process Gives Iron 
_ Advantages of Stainless 


A process that diffuses chromium into 
ferrous metals and forms a stainless sur- 
face alloy to depths of .001 to .008 inches 
and more has been announced. Products 
y can be welded before or after the process- 
ing, the mild steel procedures being used 
before processing and the stainless steel 
procedures after. Parts so treated car be 
substituted for stainless steel. Alloy Sur- 
faces Co., 1115 N. 38th St., Philadelphia 
4, Pa. 


Metal Foil Embedded 
In Plastic Extrusion 


Plastic extrusions now are available with 
the high gloss and luster of polished 
brass, copper, silver or gold. The so- 
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called “third dimension" extrusions are 
said to combine the brightness and depth 
of polished metal with economy and prac- 
ticality of plastic extrusions. 

The unusual visual effect is achieved by 
embedding bright metal foil into thermo- 
plastic extrusions. The manufacturer claims 
excellent wearing qualities, plus resistance 
to scratching and corrosion. Anchor Plas- 
tics Co., 36 36th St., Long Island City, 
N. Y. 


Machine Drills Holes 
Without Jigs, Fixtures 


The Hole Locator is a drilling machine 
which uses a system for locating and 
drilling holes without jigs or fixtures and 
without laying out individual work pieces. 

An optical viewer having a 20:1 
magnification and double cross hairs is 
used to center the drill on hole locations 
marked on simplified layout chart. Leland- 
Gifford Co., Worcester 1, Mass. 









Machine Automatically 
Sorts Connecting Rods 
The Selectrol is an automatic classifi- 
cation machine for weighing connecting 
rods for reciprocating engines. It is 
designed for direct insertion into a 
powered conveyor-type production line. 
The machine weighs and sorts connect- 
ing rods automatically into eight weight 
classifications, including one for under 
weight and one for overweight rods. 
Exact Weight Scale Co., 944 W. Fifth 
Ave., Columbus, O. . 
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Fitting Designed to Give 
Leak-Proof Seal on Pipe 


The Ring Seal is a tube fitting which 
is said to give a leak-proof seal. No 
special tools are required to install it and 
defective or worn threads do not affect 
the seal. 

The fittings can be directionalized 
easily, it is claimed, and require about 
the same installation space as other 
designs. Monarch Machine Tool Co., 
Sidney, O. 
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Engineering and Production 
New Products 





Stacking Unit Added 
To Conveyor System 


A stacking unit has been designed to 
combine with the Flex-Bend Conveyor. The 
stacker has an adjustable boom thaf is 
mechanically raised or lowered by push- 
button controls. 

The conveyor consists of a drive car, 
center cars and a power traveler car. The 
drive car powers the flexible belt, and the 
traveler car moves the conveyor back and 
forth. R. T. Sheehan Co., Plymouth, Mich. 

a ee. 


Auto Upholstery Manufacture 


A six-page bulletin describes the pro- 
duction of automobile upholstery and in- 
terior trim materials. Designated as Bul- 
letin 270, the brochure includes drawings 
of types of seaming and photographs of 
machines which perform the various oper- 
ations. Union Special Machine Co., 400 N. 
Franklin St., Chicago 10, Ill. 





Single Machine Combines 
Assembly and Welding 


A high production welding machine has 
been built that utilizes automation meth- 
ods to combine assembly and argon 
shielded-arc welding operations. One op- 
erator, it is claimed, can assemble and 
weld two 8-inch diameter sheet metal 
fivid-coupling parts at the rate of 300 per 
hour. 

The machine consists of a vertical hy- 
dravlic assembly press with three stand- 
ard argon welded heads positioned at 90 
degree locations around it. While two 
parts are being welded, a third is being 
assembled. Expert Welding Machine Co., 
17144 Mt. Elliott Ave., Detroit 12, Mich. 


* * * 





Lockbolt Replaces 
Rivets and Bolts 

The Townsend Commercial Lockbolt 
replaces rivets, bolts and other fasteners. 
It consists of two parts — a pin and a 
collar. The locking collar is placed over 
the projecting pin tail and a gun is 
applied to pull the work together and 
swage the collar into the locking groves 
on the pin. 

The pin is broken at the breakneck 
grove and the pin tail is automatically 
ejected. Townsend Co., New Brighton, Pa. 


Catalog Charts Properties 
Of Stainless Brazing Alloy 


A two-color, four-page catalog has been 
issued describing the properties and ap- 
plications of Nicrobraz stainless steel 
brazing alloy. 

Included are typical curves which chart 









shear strength, ductility, tensile strength 
(as brazed and after aging) for Nicrobraz 
as compared with copper, S-590 stainless 
steel base metal and a high temperature 
silver brazing alloy. Wall Colmonoy, Stain- 
less Processing division, 19345 John R, 
Detroit 3, Mich. A 
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Compressor Line Offered 
In 50 to 100 Horsepower 

A line of two-stage, air-cooled, electric 
motor driven compressors has been an- 
nounced in 50, 75 and 100 horsepower 
sizes. They offer displacements of 260, 
415 and 550 cubic feet per minute at 
125 pounds per square inch operating 
pressure. 

The three cylinder and six cylinder 
(above) models have a balanced design 
said to reduce vibration and noise. Cylin- 
ders are of alloy iron and air-cooled 
by a belt-driven fan. 

A dval control allows  start-and-stop 
duty of both motor and compressor or 
continuous duty by the motor with inter- 
mittent compressing. Le Roi division, 
Westinghouse Air Brake Co., 1706 S. 


Sixty-eight St., Milwaukee, Wis. 
Sor. 









Vibration Control Replaces 
Anchor Bolts, Shims 

The LM/H Vibro Isolator is a vibration 
control said to carry loads of more than 
17,000 pounds. It replaces anchor bolts 
and shims under machinery. 

The housing is an annealed, malleable 
iron casting and contains an adjustable 
leveling bolt. External or internal adjust- 
ment types are offered. Korfund Co., Inc., 
48-02B Thirty-second Place, Long Island 
City 1, N. Y. 


Automatic Welder Made 
For Use With CO, 


Automatic, consumable-electrode weld- 
ing equipment has been designed for 
use with carbon dioxide shielding gas. 
It can be used for mild steel applications 
with COs, or on other metals and al- 
loys with argon or helium gases. 

The Fillerarc generator has a rising 
volt-ampere matching that of the arc 
with inert gas or CO: The rate at which 
the electrode burns off matches wire- 
feed speed to keep arc length constant. 

Equipment includes torch, control 
panel, reel mount, wire feeder and mo- 
tor-generator unit. General Electric 
Schenectady 5, N. Y. 





Punched Tape System 
Controls Machines 
A compact punched-tape control 


sys- 
tem, Binotrol, can be used for automatic 
operation of machine tools, valves and 
other industrial equipment. The operating 
Principle of Binotrol is digital-to-analog, 
the reverse of most other systems. 


Telephone relays, rather than vacuum 
tubes, compose most of the machines cir- 
cuitry which is said to simplify operation. 
Above the system, left, operates a Jones 
& Lamson No. 7 turret lathe automatically. 
Barnes Engineering Co., Stamford, Conn. 
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Index Tables Marketed 
With Positive Locking 


Sesco Positive Locking index tables are 
designed for milling, drilling or other 
operations where vibrations cannot be 
allowed. They come either hand or 
power operated. 

The base and top plates are Mee- 
hanite castings with hardened surfaces 
for ball races. One handle operates 
both the shot pin and locking device, 
with an equalizing cam for concentricity 
and parallelism. 

Sesco Standard Tables, from 18 to 48 
inches in diameter, are offered with 
either single or double shot pin. Sesco, 


Inc. 8881 Central Ave., Detroit 4, Mich. 
> a 





Torque Converter Line 
Fits P & H Diesels 


Built around the P & H_ two-cycle 
diesel engine, a line of torque-converter 
power units has been announced. The 
converter is said to have a cushioning 
effect which eliminates shock loads from 
driven equipment. 

The power unit features its own fluid 
cooler and comes with a _ variety of 
clutch arrangements. A tail-shaft governor 
is available to control output shaft 


speed. Harnischfeger Corp., Diesel Engine 
division, Crystal Lake, Ill. 
Cie =* 





Thickness Tester Works 
On All Type Coatings 


A non-destructive thickness 


tester 
available that will test metals deposite 
on metals or non-conductors, and no: - 


conductors on metals. Thicknesses are 
read directly from the instrument. Un't 
Process Assemblies, Inc., 75 E. Four’ 
St., New York, N. Y. 
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development and testing phases of 
a design engineering program is a 
safety door lock developed by Cor- 
nell Aeronautical Laboratory, Inc. 
through projects sponsored by 
Liberty Mutua] Insurance Co. and 
Standard Products Co. 

This simple device can be posi- 
tioned by the vehicle occupant, to 
prevent the door from opening 
even when the standard latch is 
actuated or accidentally disengaged 
by body distortion. It consists of 
a locking bar mounted on the 
center post in such a manner that 
it may be rotated to prevent motion 
of the door about its hinge line. 

The locking bar is keyed to a 
shaft which extends laterally 
through the body structure into 
the car interior. Installed on the 
inner end of the shaft is a handle 
which functions as both a posi- 
tioning control and locking nut. 
A hooking feature on the exter- 
nal locking bar and bearing plate 
provides restraint to fore-and-aft 
motion of the door relative to 
the car body. 

Tests showed that the car door 
was satisfactorily restrained with 
a simultaneously-applied 800-pound 
side load on the door and a 4500- 
pound forward load on the front 
body post. In contrast, for the 
particular test vehicle used, with 
only the original equipment latch 


* * * 





Bar the Door— 


Tests indicate this safety door lock has 
ample strength to prevent doors from 
popping open in a crash. If applied to 
cars now on the road, an auxiliary lock 
of this type could give owners of current 
and past models protection equal to that 
afforded by new safety locks on ‘56 cars. 

a a 


engaged and the 800-pound side 
load applied, the door “violently 
opened” with merely a 780-pound 
forward load. 

I don’t know whether or not 
Standard Products has any plans 
for putting this safety lock into 
production. However, the time 
certainly is right for someone to 
make a thorough investigation and 
market survey to determine the 
public’s willingness to buy and in- 
stall such a device. By this time, 
there should be no doubt in any- 
one’s mind that the need exists. 

Perhaps the industry will decide 
that it has a moral obligation to 
“police” the installation of such 
equipment — and make sure the 
public gets the protection it is 
entitled to when buying safety 
locks. In this case, it might be con- 
sidered logical to make the new- 
car dealer a “modification center” 


Design Handbook 


Called Timesaver 


NEW YORK.—Die Design Hand- 
book is a new book which the pub- 
lisher, McGraw-Hill, says will cut 
the designer’s work in half on many 
jobs by furnishing hundreds of de- 
signs for cold pressworking, repre- 
senting the successful practices of 
hundreds of die making and using 
organizations. 

Edited by Frank W. Wilson, 
technical director of the American 
Society of Tool Engineers, this book 
reportedly will enable the designer 
to “find some one service-proved 
design that can save 90 percent of 
his developmental time and effort.” 

The book, priced at $14.50, in- 
cludes material on product design 
factors, principles of process plan- 
ning, theory of metal movement, 
die setting principles and selection 
of presses. 








for sale of approved lock attach- 
ments. 
* + * 


Fork-Lift Tractor 


Undergoes Service Test 


A BRITISH company is testing 
an unusual machine which is 
said to combine the functions of a 
true road tractor and a fork lift 
truck. Designed by Conveyancer 
Fork Lift Trucks Ltd., the machine 
is powered by a 100- horsepower 
Leyland 350-cubic-inch diesel en- 
gine. 

Proving trials indicate a promis- 
ing future for the new heavy-duty 
fork lift truck which can also serve 
as a rough-country multi-functional 
tractor. Cross-country performance 
is enhanced by design which makes 
both the drive and power-assisted 
steering available on two or four 
wheels as desired. 


A novel feature of this vehicle 
is the two-way steering arrange- 
ment, with a swivel seat between 
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the two wheels to allow the driv- 
er to face in either direction. 

An application that typifies the 
versatility of the “Overlander” ma- 
chine is on-the-spot loading of 
felled timber in the confined spaces 
of a wooded area. The fork-lift can 
load tree trunks on a pole carrier, 
and the vehicle then can haul this 
unit to the road—or right to the 
saw mill. 

* a * 


National Safety Forum 


On Industry-Wide Basis? 


ees I regarded the 
recent National Safety Forum 
as a great triumph for the Ford 
Motor Co. While observing the 
events, attending the sessions and 
mingling with participants, I be- 
came convinced that the affair 
amply fulfilled its primary purpose, 
which was to provide an occasion 
for an exchange of information by 
the numerous individuals who are 
working on various phases of the 
complex vehicle-safety and injury- 
reduction problems. 

There is little doubt that the 
Forum was spectacularly successful 
in attaining what legitimately 
could have been a secondary objec- 
tive—the generation of tremendous 
good-will for Ford, and furtherance 





of its reputation for being vitally 


interested in safety of the motoring 
public. 

Ford deserves (and hag receiv- 
ed) a great deal of credit for 
sponsoring the meetings and 
demonstrations. The company 
saw that some such event was 
needed, and went ahead and did 
it. However, in my opinion, it 
unquestionably limits the effec- 
tiveness of a safety forum (and 
incidentally puts the rest of the 
industry at a disadvantage) to 
stage such a meeting under the 
auspices of any one company. 

There may be some who will 
resent my saying this. But right 
from the beginning, I have held 
to the opinion that such a safety 
forum rightfully should be planned 
as a cooperative industry - wide 
affair, with all manufacturers and 
suppliers invited to participate. 

* * * 


All Auto Companies 


Could Contribute 

T° AVOID the damaging spec- 
tacle of auto makers staging 

rival “safety circuses’”—can’t some 

means be found to broaden Ford’s 

pioneering efforts so that future 

Safety Forums would be open to 
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contributions from other companies 
as well? ; 

Here’s a suggestion that may be 
considered as a round-robin idea 
to permit the industry to get to- 
gether on a plan. Ford would retain 
sponsorship of the 1956 event. The 
company has earned this privilege 
by originating the idea — and 
perhaps the new Ford proving 
ground will be far enough along 
next year to permit its use as a 
setting for the Forum. 

However, in planning the 1956 
events, Ford might invite the 
industry to assign representatives 
to serve on the committee, and 
also encourage other auto makers 
and suppliers to participate by 
presenting papers, etc. At the 
same time, a long-range plan 
could be set up for sponsorship 
of the affair annually on a rotat- 
ing basis — with a different com- 
pany acting as host each year. 

Ford very generously has offered 
to share safety data. Perhaps it 
will take another big step and per- 
mit other companies to add their 
findings to next year’s Forum? It 
seems to me that such an affair 
surely affords enough prestige- 
value to go around! 
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Now saran pulls farther ahead in the fine 
seat cover field! These new features are 
sure-fire profit makers for you: 


NEW STATIC-SHOCK RESISTANCE 


Improved formulations and weaves greatly re- 
duce or eliminate static electricity. 


NEW COLOR FASTNESS 


Improved stability to sunlight. Colors are 
locked into saran for long life and beauty. 


NEW COLOR STYLING 


Improved materials for a wider range of pastel 
colors—for better styling—brighter fabrics. 


NEW CONTROLLED SHRINKAGE 





Improved shrinkage characteristic for unique 
fabrics which retain their snug fit without 
stretching or excessive shrinkage. 





SARAN is 


widely 


promoted, 


highly profitable... 
make it pay off for you! 


feature this TAG... 





Saran is best for seat covers, and your customers 


know it! Millions have already heard about 


its new advantages through Dow’s nation-wide 


television and magazine advertising campaign, 


and millions will be presold saran customers 


when they shop. Take full advantage of the 


powerful promotion behind saran. Feature the 


100% saran tag and watch those high profit 


saran seat covers move out of your store! THE 


DOW CHEMICAL COMPANY, Midland, Michigan. 


you can depend on DOW PLASTICS 








SENSATIONAL RAMBLE 


,..Only car of its kind in the 
entire industry...and Hudson 
dealers are cashing in on it! 


Leads in sales-gain percentage 


... paces big new swing to 


multi-car ownership with its 


lowest prices, lowest upkeep, 


highest mileage and resale value. 


Salesmen say Rambler cuts costs up 
- to 50% —with its low first cost, its up-to-30- 
miles-a-gallon economy, and its highest resale value, 
| Rambler is a “natural” for salesmen and business- 
men. They’re all Rambler prospects, because it’s easy 
' to demonstrate how Rambler earns its way in actual 
_.dolla's saved on the job. 


Commuters go for it — The big move to the 
suburbs, a nationwide trend, is putting the Rambler 
in the spotlight. For driving to work, for driving to 
the railroad station, for chores or for party “dress-up” 
affairs, it’s the perfect car—economical in first cost 
and in upkeep, fits any size garage, easy to maneuver 
in traffic, and easy to park ’most anywhere. 


The smart family car wherever it goes 
the boulevard, a workhorse around the home—s 
car received the wide acceptance the Rambler enjgp toda 
when you add the fact that Rambler prices are Am@fea’s | 
that model for model Rambler can be sold for less#fan th 


Housewives want it — Newsweek magazine 
estimates that 16,000,000 American housewives are 
stranded every day at home, with no car for shopping, 
errands, taking the children to school. They're all 
Rambler prospects because every woman wants » car 
of her very own. The easy-to-buy, easy-on-the-br dget 
Rambler is just right for a second car! 
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| HAS NO COMPETITION 


Spa beauty on 
¢fom has any 
today. And 
éfka’s lowest — 
an the other 
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four low-priced cars, you begin to see its sales strength. Rambler 
gas mileage is America’s best —up to 30 miles a gallon. Tire, oil 
and other upkeep costs are proportionately low. And Rambler 
resale values are at the top of its field. Today, according to Sep- 
tember figures from the NADA Official Used-Car Guide, 1954 


Rambler stars in great new Hudson line — The Rambler, with 
its high resale value, shares exclusive features with the new Hudson Hornet 
and Wasp — features like single-unit construction, Deep Coil ride, reclining 
seats, lowest cost air conditioning. Together, these three great cars cover 95% 
of the new-car market — one reason why Hudson dealers are the only group 
outside the “big 3” to show increased market penetration for the first six 
months of 1955! 


Rambler Sedans sell for more on used-car lots than do comparable 
sedans of the other low-priced four cars. No wonder Rambler sales, 
so far this year, are 123.6% ahead of the same period last year — 
the biggest percentage sales gain in the business! No wonder 
Hudson dealers are cashing in on the only car of its kind! 


Hudson deal is a dealer’s deal! 


The Hudson dealer franchise is a rare opportunity! With a full line, 
and a gross-profit margin as high as any in the industry, Hudson dealers 
aren’t arbitrarily overloaded with cars or “tie-in” shipments. The entire 
franchise is a partnership agreement with the factory, with strong sup- 
port nationally and locally —such support as the smash-hit “Disney- 
land” TV show on 177 network stations. For more information, contact 
N. K. VanDerzee, Vice President in Charge of Sales, at the address 
below, or call your nearest Hudson Zone Office. 


Hudson 


Motors Division 
of American Motors Corporation 


14250 Plymouth Road, Detroit 32, Michigan 
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Film Mounter Unit— 


Microfilm drawings are mounted on file 
cards at a rate of 350 frames per hour 
with this mounter unit. 


More than 100,000 persons read AUTO- 
MOTIVE NEWS every week! 
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Armed Forces First User .. . 


Handling of Drawings 
Sped by Automation 


(Continued from Page 25) 


film indexing methods which 
would assure the desired degree 
of mechanization. 

While continuing to work on the 
problems, Government specialists 
encouraged photo copying, filing 
equipment and other business ma- 
chine and office equipment makers 
to develop new methods and equip- 


ment. 
* + * 


Card-Mounted Film Ok’d 
i RECENT years, the Filmsort 
aperture card had been devised 
and given ready acceptance by in- 
surance, land title and other com- 
panies familiar with microfilm. 
Individual sections of the film could 
be located quickly when mounted 


MANZEL FLOOR CRANES 





Combine hydraulic lift and can- 
tilever boom to make light, safe, 
fast work of removing and re- 
placing engines, loading and 
unloading trucks, raising auto- 
mobiles, and many other heavy 
lifting jobs. Available in one 
or two-ton capacities. Four-point 
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Make 


Light Work 
of 


suspension prevents tipping. 
Sturdy combination handles 
provides accurate steering and 
smooth, fast pumping to raise 
load. Faster, easier to operate, 
more versatile, and less costly 
than other types of lifting equip- 
ment. 


Write today for Complete Information 


Jobber Inquiries Welcome 


DIVISION OF 
HOUDAILLE-HERSHEY CORP. 


341 Babcock Street, Buffalo 10, New York 


SAMPLE 


and 


EXPERIMENTAL 


STAMPINGS 


Engineering Bench and 


Layout Work 


Short Run Stampings from 


Kirksite or Plastic Dies 


If your production plans call for sample 
parts or short run stampings, consider 
the special service Anzick provides to 
fabricate these parts from your own 
ideas. In fact, our skilled craftsmen can 
develop a part all the way from blue- 
print or rough sketch to a finished 
stamping whether it is one piece or a 
hundred: We are at your service. 


ANZICK MFG. CO. 


EXPERIMENTAL DIVISION 
23675 MOUND RD., VAN DYKE, MICH. 








|estimate of the cost for just one] < 


on cards (either manual or mechan- 


ically handled punch cards). 


The engineers and methods men, 
working with military and other 
governmental groups, saw the pos- 
sibilities of applying these princi- 
ples to control of engineering 
drawings. 


In each case, the various branches 
of the government had similar 
problems. All had been seeking 
ways to reduce the staggering prob- 
lem of processing the required 
numbers of copies of drawings and 
related material. 

It was necessary to reduce high 
costs and time required for filing 
and look-up, as well as for merely 
storing the tremendous volumes 
of paper—and to be able to get at 
these papers when they were 
needed. 


With present widely used manual 
methods and cumbersome storage 
systems, it may well cost a com- 
pany as much as $15 to look up, 
reproduce copies and refile a single 
engineering drawing or set of blue- 
prints. Ellsworth says that’s what 
engineering standards and methods 
specialists give as a conservative 


| Phase of this procedure—the look- 
| up and file-back. 





Under a fully mechanized system 
of locating and reproducing the 
engineering drawings, the time and 
costs involved would be a fraction 
of that $15. In most instances it 
would be far cheaper to destroy the 


reproductions after each reference | * 


than to attempt to file them. 
Mounted in the apertures or “win- 
dows” of punch cards, the drawing 
copy negatives would always be 
available to produce another copy 
for a few cents. 
* oo * 


Pushbutton Processing 


— major problems standing in 
the way of a changeover from 
present largely manual methods of 
processing the required number of 
copies, and the filing and finding of 
drawings, plans and specifications, 
are just now being solved. 

One of the principal] hurdles has 
been the need for automation of 
processes for reproducing drawings 
from card-mounted microfilm. 

The vast cooperative program 
finally has evolved machines and 
techniques that put the whole 
problem of engineering drawing 
control on the basis of pushbut- 
ton mechanization. As a result, 
automation concepts now may be 
applied to drawing reproduction, 
handling, filing and finding oper- 
ations. 

The gains in efficiency and other 
effects on a company using a large 
number of engineering drawings— 
both in their own operations and in 
their relations as contractors for 
Government work—already have 
been proven, according to Ells- 
worth. The programs are said to be 
well beyond the initial planning and 
design phases, with some installa- 
tions now progressing to service 
test or pilot run status. 

Many industries have cooperated 
in pioneering these programs for 
reducing their engineering draw- 
ings to the compact, ready accessi- 
bility of microfilm mounted in aper- 
ture cards. More than 20 million 
such documents are reported to 
have been filmed and card-mounted 
to date. 


Sped by ‘Aperture Card’ 
LLSWORTH stated that the so- 
called “aperture card” is the 

heart of the new technique for 

mechanization of engineering draw- 
ing handling and control. 

Function of the card is implied 
in its name, “Filmsort,” since it 
enabled development of a _ high- 
speed automatic method for con- 
trol over copies which permit time, 
space-and money savings through 
use of 16 mm or 35 mm microfilm. 

Apertures can be made and the 
individual or groups of microfilm 
facsimiles mechanically or manually 
mounted on electric accounting 
machine (punch) cards, manual 
system punch cards or visible cards 
—or they may be housed in strips 


Microfilm Projector— 


Microfilm drawings are projected to a 
size of 24 by 36 inches with this Filmsort 
Surveyor unit. 

+ + * 
in Filmsort acetate or paper 
jackets. 

The processes of mechanical or 
manual] look-up and refiling are 
facilitated, be cause identifying 
data can be punched, typed or 
written on the cards. Film grains 
have been perfected to provide 
detailed reproduction of draw- 
ings, regardless of original size. 
A number of processes also have 
been developed for virtually auto- 
matic reproduction (copying) of 
full-size or scaled-down copies, 
either by darkroom or daylight 
handling procedures. These meth- 


* * * 


Microfilm on Card— 


This illustration shows a typical engi- 
neering drawing which has been micro- 
filmed and mounted on a file card for 
convenient storage and referral in an 
operation where many thousands of such 
drawings must be handled. 

* *~ * 
ods include photo copying, xerog- 
raphy and transfer copying. 

As a first step, engineering draw- 
ings are microfilmed and mounted 
on aperture cards. In the Govern- 
ment program, reproducible draw- 
ings, on 35 mm film and card- 
mounted, are provided for military 
bases and others using drawings 
for engineering and maintenance 
purposes. 

For convenience of the military 
services’ program, photocopying 
units and supplies for fast, inex- 
pensive reproduction of drawings 
will be set up in many parts of 
the country. Copies of drawings 
as required by military units, or 
for suppliers who are bidding or 





Parley Probes Problem of Hydraulics— 


working on Government con- 
tracts, can be reproduced on the 
scene. 

In addition, tabulating equipment 
for punching and collating—plu: 


‘|other mechanical units for contro: 


of drawings, specifications and re- 
lated material—are available or 
now being established where re- 
quired for full mechanized han 
dling. 


* + a 


Freedom of Choice 

EST there be undue concern over 

possibilities that use of the new 
ideas will call for radical changes 
in techniques and wholesale acqui- 
sition of expensive equipment, Ells- 
worth injected a note of reassur- 
ance by pointing out that firms 
bidding on Government work will, 
in all probability, continue to sub- 
mit full-size drawings or micro- 
filmed negative copies. 

The cooperative programs de- 
scribed by the Filmsort executive 
actually were developed with a 
view toward complete mechaniza- 
tion of the entire handling and 
control function for tens of mil- 
lions of engineering drawings, plans 
and specifications. The procedures 
are designed to simplify and speed 
the military services’ handling of 
the problems brought about by the 
tremendous volume of this paper- 
work. 

It is anticipated that individual 
supplying concerns wil] almost 
certainly have freedom of choice 
as to whether they use their own 
microfilming, card mounting and 
reproducing units—or have these 
operations performed by compa- 
nies in the office systems field. 

Many phases of the mechanized 
handling can be integrated with 
equipment, such as microfilming, 
photo copying and tabulating (or 
other card systems) already in use 
as part of existing work simplifica- 
tion procedures by most large com- 
panies. . 

Other units necessary to full or 
partial mechanization of procedures 
and controls are said to be readily 
available, since most large cities 
have sources for such service oper- 
ations as needed for microfilming, 
photo copying and tabulating oper- 
ations. 


Die Standards 
Now Available 


NEW YORK. — The first five of 
a series of “product standards for 
die castings” is now available from 
job shop die casters who are mem- 
bers of American Die Casting In- 
stitute. 

Five engineering standards avail- 
able now cover linear dimension 
tolerances, parting line tolerances, 
moving die part tolerances, draft 
requirements for walls, and flatness 
tolerances. 

A list of die casters can be ob- 
tained from American Die Casting 
Institute, 366 Madison Ave., New 
York 17, N. Y. 


The keynote speaker at the Fabricating Machinery Hydraulic Conference sponsored 
by Vickers, Inc. in Detroit, was D. J. David, Ford manufacturing vice-president, seatec’ 
right. The parley discussed standardization of hydraulic components, a new type oi 
fire resistant fivids and how to build leakproof connections in hydraulic equipment 


Moderators were, from left, standing, J. F. 


Forster, Vickers assistant general manager: 


A. J. de Matteo, chief engineer for Watson-Stillman division of H. K. Porter Co., Inc 


and, seated, R. E. Russell, Chrysler master mechanic. 
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For Constant Pouring .. . 
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New Melting Method 
Uses Radiant Furnace 


(Continued from Page 25) 


work indefinitely without discom- 

fort. 

5. Less labor turnover and train- 

ing costs. Due to frequent heat lay- 
* x + 





Automatic Loading— 


Automatically loading five-ingot charges 
of aluminum into the Selas continuous 
furnace is shown. Ingots of three different 
alloys are being charged together to pro- 
duce a single alloy of desired analysis. 
Each group of five is deposited on the 
hearth by the conveyor, then pushed into 
and through the furnace until the alumi- 


num melts. 
oe ae 


offs, Monarch’s workers often 
switched to other jobs. 

6. Quality control is insured. 
Castings are of the same analysis 
as the ingots they are poured from 
and are uniform from casting to 
casting. Intermediate alloys can be 
obtained by mixing ingots of dif- 
ferent composition and, if desired, 
of different sizes in the same 
charge. The alloy can be changed 
several times in a single shift, if 
necessary, while maintaining nearly 
full production. 

“As applied at Monarch,” Keat- 
ing explained, “a relatively small 
tunnel furnace slopes downward 


e e 
Diamond Jubilee 
e 
Set by Mechanical 
s 9 o 
Engineers’ Society 

CHICAGO. — Special features 
commemorating its 75th anniver- 
sary have been planned for this 
year’s convention here of the 
American Society of Mechanical 
Engineers. 

The convention will be held Nov. 
13-18. 

Conferees will hear and discuss 
300 technical papers at 110 sessions 
covering a variety of subjects. 

The American Rocket Society, 
an affiliate of ASME, will hold 
its sessions within the ASME 
meeting. 

At a special honors luncheon, 
five major engineering awards will 
be conferred. These are: Hoover 
Medal to Charles F. Kettering; 
John Fritz Medal to Philip Sporn; 
Elmer A. Sperry Award to William 
F. Gibbs; Henry L. Gantt Memorial 
Medal to Walker L. Cisler, and the 
Daniel Guggenheim Medal to a 
recipient not yet announced. 

Sidelighting the convention will 
be the “Exposition of Power and 
Mechanical Engineering” at the 
Chicago Coliseum Nov. 14-18 under 
auspices of ASME. 


B.S.A. Purchases 


Gear Firm 


LEAMINGTON SPA, Warwick- 
shire, England.—BS.A. Co., Ltd., 
has purchased for its subsidiary, 
Daimler Co., Ltd., the controlling 
interest in Hobbs Transmission, 
Ltd 


Daimler will manufacture the 
units for B.S.A., which will offer 
automatic transmissions and stand- 
ard gearboxes to the motor trade 
and other industries all over the 
world, a spokesman said. 


Willys for Foresman 
Foresman Motor Co., Bellefonte, 
Pa., has been appointed a Willys 
commercial dealer. 


from the input to output end. In- 
gots are loaded at the upper end 
and are automatically pushed 
lengthwise under a roof of Selas 
radiant burners. The melting rate 
and pouring temperature are 
controlled by regulating the 
speed of ingots through the fur- 
nace and the fuel input to the 
burners.” 

The molten aluminum flows con- 
tinuously, directly into a pouring 
ladle. This cycle from cold ingot 
to liquid takes about 24 to 30 min- 
utes. 

Sixty burners (four rows of fif- 
teen) are patterned to provide a 
radiant roof 10 feet long and three 
feet wide over the fina] one-third 
of ingot travel. Combustion prod- 
ucts provide preheat during the 
first two-thirds. 








Why do automobile 
advertisers run more 
new car linage in the 


Chicago Daily News? 





Here’s the 





New Plant Keynotes Udylite Expansion— 


This architect's drawing shows Udylite Corp.'s new factory building now under con- 
struction in Detroit. Being erected on a 23-acre site on which all Udylite Detroit 
facilities will be located in the near future, the building will have a manufacturing 
area of 160,000 square feet with a factory office area of 8,000 square feet. The site 
also contains the offices and laboratories of the Udylite Research Corp. Future plans 
call for a customer laboratories building and an administration building. 





The back pages of every issue of AUTOMOTIVE NEWS contain the WANT AD 
Bection. Others are profiting from AUTOMOTIVE NEWS WANT ADS! Are you? 
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year) you reach in the Daily News. 


See your Daily News representative for all 
the facts on the home coverage study, pre- 
pared by J. R. Brady & Associates. 


4 


score On new car advertising in 


for the first six months of 1955: 


AILS Mew Os. coeucwe. so 
Daily Tributie.: sss 3 6 +s ss 
Daily American. ... . 
Daily Sun-Times. ........ 


New York 


Detroit 


advertisers pay substantial premiums in 

newspapers other than the Daily News to 
reach the same number of Chicago’s able-to- 
buy households (tincome of $4,000 or more a 
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Univac Prep Time | 
Cut to Minutes 


By New Process 


NEW YORK. — Remington Rand 
has announced development of au- 
tomatic programming for its Uni- 
vac systems. 

The development cuts problem- 
preparation time, which formerly 
took months, to a few minutes, ac- 
cording to John E. Parker, vice- 
president for electric computer 
sales. 

Automatic programming makes 
the computer do much of the work 
of instructing itself, the company 
said. 

This frees the mathematician, 
scientist and procedures experts 
from the time-consuming task of 
coding, writing and checking in- 
struction programs. It enables the 
businessman to produce completely 
checked computer programs quick- 
ly and with a minimum of work, 
the company said. 
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Because the Daily News 
home coverage 


the able-to-buy households 
in the Chicago area. 


reaches 









In Chicago and suburbs, surveys show " 


Chicago daily newspapers 


. 972,808 lines 
482,943* lines 
386,248 lines 
299,790 lines 


*Zone Linage Included 
Source: Media Records, Inc. 


CHICAGO DAILY NEWS 


Chicago’s HOME Newspaper 


Miami Atlanta Los Angeles 


San Francisco 
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Electrical Controls Near . 
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Research Stepped Up 
In Safety Locks 


(Continued from Page 27) 


permits use of a single key (when 
entering car) to simultaneously 


unlock all four doors. 
* + * 


Would Be Linked 


To Ignition Switch 

N EXCLUSIVE feature claimed 

by Needham is provision of an 
electrical tie-in with the ignition 
switch, to prevent anyone from 
locking himself out of the car 
while the key remains in the igni- 
tion lock. 

Engineers who already are having 
their headaches over vastly in- 
creased loads on the car’s electrical 
system will be pleased to hear that 
this locking system draws current 
only during the brief time when 
a lock is being-locked or unlocked. 

Size of electrical coils for present 
locks, which were designed origin- 
ally for manual actuation, is only 
about as large as a thread spool. 
In future locks, which are being 
designed specifically for electrical 
actuation, reduced internal forces 
may permit more than a 50 percent 
reduction in coil size, according to 

Needham. 

Rapid public acceptance of elec- 
trically controlled locks is antici- 
pated, since the industry has 
seldom developed a new device 
which surpasses this in its com- 

bination of practical fuctional 
value and powerful “gadget- 
appeal.” 

Remote-control locks are ex- 
pected to have a strong sales appeal 
as a convenience for women drivers. 
Both men and women will appreci- 
ate a device that makes it unneces- 
sary to reach across the spacious 
car interior to lock and unlock 
doors. The unit would seem to be 





loaded with potential customer 
appeal. 
of + * 

N VIEW of the amount of devel- 

opment effort now going into 
electrical locking systems, it would 
seem that Cadillac’s new remote- 
controlled trunk lid lock is to be 
the forerunner of numerous other 
electrically powered devices for 
operating locks on doors, deck lids 
and possibly even engine compart- 
ment hoods. 

Actual designs will, in many in- 
stances be quite different, however 
—since Cadillac uses an electric 
motor and many other systems are 
based on electromagnetic coils. 


Unbelievable as it may sound 
when considering the number of 
parts and complexity of modern 
latch-lock assemblies, it gener- 
ally is assumed that the car man- 
ufacturers expect to pay only 
about $1 apiece for the basic 
mechanisms. In lock engineering, 
then, it is obvious that cost con- 
siderations are an _ extremely 
potent factor. 

Designers have as a_ cardinal 
point the theory that a lock should 
be made almost entirely from 
stamped parts to be commercially 
successful. Part costs are figured to 
fractions of a cent, since potential 
savings multiply rapidly when pro- 
duction mounts into millions of 
units. 

So strong is the drive for cost 
reduction without impairment of 
function that stamped rotors are 
being tried experimentally by at 
least one group, in an allout effort 
to comply with “100 percent stamp- 
ing” precepts. 

In a review of present materials 
and fabrication techniques, it is 
noted that exceptions to the 
“stamping rule” are such parts as 





Overlapping Teeth— 


On 1956 Packard and Clipper cars, 
protection against accidental door open- 
ing when accidents occur is provided by 
this new safety rotary latch, When the 
latch is engaged, resistance to longitudinal 
separation of members is afforded by 
overlap of rotor teeth into the recess be- 
hind the plate attached to the upper por- 
tion of the striker. 

ee es 


rotors, several nylon and Bakelite 
elements, and certain components 
which are made as non-ferrous die 
castings because of complex shapes. 

Powdered metal parts and various 
types of plastics are being tested 
for non-critical parts which would 
not affect safety of door closure if 
they should fail. Results are said 
to be promising, and one engineer 
predicts that such parts may be 
approved for production in the near 
future. 

* + + 


Crash Inertia Effects 


May Unlatch Door 


Most designers agreed that the 
need for a new or revised lock 
frequently is dictated by styling 
or body engineering changes that 
alter lock installation space or lo- 
cation, or call for a door handle 
change that affects the means of 
latch actuation. 

The fundamental importance of 
this factor was emphasized by 
James Wernig, chief engineer at 
GM’s Fisher Body division, who 
indicated that one major goal of 
current development work is a 





basic lock design with sufficient 
versatility to make it adaptable for 
a wide variety of future models. 
This would make it unnecessary to 
“start from scratch” so often when 
a new lock is needed to comply 
with extensive body changes. 

Another extremely interesting 
phase of research in this field is 
the work being done by a number 
of organizations to study the 
sometimes baffling effects of tre- 
mendous inertia forces generated 
inside the latch mechanism dur- 
ing extremely severe, high-speed 
impacts. 

An automotive safety engineer 
stated that one latch design that 
had been under consideration was 
rejected because tests showed it 
could be unlatched by inertia forces 
which tend to throw all internal 
members violently forward when 
the car crashes into a solid object 
at high speeds. 

The “ghost” or “unseen force” 
that may “reach in” and unlatch 
the mechanism thus can create a 
real problem—since, 
into account in the original design, 
inertia of operating members may 
(under certain conditions) nullify 


safety latches by effectively “re-| 3 


leasing” the latch mechanism. 
Beecher Cary, director of re- 
search for Standard Products 

Co., says his organization is work- 

ing in cooperation with the Cor- 

nell Aeronautical Laboratory on 
tests to determine the effects of 
various shock velocities on the 
internal parts of the lock, operat- 
ing levers and actuating handles. 

Purpose is to make sure that 
inertia under extreme impact con- 
ditions would not cause any un- 
latching of internal lock parts. 

If such a situation were found to 
exist, Cary believes it probably 
could be remedied by adding bal- 
ance weights on the levers, to sup- 
ply the necessary opposing forces 
to hold the latch mechanism secure 
under high-inertia conditions. | 

oe * am 


—o Schonitzer, Engineer- 


if not taken|. 





ing Co. executive and one of the | 
industry’s real pioneers in latch 
and lock developments, has sup- 
plied some comments to AUTOMOTIVE | 
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News on the question of safety in 
connection with door latching. 

“The greatest advancement in 
safety between the old-time sliding 
bolt latch and the modern pivoted 
bolt type latches,” says Schonitze:, 
“was the placing of the detent ir- 
side of the door where it is not 
affected by relative movement be- 
tween the body and door. 

“On the sliding-bolt latch, thi: 
latching contact (detent) was be- 
tween the bolt on the door and 
the keeper on the body. Such 
sliding bolts often worked back 
off the primary shoulder of the 
keeper and, with luck, caught on 
the secondary shoulder—but more 
often let the door fly open. 

“In my opinion, a secondary 
shoulder on modern pivoted bolt 
type latches is useless. It is a carry- 
over from the old 
bolt latch where 
it did some good. 
Doors do not fly 
open nowadays 
because latches 
themselves un- 
latch; but be- 
cause, due to ab- 
normal separation 
of the body and 
door pillars in a 

, : fore-and-aft di- 
R. I. Schonitzer rection, the latch 
bolt is pulled over the end of the 
keeper. 

“This separation of the pillars 
usually is the result of a collision. 
It is apparent then that a latch 
which interlocks in a fore-and-aft 
direction should prevent doors from 
opening in most cases. 

“I believe it is a fair statement 
that in a certain type of body 
construction, separation of the 
pillars is less apt to happen than 
in other types. 

“The ultimate interlocking type 
of latch must stand a separation 
pull test of a specified amount 
(some say 2,000 pounds) between 
latch and keeper. Furthermore, and 
this is very important, it must not 
jam in a crash so that the door can- 
not be opened ... . I am sure that 
a latch which fulfills all of these 
requirements will soon make its 
appearance.” 





INDEPENDENT RESEARCH LABORATORY’ PROVES: 
only one car lighter — 
CASCO ASH-GUARD 


can be used by 100% of smokers... 


Because it’s the only car lighter that lights safely and easily... 


and CIGARETTES! 





Here’s the greatest automatic car lighter improvement in 19 years! Only Casco 
Ash-Guard has the patented feature that can be used by all smokers. It’s ingen- 
ious, telescoping sleeve automatically slides out to catch hot ashes and sparks from 
lighted cigarettes. Pushes back easily to light cigars and pipes. One or two other 
car lighters have so-called “safety sleeves”, but they’re stationary, making it 
practically impossible to light cigars and pipes. Only Casco Ash-Guard can be 
used by 100% of the smokers who drive your cars! 


CASCO — STANDARD EQUIPMENT ON 4 OUT OF 5 CARS ON THE ROAD TODAY! 
Over 100,000,000 Casco lighters have been produced for all makes of cars. That’s 
why it’s rightly called the familiar servant to the American motorist. 

ANOTHER CASCO FIRST !I—ALREADY SPECIFIED ON LEADING 1956 MODELS! 


4 


Look to Casco, originator of the pop-out car lighter, for the firsts in automotive 
accessories. Be sure Casco Ash-Guard is on your new cars for sure utility, sure 
customer acceptance, sure safety! 


PES 


*Name on Request 


CASCO PRODUCTS CORP 
Bridgeport 2, Connecticut 
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ELMOR G2re-Chreteol 


Outside Mirror 


DAY OR NIGHT — THE 

Nelmor, famous name in quality, die-cast accessories, introduces mirror REFLECTION’S RIGHT 
model 9842—first and only outside mirror with day and night positions 
for positive glare-control. 

@ Distinctively designed and smartly styled to enhance car appearance 

@ Die Cast throughout for extra quality and strength 

@ Triple Chrome plated— 100 hour salt tested—guaranteed 

@ Full vision, rectangular head—large 3 x 5 inch size 


@ Precision-ground prismatic glass provides exclusive glare control 
for safer night driving 


@ A flip of the finger changes mirror from day to night position 
@ Special hood shields against stray lights—protects against elements 
@ Universal mounting—easily installed on body or fender of any car 
@ Adjustable to any needed angle—tension screw holds position 
@ Suggested list price only $7.95 
Motorists everywhere have wanted and needed the safety and convenience 


of this type of outside mirror. Display it, describe it, demonstrate it— 
your present owners, as well as new car buyers, are all possible prospects. 


Write today to NELMOR CORP.—1410 Fisher Bidg., Detroit, Michigan 


Also available in Canada through NELMOR CORP., LTD. 70-14th St. New Toronto, Ontario 
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MERCHANDISER—A colored board, die 
cut and scored, is used to package small 
items like the Scully gas tank whistle 
(above). A dozen units are fitted in the 
merchandiser, which has an easel back 
for display. Forbes Lithograph Mfg. Co., 
P. O. Box 513, Boston, Mass. 

* * * 
Car Washer 
Mobility Big Feature 
Of Wayne Unit 

A new car-washing unit, has been 
introduced by the Wayne Pump 
Co., Salisbury, Md. 

With this new unit, the operator 
first floods the car with clean water 
by merely swinging the “sway-arm” 
over the car and thoroughly wets 
down the car. Then with a flick of 
the control lever to “detergent” 
and a swing of the “sway-arm”, the 
car is covered with a “dirt loosen- 
ing detergent.” A fountain mit 
loosens tight grease, dirt and stains. 
The second flooding with clear 
water removes body dirt, grease 
and washing solution. 

The Wayne-Wash unit is a com- 
plete package, which includes a 
pumping unit to maintain constant 
pressure, high pressure nozzles for 
cleaning wheels, water hoses, foun- 
tain mits and detergent. These 
are in addition to the main super- 
structure which supports an over- 
head, inverted U-shaped arm which 
sways in a 180 degree arc and 
floods the car with water or deter- 
gent solution. The superstructure 
ig on an 18-foot track which can 
be moved to selected locations in- 
doors or outdoors. 

The unit needs only to be at- 
tached to a water line by hose, 
without special piping. 






HEX SCREWDRIVER — The Speedy Hex 
drivers come in 10 sizes for use on socket- 
type screws. They range in length from 
4% inches to 10 inches. Handles are 
made of plastic and the blades of alloy 
steel. Hunter Tools, Whittier, Calif. 





OIL FILTER—Savings up to 30 percent 
are claimed for this Universal Micron filter 
for all types of automotive, truck and in- 
dustrial engines. Smallest size is said to 
have 25 percent more filtering surface 
than other similar-size filters. Engineered 
Sales, Inc., 13701 Eldon Ave., Detroit 24, 
Mich. 


Galion Allsteel Publishes 


Catalog for Trailer Dumps 


Publication of a six-page catalog, 
describing Galion’s complete line of 
Transporter, Excavator and Hitch- 
hiker trailer dumps, has been an- 
nounced by Galion Allstee] Body 
Co., Galion, O. 

Designated LL-1234, the catalog 
also furnishes specifications for 





and payload capacities, hoists, 


chassis details, axle ratings, con- 


struction details and other data. 


Copies can be obtained by writing 
to Galion Allsteel Body Co., Galion, 


O. 





* 


RADIATOR HOSES—A line of machine- 
molded flexible radiator hoses has been 
developed using all-neoprene construction. 
Neoprene is said to resist heat, abrasion, 
oils, radiator additives and chemicals. A 
coating of Hypalon inside and out is said 
to protect against aging and weather- 
checking. Integrally molded tempered steel 
springs are another feature. W. J. Voit 
Rubber Corp., 1600 E. Twenty-fifth, Los 
Angeles, Calif. 





CAR CLEANER—Wash'n Shine is a chem- 
ical which is said to dissolve all dirt and 
grime in 25 minutes, and to wash and 


@ =| polish a car in one operation. Bandimere 


Mfg. Co., 3276 Benton St., Denver 14, 
Colo. 





BEAD EXPANDER — A bead expander 
for mounting tubeless tires is made of 
neoprene rubber, encased in a nylon 
cover. The tube is placed around the tire 
and inflated, which causes it to contract 
20 percent and force the tire bead against 
the rim. H. B. Egan Mfg. Co., Muskogee, 
Okla. 





WIND DEFLECTOR—The Style-King wind 
deflector is made of stainless steel. It can 
be mounted quickly on the edge of the 
car door without drilling holes, it is said. 
Groboski Industries, 6055 S. Ashland Ave., 
Chicago 36, Ill. 
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NEW PRODUCTS 


each model, covering body cubic 


PRESSURE GAUGE—The Powr-Meter is 
designed for use with the Pepco super- 
charger but also can be used with other 
blowers giving a boost of up to 10 pounds 
per square inch. According to the maker, 
the unit checks engine operation while 
driving and boosts pressure within safe 
limits. Progressive Engine Products Co., 
647 W. South St., Akron, O. 

* * * 


Brake Shoe Catalog Offers 


Data on Most °55 Models 


The J-M Lined Brake Shoe cata- 
log is a 20-page publication cover- 
ing cars, light trucks and farm 
tractors. Alphabetical and numeri- 
cal data on the majority of 1955 
models is given. 


Original equipment unlined shoe 
numbers are listed, and a two-page 
chart aids in visual identification 
of popular shoes. Johns-Manville, 
22 E. Fortieth St., New York 16, 
N. Y. 





ELEMENT CAN—Ford Motor Co.'s oil 
filter elements are being packaged in an 
all-kraft can with a pull-string opening. 
Sefton Fibre Can Co., 3200 Big Bend 
Bivd., St. Louis, Mo. 

* * * 


Radiator Cleaner Disperses 


Grease, Rust, Scale 


DuPont Fast Flush is an auto 
radiator cleaner recommended for 
use before adding antifreeze to the 
cooling system. It is said to dis- 
perse grease, rust and scale. 


A pint of the cleaner is poured 
into the radiator and the engine is 
idled for 10 minutes and then 
drained. E. I. duPont de Nemours 
& Co., Wilmington, Del. 


* ® * 





RUST INHIBITOR—The Lee Feridium 
Filter is a coil of metal alloy that is 
dropped into an auto's radiator and is 
said to prevent the formation of rust. The 
element has a life of one year after which 
it desolves. Radiator flushing is said to be 
unnecessary when the filter is in used and 
it works in all antifreeze solutions, it is 
claimed. Lee Filter Corp., 87 Montrose 
Ave., Brooklyn 6, N. Y. 

* * ” 


Cigaret Lighter Plug Made 


For 6 and 12 Volt Systems 


The Safco Plug 4 comes in two 
models—for 6 and 12 volt systems. 
It plugs into a car’s cigaret lighter 
socket to supply power to the 
Safety-Flare trouble light or any 
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other item that uses auto current. 

The plug is furnished assembled 
or unassembled, in solid or two col- 
ors. A. G. Busch & Co., 2632 N. Cen- 
tral Ave., Chicago 39, IIl. 


CONSERVATION PROGRAM —The Kex 
conservation program is designed to cu! 
down waste in a variety of industries. !) 
includes conservation slogans printed on 
Kex towels and free posters soliciting the 


cooperation of employes. Kex Nationai 
— Service, 295 Fifth Ave., New York 16, 
N. Y. 


CHARGEABLE FLASHLIGHT—A flashlight 
with chargeable batteries has been de- 
signed, with each charge said to last as 


long as a dry cell. A lead from the 
charger, which uses house current, plugs 
into the base of the flashlight and charges | - 
the two batteries over night. The batteries; 
are made of nickel cadmium. Gould- 





National Batteries, Inc., Depew, N. Y. 


* * * 





HEADLIGHT LAMPS — The Tung-Sol 
headlamp 5440 features an_ insulated 
center support (arrow) that keeps the top 
filament from sagging. This is said to 
prolong the life of the 12-volt lamp by 
reducing the chance of shorts developing. 
The unit also is said to contain a more 
powerful passing beam and the filament 
cap which reduces glare-back from fog, 
rain or snow. Tung-Sol Electric, Inc., 100 
Eighth Ave., Newark, N. J. 


* * * 





PAINT OVEN — An infrared oven has 
been designed which uses tubular quartz 
lamps with polished aluminum reflectors. 
The oven is said to eliminate “dead” 
spots. The 1,000 watt lamps have indi- 
vidual low or high heat controls for 
localized drying. Two vertical and one 
horizontal banks of lamps are used, 
suspended from an overhead tram which 
moves the length of the vehicle being 
dried. C. E. Andrews, Department 1-305, 
M & E Mfg. Co., 2571 Winthrop, India- 
napolis, Ind. 





MUFFLER DISPLAY—A counter-type muf- 
fler display measures 13 inches wide by 
22 inches high and is printed in blue and 
black with a cutout section to hold the 
muffler. Copy on the header board in- 
cludes features of the muffler. Merit Muf- 
filers, 619 Smith St., Toledo, O. 





BATTERY FRAME — The Valco battery 
hold-down frame is said to be flexible, 
acid-proof and light weight. It is made of 
plastic resin, reinforced with fiber glass. 
Weight is four ounces. Valco Corp., 1712 
Roblyn Ave., St. Paul 4, Minn. 

2: 





PNEUMATIC SAW—The Speed-Nu-Matic 
saw and file has a stroke of % inch to 
1% inches and will cut a variety of mate- 
rials. The front barrel rotates 360 degrees 
for scroll and circle cutting. It weighs 3% 
pounds and requires 90 pounds air pres- 
sure. An oscillating valve is used, and re- 
placeable bushings are featured. R and G 
Engineering Co., 1512 W. Slauson Ave., 
los Anceles 47. Calif. 

+ & 





GLASS-PACKED MUFFLER — The Dyna- 
Glas is a muffler made with two layers of 
glass fibres. A layer of batt surrounds the 
mat and protects it from heat. Shells are 
made of two layers of 24-gauge steel in 
four-inch diameter. Inner tubes are two 
inches in diameter with straight-through 
design. Merit Mufflers, 619 Smith St., 
Toledo, O. 





TV COMMERCIALS —A series of oari- 
mated television commercials for syndico- 
tion to dealers has been made in Holiy- 
wood. The dealer's name and selling mes- 
sage is included with the commercial. Te 
basic package, which can be bought o:!- 
right, consists of either three one-minvie 
or nine 20-second spots, or both. A. Y. 
Cauger Service, Inc., 10922 Winner Rd., 
Independence, Mo. 
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Miore than half-a-million 







motorists have joined 


THE OLDS PARADE! 











it’s another record- 





breaking year for 
Oldsmobile and 
Oldsmobile dealers! 


We're having a wonderful windup to top off a wonderful year! 


Month after month Olds dealers have set record after record— 





putting more people in “Rocket” Engine Oldsmobiles 


than in any previous year! Reports from all across the nation show 


Oldsmobile’s popular "88" Holiday Coupé, one of 


sales are still soaring—the public’s still going strong for 


thirteen beautiful body styles that have contrib- 
Oldsmobile’s stay-new styling and out-ahead performance! But this 


uted to Oldsmobile’s rocketing success in 1955! r s , 
year’s records won’t stand long—they are just the start! 

We’ve got the momentum for a terrific take off! We’re ready to 

really rocket in °56 .. . ready with an even more sensational 


line-up of new Oldsmobile models. We’re looking forward to an 


even bigger, better sales year for Oldsmobile and Oldsmobile dealers! | 


"ROCKET” ENGINE 


OLDSMOBILE 


DIVISION OF GENERAL MOTORS CORPORATION + LANSING, MICHIGAN 





Technical PERSONNEL CHANGES 


T. R. Schroeder has been ap- 
pointed superintendent of Pontiac’s 
foundry, succeeding G. C. Colling- 
wood, who will handle special as- 
signments for B. E. Starr, general 
manufacturing manager. 

C. H. Collings has been appointed 
foundry plant engineer. 

* * * 


Goodrich Names Wise 


Richard T. Wise has been ap- 
pointed manager of the new Akron 
tire plant engineering department 
of B. F. Goodrich Co. tire and 
equipment division. Wise joined the 
company as a senior draftsman in 
March, 1946. He became an engi- 
neer and later was promoted to 


senior design and construction engi- | 


neer before being assigned to the 
Akron tire plant in 1952 as a proc- 


ess engineer. 
* * 


Le Roi Names Buttner 
Manager of Engineering 
H. J. Buttner has been named 


manager of engineering for Le Roi 
division of Westinghouse Air Brake 
Co., Milwaukee. 

Prior to his appointment, Butt- 
ner wags with Continental Motor 
and had been affiliated with Allison 
division of General Motors and 


Packard. 
* 


L-O-F Appoints Meeker 


John R. Meeker has been ap- 
pointed supervisor of quality con- 
trol at the Defiance (O.) plant of 
L-O-F Glass Co., Toledo. Before 
joining L-O-F he was in the sales 
service division of Hewitt-Robins, 
'Inec., Stamford, Conn. 


* * * 


3-M Names Solyntjes 


Appointment of Leo Solyntjes as 
product supervisor of reflective liq- 
|uids hag been announced by Min- 
nesota Mining & Mfg. Co., St. Paul, 
Minn. He will be responsible for 
the sales development and market 


* * 
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IN HANDSOME 
AUTOMOTIVE COLORS 


LATE MODEL 


ae Ps 
tge ie 
° eit 

ee 

6 -sti, 

Qa 
ste 


~ 


Se 
TO HARMONIZE WITH ALL 


BODY COLORS! 


A really NEW vinyl Convertible topping with 
a special tough supporting fabric. Durable... 
takes years of hard use without scuffing or 
cracking in the folds. Beautiful... an 
embossed finish that defies any weather or 
climate. Just mild soap and water keep it 
looking “‘like new”. TOLEX DURATOP is 
used on leading 1955 Convertibles! Use it to 
increase substantially the resale value of 
your reconditioned Convertibles 

; .. send for samples today. 


PLASTICS 


The Generel Tire 
@ Ruvover Company 


TEXTILEATHER 


Olvision OF 


THE GENERAL TIRE @ RUBBER COMPANY 


TOLEDO 3, CHIC 
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program of “Codit” brand reflec- 
tive liquids. 


+ * * 
Zeidler and Lysett Appointed 
Long Engineering Directors 

R. C. Zeidler has been promoted 
to director of research engineering, 
and Daniel W. Lysett to director of 
product engineering of the Long 
Mfg. division of Borg-Warner 
Corp., Detroit. 

Lysett, formerly chief clutch en- 
gineer, joined the firm in 1942, 
Zeidler has been with Long since 
1918. 


GMC Truck Appoints Little 


Assistant Chief Engineer 


Sheldon G. Little has been ap- 
pointed assistant chief engineer 
of GMC Truck & Coach division, 
Pontiac. 

Formerly an engineer for the 
GM styling section, Lttle will re- 
port to C. V. Crockett, chief en- 
gineer of the division. 

* 


Study in Automation 


A study of automation to give 
business management a better pic- 
ture of electronic systems is being 
made available to industry by the 
U. S. Department of Commerce. It 
may be obtained from the Office of 
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Much Stronger 
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rugged combination 
a aaa woven base fabric 


DURATOP its trem 


Tailors Better 
TOLEX DURATOP, 
qualities, automaticall 
contours ..- gives @ 
finished appearance. 


Seals Better 


TOLEX DURAT 
allows a tighter wa 


because 


ter seal! 


..and TOLE 
FADING SHRINKIN 


ROTTING: LEAKING * STAI 
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Technical Services, U.S. Depart- 
ment of Commerce, Washington 25, 
D. C. The price is $1.50 and the 
title is: PB 111580, Production Con- 
trol Through Electronic Data 
Processing: A Case Study (52 
pages). 
* * + 


Schilling Succeeds Olley 


At Chevrolet Engineering 


Robert Schilling has been ap- 
pointed director of research and 
development for Chevrolet’s engi- 

neering depart- 
ment, succeeding 
Maurice Oliey. 
Joseph B. Bid- 
well will replace 
Schilling as head 
of GM Research 
Laboratories’ en- 
gineering me- 
chanics depart- 
ment. He will be 
assisted by Ray- 
mon L. Mattson, 

J. B. Bidwell Robert Owen and 
Milton H. Scheiter, who will be 
transferred from the engineering 
staff of the transmission division. 

- * * 


Radioactive Tracer Study 
Available from U. S. 


A research program to investi- 


umacemerit 
4 f eo 8 @ 
a, ne 
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f dense viny! film and 


endous tear resistance. 


of its flexible 


y molds itself to frame 
well-fitted, wrinkle-free, 


OP takes a strong close stitch— 


X DURATOP Resists 
G - TEARING 


NING 


SCUFFING STRETCHING * CRACKING 
in any climate! 


gate the application of radioactiv: 
tracers to the study of metallurgi 
cal problems is described in a repor‘ 
just made available to industry b; 
the Department of Commerce. It 
was conducted for Army Ordnance 
by the Engineering Research Insti- 
tute, University of Michigan. 

It may be obtained by writing 
for PB 111558 to the Office of Tech- 
nical Services, U.S. Department oi 
Commerce, Washington 25, D. C 
The price is $2.25 per copy which 
contains 82 pages, with illustra- 
tions. 

* 


Metcalfe Succeeds Gleason 


Stephen B. Metcalfe has been 
named operations manager of the 
Worcester (Mass.) district of the 
American Steel and Wire division 
of U. S. Steel Corp. He succeeds 
George A. Gleason, who has retired 
after 38 years with the division. 

* * * 


Parker Ups Wolfram 


J. N. Wolfram, for the past two 
years administrative engineer, has 
been appointed engineering man- 
ager of Parker Appliance Co., 


Cleveland. 


* * x 


Armco Steel Appoints Three 


In Research Laboratory 


Several executive appointments 
have been announced in the re- 
search laboratories of Armco Steel 
| Corp., Middletown, O 
G. H. Cole, former associate 
| director of research, has been ap- 
| pointed consulting engineer for 
magnetic materials, and V. W. Car- 
penter has been named to direct 
Armco’s future research work in 
|the field of magnetic materials. 
D. C. Dieterly has been appointed 
supervisor of the magnetic research 


| laboratory. 


Progressive Names Corey 
Bill Corey has been appointed 
California distributor for “Pepco 
| superchargers by Progressive Engi- 
neering Products Co., Akron. 
e a * 


| Acheson Appoints Stevens 


Raymond F. Stevens has joined 
| Acheson Colloids Co., Port Huron, 
| Mich., as research chemist. Stevens 
| will supervise the expanding basic 
research program of Acheson’s lab- 
oratories, under the direction of 
Dr. Harold J. Dawe, director of re- 
| Search and development. 


|Catalytic Cleaner— 


| The new catalytic exhaust purifier, 
| called the Oxy-Muffler, is shown above. 
| Fume-laden gases from engine exhaust 
| manifold enter muffler at left through 

venturi section containing air-inlet filter, 

then flow down through beds of catalytic 
| pellets where contaminants are burned 
| out. Cleaned exhaust gases leave through 
| outlet at right. Removable ports permit 
| easy replacement of pellets when neces- 
| sary. Manufacturer is Oxy-Catalyst, Inc., 


| Wayne, Pa. 


Muffler 


(Continued from Page 25) 


hydrocarbon fumes from industrial 
truck exhausts. 

High fume cleanup of the device 
—designed as a replacement for the 
| standard acoustical muffler—is said 
| to eliminate worker annoyance and 
irritation caused by fumes and per- 
mits safe operation of vehicles in 
| enclosed plant areas. 

Production of an exhaust purifier 
that works with leaded gasoline in- 
dicates that a practical] solution for 
reducing annoyance of exhaust 
fumes in cities is within reach, ac- 
cording to Eugene J. Houdry, Oxy- 
Catalyst president. 

The Los Angeles Air Pollution 
Control District has estimated that 
1,200 tons per day of smog-produc- 
ing pollutants stem from exhaus! 
| fumes of auto engines. 

The muffler is the result of @ 
seven-year research program, 
Houdry said. 




















| One p04 Tutt 


Deserves Another 








@ Wasn't it dramatic when you saw your first 1956 
model rotating on the stage at the dealer prevue! 
Then let us put the same exciting sparkle in your 
showroom with the New Macton Paravane Turntable. 
Exhibit those ‘56 Models as they really should be 
shown. 

Inside or outside, the New Macton Paravane 
Turntable requires no tools or special anchorage of 
any kind. All Macton Turntables are equipped with 
special rotating electrical outlet for dramatic 
interior lighting and yet, the Paravane Turntable will 
operate for only pennies a day! Let us do you a 
Good Turn... Try a Macton Turntable for 10 days. If 
you are dissatisfied, we will gladly take back the 
turntable without obligation. 
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MACTON MACHINERY COMPANY, INC. 
DYKE LANE, STANFORD 8 CONN. 











WAGON, DEC ALS Shipped sia sen Oar Order 


TYPE YEAR — MAKE | SIZE LIST 


MAHOGANY Ford 1952-54 |g" x 48"$12.10 | 
(with'S stipes) (24 x 45") 12.10 

Upper Body and Fibregias|20" x 46" 
Tye R | ids. 949-50 (20 x 48"| 11.30 


She “H" 20" x 46"| 11.30 


Application | Te 
“Solution | About 2 Rolls _|# ©% Jar) 2.25 
1 Pt. | 2.85 








Bonding Coat | 
Clear Sealer ‘a ; = | - oe 2.85 
WE PAY POSTAGE IF CHECK ACCOMPANIES ORDER Add 35c if Special Delivery Desired 


Full Satisfaction Guaranteed 
The Co. Largest Manufacturer of Wood Station 


618 Communipaw Ave. Jefferson City, N. J. wagon Parts and Luggage Carriers 
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DETROIT, MICHIGAN STAINLESS FITTINGS 












Representatives for PITTSBURGH TUBE COMPANY 


COLD DRAWN BUTT WELDED — 
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Nash Lists 41 
Who Won Dealer 
Selling Contest 


DETROIT.—Forty-one winners in 
Nash Motors’ recently concluded 
Dollars for Demonstrations Cam- 
paign have been announced by Roy 
Abernethy, sales vice-president. 

The 21 grand-prize winners had 
a choice of either an all-expense 
trip for two to Disneyland Park or 
the World Series, or a Kelvinator 
Foodarama. 

Winners were N. W. Fennell, 
Tarrant, Ala.; John J. Skiffington, 
Warren, Mass.; Bernard Ingersoll, 
Rome, N. Y.; Frank Rizzo, Haw- 
thorne, N. J.; Edward Sherrock, 
Hazelton, Pa.; M. A. Sturbutzel jr., 
Masontown, Pa.; John J. Farris, 
Rocky Mount, N. C.; S. A. Harris, 
Winthrop Harbor, IIl. 

Albert M. Crowder, Bluefield, W. 
Va.; Earl G. Sayre. Amsden, O.; 
J. C. Burton, Coldwater, Mich.; Ben 
F. Ellis, Larned, Kans.; Mathew 
and William Bledsoe, Shreveport, 
La.; A. C. Hebbard, Ishpeming, 
Mich. 

Clarence Dickman, Albert Lea, 
Minn.; Ray L. Webber, Dexter, Mo.; 
Robert and Jack Dupree, Snyder, 
Tex.; James Fuoco, Grand Junction, 
Colo.; Jack W. Milne, Pasadena, 
Calif.; Mark K. Hollenback, Spo- 
kane, Wash., and Jack Harvey, 
Hayward, Calif. 

A special Roy Abernethy Award 
of a Kelvinator Foodarama went to 
the dealer in each division who 
sold the most cars in the two-month 
contest. I. B. Rosenbert, Milwaukee, 
won in the central division; Morris 
Lipman, Hartford, in the eastern 
division, and Harry D. Baker jr., 
Seattle, in the western division. 

The dealers in each zone who 
sold the most Ambassador V-8s also 
won merchandise prizes. 

V-8 merchandising award winners 
were Andrew B. Boch, Norwood, 
Mass.; Maxwell Brown, Kenmore, 
N. Y.; James C. Downing, Atlanta; 
William T. Sperry, Fairfield, Conn.; 
William M. Speney, McKeesport, 
Pa.; William A. Weinmann, Tren- 
ton, N. J.; Archie West, Fayette- 
ville, N. C. 

Max J. Birzer jr., Canton, O.; 
Clifford J. Nordeen, Green Bay, 
Wis.; S. L. and N. L. Coon, Detroit; 
Ben E. Ellis. Larned, Kans.; Walter 
A. Stutzel, Rockford, Ill.; Ralph E. 
Rockenfield, Norwood, O.; Kingsley 
O. Wright, St. Louis; Jack Harvey, 
Hayward, Calif.; Harry D. Baker jr., 
Seattle, and Clarence R. Walker, 
Los Angeles. 

Nash salesmen, zone managers, 
assistant zone managers and dis- 
trict managers also won awards in 
the contest. 


Financing Rises 


7.5 Pct. in Canada 


OTTAWA. — The number of new 
cars and trucks financed in Canada 
in the first seven months of 1955 
was 7.5 percent above the same 
period last year. A total of 107,663 
units were financed this year for 
$213,865,000, compared to 100,129 in 
the same 1954 period for $188, 
485,000. 

However, the number of new cars 
financed this July totaled 16,967, 
considerably more than the 12,875 
sold on credit in July, 1954. The 
value of these cars in 1955 was 
$33,299,000, compared to $24,023,000 
last year. 

There was little change in the 
volume of used cars sold on credit. 
Used cars financed in July, 1955, 
totaled 36,328, up slightly from the 
36,038 financed in July, 1954. 


Dow Corning Selected 


For Engineering Award 

NEW YORK. — Dow Corning 
Corp., Midland, Mich., pioneer and 
leading producer of silicones, last 
week was named winner of the 
1955 Award for Chemical Engineer- 
ing Achievement. 

Dow Corning was selected by an 
84-man committee headed by Prof. 
Walter G. Whitman, director of the 
chemical engineering department 
of the Massachusetts Institute of 
Technology. 

All members of the award selec- 
tion committee are senior chemical 
engineering educators who head 
departments at colleges and uni- 
versities accredited by the Ameri- 
can Institute of Chemical Engi- 
neer’s Council] for Professional 
Development. 
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PRODUCTIC 
OF 
GREY IRON CASTINGS 







ONE OF THE NATION'S 
LARGEST AND MOST MODERN 
PRODUCTION FOUNDRIES 


THE WHELAND COMPANY 
FOUNDRY. DIVISION 


MAIN OFFICE "AND MANUFACTURING PLANTS 


CHATTANOOGA 2, TENNESSEE 


A NEW WALLPAPER 
CREATED FOR THE AUTOMOTIVE INDUSTRY 


**Autorama’”’ 





Wallpaper design includes authentic 
reproductions of items representa- 
tive of the motor industry. In a wide 
color choice to meet today’s trend 
to the tasteful use of color in dec- 
erating and cars. 


Available in these colors: Grey with 
dubonnet, white, and black; light grey 
with turquoise, lime, and coral; light 
blue with deep green, coral and 
black; light lime with turqueise, 
black and chartreuse. Single roll cov- 
ers 36 sq. ft. $8.75. Buy it from bet- 
ter wallpaper dealers or by mail from 
us. Free samples on request. 


The WARNER Company — 


Dept. AN 108 S. Despiaines Street 
Chicago 6, Illinois 


Your Name is Impontant 


DISPLAY IT WELL WITH DOUGLAS EMBLEMS 


Aristocrat Rear Deck Plates 


Chrome-Craft Die Cast Name Embiems 
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Scotchlite Day-Nite and Krome-Kal Ads 


The Douglas Company 
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HEVROLET WINS 


_ Climaxing a year-long streak of victories! 


@ On the opposite page is the ad that broke 

the news of Chevrolet's greatest stock car victory 
of the year. It tells how Chevrolets placed 

first and second to take the 500-Mile Labor Day race 
at Darlington, S. C.—the "World Series" of stock 
car competition! 

Throughout the year these ads have been pounding 
home Chevrolet's astonishing record of wins 
translating stock car stamina and performance into 
safer, happier highway driving .. . winning new 
friends, new customers for Chevrolet dealers! 
Chevrolet Division of General Motors, Detroit 2, Mich. 


New products...new progress...for a new era of leadership 
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THE BIGGEST ONE OF ALL 
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THE STOCK CAR 


Climaxing a brilliant season of stock car victories, 


Chevrolet walked away with the big one — the 
NASCAR* 500-mile race at Darlington, S. Carolina. 
Chevy outran everything from the “big cars”’ on down, 


to win both first and second—and seven out of the top 


ten places! More proof-in-action of qualities that 


mean safer driving for you! 


WINS 
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"WORLD SERIE": 
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LONGEST VICTORY LIST OF ANY 1955 CAR! 


You can see right here who’s champ of the stock car tracks! 
In every one of these “big league” races Chevrolet was the 
winner—and the victory list is still growing! 





DAYTONA BEACH, FLA. 





WINSTON-SALEM, N. C. 


What the world series is to baseball, a winner on the stock car tracks. It FAYETTEVILLE, N. C. FLOYD, VA. 

the Darlington 500-mile is to stock car takes whiplash acceleration, superior “COLUMBIA, s. C. GRAND FORKS, N. D. 

racing. It’s the number one event of cornering ability and handling ease, 

its kind. The toughest competitive test rock-solid stability—the same qualities YOUNGSTOWN, OHIO MINOT, N. D. 

of cars and drivers. that mean safer driving for you on ATLANTA, GA. LYNCHBURG, VA. 
And Chevrolet won this year’s the highway. And Chevrolet’s got JERSEY CITY, N. J. CANFIELD, OHIO 

“500” hands down. Not only won, them like nobody else! 

eles: ae eee eee. ee CHICAGO, ILL. MILWAUKEE, WIS. 


but swept the first two places, finish- 
ing ahead of a raft of high-priced, 
high-powered cars. The closest car in 
Chevrolet's field finished in fifth place! 

What's the answer? Simply that it 
takes more than raw horsepower to be 


THE SAFER CAR 


Doesn’t that sound like a good rea- 
son for you to come in and drive a 
new Chevrolet right away? When you 
do, we'll show how easy we’re making 
it to own the winner these days! 

* National Association for Stock Car Auto Racing 


WINS... 





PITTSBURGH, PA. 
TORONTO, ONT., CAN. 
BELMAR, N. J. 

CEDAR RAPIDS, IOWA 
BALTIMORE, MD. 


CINCINNATI, OHIO 
FLAT ROCK, MICH. 
JEFFERSONVILLE, IND. 
DARLINGTON, S. C. 
HAMMOND, IND. 


DETROIT, MICH. 


See Your Chevrolet Dealer 


and CHEVROLET IS THE BIG WINNER 


44 


Buffalo Transit System 


Buys 60 Mack Buses 


ALBANY. — The purchase of 60 
new 50-passenger buses by the Ni- 
agara Frontier Transit System of 
Buffalo for $1,331,023 has been 
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authorized by the Public Service 
Commission. 

The system will pay Mack Motor 
Truck Corp. $179,028 in cash and 
the remainder in monthly install- 
ments of $16,000 for six years. 


In Automotive Upholstery 
and Interior Trim Fabrics... 


THEY'RE ALL GOOD AT GOODALL! 


Goodall plastics feature the latest, 
most desirable widths and weights in 


plastics for interior trim and automo- 
tive upholstery. With Goodall you can 


be sure of good quality and good serv- 


ice, two “musts” for this highly special- 


ized and extremely demanding trade. 


PLASTICS DIVISION 
1430 BROADWAY, NEW YORK 18, N. Y. 


GEHRINGER & FORSYTH, 16151 JAMES 


smmener CBu lan ington) 


COUZENS HIGHWAY, DETROIT, MICH. 














Here Is a New Versatile Auto-Wonder 


Most Useful Auto Convenience Ever Invented! 


It's a Ladies’ Vanity. The glare- As Dinner 
proof light illuminates 


her face. 


As an Auto Secretary, it's This 


sturdy as a desk. 


it out for dising. 


handsome, 
Auto-wonder is a Utility 


It's a Dinner Tray, Ladies 
Vanity, Auto Secretary, 
Auto Bar, plus many 
other uses. You'll wonder 
why it wasn't invented 
40 years ago! So will 
your customers. 

Here's a new driving 
necessity that has all 
the valuable features 
you've always wanted 
in your carl Not just 
an accessory gadget, it's 
solidly built; the hand- 
somely finished steel 
Auto-Wonder is a Util- 
ity Marvel. ; 

It glides out on its 
own whisper-quiet track 
for service — disappears 
back under the dash by 
a touch. Its beautiful, 
rich hand-rubbed _lac- 
quer finish blends with 
today’s modern auto in- 
teriors as if it were 
custom made. Appeals to 
men and women. 

Easy to install. Fits 
all cars. Anyone can in- 
stall it. Ask for full par- 
ticulars on this multi- 
purpose Auto Utility. 
To show it is to sell it. 


Tray, simply pull 


Retail Price 


$42%5 


solidly built 


Marvel. 


National Products Company, Inc. 


109 South Fifth Street 


Dept. 101 


Gadsden, Alabama 


| Detroit. 


| regional 
White Motor Co. of Canada, Ltd. 





|}and warranty in the wholesale sec- 


| gional merchandising manager, has | 


| Crandall jr., central zone manager 
|in Cincinnati. 








Auto Personnel 


Ray Nigro has been named treas- 
urer and controller of Motor Prod- 
ucts Corp. Nigro was treasurer of 
Mount Clemens Metal Products Co. 
and prior to that, secretary-treas- 
urer of National Stamping Co., 


White of Canada Names 


Perry Service Manager 
Lloyd Perry has been appointed 


service manager of the 
He will be responsible for service 


tion of the company. 
DeSoto Shifts 


Managers in 





nounced by Glenn W. Thompson, 
president. 

Edmund Ludlow, director of en- 
gineering of the company’s auto- 
motive and furniture divisions, has 


| ated post of vice-president in 

charge of research and advanced 

engineering. Stim 
* 


Schneider Appointed 


Al Schneider of Dallas, has been 
appointed manufacturers repre- 
sentative for Malsbary steam clean- 
ers for all of Texas, with the ex- 
ception of the Panhandle, accord- 
ing to Michael K. Dugener, sales 
manager for Malsbary Manufac- 


been promoted to the newly cre-!turing Co., Oakland, Calif. 








NEW BUMPA-TEL SIGN 


Four Regions I 


DeSoto has appointed a new ad-| 
ministrative assistant to the central 


|zone manager, four new regional | 
| Managers and a new business man- 
| agement director. 


Bruno Roti, former Detroit re-| 


been named assistant to David 


Joseph P. DeGorgue is the new 
Chicago regional manager, replac- 
ing Steven L. Noble who resigned. 
Marc E. Carrigan, assistant in Bos- 
ton, replaces DeGorgue at Pitts- 
burgh. 

John L. Livingston is the new 
head of the Charlotte (N. C.) re- 
gion, replacing J. M. Blake, who 
will direct the Atlanta region. 

Wayne F. Ditursi has been ap-| 
pointed director of business man- 
agement at Detroit. 

= * * 


Goodrich Chemical 


Promotes Nantz, Brodine 


Thomas B. Nantz has been ap- 
pointed general manager of plants 
for B. F. Goodrich Chemica] Co. 
He has been plant manager at Cal- 
vert City, Ky., since 1952. 

Replacing Nantz at Calvert City 
will be Walter E. Brodine, who has | 
been project engineer for an expan- 
sion of the company’s Louisville 
plant. 





x * * 


Australian Joins Board 


Charles Clive Crosby has joined 
the board of directors of Standard 
Motor Products, Ltd., Canley, Cov- | 
entry, England. He is deputy chair- 
man and managing director of 
Standard Motor Products, Ltd., of 
Melbourne, which assembles and 
distributes the British company’s 
cars and trucks in Australia. 

* * * 


Wayne Picks Kingman 
For Industrial Sweepers 

Wayne Mfg. Co., Pomona, Cailif., 
has appointed William W. King- 
man to an executive sales position 


in its new industrial sweeper pro- 
gram. 





One of his first duties will be to 
broaden the nationwide organiza- | 
tion handling the industrial sweeper | 
line. | 

* + * 


Watts Heads Eastern Zone 
Of National Carbon 


National Carbon Co., a division 
of Union Carbide & Carbon Corp., 


has named R. L. Watts eastern | 
zone manager of direct account| 


sales, automotive products. 
Watts joined National 
in 1948. 


Carbon 


* * * 


Dr. Jensen Joins API 


Dr. Herbert R. Jensen, professor 
of education at Colorado State Col- 
lege of Education, has jeined the 
staff of the American Petroleum 
Institute as supervisor of educa- 
tional activities. Dr. Jensen will 
assume direction of the institute’s 
school program. 

= * * 


Product Research Unit 
Established by Arvin 


Arvin Industries, Inc., Columbus, 
O., has established a separate re- 
search and advanced engineering 





department which will be devoted 
to developing new products, pro- 
cedures and methods, it was an- 


woe 


Ty us 
Tell Your Story Here! 
Mounted or Dismounted in Seconds* 
Polished Aluminum Frames e Sheet Stee! Face 
Sign Legs Telescope into Non-Visible Brackets Mounted 
Behind Guards 
® Does Not Interfere with Operation of Trunk Lid 


* After original installation. State Make and Model When Ordering 


$16.50 Lettered —$12.50 Unlettered 
F.0.8., MOUNDS, ILLINOIS 
Signs Are Shipped 1 to 5 in Bundle via Parcel Post. Postage to Be Added. 


Now taking orders for Bumpa-Tel Signs to fit all 1956 model 
cars. Delivery will be made shortly after public introduction 
of 1956 model cars. Orders will be filled in the order in 
which they are received. 


WARREN HASTINGS MOTOR COMPANY, INC. 


103 NORTH BLANCHE MOUNDS, ILLINOIS 
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(88) club coupe, $295*; (98) 4-dr., $180*. 

PLYMOUTH—’ 54 Plaza club coupe, $915; 
Savoy 4-dr., $725. '53 Cranbrook 4-dr., 
$400, $325. ‘51 Cranbrook club coupe, 
$235, $160. 

PONTIAC—'55 Star Chief (8) 4-dr., $1,- 
875*; Chieftain (8) 2-dr., $1,700, ‘53 | 
Chieftain (8) Catalina, $1,050; 2-dr., | 
$800; 4-dr., $730. ’52 Chieftain (8) 2-dr., 





eee 


Used-Car Auction Prices Average Used-Car Prices 


(Compiled by Automotive News) 








540; 4-dr., $530; club 405. ’51 Sept. 1955 Aug., July, 
Market Trend Sliver ‘Seek (8) a6e., “3445, so Silver | Model To Date 1955 1955 
Streak (6) 2-dr., $265; Silver Streak (8) 

The overall average price of used cars sold at wholesale auction thus oa, 165°; 2- =. $125. 48 Bilver Streak L318 a er 
far this month was reduced $4 by lowering prices on last week’s Auto- (6) 2-dr., $125. ’ ’ ,340 
anstive Mews index MISCELLANEOUS — °52 Henry J 2-dr., 930 

. $350. 640 

Despite the general weakening, two models showed increases and the 453 

price of one remained unchanged. The price of ’55s went up $5 while VALDOSTA, GA. 323 


48s advanced $4. The price of ’51s held steady. (Tom Hewitt Auto Auction, Sale every 


— . ? ° » .? 7 . Friday. Prices are for sale of Sept. 9.) | 
Dropping back were: 52s, down $3; '49s, down $6; ’50s, down $7; (Cam, eopcettiiy lumn ents, a50 wx 
54s, down $7, and ’53s, down $19. ing well. Sold 143 cars out of 219 offer- 


Sales activity was cut back to 68.3 percent last week, compared with sun's 4 Super 4-dr., $1.630°, $1,550°. | 


227 
165 





Overall — 
Average.... $ 757 





> Vv number of consign- . . 
- ike seay toein S00 ts te Peeves ‘joc: to tt inh Weak. En- | EM Piylera, $1,300; Special Riviera: |! (The above figures are averages of used-car auction prices, all makes 
ments i larly in Automotive News.) 
: 4-dr., $340. and models, carried regularly in Oo e News. 
Prices marked with an * indicate a unit equipped with an automatic | canwLac—’s4 (62) 4-dr., $3,400* (ps); 
transmission or overdrive and (ps) indicates power steering. . coupe, $3,140*. °53 (62) coupe deVille, F 
$2,000*; 4-dr., $1,950. $675*, $605*; 4-dr., $565", $450*; Special| bridge 2-dr., $515, $410, $400, ‘52 Cran- 
DENVER $2,500*, $2,305*; Deluxe Holiday, $2,550*, | CHEVROLET—'55 Bel Air (8) coupe, $2,-| 2-dr., $520*. "48 Super 4-dr., $110. brook Belvedere, $405; 4-dr., $360.’ '51 
$2,510*. '54 (98) Holiday, $2,420* (ps),| 200°; 4-dr., $1,675, $1,625*; 2-dr., $1,-| Gani LAC—'55 (62) coupe, $3,850* (ps);| Cranbrook 4-dr., $250, '49 Special Deluxe 


$2,335* (ps), $2,245* (ps); (88) Super 635*; Two-ten (8) 4-dr., $1,655; 2-dr., 
2-dr., $1,885* (ps), $1,820*, $1,580*, ’53 $1,640. °54 Two-ten station wagon, $1,- 


(Colorado Auto Auction. Sale every Mon- 


, 

; day. Prices are for sale of Sept. 12.) 4-dr., $3,620* (ps). '54 (60) Special 4-|_ 4-dr., $270. 
} ay. Prices a 

3 


dr $3,080* (ps); (62) 4-dr. $3,050* PONTIAC—’ 54 Star Chief (8) conv., $1,- 


(Sale very good. Sold 318 cars out of (98) 4-dr., $1,410* (ps), $1,310*. ’52 (98) | 150%; 2-dr., $980. 53 Bel Air 4-dr., $1,-| (52) "53 (62) 4-dr., $1,950* (ps), $1,-| 495%; Chieftain (8) Catalina, $1,805*; 
459 offerings.) 4-dr., $970* (ps). 005, $950%, $805; One-fifty 2-dr., $730;/ 955% (ps). 52 (62) coupe deVille, $1,685*| 2-dr., $1,025. '53 Chieftain (8) Catalina, 
BUICK ——'55 RM Riviera coupe, $3,085* | PACKARD—'53 (200) 2-dr., $810*. Two-ten 2-dr., $700. '52 SL Deluxe 2-dr.,| (54) : " $1,225". ‘50 Silver Streak (8) 2-dr., 
; > 760* PLYMOUTH—’'55 Belvedere (8) 4-dr., $2,- $630*. °51 SL Deluxe 2-dr., $500; FL, . = 5 * $165*, $160*. '49 Silver Streak (8) 2-dr., 
(ps); Super Riviera coupe, $2,760* (ps), 050* 1.830*: Plaz i D : b-d CHEVROLET—’54 Bel Air 4-dr., $1,415°, 970° $200* 
: $2,550* (ps); Century Riviera 4-dr., $2,- (ps), $1,830*; Plaza station wagon, eluxe 2-dr., $340. '50 SL Deluxe 2-dr., $1,240*, $1,235*, $1,210; Two-ten 2-dr., | __$270*, $200*. . 
; 735* (ps); Special conv., $2,195*. ’'54 $1,675; Savoy (8) 4-dr., $1,630*%; Savoy $480. $1,160. °53 Two-ten Sport coupe, $1,005; STUDEBAKER — '53 Commander 4-dr., 
; Century Riviera coupe, $1,900*; Super (6) 4-dr., $940. '54 Savoy 4-dr., $840. | CHRYSLER—’51 Windsor Newport, $550*. station wagon, $850; Bel Air 2-dr., $980* $650*. ’52 %-ton pickup, $525; Com- 
j Riviera coupe, $1,675* "$1,610". "53 Spe- ’53 Cranbrook 4-dr., $750, $500. '52 Cam- | DeSOTO—’55 Fire Dome (8) conv., §$2,- (ps), $860 $675; %-ton pickup, $660. mander 4-dr., $450*%; Champion 4-dr., 
cial 4-dr.. $1,070*, °52 Super Riviera 4-| ridge station wagon, $790; 4-dr., $475. 075*. ’54 Fire Dome (8) sedan, $1,350. 52 ‘SL Deluxe 4-dr., $570, $565, $560, $400. '51 %-ton pickup, $390. 
dr., $910°. '51 Super 4-dr., $645*. ’51 Cranbrook Belvedere, $295. ’53 4-dr., $900. '46 Custom 2-dr., $125. $560*, $295. 51 SL Deluxe 2-dr., $565*, | WILLYS—'53 Aero Eagle 2-dr., $620*, '51 
cs no 2 « | PONTIAC — '55 Star Chief (8) Catalina, | DODGE—'55 Royal 4-dr., $2,155*, '52 Cor- $445, $445* $400*: SL Special 4-dr. station wagon, $270. 
CADILLAC—"55 (62) coupe deville, $4,530" | $9,525; Chieftain (8) station wagon,| onet 4-dr., $460. ‘51 Meadowbrook 2-dr.,| 495’ +50 SI, Deluxe Bel Air, $480*: 4- 
é (ps), oe, a eas ga bes? $2,300; 4-dr., $2,200*, $2,000*. ’54 Chief-| $330; Wayfarer 2-dr., $175. "50 Meadow-| Gr ‘ggo5* $375, $325*. '49 SL Deluxe | ALBANY 
' d , .> i * , , : 
: —.’ ee os ane yy club} tain (8) 2-dr., $1,260*. ’53 Chieftain (8)| brook 4-dr., $220. 2-dr., $400, $280, $270, $255, 


2-dr., $1,035*. '51 Silver Streak (8) 4-dr., | FORD—’55 Fairlane (8) conv., $1,900; 2- (Tim Anspach Auto Auction, Sale every 


; coupe, 2 at $4,185* (ps). '54 (62) conv.,| gs495*, $345, $300*, $155*. °50 Silver| dr., $1,750, $1,700; Custom (8) sedan, | CHRYSLER—'54 NY 4-dr., $1,725° (Ps). | Monday. Prices are for sale of Sept. 12.) 


$3,300* (ps). '53 (62) 4-dr., $2,130" (PS),) Streak (8) 4-dr., $205*. $1,870; club coupe, $1,750*; Custom (6)| ‘53 NY Newport, $1,225*° (ps), $1,215* (Today’s market showed a price raise 
$1,830* (ps). '51 (62) 4-dr., $1,245*. STUDEBAKER—’54 Champion club coupe, 4-dr., $1,430, $1,415; ™%-ton pickup, $1,- (ps). ‘51 Windsor Newport, $535; NY) on clean, ready-to-sell autos. Many were 
CHEVROLET—’55 Bel Air (8) Sport coupe,| $995. '53 Commander Land Cruiser, 080. 54 Crest (8) Skyliner, $1,390; Vic-| Club coupe, $455°. sold before they hit the auction block. 


2 at $2,170*, $2,115*, $2,060, $2,015*, $1,- 
980*, $1,855; Two-ten (8) Handyman, 
$2,225, $2,130*, $1,975, 2 at $1,930, $1,- 
810; 4-dr., $1,670, $1,625*, $1,550; %-ton 


$835*; Champion 2-dr., $690. "52 Com- toria, $1,350*; Custom (8) 4-dr., $1,200*, | DeSOTO—’55 Fire Dome (8) 4-dr., $2,330* | Shoddy cars and trucks sold at bargain 
mander Sport coupe, $475. $1,050, $925. ’°53 Crest (8) conv., $1,125, (ps). ’53 Fire Dome (8) Sportsman, $1,-| prices and it looked like the boys cleaned 
WILLYS—’ 54 jeepster, $1,350. °52 jeepster, $1,100; Main (8) 4-dr., $790, $710. ’52 155*; 4-dr., $910. '50 Custom 4-dr., $250.| out their junkers. We have never seen 
$795, $757. '47 jeepster, $505, $420, $390, Custom (8) 2-dr., $745. '51 Custom (8) | pODGE—’55 Royal (8) 4-dr., $1,740*, $1,-| So many rough autos offered on this mar- 








pickup, $1,490, $1,450, $1,390, $1,370. '54| | $300, $295. Victoria, $500; 4-dr., $500. '50 Custom| 205%, '53 Coronet Diplomat, $855*; Mead-| ket. Sold 116 cars out of 143 offerings.) 
Bel Air 4-dr., $1,315*, $1,285, $1,285*,| MISCELLANEOUS—’51 Frazer Vagabond (8) 2-dr., $510. '48 Deluxe 2-dr., $150. owbrook 4-dr., $590%, $580, $275. ’52) BUICK—’55 Special 2-dr., $2,400* (ps); 
$1,230*, $1, 155; Two-ten 2-dr., $1,135, 4-dr., $205. MERCURY—’54 Monterey Hard Top, §$1,- Coronet 4-dr., $445. ''51 Meadowbrook| Riviera coupe, $2,250*, '53 Special 4-dr., 
$1,110, "$1,075, 2 at $1,025, $1,005, $970, . 225°. '53 Monterey Hard Top, $1,150;| 4-dr., $470. '50 Wayfarer 2-dr., $190. $1,050, '51 Special 2-dr., $525*. '50 Spe- 
$930. ’53 Bel Air Sport coupe, $1,055; N. PLAINFIELD. N J 4-dr., $1,100; Custom coupe, $1,130. '51| FORD—’55 Fairlane (8) Victoria, $2,215* cial 4-dr., $340, $250; 2-dr., 2 at $210, 
4-dr., $1,050*, $985*, $935; Two-ten 2-dr., ? a 4-dr., $450. ’50 conv., $145. (ps); Crown Victoria, $2,000*; conv., $185*; Super 4-dr., $275*; conv., $235°. 
$915, $850, $690. ’52 SL Special 2-dr., (Lebanon Auto Auction. Sale every Wed- | NASH—’51 2-dr., $225. $2,005*; station wagon, $2,070*, $2,010; | ,. , Fe . i . 
$480. ’51 SL Deluxe 4-dr., $535*, $490*. | nesday. Prices are for sale of Sept. 14.) OLDSMOBILE—’55 (88) Super 4-dr., $2,- Custom (8) 4-dr., $1,580". '54 Crest (8) CADILLAC— 55 (62) conv., $4,275* (ps); 
’50 SL Deluxe Bel Air, $520, $450°;| (Good, steady market continues. Sold | 200%, $2,150*. "54 (88) 4-dr., $1,645*;| conv., $1,300*. °53 Crest (8) Victoria,| COUP, $3.980° (ps). '51 (62) 4-dr., 
conv., $350*. 63 cars out of 97 offerings.) 2-dr., $1,500*. '53. (98) 4-dr., $1,450°;| §1,230*: Custom (8) 2-dr., $1,085*, $915*, | _ $1,200°. 
r = 00 ou 3,- | BUICK — ’53 Super Riviera Sport coupe, (88) 4-dr., $1,220; conv., $1,030. ’52 (88) |  §$825*. "51 Deluxe (8) 2-dr., $490, Custom | CHEVROLET—’55 Bel Air (8) Sport coupe, 
CReo tae); WY 402., 82.000" (po); Wind ; ; ‘ , $1,910*; Bel Air (6) 4-dr., $1,510. '54 
270* (ps); NY 4-dr., $2,900* (ps); Wind-| $1,260; sedan, $1,140, $1,120. '52 RM/ coupe, $1,100*. ’51 (98) 4-dr., $625*. '50| (8) 2-dr., $470, $425%, $410, $400, $400*. oe A  £o. Sa. 
sor 4-dr., $2,225* (ps). '54 NY Newport,| Riviera 4-dr., $850*, $790*. °51 Super) (88) Super 2-dr., $500. '47 (66) sedan, 50 Custom (8) 2-dr., $275. One-fifty 4-dr., $800. '53 Two-ten 2-dr., 
$1,960* (ps); Windsor club coupe, $1,285*. Riviera 4-dr., $575*. ’50 Super sedan, $105. HUDSON—’54 Jet 4-dr., $765*. °51 Pace- $760; One-fifty 2-dr., $620, $600, $595. 
"52 Saratoga 4-dr., $685%; NY 4-dr.,{_ $380%. .-, | PLYMOUTH — '54 Belvedere 4-dr., $900*,| maker club coupe, $135. ’50 Pacemaker 52 SL Deluxe 4-dr., $620*, $610*; SL 
$505* (ps), '51 Windsor Newport, $650*. | CADILLAC—’52 (62) sedan, $1,730*. ’51| $850. '53 Cambridge 4-dr., $460. '51| 2-dr., $155. P+ er IR te 
; 25° | -..(02) sedan, $1,230°. Cranbrook station wagon, $475; sedan, | KAISER—'53 Manhattan 4-dr., $570*. ’51| $600°. $425°, $420°; 2-dr., $480°, $425°, 
DeSOTO—’54 Fire Dome (8) 4-dr., $1,625 | CHEVROLET—'55 Two-ten (6) conv., $1,-| $275; Cambridge station wagon, $450:| Deluxe 4-dr., $185 ; $375; station wagon, $500*; SL Special 
(ps). 52 Fire Dome (8) 4-dr., $475°. °51) 350. °54 Bel Air 2-dr., $1,100*; Two-ten| sedan, $345. LINCOLN_’55 Capri coupe, $2,685* (ps).| CoUPe, $425. '50 SL Deluxe 4-dr., $400, 
Sportsman, $435*. '50 club coupe, $305*. sedan, $850. 53 Bel Air 4-dr., $900; Two- | PONTIAC—’55 Chieftain (8) Catalina, $2,- "51 Capri coupe, $450* Phe $200; 2-dr., $220; FL Deluxe 2-dr., $290, 
DODGE—'55 Royal station wagon, $2,525;|! ten sedan, $900, $665. "51 SL Deluxe| 200*. ’52 Chieftain (8) 2-dr., $610*; 4-| MERCURY—’'53 4-dr., $1,060", °52 4-dr $230. '49 SL Deluxe 4-dr., $190, $170; 
Lancer, $2,180*; 4-dr., $1,995; Coronet sedan, $400, $340. ’50 SL Deluxe Bel Air, dr., $200. ’51 Silver Streak (8) 4-dr., $800*, $715*. '51 4-dr., $450*, $425 ‘ FL Deluxe 4-dr., $190; Delivery sedan, 
(8) Lancer, $2,275*, $1,990. '50 Coronet $250. ’49 SL Deluxe Delivery sedan, $175. $550. NASH _— ‘51 Statesman sedan, $250. °49 $210. 
4-dr., $350*. CHRYSLER — ’53 Windsor sedan, $960*. | STUDEBAKER — '53 Commander 4-dr.,| Ambassador 4-dr., $140*; (600) 4-dr., | CHRYSLER — ’53 NY 4-dr., $1,030*. ’51 
FORD—'55 Thunderbird, $2,850%, $2,665* |*“ ’51 Windsor sedan, $510*. $725. ’52 Commander 4-dr., $420. $100*. " , *| Windsor 4-dr., $425*. ’50 NY 4-dr., $210*. 
(ps); Fairlane (8) Victoria, $2, 210°; Cus- | DeSOTO — ’52 Custom sedan, $640*, ’49 OLDSMOBILE—'55 (88) Holiday, 2 at $2,- DeSOTO—’52 Fire Dome (8) 4-dr., $580*: 
tom (8) 4-dr., $1,825, $1,750*, $1, 700, Custom sedan, $220. 515*. ’54 (88) Super Holiday, $2 090°: Custom 4-dr., $540*, ’51 Custom 4-dr., 
$1,640", $1,630, $1,560*, ’54 Custom (8) | DODGE—’52 Coronet sedan, $610. ’50 Cor- DYER, IND. Deluxe Holiday, $1,825*. '53 (88) 4-dr.. $390*. 
4-dr., $1,255*, $1,200, $1,130, $1,120°, onet sedan, $340. '48 Custom sedan, $180. (Dyer Auto Auction. Sale every Friday. $1,255° $1,250* ‘$1 230° $1,075. 152 DODGE — '51 Meadowbrook 4-dr., $510*. 
$960; 2-dr., $1,255, $1,025, $1,000*. ’53| FORD—’55 Custom (8) station wagon, $1,-| Prices are for sale of Sept. 9.) (98) 4-dr., $980*, $910*, $785*. '51 (88) ’50 Coronet station wagon, $600*; Mead- 
Crest (8) Victoria, 2 at $1,275", 2 at| 830. ’54 Crest (8) Victoria, $1,300*, $1,- (Sold 206 cars out of 321 offerings.) 2-dr., $680, $500*. '50 (88) 4-dr., $505* owbrook 4-dr., $275*; Wayfarer Business 
$1,260, $1,190* (ps), $1,110. ’52 Crest) 265%; Custom (6) sedan, $1,025. ’'53| BUICK—'55 Century 4-dr., $2,650* (ps); $500*. , : ; coupe, $160*. '49 Coronet 4-dr., $210*. 
(8) Victoria, $710; conv., $640; Main (8) Custom (6) sedan, $760. "52 Custom (8) Super Riviera, $2,470* (ps). "53 RM 4-dr., PACKARD—’53 4-dr., $950*. FORD—’53 Custom (6) 2-dr., $750*. ’52 
2-dr.., ee, ae Saas «) 2-dr., $535.| sedan, $560. ’51 Custom (8) conv., $540;| $1,255* (ps); Special Riviera, $1,100. ’52| PLYMOUTH—'54 Belvedere coupe, $1,350*. Custom (8) 4-dr., $790*; Main (8) 2-dr., 
sactieaae tee Siasoes ode 64,900, — ae —- $280. ’50 Custom (8) Super conv., $905* ‘°51 Super Riviere, "53 Cranbrook 2-dr., $525, $460; Com (Continued on Page 47, Col. 1) 








4-dr., $350*. '50 4-dr., $225. 
KAISER—’51 4-dr., $235*. 
LINCOLN—’49 Cosmopolitan 2-dr., $405. 


HUDSON—’53 Super Jet sedan, $540. ’51 
Hornet sedan, $250. 
MERCURY—’53 sedan, $955*. ’51 sedan, 





MERCURY—’55 Monterey Sport coupe, $2,- 
550*, $2,425, 2 at $2,400; 4-gr., $2,355*; 
Montclair Sport coupe, $2,480* (ps). ’54 
Monterey Sun Valley, $1,720*; coupe, 
$1,700, $1,560*%; Custom 2-dr., $1,425, 
$1,380. '53 Monterey Sport coupe, $1,530, 
$1,300. 

NASH—’55 Ambassador Hardtop, $2,010. 
’53 Ambassador 4-dr., $890*. '52 Ambas- 
sador 4-dr., $745*, $495*; Rambler sta- 
tion wagon, $590. 

OLDSMOBILE—’55 (98) Holiday, $2,940* 
(ps); (88) Super Holiday, $2,845* (ps), 
$2,835* (ps), $2,535* (ps); 4-dr., 2 at 





ATTENTION: WILLYS DEALERS 
Greater Profits with High Quality 


JEEP PARTS 


WHOLESALE ONLY 
Write today for NEW Catalog 
Republic Sales Company 


1809-11 S$. State St. 
Chicago 16, Illinois 





2, 


4 @ 
100 Feet of 48-12” x 18” Pennants 
All-Weather Durafilm Oniy $4.50 
Money refunded if not satisfied. 
MYRLO COMPANY 
2168 W. 25th, Cleveland 13, Ohio, dept. N 











KEY CASES 


The Key to Repeat Business 


Send for FREE personalized sample case and 
literature. Save ~ buying direct from mfg. 
Keep your name in front—and stay in front. 


37 Hillside Avenue 
ad - sells HILLSIDE, ILLINOIS 





$460, $435. 

NASH—’53 Statesman Sport sedan, $840*. 
’50 Rambler conv., $235. 

OLDSMOBILE—’53 (8) sedan, $1,220*. ’'52 
(88) Super Holiday, $950*. ’50 (88) se- 
dan, $430, $400. ’38 sedan, $105. 

PLYMOUTH — '54 Belvedere sedan, $975. 
’52 Cranbrook sedan, $485. °51 Cam- 
bridge sedan, $390. ‘50 Special Deluxe 
sedan, $390, $370. 

PONTIAC—’54 Chieftain (8) sedan, $1,- 
315*. °51 Silver Streak (8) Catalina, 
$550; sedan, $515. 50 Silver Streak (8) 
sedan, $275. '49 Silver Streak (8) conv., 
3180. 


STUDEBAKER—’ 54 Champion sedan, $700. | 


*51 Commander sedan, $390. 
WILLYS—’53 Aero Eagle sedan, $540. 
MISCELLANEOUS — ’53 Henry J sedan, 

$400. 


FLINT 


(Flint Auto Auction, Inc. Sale every Wed- 

nesday. Prices are for sale of Sept. 14.) 

(Prices are down on all medium to 
rough autos; still holding on exception- 
ally clean merchandise, Sold 102 cars 
out of 147 offerings.) 

BUICK — '54 Century 2-dr., $1,500*. ’53 
Super 2-dr., $1,225*, $795; RM 4-dr., 
$1,030* (ps). ’52 Super 2-dr., $855*; Spe- 
cial 4-dr., $650. ’51 Special 4-dr., $435, 
$400, $355; Super 2-dr., S350. ’50 Special 
4-dr., $210, $160; 2-dr.. $135. 

CHEV ROLET—’54 Bel Air 4-dr., $1,095; 
club coupe, $1,010; Two-ten 4-dr., $785. 
’53 Bel Air 4-dr., $775. °52 SL Deluxe 
4-dr., $610*, $410; conv., $500*. ’51 SL 
Deluxe 2-dr., $405, $370, $355, $335, 
$300*, $275. '50 SL Deluxe 2-dr., $220, 
$145. '49 SL Deluxe 4-dr., $125; 2-dr., 
$100; FL Deluxe 2-dr., $110; Carryall, 






teR—’53 NY 4-dr., $960*. 

DODGE — ’'55 Royal 4-dr., $1,675*. ’51 
Meadowbrook club coupe, $100. '50 Mead- 
owbrook 4-dr., $135; Coronet 4-dr., $125. 

FORD—’54 Main (8) Ranch Wagon, §$1,- 
250; Custom (8) 2-dr., $950; Custom (6) 
4-dr., $940*; 2-dr., $940*. '53 Custom (8) 
4-dr., $825; 2-dr., $680. ’°52 Main (6) 
Ranch Wagon, $750; Custom (8) 4-dr., 
$605; Custom (6) 4-dr., $490*%; 2-dr., 
$505, $470. '51 Custom (8) 4-dr., 2 at 
$340, $210; Deluxe (6) 2-dr., $200. ’50 
Deluxe (8) 2-dr., $180; Custom (8) 2-dr., 
$140, $120; 4-dr., $105. 

J ’52 Wasp 2-dr., $450. 

MERCURY—'55 Monterey 4-dr., $1,910*. 
’53 club coupe, $985*. '51 club coupe, 
$400, $310; 2-dr., $110*. 

NASH—’'53 Ambassador club coupe, $820*; 
Rambler conv., $500. ’52 Rambler conv., 
$370, $175. ’51 Statesman conv., $135; 
Ambassador 4-dr., $160*. 

OLDSMOBILE—'55 (88) Holiday, $2,250*. 
53 (88) Super 4-dr., $955*. °51 (88) 
Super 4-dr., $500; (98) 4-dr., $375. ’50 











Sell your automotive products best in this growing market with 
advertising in Oklahoma’s statewide newspapers — The Daily 
Oklahoman and Oklahoma City Times. 


OKLAHOMAN and TIMES 


Published by The Oklahoma Publishing Co. 


WHERE AUTOMOTIVE PRODUCTS MOVE FAST 


Oklahoma is going places! In less than fifty years Oklahoma 
has grown up from Indian territory to a land of super-highways, 
skyscrapers, oil derricks and factories. Sales of automotive 
products have been growing, too. 


* The Farmer-Stockman * WKY * WKY-TV ° Rep. by The Katz Agency 





Millionth Milestone— 


Dr. and Mrs. Peter Zidnak, Tempe, Airz., 
ran into a reception committee when they 
entered the Plymouth plant in Detroit to 
take delivery on a new sedan. They were 
informed that they were buyers of the 
millionth '55 Chrysler Corp. car. After re- 
ceiving their Plymouth from William J. 
Bird, Plymouth sales vice-president, left, 
they spent two days as guests of the com- 
pany. Of million cars, 65.4 percent were 
eights; 66.1 percent had automatic trans- 
missions; 24.6 percent power steering, and 
nearly 10 percent were air-conditioned. 


Borg-Warner 
Building Huge 
Research Lab 


CHICAGO. — Roy C. Ingersoll, 
president of Borg-Warner Corp., 
has announced plans for a multi- 
million-dollar research center at 
Des Plaines, Ill. 

Construction of the first unit has 
been started on a 36%-acre site. 
The unit is expected to be com- 
pleted next spring. 


AUTOMOTIVE NEWS, SEPTEMBER 26, 1955 


Current Prices on New Cars 


The following advertised - delivered 
prices include the retail list price 


retail buyer. 

BUICK—Special — 4-dr. sed., $2,291.32; 
2-dr. sed., $2,232.88; hardtop cpe., $2,- 
332.43; 4-dr. hardtop, $2,409; conv., $2,- 
590.17; 4-dr., stat. wag., $2,974. Century— 
4-dr, sed., $2,548.17; hardtop cpe., $2,- 
600.56; 4-dr., hardtop, $2,733; conv., $2,- 
991; 4-dr. stat. wag., $3,175. Super—4-dr. 
sed., $2,876.17; hardtop cpe., $2,830.56; 
conv., $3,224.59. Roadmaster—4-dr. sed., 
$3,349.36; hardtop cpe., $3,453.05; conv., 
$3,551.56. (Dynafiow standard on Road- 
master, optional at $192.50 on other 
models. ) 

OADILLAC—Series 62—4-dr. sed., $3,- 
976.70; cl. cpe., $3,881.77; hardtop cpe., 
$4,305.01; conv., . Series 60 Spe- 
cial—4-dr. sed., - 
pass. sed., $6,186.78; lim., $6,402.17. El- 
dorado — conv., $6,285.96. (Hydra-Matic 
standard. ) 

CHEVROLET — (Prices are for 6 - cyl. 
models; for V-8, add $99.)—One-Fifty—4- 
dr. sed., $1,728; 2-dr. sed., $1,685; utility 
sed., $1,593; 2-dr. stat. wag., $2,030. Two- 
Ten—4-dr. sed., $1,819; 2-dr. sed., $1,775; 
cl. cpe., $1,835; hardtop cpe., $1,959; 2-dr. 
stat. wag., $2,079; 4-dr. stat. wag., $2,127. 
Bel Air—4-dr. sed., $1,932; 2-dr. sed., $1,- 
888; hardtop cpe., $2,067; conv., $2,206; 4- 
dr. stat. wag., $2,262; Nomad 2-dr. stat. 
wag., $2,472. Corvette—6-cyl. conv., $2,- 
799; V-8 conv., $2,934. (Powerglide op- 
tional at $178.35.) 

CHRYSLER—Windsor Deluxe—4-dr. sed., 
$2,660.25; Nassau hardtop cpe., $2,703.25; 
Newport hardtop cpe., $2,818.25; conv., 
$3,000.25; 4-dr. stat. wag., $3,332.25. New 
Yorker Deluxe—4-dr. sed., $3,494.25; New- 
port hardtop cpe., $3,652.25; St. Regis 
hardtop cpe., $3,689.75; conv., $3,924.25; 
4-dr. stat. wag., $4,209. 300—Hardtop cpe., 
$4,110.25. (PowerFlite standard on New 
Yorker Deluxe and 300, optional at $189 
on Windsor Deluxe. ) 

Firedome—4-dr. sed., $2,497.- 
75; special hardtop cpe., $2,540.75; Sports- 
man hardtop cpe., $2,653.75; conv., $2,- 
823.75; 4-dr. stat. wag., $3,170.25. Fire- 
Flite — 4-dr. sed., $2,726.75; Sportsman 
hardtop cpe., $2,938.75; conv., $3,150.75. 
(PowerFliite optional at $189.) 

DODGE—Coronet 6—4-dr. sed., $2,092.75; 
2-dr. sed., $2,013; 2-dr. 2-seat stat. wag., 
$2,348.75: 4-dr. 2-seat stat. wag., $2,462.75; 
4-dr. 3-seat stat. wag., $2,565. Coroneé V-8 
— 4-dr. sed., $2,196; 2-dr. sed., $2,124; 
hardtop cpe., $2,281; 2-dr. 2-seat stat. 
wag., $2,452; 4-dr. 2-seat stat. wag., $2,- 
566; 4-dr. 3-seat stat. wag., $2,668.25. 
Royal V-8 —4-dr. sed., $2,310; hardtop 
cpe., $2,395; 4-dr. 2-seat stat. wag., $2,- 
658.75; 4-dr. 3-seat stat. wag., $2,760.75. 





sed. and hardtop cpe., $4,546; conv., $4,- 
691. (Turbo-Drive and power steering 
standard on all models.) 

MERCURY — Custom — 4-dr. sed., $2,- 
276.50; 2-dr. sed., $2,217.50; 
$2,341; stat. wag., $2,685.50. Monterey— 
4-dr. sed., $2,400; hardtop cpe., $2,464.50; 
stat. wag., $2,843.50. Montelair—4-dr. sed., 
$2,685; hardtop cpe., $2,631; Sun Valle 
glasstop, $2,711.50; conv., $2,712. (Mere- 
O-Matic optional at $189.45.) 

METROPOLITAN Hardtop, $1,445; 
conv., $1,469 (both prices at coastal ports 
of entry). 

NASH—Statesman Super 6—4-dr. sed., 
$2,215. Statesman Custom 6—4-dr. sed., 
$2,385; 2-dr. hardtop, $2,495. Ambassador 
Super 6—$2,480. Ambassador Custom 6— 
4-dr. sed., $2,675; 2-dr. hardtop, $2,795. 
Ambassador Super V-8—4-dr. sed., $2,775. 
Ambassador Custom V-8—4-dr. sed., $2,- 
965; 2-dr. hardtop, $3,095. Nash-Healey— 
2-dr. hardtop, $5,128.05 at coastal ports. 
(Hydra-Matic optional on sixes at $178.85, 
Ultramatic on V-8s at $199; automatic 
transmission not available on Nash-Healey, 
which is equipped with overdrive.) 

OLDSMOBILE — Series 88 — 4-dr. sed., 
$2,362.09; 2-dr. sed., $2,296.62; hardtop 
cpe.. $2,474; 4-dr. hardtop, $2,546. Super 
88—4-dr. sed., $2,502.71; 2-dr. sed., $2,- 
436.25; hardtop cpe., $2,714.39; 4-dr. hard- 
top, $2,788; conv., $2,893.59. Series 98—4- 


4-dr, hardtop, $3,140; conv., $3,275.84. 
(Hydra-Matic optional at $178.35.) 


| dr. sed., $2,832.82; hardtop cpe., $3,068.75; 


PACKARD — Clipper Deluxe—4-dr. sed., 
$2,585.53. Clipper Super — 4-dr. sed., $2,- 
685.53; 2-dr. hardtop, $2,775.53. Clipper 
Custom—4-dr. sed., $2,925.53; 2-dr. hard- 

$3,075.53. Packard — 4-dr. sed., $4,- 
040.32; 2-dr. hardtop, $4,080.32; conv., 
$5,932.32. (Ultramatic standard on Pack- 
ard series, $199 extra on other models.) 


PLYMOUTH—Plaza 6 — 4-dr. sed., $1,- 
780.50; 2-dr. sed., $1,737.50; bus. cpe., $1,- 
638.50; 2-dr. 2-seat stat. wag., $2,076.50; 
4-dr. 2-seat stat. wag., $2,158.25. Plaza V8- 
—4-dr. -sed., $1,884; 2-dr. sed., $1,841; 2- 
dr. 2-seat stat. wag., $2,180; 4-dr. 2-seat 
stat. wag., $2,261.75. Savoy 6—4-dr. sed., 
$1,879.50; 2-dr. sed., $1,836.50. Savoy V-8 
—4-dr. sed., $1,983; 2-dr. sed., $1,940. 
Belvedere 6 — 4-dr. sed., $1,978.50; 2-dr. 
sed., $1,935.50; hardtop cpe., $2,113; 4-dr. 
2-seat stat. wag., $2,321.75. Belvedere V-8 
—4-dr. sed., $2,082; 2-dr. sed., $2,039; 
hardtop cpe., $2,216.50; conv., $2,351; 4-dr. 
2-seat stat. wag., $2,425. (PowerFlite op- 
tional at $178.30.) 


PONTIAC — Chieftain 860 — 4-dr. sed., 
$2,163.62; 2-dr. sed., $2,105.45; 2-dr. stat. 
wag., $2,434; 4-dr. stat. wag., $2,518. 
Chieftain 870—4-dr. sed., $2,267.51; 2-dr. 
sed., $2,209.32; Catalina, $2,334.99; 4-dr. 


stat. wag., $2,603. Star Chief Deluxe — 
4-dr. sed., $2,362; conv., $2,691. Star Chief 
Custom—4-dr. sed., $2,455; Catalina, §2,- 
499; Safari 2-dr. stat. wag., $2,962. (Hy- 
dra-Matic optional at $178.35.) 


RAMBLER—Deluxe—4-ar. sed., $1,695; 
2-dr. sed., $1,585. Super—4-dr. sed., $1,- 
798; 2-dr. sed., $1,683; 2-dr. stat. wag., 
$1,869. Custom—4-dr. sed., $1,989; hard- 
top, $1,995; 4-dr. stat. wag., $2,098. (Hy- 
dra-Matiec optional at $178.85.) 

STUDEBAKER—Champion Custom — 4- 
dr. sed., $1,783.24; 2-dr. sed., $1,741.02. 
Cham Deluxe—4-dr. sed., $1,885.16; 2- 
dr. sed., $1,840.55; 5-pass. cpe., $1,874.50; 
stat. wag., $2,140.64. Champion Regai 
— 4-dr. sed., $1,993.27; 5-pass cpe., $1,- 
974.50; hardtop cpe., $2,128.76; stat. wag., 
$2,311.59. Commander Custom—4-dr. sed., 
$1,918.72; 2-dr. sed., $1,873. Commander 
Deluxe — 4-dr. sed., $2,013.63; 2-dr. sed., 
$1,969.03; 5-pass. cpe., $1,989; stat. wag., 
$2,274.12. Commander Regal — 4-dr. sed., 
$2,127.25; 5-pass. cpe., $2,094; hardtop 
cpe., $2,282.24; stat. wag., $2,445.07. 
President Deluxe — 4-dr. sed., $2,310.50. 
President State — 4-dr. sed., $2,380.50; 5- 
pass. cpe., $2,269.50; hardtop cpe., §$2,- 
455.50; Speedster hardtop cpe. with over- 
drive, $3,371.04; Speedster hardtop cpe. 
with Automatic Drive, $3,479.29. (Auto- 
mative Drive optional at $216 on Champion 
and at $226.50 on Commander and Presi- 
dent.) 

WILLYS—Custom—2-ar. sed., $1,663.11; 
4-dr. sed., $1,725. Bermuda—Hardtop, $1,- 
795. Station Wagon — 2-wheel-drive, $1,- 
997.32. (Hydra-Matic optional at $178.55.) 








New Commercial Car Registrations, 


14 States for August, 1955-1954. 


Truck registrations by states 
are released here weekly, as 
compiled by R. L, Polk repre- 
sentatives in state capitals. 
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Custom Royal V-8—4-dr. sed., $2,472.50; 
Lancer 4-dr. sed., $2,515.50; hardtop cpe., 
$2,542.50; conv., $2,748. (PowerFlite op- 
tional at $178.30.) 

FORD—(Available next issue). 

HUDSON — Super Wasp 6 — 4-dr. sed., 
$2,290. Custom Wasp 6 — 4-dr. sed., $2,- 
460; 2-dr. hardtop, $2,570. Super Hornet 6 
—4-dr. sed., $2,565. Custom Hornet 6—4-dr. 
sed., $2,760; 2-dr. hardtop, $2,880. Super 
Hornet V-8 —4-dr. sed., $2,825. Custom 
Hornet V-8—4-dr. sed., $3,015; 2-dr. hard- 
top, $3,145. (Hydra-Matic optional on sixes 
at $178.85. Ultramatic on V-8s at $199.) 

IMPERIAL—Custom—4-dr. sed., $4,483.- 


Ingersoll said the new laboratory 
will contain facilities for metallur- 
gical, electrical, electronic, chemi- 
eal, acoustical, hydraulic, applied 
mechanical, physics and nuclear 
research. 

It will house a complete machine 
and model shop, a modern compu- 
tation center and a large technical 

| reference library. 
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' The first building will contain 
about 40,000 square feet of floor 
space and will be the central unit 
about which the laboratory will be 
built. The completed laboratory 
will have about 200,000 square feet 
of floor space. 


25; hardtop cpe., $4,719.75. Crown—8-pass. 
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Flite standard.) 
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available on Darrin 161.) 


LINCOLN—Capri — 4-dr. 


hardtop cpe.. $4,064.50. Premiere — 4-dr. 


$7,094.75. 

KAISER—Manhattan—4-dr. sed.. $2.670. 
Darrin 161—Conv., 
at $178.20 on Manhattan; 


sed., 


(Power- 
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‘$4,157; 
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14 States Reported 


To Date for August 


Year 
To Date 


‘“‘The information contained in this report has been compiled from official state documents. Every reasonable precaution has been 
exercised to insure accuracy of this report to the extent of the registrations received and tabulated at the time the report is published. 
R. L. Polk & Co. cannot assume any liability by reason of inaccuracies or omissions.’’—R, L. Polk & Co. 
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New Passenger Car Registrations, 18 States for August, 1955-1954 


Car registrations by states 
are released here weekly, as 
compiled by R, L. Polk rep- 
resentatives in state capitals. 
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5) «SS 30) «35 42 
‘Salo 32] 43 24 


“55 24 50 74 44 
8 23 31 24 


17 
| 76 115 171 "| 
20 él 81 65 68 136 
19 


4 60 50 64 102 
17 25 42 26 14 31 


84) 142 226 303 208 493 
87| 129 216 131 118 224 
35 “| 121 106 ‘al 271 
27 46 73 65 44 129 
12 9 3! 24 26 44 

19 19 32 


10 29 28 
1190; 2061; 3251] 2978) 2150) 5680 
1110) 2425 


167 
7 


51 
53 


231 146 
125 103 


57 28 
29 r4} 


26 17 
v4) 8 


12 
44| 79 73 140 
46} 4l 30 49 


| “4 79| 109 
58 31 19 42 


343 
162 
134 
45 
59 
21 


879 
549 
250 
116 
176 
77 
324 
234 
188 
103 
3802 
1758 
4151 
971 
250 
131 
396 
242 
159 
73 


1599 
939 


469 
211 


278 
127 


616 
354 


371 
195 


6424 
3253 


7258 
2012 


Hy] 
227 


734 
442 


304 
W7 


220 355 
105 192 


188 353 
106 193 


197 341 
91 185 


946, 1571 
423 692 


243 


"55 | 
54) 
*55| 
‘54 
*55| 
54] 
“55 
‘54 


One State Previously 
Reported for August 


Arizona 


43 12 
28 A 27 


563 | 3877 
289| 2491 
767 
579 
599 
583 
806 
525 
132 559 
103 384 
2216| 10960 
1473| 8249 
2682| 15269 
1254; 8988 
168 860 
63 529 
317| 1765 
201 1426 


86 | 378 
39 


184 
102 631 
60 


geal 5925 
563| 4C93 
156 1307 
72 969 


100 sil 
él 676 

oo 333| 1898 
57| 377 209 154 971 


39) SIS) 74) 57) 1136 2 2 
i 292| 136 89! 724 3| 33 35 


864) 9517| 4003) 2764) 21747 | 2 22 
811; 7559} 2953 1599| 16670 4| 101 


142 
784; 12068; 3910|  3773| 26627) | 13 
| 2) 54 





139 
103 


10! 
59 


"| 
89 


| 
_ Delaware : 2 
5 2 7 


District of Columbia ; | | 
| 2 8 10 
10} 
7| 
257 
253 


Idaho 50| H 
60) 5 


654 
739 


598 
464 56 


95 il 
63 5 


108 9 
94 Hi 4082 


78 4l 1675 
43 9 651 


| 
42 9 
17| 20 37 3| 
r4) 25 3 
2 

18] 11391 


4 
30 30 60 

0] 42 

"I 157 

89 109 15} 6840 
43| 2535 
| tees 


540 
292 


616 
263 


37 
16 


63 
27 


24 
15 


25 
12 


38 
24 


21 


1260 
1056 
667 
476 
95 
44 
76} 95) 
45 74) 
4 43 
16 9 
104 35 
62 30 


839 
463 


704 
275 


2 
25 


Illinois 5 


740 


1787 
503 


120 
55 


180 
99 


78 
20 


75 
45 


85 
39 


79 
53 


338 


Michigan 271 | 
202/ 
29 
13 


13 
636} 6286] 2290} 1608) 13934| 83 
48, 662| 227; 244) 1402 

40} 392 165 79 864 
a 171 386; 315) 
66 230) 
83| 
25} 
142 
142 
79 
78 


221 
188 
560 
413 
279 

76 
170 
122 


' Montana 5) 5 
3 20| 23 
2509! 
2048 
832) 
275 
986) 
722) 


892/ 
690} 
126) 1085 
65 795 9 


827 | 6021 
388} 3644 
203| 1225] 


124| 853] 
1039/7180) 
624) 4657! 
304 2486 
198| 1359 


Nebraska | | ! 
if i 22 


q 


997 


269 
94 


495 
336 


503 
361 


534 
453 


2955 1034 
2094 458 


46! 238 
288 167 


3366| 1227 
2371 647 


1178) 347 
622} ‘182 


30! 115 
274 125 


38645 | 13852 
25689| 8935 
—3%65| _ —97| 


342 


152 

59 
150 
101 
153 
118 
156 
132 


49 
r4) 
29 
r4) 
31 
25 
aa 
22 
tial 
116 


> Nevada 








4 
I 
1] 1 
2| 6 


59 


42 


5 
New Hampshire 4 


North Dakota 





‘ 





th Dakota | i 

15 24 12 
ennessee 3 ;| 2a 
10 22| 32 20 

3 32 
5 19 24 
89 190 279 
52 191 243 
35 b4 9 21 
18 61 79 3 
5 16 * 1284 
1200 


15 20 
1697" 2698; —«Si8| 164446 
424| 103745 


1631| 2348} 
1} —1304 


—6|_—2I/ 
26894 | 4328162 


459 
% 167 


1335| 2339 
744 1217 


Utah | I 
19 24 

10] 10 
16 23| 39 


;| 8 10} 
6 
76 646 


2I 27 
60] 617! | 


| 
14 
11768) 84705 4 85 89 
6159| 54561 160 


4it| 571 
—"| —2| +1) —3| —2I 
324552|2176613| 626 


| 
Virginia 3| 14095 
38] 941! 


West Virginia 5209 
*55| 
54 
‘55 
54] 


yoming 


18 States Reported 
To Date for August 


a 1 
15 5 
1001 
717 
—15| 








by reason of inaccuracies or omissions.’’—R. L. Polk & Co. 
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Used-Car Auction Prices 





(Continued from Page 45) 


Victoria, $500*; 


$385. °51 Custom (8) 
Custom (6) 2- 


Deluxe (8) 4-dr., $420*; 
dr., 2 at $310, $300; Deluxe (6) 2-dr., 
$290. "50 Custom (8) 2-dr., $340, $280; 
conv., $250; Custom (6) 2-dr., $190; De- 
luxe (6) 4-dr., $200; Business coupe, 
$150. 49 Custom (8) 2-dr., $190, $140; 
conv., $160*, $140*; 4-dr., $150. 

HUDSON—’51 Super (6) 4-dr., $150. 

KAISER—’52 Deluxe 4-dr., $475. °51 De- 
luxe 4-dr., $100*. 

MERCURY—’54 Monterey Sun Valley, $1,- 
475. °52 Monterey Sport coupe, $765*. 
’51 4-dr., $260*; coupe, $230*. '49 conv., 
$150; 4-dr., $140, $100*. 

NASH — ’53 Statesman 4-dr., $690*%. °52 
Rambler station wagon, $590; conv., 
$400". '50 (600) 4-dr., $200. 

OLDSMOBILE—'50 (76) 2-dr., $350*. 

PACKARD—’52 4-dr., $510*. 


PLYMOUTH—’53 Cranbrook 2-dr., $710. 
’52 Concord Business coupe, $310. °51 
Cranbrook Belvedere, $600. '50 Special 
Deluxe 4-dr., $200; 2-dr., $200. "49 Spe- 
cial Deluxe 4-dr., $290. 

PONTIAC—’55 Star Chief (8) coupe, $2,- 
475*. °53 Chieftain (8) 2-dr., $1,100*; 
conv., $1,050*%; 4-dr., $930*%; Chieftain 


(6) 4-dr., $880; 2-dr., $775. '52 Chieftain 
(8) 2-dr., $550*. °51 Silver Streak (8) 
4-dr., $650*, $500*; conv., $500*. '50 Sil- 
ver Streak (8) club coupe, $370. 49 Sil- 
ver Streak (8) 2-dr., $130. 

STUDEBAKER ’*51 Commander 2-dr., 
$250°*. 

WILLYS—’47 (4) station wagon, $110*. 


JENISON, MICH. 


(Grand Rapids Auction, Inc. Sale every 
Tuesday. Prices are for sale of Sept. 13.) 
(Market very solid on clean and sharp 
merchandise. Quite a bit of shoddy mer- 
chandise here today, but sharpies really 
in demand. Sold 149 cars out of 202 offer- 


ings.) 

BUICK—’54 Super Riviera 2-dr., $1,950*, 
$1,800*; Special Riviera 2-dr., $1,870*; 
2-dr., $1,490; 4-dr., $1,435. ‘53 Super 
Riviera 2-dr., $1,305* (ps), $1,240*, $1,- 
160*; 4-dr., $1,235*%; RM Riviera 2-dr., 
$1,280* (ps); Special 4-dr., $1,065*, 
$800*; 2-dr., $1,000, $990*. °52 Special 
2-dr., $760*. '51 Super Riviera 2-dr., 
$570*; 4-dr., $535*, $500*; RM Riviera 


4-dr., $375*. °50 RM Riviera 4-dr., $355*; 
Special 4-dr., $315*. 

CADILLAC—’54 (62) 4-dr., $3,105* 
"52 (62) 4-dr., $1,560*%. °51 (62) 
$1,245*, $1,050*; (60) Special 4-dr., 
170*. °49 (62) 4-dr., $555*, $545*. 
(62) 4-dr., $505*. 

CHEVROLET—’55 Bel Air (8) Sport coupe, 
$1,800*. '54 Bel Air 4-dr., $1,290; Two- 
ten club coupe, $1,125; 4-dr., $1,060, 
$1,015*; %-ton pickup, $685. '53 Bel Air 
Sport coupe, $1,085; club coupe, $1,025, 
$665; 4-dr., $905*, $785* (ps); 2-dr., 
$800; Two-ten 2-dr., $775, $680; 4-dr., 
$745* (ps). '52 SL Deluxe 4-dr., $485; 
SL Special 4-dr., $340. °51 FL Deluxe 
2-dr., $380, $300; SL Special 2-dr., $300, 
$210. ’°50 FL Deluxe 2-dr., $325, $300, 
$255, $120; SL Deluxe 4-dr., $300*, $155. 
’49 FL Deluxe 2-dr., $115. 

CHRYSLER—’53 NY 4-dr., $985* (ps). 

DeSOTO—’51 conv., $240*. ’49 4-dr., $245*. 

DODGE—’52 Coronet 4-dr., $420*; Mead- 
owbrook 4-dr., $280. ‘51 Coronet club 
coupe, $360, $235*. 

FORD—’55 Fairlane (8) Victoria, $1,825*. 
’54 Custom: (8) 4-dr., $1,225*%; 2-dr., 
$1,115*, $1,090; Main (8) 2-dr., $965. 
"53 Crest (8) Victoria, $940*; Custom (8) 
4-dr., $920*; Custom (6) 2-dr., $775, 
$740; Main (8) 2-dr., $665, $505. °52 
Crest (8) 2-dr., $635; Victoria, $625*; 
Main (8) 2-dr., $500, $485. '51 Custom 
(8) 2-dr., $400*; Custom (6) 2-dr., $230. 
*50 Custom (8) 2-dr., $300, $250, $225; 
4-dr., $240. °49 Custom (8) 2-dr., $160. 

HUDSON—’53 Super Wasp 4-dr., $575. 

KAISER—’51 Special 4-dr., $165°. 

LINCOLN—’53 Capri 4-dr., $1,335* (ps). 

MERCURY—’54 Monterey club coupe, $1,- 
675*. °53 station wagon, $1,020. ’52 2-dr., 


(ps). 
4-dr., 
$1,- 

"48 


$715. °51 4-dr,, $455. °50 club coupe, 
$225; 4-dr., $190; Monterey club coupe, 
$200. 


NASH—'54 Statesman 2-dr., $1,125. 

OLDSMOBILE—’54 (88) Super 4-dr., $1,- 
800°; Deluxe 4-dr., $1,760*. °'53 (88) 
Holiday, $1,505*; Super 2-dr., $1,300*; 
Deluxe 4-dr., $1,250* (ps); (98) 4-dr., 
$1,410* (ps), $1,400* (ps), $1,300°; 2- 
dr., $1,095*. °51 (98) Holiday, $775*, 
$655°; 4-dr., $750°; (88) 4-dr., $600*, 
$505*; 2-dr., $500*. '50 (88) 2-dr., $290*; 
(98) 4-dr., $260%, $205*; (76) 4-dr., 
$105. °49 (88) club coupe, $215*; (98) 
4-dr., $135*. '48 (78) 4-dr., $110*. 

PLYMOUTH—’' 54 Belvedere club coupe, $1,- 
190*. '53 Cranbrook Belvedere, $905. '52 
Cranbrook 2-dr., $250. ‘51 Cranbrook 
Belvedere, $435. '49 Special Deluxe club 
coupe, $160. 

PONTIAC — ’'55 Star Chief (8) Catalina, 
$2,070*; Chieftain (8) 2-dr., $1,965*. ’53 
Chieftain (8) 4-dr., $1,075*; 2-dr., $940*, 
$780*. '52 Chieftain (8) 4-dr., $600*. '51 


Silver Streak (8) 4-dr., $425*, $415°; 
Silver Streak (6) 2-dr., $420*, $280*. 
50 Silver Streak (8) 4-dr., 2 at $350*. 


'48 Torpedo (8) 4-dr., $190*. 
STUDEBAKER—'53 Champion club coupe, 


$680. '52 Champion Hardtop, $400*. '51 
Commander 2-dr., $395. '50 Commander 
4-dr., $185*. 


WILLYS—’53 (6) station wagon, $635. 


FT. WAYNE, IND. 


(Carl E. Marker Auto Auction, Sale 
every Monday. Prices are for sale of Sept. 
12.) 

(Prices are still dropping each week 


with '55s taking the biggest cut. Sold 
103 cars out of 141 offerings.) 

BUICK—'55 Century 2-dr., $2,425*; Spe- 
cial 2-dr., $2,300. "53 Special 2-dr., $1,- 


190. '51 Super 2-dr., $625, $525. '50 Spe- 
cial 4-dr., $300, $270. °49 Super 4-dr., 
$195; conv., $120. 

CADILLAC—'55 (62) 2-dr., $3,890* (ps), 
$3,810* (ps), $3,800* (ps). '53 (62) 2-dr., 
$1,950° (ps). '52 (62) 2-dr., $1,650* (ps). 
"50 (60) Special 4-dr., $1,060*. 

CHEVROLET—'55 Bel Air (8) conv., $1,- 


990; 4-dr., $1,370. ‘54 Two-ten 2-dr., 
$1,075, $980, $870. '53 Two-ten 2-dr., 
$830. °51 SL Deluxe 2-dr:, $505. '50 SL 


Deluxe 4-dr., $275. ‘49 SL Deluxe 2-dr., 
$260, $215. 
CHRYSLER—’'53 Windsor 4-dr., $935*. '52 





Windsor 4-dr., $650*. 
$700°*. 


"51 Imperial 2-dr., 


DeSOTO—’53 Fire Dome (8) sedan, §$1,- 
000*, 2 at $950, $900. ’51 Deluxe 4-dr., 
$510. '49 Deluxe 2-dr., $150. 

DODGE—’52 Meadowbrook 2-dr., $680. °51 
Coronet 4-dr., $370. °50 Coronet 4-dr., 
$300. '47 2-dr., $115. 


FORD—’55 Thunderbird, $2,600*; Fairlane 
(8) Victoria, $2,090*, $2,080*; sedan, 
$1,645. '54 Custom (8) 2-dr., $1,350*, 
$1,100, $1,025; Crest (8) 2-dr., $1,075. 
"52 Custom (8) 2-dr., $750, $650, $620. 
*51 Deluxe (8) 2-dr., $460, $425, $380, 
$350; conv., $325. '36 2-dr., $135. 


HUDSON—'53 Wasp 4-dr., $590. '51 Wasp | 


4-dr., $325. 
KAISER—’53 Manhattan 4-dr., $465. 
MERCURY "53 Custom 2-dr., $1,145*; 
conv., $1,115*; 4-dr., $900; Monterey 2- 
dr., $915. '52 Monterey sedan, $740, $730. 
"49 Custom 2-dr., 5210. 


NASH 53 Statesman 2-dr., $710. ’'51 
Statesman 4-dr., $170. ‘50 Statesman 
2-dr., $100. 


OLDSMOBILE—'55 (88) Holiday, $2,390* 


(ps). ’53 (88) Holiday, $1,270*, $1,245*, 
2 at $1,130*, $1,110*. ’52 (98) Holiday, 
$995*. °51 (98) Holiday, $685*, $655*, 
$450. °50 (98) Holiday, $425*, ’48 4-dr., 
$125. 

PACKARD—’53 Clipper 4-dr., $995*. °51 
(200) 4-dr., $310. 


PLYMOUTH—’54 Savoy 2-dr., $980; Plaza 
2-dr., $885, $875. °52 Cranbrook 2-dr., 
$650, $340, $235. '50 Special Deluxe 4-dr., 
$385. 

PONTIAC—’55 Chieftain (6) 2-dr., $1,750, 
$1,675. °’53 Chieftain (8) 2-dr., $905*, 
$900*, $810. 52 Chieftain (8) 4-dr., $550, 
$495. ’47 Torpedo (8) sedan, $125. 

STUDEBAKER — '54 Commander Land 
Cruiser, $1,020. °52 Commander Land 
Cruiser, $440; Champion sedan, $390. ’50 
Champion sedan, 2 at $150. °40 2-dr., 
$200. 


LITTLETON, COLO. 


(Denver Auto Auction. Sale every Fri- 

day. Prices are. for sale of Sept. 9.) 
(Market good. Sold 143 cars out of 
277 offerings.) 

BUICK—’55 Century Riviera 4-dr., $2,745*; 
coupe, $2,485* (ps); Super Riviera coupe, 
$2,650* (ps); Special 4-dr., $2,650, $2,- 
275, $2,265*; Riviera, $2,535*, $2,470*, 
$2,455*, $2,.400*; conv., $2,480*%; 2-dr., 
$2,470*; RM Riviera coupe, $2,535*. °54 
Century Riviera 4-dr., $1,765*. '52 Super 
4-dr., $715*. °51 Super Riviera, $520*; 
conv., $400*; Special Riviera, $500*. ’50 
Special 2-dr., $220. "49 RM 2-dr., $270*. 

CADILLAC—’55 (60) Special 4-dr., $4,540* 
(ps); (62) 4-dr., $4,050* (ps), $3,875* 
(ps), 2 at $3,870* (ps); coupe, 2 at $4,- 


020* (ps), $3,935* (ps). '53 (6) Special 
4-dr., $2,340* (ps); (62) 4-dr., $2,005* 
(ps). °52 (62) conv., $1,585*. °51 (62) 
coupe, $1,385*; 4-dr., $1,165*. °50 (61) 
4-dr., $625*. °49 (61) 4-dr., $585*. 


CHEVROLET—’55 Bel Air (8) conv., $1,- 
$955; Two-ten (8) 2-dr., $1,905; Delray 
coupe, $1,715; Two-ten (6) 4-dr., $1,750, 
$1,585; 2-dr., $1,580*; Bel Air (6) 4-dr., 


$1,730*; One-fifty (6) 2-dr., $1,375. ’54 
Two-ten Handyman, $1,490; 4-dr., $1,- 
120*, $1,025; Bel Air 2-dr., $1,250; %- 


ton pickup, $965. '53 Two-ten Handyman, 


$1,070; Bel Air conv., $1,050*%; Sport 
coupe, $950; 4-dr., $855; Two-ten 4-dr., 
$812. °52 SL Deluxe Bel Air, $690*; 


4-dr., $380; %-ton pickup, $620. ’51 SL 
Deluxe club coupe, $505; 2-dr., $445*; 
4-dr., $490. "50 SL Deluxe 4-dr., $360, 
$360*. '49 SL Deluxe 2-dr., $210; Carry- 
all, $275. °48 %-ton pickup, $420. °47 
FL Aerosedan, $140. 

CHRYSLER—’51 Windsor Newport, $700*; 
NY 4-dr., $300* (ps). 

DeSOTO—’51 4-dr., $290*. 

DODGE—’'49 club coupe, $230. 

FORD—’55 Fairlane (8) Crown Victoria, 
$2,200*, $2,160*; Victoria, $2,200*; Coun- 
try sedan, $1,915; Custom (8) 2-dr., $1,- 
890; 4-dr., $1,750*, $1,650%; Main (8) 
2-dr., $1,375; (8) %-ton pickup, $1,470, 
$1,340; (6) %-ton pickup, $1,205. ’54 
Main (8) Ranch Wagon, $1,215; (6) %- 
ton pickup, $780. ’°53 Main (8) Ranch 
Wagon, $1,190; Main (6) Ranch Wagon, 
$935; (8) %-ton pickup,. $560. ’52 Cus- 
tom (8) 4-dr., $655*, $590*; 2-dr., $645*; 
(8) %-ton pickup, $515. ’51 Custom (8) 


conv., $550°; Custom (6) 2-dr., $365; 
Deluxe (8) 4-dr., $300. '50 Custom (8) 
2-dr., $310. °49 Custom (8) 4-dr., $235, 
$140; 2-dr., $220; Custom (6) 4-dr., 


$170. °47 2-dr., $150. 

HUDSON—’55 Wasp Hollywood, $1,825. '54 
Hornet club coupe, $1,225*. °52 Hornet 
4-dr., $440*. 

MERCURY—’55 Montclair conv., $2,640*; 
coupe, $2,525; Monterey Sport coupe, $2,- 
450°; coupe, $2,450, 2 at $2,400; 4-dr., 
$2,350*°. '54 Custom Sport coupe, $1,565; 
station wagon, $1,510. ’53 4-dr., $1,020. 
"52 Monterey 4-dr., $695*°. °’51 4-dr., 
$395*. '49 club coupe, $255; 4-dr., 2 at 
$245. 

NASH—’51 4-dr., $355°. °50 4-dr., $145. 

OLDSMOBILE — '54 (98) 4-dr., $2,115* 
(ps); (88) Super Holiday, $1,985*; De- 
luxe Holiday, $1,830*, $1,810*. ’53 (98) 
Holiday, $1,555*; (88) Super Holiday, 
$1,485*; 4-dr., $1,325*. '51 (88) Holiday, 
$795*. 

PACKARD—’55 Clipper 4-dr., $2,315*. ’49 
4-dr., $130. 

PLYMOUTH — '53 Cranbrook club coupe, 
$665. '51 Cranbrook 4-dr., $415. 

PONTIAC—’'55 Star Chief (8) conv., $2,- 
660*; Catalina, $2,470*; 4-dr., 2 at $2,- 
250°, $2,240*, $2,225*, $1,980*; Chieftain 
(8) Catalina, $2,335*, $2,325*. 

STUDEBAKER—’51 Champion coupe, $190. 
’49 1-ton pickup, $225. 

WILLYS—’53 jeepster, $850. 


CHICAGO 


(Arena Auto Auction. Sale every Tues- 

day. Prices are for sale of Sept. 13.) 
(Sold 249 cars out of 433 offerings.) 

BUICK—’55 Super Riviera 2-dr., $2,610* 
(ps), $2,355° (ps); Century Riviera 2-dr., 
$2,435* (ps); Special Riviera 2-dr., $2,- 
270°. ‘54 Century 4-dr., $1,795* (ps); 
RM conv., $1,775* (ps); Special Riviera 
2-dr., $1,725*, $1,680* (ps), $1,675* (ps), 
$1,660* (ps); 4-dr., $1,375; Super Riviera 
4-dr., $1,695° (ps). 

CADILLAC—’'55 (62) coupe deVille, $4,300* 
(ps). '54 (62) coupe, $3,400* (ps); coupe 
deVille, $3,355° (ps); 4-dr., $2,825° (ps); 











(60) Special 4-dr., $2,950* (ps). °53 (62) 
coupe deVille, $2,200* (ps). 
CHEVROLET—’55 Bel Air (6) Sport coupe, 
$1,805*; Bel Air (8) 2-dr., $1,500, $1,- 
460. '54 Two-ten Handyman, $1,340*; 
2-dr., $1,130, $1,095, $1,000; Bel Air 4- 
dr., $1,200; 2-dr., $1,100, $1,085; Carry- 
all, $875. °'53 Two-ten Sport coupe, 


$1,015*, $930; 4-dr., $750; Bel Air Sport 
coupe, $985; 2-dr., $810* (ps); 4-dr., 
$770; One-fifty 2-dr., $640, $600. 

CHRYSLER — ‘53 NY Newport, $1,285* 
(ps); Windsor 4-dr., $795*. °52 Windsor 
4-dr., $530* (ps). °51 Saratoga 4-dr., 
$625* (ps). 


DeSOTO—’55 Fire Dome (8) 4-dr., $1,875*. 
’54 Powermaster 4-dr., $1,310*. 

DODGE—’ 54 Royal (8) 2-dr., $1,355* (ps), 
$1,075*. °53 Meadowbrook 4-dr., $525*; 
Coronet 4-dr., $275*. '52 %-ton pickup, 


$445; Meadowbrook 4-dr., $420*, $400*. station wagon, $590*; 2-dr., $585. 
FORD—’55 Fairlane (8) Crown Victoria, | NASH—’50 Statesman 4-dr., $140. 
$2,095* (ps); Custom (8) club coupe, | OLDSMOBILE—'55 (88) Holiday, $2,480*. 
$1,460. "54 Main (8) Ranch Wagon, §1,- "52 (88) conv., $1,085*. °50 (88) 2-dr., 
285, $1,200; Custom (8) 2-dr., $1,270*, $400*. '48 (98) 2-dr., $160*. 
$1,030; 4-dr., $1,080, $1,015. '53 Crest | PACKARD—’53 Clipper 2-dr., $770. 
(8) Country sedan, $1,175*; Main (8) | PLYMOUTH—'55 Savoy (6) 4-dr., $1,400. | 
Ranch Wagon, $925; Custom (8) 4-dr., 52 Cranbrook station wagon, $615; | 
$860*, $850; Main (6) Ranch Wagon, conv., $530. '51 Cambridge coupe, $365. | 
$845. °52 Crest (8) Country sedan, "50 Special Deluxe 4-dr., $200. '48 Spe-| 
$880*; Main (8) Ranch Wagon, $790. cial Deluxe 4-dr., $205. 
HUDSON — '53 Hornet 4-dr., $925*. '52| PONTIAC—’55 Chieftain (8) 2-dr., $1,560. 
Hornet 4-dr., $525*; Wasp 2-dr., $245. "53 Chieftain (8) Catalina, $1.080*. ‘52 
KAISER — ‘54 Manhattan 4-dr., $1,180*.| Chieftain (8) 2-dr., §725*. '50 Silver 


’53 Manhattan 4-dr., $745*, $645*. 


DODGE—’53 Coronet 4-dr., $770; Meadow- 


FORD 


HUDSON—'49 Commodore (6) club coupe, | 
KAISER—’53 4-dr., 


LINCOLN—’52 Capri conv., 
MERCURY—'52 Monterey 4-dr., $760*. ’51 


STUDEBAKER — '51 Commander Land 


brook 4-dr., $675*. '52 Coronet (6) 4-di., 
$455*; club coupe, $590, $490*. ’51 Coro- 
net 4-dr., $350. 

"55 Custom (8) 2-dr., $1,590; 
Crest (8) 4-dr., $1,555*. ‘53 Custom (8) 
2-dr., $850*. ’52 Custom (8) conv., $625*. 
’51 Custom (8) 2-dr., $505*, $505; 4-dr., 
$420, $400*; Deluxe (8) 2-dr., $475*; 
Deluxe (6) 2-dr., $320. '50 Custom (8) 
2-dr., $325, $255; club coupe, $455. °49 
Custom (8) 4-dr., $380; 2-dr., $240; Cus- 
tom (6) club coupe, $165*; Deluxe (8) 
2-dr., $180; conv., $290*, $195*. ’36 hot 
road roadster, $350. 


$130; 4-dr., $110. 
$660. °51 4-dr., 


$1,120*. 


$185. 


Streak (6) 2-dr., $330. 





NC Nn—’ upe, $2,740* (ps). 2 
oan Gummeeatine 4-an, Tys05°. P Cruiser, $345*, $290*; Champion 4-dr., 
MERCURY—'54 Monterey 4-dr., $1,605*| $200. 50 Champion 2-dr., $180°. 

(ps), $1,460*; coupe, $1,575*, $1,550*, S—'49 jeepster, $460. 

$1,400* (ps); Sun Valley, $1,600* (ps); 

Sport coupe, $1,540. '53 Custom Sport PHILADELPHIA 

. *. " ° 

Saasewey stu : Pd aa (Harold B. Robinson Auto Auction. Sales 
NASH ne’ ss Ambassador 4-dr., $1,195*;|°VeTy Tuesday and Thursday. Prices are 

club coupe, $1,075*; 2-dr., $900; ‘Sport | fF Sples of Hept. $13.) 

coupe, $805*; Rambler club coupe, $770, 1 > ie ° , 

$720.52 Ambassador 4-dr., 2 at 550°. | PUICK (53 Special 4-dr. $1,310". $860; 
OLDSMOBILE—'55 (88) Holiday, $2,640*|  uD°! 3. Baan dicaa name ane. 

(ps) $2, 445°, '54 (98) Holiday, §2.195*| $930*, $800°, $660; Riviera 4-dr.. $750°. 

(ps); 4-dr., $1,950" (ps); (88) 4-dr. 51 RM 4-dr., $670*; Super Riviera, 


$1,700*, $1,685*; 2-dr., $1,430*. °53 (88) | ————= 


4-dr., $1,385* (ps), $1,300*, $1,205*, $1,- 
095*, $1,025; (98) 4-dr., $1,285*, $1,250*, 
$1,150* (ps). 

PACKARD—’ 54 Clipper coupe, $1,645*. ’53 
Clipper 4-dr., $800*. 52 4-dr., $535°*. 
PLYMOUTH—’54 Belvedere 4-dr., $1,100; 
Savoy station wagon, $1,085; 4-dr., $1,- 


000. ’°53 Cranbrook station wagon, $825; 
2-dr., $770*, $700; 4-dr., $710*, $620; 
Cambridge 4-dr., $535. °52 Cranbrook 


station wagon; $725. 
PONTIAC—’55 Chieftain (8) station wag- 





on, $2,300*; Star Chief (8) conv., $2,- 
200*. ’53 Chieftain (8) Catalina, $1,165*; 
2-dr., $935*; 4-dr., $915, $895*, $835*. 


"52 Chieftain (8) Catalina, $970*, $900*. 


STUDEBAKER — ’53 Commander club 
coupe, $855*. 
MISCELLA NEOUS—’39 LaSalle 4-dr., $225. 
MINNEAPOLIS 


(Minneapolis Auto Auction. Sale every 
Wednesday. Prices are for sale of Sept. 
14.) 

(Market strong on older models. ’54s 
still off.) . 
BUICK—’55 Super 4-dr., $2,125*. ’°54 Super 

4-dr., $1,670*. °53 Super 4-dr., $1,085*. 

’52 Super 4-dr., $780*. °50 Super 4-dr., 

$300*, $285*. '49 Special 2-dr., $150*. 


CADILLAC—'53 (62) 4-dr., $1,745* (ps). 
"52 (62) 4-dr., $1,505*. 
CHEVROLET—’55 Two-ten 4-dr., $1,510. 


’54 Bel Air 2-dr., $1,190*; Two-ten 4-dr., 
$995. '53 Two-ten station wagon, $1,070*; 
One-fifty 4-dr., $640. ‘52 SL Deluxe 4- 
dr., $700, $680. ’51 SL Deluxe 4-dr., 
$525*, 2 at $500, $375, $325*, $305. ’50 
SL Deluxe 4-dr., $445, $400, $350, $300; 
™%-ton pickup, $440, $395. °49 SL Deluxe 
2-dr., $170, $150. 

CHRYSLER—’51 Windsor 4-dr., $410*. '49 
Windsor 4-dr., $205, $140. 

DeSOTO—’51 Custom 4-dr., $360*. ’49 Cus- 
tom 2-dr., $215*, $185. 

DODGE—’54 Royal 4-dr., $1,200*. '53 Cor- 
onet 4-dr., $805*, °51 Wayfarer 2-dr., 
$330*. °50 Coronet 4-dr., $385*, $250*. 
’49 Coronet 4-dr., $285*%, $225*, $200*. 

FORD—’55 Custom (8) 4-dr., $1,605. °54 
Custom (8) 2-dr., $1,050, $1,030. ’°53 Cus- 
tom (8) 4-dr., $905*, 2 at $900. ’°52 Crest 
(8) Victoria, $800; Custom (8) 4-dr., 
$605*, $600. "51 Custom (8) 2-dr., $490°, 
$440*, $395*, $325*. '50 Custom (8) 4- 
dr., $305*, 2 at $300. '49 Deluxe (8) 
2-dr., $200*, $165*, $145*, $125. 

HUDSON—’51 Pacemaker 4-dr., $250*. ’50 
Pacemaker 4-dr., $155*, $130. 

KAISER—’51 Deluxe Carryall, $175*. 

LINCOLN—’51 Cosmopolitan 4-dr., $395*. 

MERCURY—’54 Custom 4-dr., $1,400*. 
Custom 2-dr., $990°. ‘51 2-dr., $505°*. 
*49 4-dr., $265°*. 

NASH—’51 Super 4-dr., $210°. 

OLDSMOBILE—’55 (88) Holiday, $2,580*. 
"54 (88) 4-dr., $1,640*. 53 (88) Super 
4-dr., $1,310*. ’52 (98) 4-dr., $780*, ’51 
(88) 2-dr., $510*. ’50 (88) 2-dr., $325°*, 
$245. '49 (88) 4-dr., $205*. 

PACKARD—’50 Deluxe 4-dr., $175*. 

PLYMOUTH—’55 Belvedere (8) 4-dr., $1,- 
610*. 54 Savoy club coupe, $910*; Plaza 


4-dr., $800*. ’°53 Cranbrook 4-dr., $760, 
$725. ’°51 Cranbrook 4-dr., $425; Cam- 
bridge 4-dr., $290. '50 Special Deluxe 


4-dr., $345. °49 Deluxe conv., $110. 
PONTIAC—’53 Chieftain (8) 4-dr., $810*. 
"52 Chieftain (8) 4-dr., $660°. ’51 Silver 
Streak (8) 2-dr., $515*. '50 Silver Streak 
(8) conv., $320°%; 2-dr., $300*. '49 Silver 
Streak (8) 4-dr., $190*, $175*. 
STUDEBAKER—'50 Champion 4-dr., $225. 


EBENSBURG, PA. 


(Ebensburg Auto Auction Co. Sale every 
Saturday. Prices are, for sale of Sept. 10.) 
(Prices very firm and bidding brisk 
even on ’55 models. Sold 102 cars out of 

133 offerings.) 

BUICK—’54 Century 4-dr., $1,630*. ‘52 
RM 4-dr., $785*, $610*%; Super Riviera 
2-dr., $760*. ‘51 Special 4-dr., $560*, 
$530*. °50 Super station wagon, $385*; 
RM Riviera, $330*; Special 4-dr., $305. 
"49 Super 2-dr., $260*. 

CADILLAC—'52 (62) $1,480*. ’51 
(62) 4-dr., $1,170*. 

CHEVROLET—’'55 Bel Air (8) 4-dr., $1,- 
685. ’54 Bel Air conv., $1,410*. ‘53 Bel 
Air 4-dr., $910*%; Two-ten club coupe, 
$840. '52 SL Deluxe 4-dr., $635; SL Spe- 
cial 2-dr., $550. ‘51 FL Deluxe 4-dr., 
$510; SL Deluxe 2-dr., $525*, $440, 
$380*; 4-dr.,. $510. ‘50 SL Deluxe station 
wagon, $450; conv., $305; flat bed, $295. 
‘49 SL Deluxe 4-dr., $235; 2-dr., $225; 
club coupe, $260: station wagon, $195; 
Special 4-dr., $120. '48 FL Aerosedan, 
$115; FM 2-dr., $115. '47 FM 4-dr., $100. 
"46 %-ton pickup. $140. 

$550. 


4-dr., 


CHRYSLER—'51 Windsor 4-dr., 
DeSOTO—’'50 Custom 4-dr., $300. 
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$670*; 4-dr., $640*; Special Riviera, 
$500*; 4-dr., $610*, 2 at $480. 

CADILLAC—’'55 (62) club coupe, $3,800* 
(ps); 4-dr., $3,650* (ps). ‘52 (62) club 
coupe, $1,570*. °51 (62) 4-dr., $1,170*, 
$1,050. 


CHEVROLET—’55 Two-ten (8) 4-dr., $1,- 
575*, $1,370, $1,280; Two-ten (6) 2-dr., 
$1,210. °54 Bel Air 2-dr., $1,225, $1,220, 
$930, $880; One-fifty station wagon, $1,- 
250; 2-dr., $910. '53 Bel Air 4-dr., $865; 
Two-ten 2-dr., $710, $610; One-fifty 2-dr., 
$570, $500; %-ton panel, $470. '52 SL 
Deluxe Bel Air, $810, $740, $670*; 2-dr., 
$690, $650; 4-dr., $470. 

CHRYSLER—’54 Windsor 4-dr., $1,120*. 
’49 Windsor 4-dr., $210. °27 2-dr., $210. 


DeSOTO—’'54 Fire Dome (8) 4-dr., $1,390*. 
’53 Powermaster Hardtop, $900*; 4-dr., 
$750, $730. °52 Powermaster Hardtop, 
$375*. '51 4-dr., $450, $430. 

DODGE—’53 Coronet conv., $590; %-ton 
pickup, $640. '52 Meadowbrook 4-dr., 
$500, $490. ‘51 Coronet 4-dr., $480*, 
$400, $390, $270, $260, $210; %-ton panel, 


$325. ‘50 Coronet 4-dr., $520*, $380, 
$350. 

FORD—'55 Custom (6) 2-dr., $1,400. ‘54 
Crest (8) conv., $1,400*%; Custom (8) 
2-dr., $990; Custom (6) 2-dr., $970, 
$930; Main (8) 2-dr., $875, $840, 3 at 


$830, $800. '53 Custom (8) Hardtop, $1,- 


260*; station wagon, 2 at $960; conv., 
$890; 2-dr., $870, $750, $625; Custom 
(6) 2-dr., $720. 
HUDSON—’'54 Wasp 4-dr., $790. '52 Hor- 
net 2-dr., $430. °51 4-dr., $190. 
LINCOLN—’53 4-dr., $1,200*. ‘50 4-dr., 


$125. 

MERCURY—’54 Custom Hardtop, $1,640*; 
4-dr., $1,400. ‘53 Hardtop, $1,175, $1,- 
130; 2-dr.. $1,025; 4-dr., $980°. '52 Hard- 


top. $750*; station wagon, $860. 
NASH—’52 4-dr., $550, 2 at $480. ’51 2- 
dr.. $380*, $270, $200. °50 4-dr., $240, 
$195. $180. $110. '47 2-dr., $170. 
OLDSMOBILE — '53 (S88) 2-dr., $1,110*, 
$1,025*. "52 (98) 4-dr., $930*, $740. '51 


(Continued on Page 48, Col. 2) 











Used car market conditions vary 
greatly from one part of the country 
to another. See the picture in your 
area with the N.A.D.A. Official 
Used Car Guide... published in six 


regional editions. 


Accurate . Concise . Thorough 


¢ Based upon actual 


sales transactions 


Subscribe for all your 
key employees, only 


by auto dealers 


throughout six 


regions. 


e Facts in compact, 
easy-to-use form. 

e Includes average 
loan, “as is”, and 


sam 


(quantity prices 
on request) 


retail values for all 


models. 


NATIONAL AUTOMOBILE DEALERS 


Usep CAR 


1800 H Street 


N.W 


Guipe Co. 


Washington 6, D. C, 
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Colonial Amends Charter 


To Enter Advertising 

MONTPELIER, Vt. — Colonial 
Motors, Inc. (Chrysler-Plymouth), 
Burlington, has amended its char- 
ter to expand its business purposes. 

The additional purpose is to en- 
gage in the advertising business as 
principal and agent, with empha- 
Sis on promotion of auto sales. 


AUTOMOTIVE NEWS, SEPTEMBER 26, 1955 


Used-Car Auction Prices 


(Continued from 


(88) 4-dr., $440*; (98) 
"50 (88) 4-dr., $460*. 
PACKARD—’52 4-dr., 
$100. 
PLYMOUTH—'55 Belvedere (8) conv., $1,- 
890*; Plaza (6) 2-dr., $1,400, $1,300. '54 


Holiday, $220*. 


$500*. °49 conv., 


MOND ILAUNID 
WELDING NOTS 


eee Make Tough Jobs Easy! 


If you’ve got a product involving metal fabricating, 
fastening or assembling, chances are you can use Mid- 
land Welding Nuts to big advantage. 


They come in all sizes for every-sized job. Welded 
to the part or parts concerned, they don’t have to be 


held while bolts are turned 


into them. Thus one man 


can often do the work of two. 


And they’re indispensable when it comes to those 
tucked away, hard-to-get-at places. Welded in advance 
to those inside spots where it is difficult—or impossible— 
for hands or tools to reach, Midland Welding Nuts hold 
fast while bolts are turned into them. 


If you’re a designer, you'll want to know about these 
time and labor-savers, too. Midland Welding Nuts will 
solve and simplify many of your problems, too. 


Write or phone for complete information! 


The MIDLAND STEEL PRODUCTS COMPANY 


6660 Mt. Elliott Avenue 


¢ Detroit 11, Michigan 


Export Department: 38 Pearl St., New York, N. Y. 


Manufacturers of 


Automobile and Truck Frames ° 


Air and Vacuum Power Brakes 


Air and Electro-Pneumatic Door Controls 





| WILLYS—’51 station wagon, $450. '48 sta- 

















SELL SAFETY 
CHILDREN 


HOUSER'S SAFETY DOOR 
LOCKS CANNOT FAIL 
100% EFFECTIVE 


Beautifully designed knobs that replace 

the rear door handles. 

Just snap them on. a 

Takes only a couple minutes to insfall. 

moving parts to break and cause 

failure. 

Only 2 styles NEEDED. 
Retail Price 


No. 304 1949-55 Chev., Pont., Olds. 
1951-55 Ford, Mercury 
1955 Chrysler Products 
1955 Buick Special 
1939-54 Chrysler Products 
1939-48 Chev., Pont., Olds. 
1939-55 Cadillac, Buick 
1949-50 Ford, Mercury 
MONEY BACK GUARANTEE 


Ne. 302 





age 47) 


Belvedere 4-dr., $1,020, $980; conv., 
$940; Savoy 4-dr., $925. °53 Cranbrook 
station wagon, $925, $870; 4-dr., $670, 
$660, $545, $320. ’52 Cambridge 2-dr., 
$375, $350. 

PONTIAC—’54 Chieftain (8) 4-dr., 
230*. °53 Chieftain (8) 4-dr., $1,020°, 
$1,010, $910, $640; Chieftain (6) 2-dr., 
$900. '52 Chieftain (8) 4-dr., $760*. ’51 
Silver Streak (8) 2-dr., $610, $540, $460. 
°50 station wagon, $510*, $480. '48 4-dr., 
$160*. 

STUDEBAKER — ’53 Hardtop, $790*; 4- 
dr., $660, $560. '51 4-dr., $300. '50 2-dr., 
$190, $180, $150. 


$1,- 


tion wagon, $160. 
MISCELLANEOUS—’51 Frazer 4-dr., $280. 


MASON CITY, IA. 


(Central States Auto Auction. Sale every 
Wednesday. Prices are for sale of Sept. 14.) 
(Sold 83 percent of consignments.) 
BUICK—’55 Century Riviera, $2,490* (ps); 
Special Riviera 4-dr., $2,290*%, $2,100*. 
54 RM Riviera, $2,110* (ps); 4-dr., 
$1,950* (ps); Special 2-dr., $1,410*. °53 
Super Riviera, $1,215* (ps), $1,150*. ’52 

Special 4-dr., $650. 

CADILLAC—’55 (62) coupe, $3,945* (ps); 
4-dr., $3,905* (ps), $3,845* (ps), $3,680* 
(ps). °53 (62) 4-dr., $2,200* (ps). °52 
(62) coupe, $1,785* (ps). 

CHEVROLET—’55 Bel Air (8) 2-dr., $1,- 
790*, $1,705*; One-fifty (8) station wag- 
on, $1,755; 2-dr., $1,475; %-ton pickup, 
$890. °54 Two-ten 2-dr., $940, $910. ’53 
Two-ten 2-dr., $800, $765; %-ton pickup, 
$670. °52 Two-ten 4-dr., $680*. ’51 SL 
Deluxe 4-dr., $560*, $505*, $415*; 2-dr., | 
$535. 

CHRYSLER—’55 Windsor 4-dr., $2,375* | 
(ps). '54 NY 2-dr., $1,685*, '52 Saratoga | 
4-dr., $850*. '51 NY 4-dr., $765°*. 

DeSOTO—’55 Fire Dome (8) 4-dr., $2,200* | 
(ps), $2,105* (ps). ’51 Deluxe (6) 4-dr., | 
$390. 

DODGE—’54 Coronet 4-dr., 

FORD — ’55 Custom (8) 
$2,150*; 4-dr., $1,600; 
Wagon, $1,935*; Main (6) Ranch Wag- 
on, $1,760*; Fairlane (8) 4-dr., $1,700; 
2-dr., $1,720*; Custom (6) 2-dr., $1,450*. 
’54 Custom (8) 2-dr., $1,250*, $1,215*; 
4-dr., $1,215*, $1,185*, $1,165*. °53 Main 
(8) Ranch Wagon, $1,100; Custom (8) 
4-dr., $995*; conv., $985. "52 Custom (8) 
2-dr., $865; Main (8) 2-dr., $640. ’51 
Custom (8) 2-dr., $475*. 

MERCURY—’ 54 Monterey Hardtop, $1,645*, 
$1.615*; 4-dr., $1,355*, $1,340*. 

NASH—’52 Rambler station wagon, $535*. | 

OLDSMOBILE—’55 (88) Super 4-dr., $2,- 
450*, $2,435* (ps), $2,330* (ps), $2,060°; 
Deluxe conv., $2,705*. °54 (88) Super 
4-dr., $1,840* (ps), $1,745* (ps), $1,685*. 
’53 (98) 4-dr., $1,480* (ps); (88) Super 
4-dr., 2 at $1,350*, $1,315*. °50 (98) 
conv., $395*. 

PLYMOUTH—’55 Belvedere (8) 4-dr., $1,- 
745*, $1,640*. °54 Savoy 4-dr., $975*, 
$960*. °53 Cranbrook 4-dr., $740. ’51 
Cranbrook 4-dr., $575, $505, $460. 

PONTIAC—’55 Star Chief (8) 4-dr., $2,- 
310*, $2,205* (ps). ‘54 Chieftain (8) 
4-dr., $1,130*, $1,125*. ’°53 Chieftain (8) 
2-dr., $1,020*. ’51 Silver Streak (8) 2-dr., 
$570. °50 Silver Streak (8) 2-dr., $375*; 
4-dr., $280*. "49 Silver Streak (6) 2-dr., | 
$215. 

STUDEBAKER—’53 Champion 2-dr., $655*. 
’52 Commander 2-dr., $455. 

WILLYS—’51 (6) station wagon, $465*. 


DETROIT 


(Wes Coon Auto Auction. Sale every 
Thursday. Prices are for sale of Sept. 15.) 
(Lower values on late models. Sold 58 
out of 93 offerings.) 
BUICK—’54 Century 4-dr., 
cial 2-dr., $1,475*. '53 Super 2-dr., $1,- 
155*; Special conv., $1.065; 4-dr., $890. 
*52 Super 2-dr., $705*, $700*. '50 Special 
4-dr.. $325*. °49 Super 4-dr.. $135. 
CADILLAC—’55 (62) 4-dr., $3,605* 
"53 (62) coupe deVille, $1,925* 
(62) 4-dr., $950*. 
CHEVROLET—'55 Two-ten (6) 4-dr., $1,- 
390. °'54 Bel Air 2-dr., $1,155. ’53 Bel 
Air conv., $875*; Two-ten 2-dr., $720. 
"52 SL Deluxe 2-dr.. $485*. ’51 SL De- 
luxe 2-dr.. $330. "50 SL Deluxe club 
coupe, $375*; 2-dr., $310*. 
CHRYSLER—’52 Windsor 4-dr., 
DeSOTO — '52 Custom 2-dr., 
Dome 2-dr., $455*. ’51 
$285*. 
DODGE "53 


$1,255* (ps). 
Country sedan, 
Main (8) Ranch 


$1,550*; Spe- 


(ps). 
(ps). "51 


$280*. 
$540; Fire 
Deluxe 4-dr., 


Coronet (6) 4-dr., 





$650; 

Meadowbrook 2-dr., 
$605*. 

FORD — '54 Crestline 
Custom (6) 2-dr., 
wagon, $1,050*; 
52 Main (8) 
$475. 

HUDSON—’55 Hornet (8) 
"50 Commodore (8) 4-dr., 

MERCURY — '53 4-dr., 
$390; 2-dr.. $350. 

NASH—’53 Rambler station wagon, 
*52 Ambassador 2-dr., $490*. 

PLYMOUTH—'54 Belvedere 4-dr., 
Plaza 4-dr., $830; 2-dr., $785. ’°53 Cam- 
bridge 4-dr., $490. '51 Cranbrook 2-dr., 
$300. $210. °50 Deluxe 2-dr., $215. 

PONTIAC—’53 Chieftain (6) Catalina, $1,- 
075*; (8) 4-dr., $855, $760. ’51 (8) 4-dr., 
$445. °49 (8) 2-dr., $175. 

STUDEBAKER—’53 Commander Starliner 
$640. ‘52 Champion 2-dr., $290. 50 
Champion 2-dr., $175, $145. 


DANVILLE, VA. 


(Danville Auto Auction, Sale every Wed- 
nesday. Prices are for sale of Sept. 14.) 

(Nearing tobacco season; sales are very 
good. Sold 94 cars.) 


BUICK — ’'53 Riviera 
Special 4-dr., $640*, $500*. '51 Special 
Deluxe 2-dr., $650*. °50 Super 4-dr., 
$410; Special 2-dr., $255. °48 RM 4-dr., 
$150. 

CADILLAC—’49 (62) 4-dr., $600*. ’41 (62) 
4-dr., $160. 

CHEVROLET—’'54 Bel Air 2-dr., $1,170; 
One-fifty 2-dr., $1,000. '53 Bel Air 4-dr., 
$975*, $705; Two-ten 2-dr., $565. ’52 SL 
Deluxe 4-dr., $600*, $585*; club coupe, 
$530*. °51 SL Deluxe 4-dr., $445*; %- 
ton pickup, $325. °50 SL Deluxe 2-dr., 
$475; 4-dr., $400*, $320*; Bel Air coupe, 
$455*. °49 SL Deluxe 2-dr., $275; %-ton 
pickup, $300. 48 SM 2-dr., $205. 47 SM 
club coupe, $155. 


(6) 4-dr., $620*; 
(8) conv., $1,250; 
$935. °53 (8) station 
Custom (8) 4-dr., $740. 


2-dr., $500*; (6) 2-dr., 


4-dr., 
$180. 
$825. °51 4-dr., 


$1,875*. 


$705. 
$1,080; 


2-dr., $1,240%. °52 





DeSOTO—’48 Custom 4-dr., $170, $110. 

DODGE—’51 %-ton pickup, $350. '47 2-dr., 
$115. 

FORD—’55 Custom (8) 4-dr., $2,050* (ps); 
(6) 2-dr., $1,300. '54 Custom (8) 4-dr., 
$1,165, $1,135; 2-dr., $1,100, $1,015. °53 
Custom (6) 2-dr., $655. ‘52 Victoria, 
$865; Custom (8) 4-dr., $725; Crestline 
conv., $645; Main (6) 2-dr., $585. °50 
Custom (8) conv., $300; 4-dr., $300; 2- 
dr., $285. °49 Custom (8) 2-dr., $280; 
Deluxe (8) 2-dr., $230. ’48 Deluxe (8) 
4-dr., $110. ’39 Deluxe coupe, $100. 

HUDSON—’52 Pacemaker coupe, $405. ’50 
Pacemaker club coupe, $285. °49 4-dr., 
$100. 

MERCURY—’'49 4-dr., 

OLDSMOBILE — '54 (88) 4-dr., $1,675°*. 
’51 (98) 2-dr., $720*; 4-dr., $505*%; (88) 
2-dr., $605*. ’50 (88) 4-dr., $560*, $550*, 
$475*, $360; (98) conv., $165. °49 (98) 
conv., $210; 4-dr., $175. 

PLYMOUTH — '53 Cranbrook club coupe, 
$550. °52 Belvedere 2-dr., $705; Cran- 
brook 4-dr., $310. '51 Cranbrook 2-dr., 
$350; 4-dr., $315. "50 Deluxe conv., $290; 
4-dr., $195. °49 Special Deluxe 4-dr., 
$260. '48 Deluxe 4-dr., $270. 

PONTIAC—’52 Chieftain (8) 
"51 (6) 2-dr., $375. °48 (8) 
"46 (8) 2-dr., $180. 

STUDEBAKER—’51 Champion 4-dr., 
$210. '50 Champion coupe, $355. 

WILLYS—’53 Deluxe 2-dr., $425. 

MISCELLANEOUS—’48 Dorset 2-dr., 


CHICAGO 


(Greater Chicago Auto Auction. Sale 
every Thursday. Prices are for sale of 
Sept. 15.) 

(Market strong on practically all mod- 
els. Sold 185 out of 264 offerings.) 
BUICK — '54 RM Riviera 2-dr., $1,850* 

(ps); Super 2-dr., $1,790* (ps). ’°53 RM 

Riviera 4-dr., $1,180* (ps); Super Rivi- 


era 2-dr., $1,170*, $1,100*; Special 4-dr.. 
$1,040°; 2-dr., $915*. '52 Super Riviera 
2-dr., $980°; Special 4-dr., $675*. ’'51 
Super Riviera 2-dr., $530°; 4-dr., $495; 
conv., $475*. ‘50 Super Riviera 2-dr 
$515*. '49 Super 2-dr., $330; 4-dr., $225 

CADILLAC—’55 (62) coupe deVville, $4, 
215* (ps). ’54 (62) coupe, $3,245* (ps), 
$3,200* (ps); 4-dr., $3,000* (ps), $2,940* 
(ps). °53 (62) 4-dr., $1,910* (ps), $1, 
830* (ps). '52 (62) conv., $1,650* (ps) 
4-dr., $1,580* (ps). ’51 (62) 4-dr., $1,- 
265*; (60) Special 4-dr., $1,170*. 50 (62) 
coupe, $1,425*; (61) coupe, $1,235; (60 
Special 4-dr., $740*. '49 (62) 4-dr., $395*. 
°48 (62) 2-dr., $295*. 

CHEVROLET—’54 Bel Air 4-dr., 
$1,220*; 2-dr., $1,105*. '53 Two-ten sta 
tion wagon, $1,025*; 4-dr., $785; 2-dr 
$720; One-fifty 2-dr., $510. °52 SL Deluxe 
Bel Air, $670*; 4-dr., $590*; 2-dr., $525; 
SL Special club coupe, $370. '51 SL De- 
luxe Bel Air, $555*, $550, $485; 4-dr., 
$210; 2-dr., $290. '50 SL Deluxe 4-dr., 
$400*. 

CHRYSLER—’53 NY 4-dr., $1,010* (ps) 
"52 Windsor club coupe, $625*, $575* 
*51 Windsor Newport, $320*. 

DeSOTO—’53 Fire Dome (8) 2-dr., $1,130* 
Custom 4-dr., $970*. '52 Custom Sports- 
man, $485*; 4-dr., $405*. °51 Custom 
2-dr., $415*. 

DODGE—’53 Coronet (8) club coupe, $600*; 
Meadowbrook club coupe, $475. '51 Mead- 
owbrook 4-dr., $420*; Coronet 4-dr., 
$375*; Diplomat, $340*. °50 Coronet 4- 
dr., $280. 

FORD—’54 Custom (8) 2-dr., $1,180*, 
070*; Main (8) 2-dr., $975. 
(8) 4-dr., $1,050*%; 2-dr., $750, $500; 
Crest (8) Victoria, $960; Custom (6) 
4-dr., $765. "52 Crest (8) Victoria, $815*, 
$790; Custom (8) 2-dr., $705. °51 Cus- 
tom (8) 4-dr., $505*, $365; 2-dr., $445; 
conv., $385; Deluxe (8) 2-dr., $250. '50 


(Continued on Page 49, Col. 1) 


$365. $1,255* 


4-dr., 
4-dr., 


$780. 
$150. 


$240, 


$145. 


$1,- 
’53 Custom 
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Used-Car Auction Prices 





(Continued from Page 48) 


Custom (8) 4-dr., $505, $330, $250; De- 
luxe (6) 2-dr., $340; conv., $335; Cus- 
tom (6) 2-dr., $320. 

HUDSON—’54 ‘Hornet Hollywood, $1,340* 
(ps); 4-dr., $890*%. ‘53 Hornet 4-dr., 
$555*. °52 Hornet 2-dr., $620*; club 
coupe, $475*. '51 Hornet Hollywood, $490; 
-dr., $310. 

LINCOLN—’53 Cosmopolitan 4-dr., $1,- 
310*, $1,270*. 

MERCURY—’54 Monterey conv., $1,575*; 
Custom Sport coupe, $1,550*, $1,200; 
2-dr., $1,105. ’53 Monterey coupe, $1,300* 
(ps), $1,255* (ps); Custom 4-dr., $845. 
'52 Monterey 4-dr., $755, $680*; coupe, 
$800*. ’51 4-dr., 2 at $460*, $450, $380*, 
$345; club coupe, $385. '50 4-dr., $250; 
club coupe, $230. '49 conv., $330. 

NASH — ’53 Rambler club coupe, $860°, 
$670; Statesman 4-dr., $735. ‘52 States- 
man 2-dr., $550*. ’51 Ambassador 4-dr., 
$470*, $210*; Statesman 2+dr., $310, 
205. 


OL DSMOBILE—'s4 (98) Holiday, $2,240* 
(ps), $2,100*. °53 (88) Holiday, $1,380*; 
4-dr., $980; (98) Holiday, $1,290* (ps). 
'52 (88) 4-dr., $840*%, $800*. ‘51 (88) 
2-dr., $530*, $460. °50 (98) 4-dr., $340°, 
$330°. 

PACKARD—’53 Clipper 4-dr., $675*. °51 
4-dr., $365*. °49 4-dr., $225. 

PLYMOUTH—’54 Belvedere 4-dr., $1,120*. 
’53 Cranbrook Belvedere, $820*. '52 Cran- 
brook 4-dr., $440. ’51 Cambridge 4-dr., 
$360. °49 Deluxe 4-dr., $300; Special De- 
luxe 2-dr., $225. 

PONTIAC—’54 Chieftain (6) 2-dr., $1,240. 
°53 Chieftain (8) Catalina, $1,065*; 4- 
dt., $915*; Chieftain (6) 4-dr., $1,000*. 
52 Chieftain (6) 2-dr., $765°*. 51 Silver 
Streak (8) Catalina, $490*; conv., $450*. 

STUDEBAKER—’52 Champion 2-dr., $360. 


FARGO, N. D. 


(Tri-State Auction Co. Sale every Thurs- | 

day. Prices are for sale of Sept. 15.) 
(Sold 63 out of,119 offerings.) 

BUICK—’53 Special Riviera, $1,100*; 4-dr., 
$940; Super 4-dr., $1,050%. °52 Super 
Riviera, $865*. '51 Super 4-dr., $635. '50 
Special 4-dr., $265. 

CADILLAC—’55 (62) coupe deVille, $3,- | 
985* (ps). | 

CHEVROLET—’53 Two-ten 4-dr., $860; 2- | 
r., $845. °52 SL Deluxe 2-dr., $670. ’50/ 
Carryall, $300. ’47 2-dr., $105. 

CHRYSLER -~+'53 Windsor Deluxe 4-dr., | 
$885*. °52 Saratoga 4-dr., $710*. 

DeSOTO—’54 Powermaster 4-dr., $1,250*. | 
53 Fire Dome 4-dr., $855. °51 Custom | 
4-dr., $400*, 2 at $370*. | 

DODGE—’52 Coronet club coupe, $490*; 4- 
dr., $410*. °51 %-ton pickup, $420. *49 | 
Meadowbrook 4-dr., $205. 

FORD—’54 Victoria, $1,350; Custom cs) | 
2-dr., $1,100. ’°53 Custom (8) 4-dr., $985; | 
Main (6) 2-dr., $770. °52 Main (6) 4- | 
dr., $605. °51 Custom (8) 4-dr., $530, 
$465; Victoria, $360*%; (6) 2-dr.. $390. | 

HUDSON—’53 Jet 4-dr., $445. 

MERCURY—’54 Monterey 4-dr., $1,540*. | 
’50 4-dr., $210. ’49 club coupe, $210. ’49) 
4-dr., $180. 

NASH—’49 (600) 4-dr., $185. | 
OLDSMOBILE—’55 (98) Holiday, $2, 400° | 
(ps). ’°54 Super (88) 2-dr., $1,600* (ps). 

'53 (88) 4-dr., $1,035* (ps). 

PLYMOUTH—’54 Plaza 4-dr., $925, $920, 
$915, $855; Savoy club coupe, $900. 

PONTIAC—’53 Chieftain (6) 2-dr., $960*. 
'52 Chieftain (6) 4-dr., $665°. 51 | 
2-dr., $485. 

STUDEBAKER—’50 Champion 4-dr., $155. | 

MISCELLANEOUS—’53 GMC *%- ton pick- | 
up, $735. 


NEW YORK CITY 


(Skyline Auto Auction. Sale every Tues- 
day. Prices are for sale of Sept. 13.) | 
(Best sale in 60 days. Large crowd of 
New Engiand buyers. Market firm, Sold 

108 out of 150 offerings.) 

BUICK—’55 Century Hardtop, $2,250* (ps). 
’54 Century 4-dr., $1,650°. °53 Special 
conv., $1,030*. °49 Super 4-dr., $190°. 

CADILLAC—’52 (62) 4-dr., $1,485* (ps). 
’51 (62) conv., $1,380*. °47 (62) 4-dr., 
$110°. 

CHEVROLET—’54 Bel Air conv., $1,200; | 
Two-ten 4-dr., $1,040, $1,010, 2 at $1,000, 
$990, $980, $945, $940; 2-dr., $970, $960, 
$950, $935, $875; One-fifty 4-dr., $880, 
$840, $830, $815; 2-dr., $860, $835. ‘53 
Bel Air Hardtop, $1,035*; 2-dr., $795*; 
Two-ten 4-dr., $825*, $775; 2-dr., $830°, 
$710; One-fifty 4-dr., $695, $660, $650, 
$635; 2-dr., $695, $650, $625, $565; club 
coupe, $620; Carryall, $515, $470. '52 SL 
Special conv., $680; Deluxe station wag- 
on, $640; 4-dr., $500*; 2-dr., $480. 

CHRYSLER — ’'51 Imperial 4-dr., $505*. 
"50 Town & Country, $410*; Windsor 
-dr., $315*. 

—’53 Powermaster 4-dr., $800*. 
"52 Custom 4-dr., $400*. °51 Custom 
conv., $450. 

DODGE—'52 Meadowbrook 4- dr., $365*. 
"49 Coronet 4-dr., $240*. 

FORD — '54 Custom (6) 2-dr., $1,075°; 
Main (6) 2-dr., $880; 4-dr., $615. °53 
Victoria, $920*; Main (6) 2-dr., $560. 
‘52 Custom (6) 4-dr., $600. °51 Custom 
(6) 4-dr., $450*, $440°; 2-dr., $355. °50 
Custom (6) conv., $285. °49 Custom (6) 
2-dr., $110; Deluxe 2-dr., $185. 

HUBSON—’53 Wasp 4-dr., $515*. '52 Hol- 
lywood 2-dr., $420. 

MERCURY—’52 Monterey Hardtop, $900*; 
2-dr., $690*°. ‘51 2-dr., $480*; 4-dr., 
$400*; Monterey 2-dr., $435, $410. °49 4- 
dr., $265, $240. 

OLDSMOBILE — '51 (98) 4-dr., $515*, 
$490*; conv., $310*. '50 (98) 2-dr., $280°; 
4-dr., $205*. '49 (98) 4-dr., $100*. 

PLYMOUTH—’55 Plaza (6) 4-dr., $1,140. 
'54 Belvedere 2-dr., $1,100*. °53 Cran- 
brook 4-dr., $300; Taxi, $710, $700, $660. 
*52 Cambridge 2-dr., $440. 

PONTIAC—’52 Chieftain (8) 4-dr., $800*. 

STUDEBAKER—’53 Regal (8) 2-dr., $525*; 
Champion 4-dr., $590. °52 Commander 
2-dr., $325. '51 Commander 4-dr., $310. 

MISCELLANEOUS — '54 Angelia 2-dr., 
$385. '53 Consul 4-dr., $295. 


OMAHA 


(Richard Abel Auto Auction. Sale every 
Thursday. Prices are for sale of Sept. 15.) 
(Market good, increasing buying 


power.) 

BUICK—’51 Riviera 2-dr., $560; Special 
conv., $475*. 

CADILLAC—’55 (62) 4-dr., $3,800* (ps). 











"53 (62) 4-dr., 

coupe deVille, 

coupe, $700*. 
CHEVROLET—’55 Bel Air (6) 4-dr., $1,-| WEILLYS—’52 station wagon, $445*. 


MISCELLANEOUS—’51 Henry J, $150. 


670 (ps); 


(8) 


$2,045° (ps). 
$1,495*. ‘49 (62) club| STUDEBAKER — 


station wagon, $1,640; 
Two-ten (8) 2-dr., $1,495*. '54 Two-ten 


luxe (6) 4-dr., 


"52 (62) |__4-dr-, $145. 


$270°. 


2-dr., $1,060; Bel Air 4-dr., $795. '53 * 


Bel Air Sport coupe, $1,020; 4-dr., $975*; 

$765. °52 2-ton truck, 
$535. '51 SL Special 2-dr., $590, $455°; 
FL Deluxe 4-dr., 
4-dr., $395*; 
Special Sport coupe, $185; 2-dr., $160. 

CHRYSLER—’51 Windsor 4-dr., $525°. '49 
NY 4-dr., $265. 

DODGE—’53 Coronet (8) 4-dr., $750*. '50 

$275*, $225*. °47 %-ton 


One-fifty 2-dr., 


Wayfarer 4-dr., 
pickup, $195. 


(8) 4-dr., 


$1,855* ; 
$1,710*; 2-dr., 


4-dr., $1,155, 


dr., $760*; 


MERCURY—’55 station wagon, 
Monterey Hardtop, $2,200*. 
coupe, $1,550*. 


195°; 4-dr., 
$165. 


OLDSMOBILE — '55 (98) 4-dr., 
(ps); (88) 4-dr., 
$575*; (88) 2-dr., 


$335*. 


Main (6) 2-dr., $460. 


$565. ‘50 SL Special 


* 


nesday (Sept. 14). 


$920*; Main (8) 4-dr., 


$2,420°; 
‘54 Sport| registered, sold. 


’53 station wagon, §$1,- * 
$1,065*. 
’51 4-dr., $650*, 


52 4-dr., $715°*. 
$535. °49 Sport coupe, 


880° (ps); Plaza (6) —-,J $1,605°. °54 
Suburban, 


$965, 

$870°; Cranbrook 4-dr., “gero. ’52 Subur- 
ban, $680; Cranbrook 4-dr., $460. ‘51 
’50 Deluxe 4-dr., $375. 
PONTIAC—’54 Star Chief conv., $1,580° 

(ps); 4-dr., $1,330*. 
$750. °52 Catalina (6), 
$875; Chieftain (8) 4-dr., $580°. '51 (6) 
2-dr., $385*. "50 (8) 4-dr., $315. '49 (6) 


‘50 Commander 4-dr., 


— Auctions in Brief — 
ACTON, MASS. 
: Concord Auto Auction. Sales every Fri- 
%-ton pickup, $185. ’49 SL/| day and Monday (Sept. 9-12). Sold 427 
units out of 595 offerings. 


SYRACUSE 


Syracuse Auto Auction. Sale every Wed- 
Market on clean and 
FORD—’55 Thunderbird, $2,765*; Fairlane sharp cars very firm. " eusety down; we 
Custom (8) 4-dr.,| could have sold 50 more. 

$1,575. °54 Custom (8) . = * : 
$1,070. °53 Victoria, $1,- 
125*; Sunliner, $950*; Custom (8) 4-dr., 
$945 (ps); 2-dr., 
$725*. '°52 Custom (8) 2-dr., 


HARRODSBURG, KY. 
Blue Grass Auto Auction. Sale every 
$765*; 4-| Thursday (Sept. 15). 
the top dollar. We had a good sale today 
with a high percentage of the 108 cars 


WINDSOR, VA. 


*53 Chieftain De- 


* 


* 


* 


Clean cars bringing 


Dealer Speaks at Sons School— 


R. Mitchel McClure, right, owner of Courtesy Chevrolet, Los Angeles, was guest 
speaker at the 41st session of the Chevrolet Dealers’ Sons School held recently in 
Detroit. T. O. Mclaughlin, school director, left, introduced McClure to the 49 students 


- attending the six-week course. 


Windsor Auto Auction. Sale every Thurs- 


PLYMOUTH—’55 Belvedere (8) 4-dr., $1,-' were sold. 


$2,395* | day (Sept. 15). Prices, makes and models 
$2,180*. '51 (98) 4-dr., | remained approximately the same this week 
$500*. ’50 (88) 4-dr.,| as they have for the past several weeks. 
Of the 200 cars offered, over 78 percent 


The Dodge-Plymouth dealership 
of Joe and Amerigo Bozzani in Los 
Angeles has been augmented by 


Son Joins Bozzani Bros. 





firm. 








the addition of Robert Bozzani, son 
of Joe, as a junior member of the 
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VICKERS INCORPORATED, DETROIT, MICHIGA 


pment News 


NEW-For Smaller Vehicles 








LOW COST 

Vickers Series S22 is a new, 
streamlined steering booster built 
especially for smaller vehicles. 
The design permits significant 
production economies ... and 
these economies are passed on to 
vehicle manufacturers. 


SUPERIOR PERFORMANCE 
The Series S22 has excellent op- 
erating characteristics . . . provid- 
ing smooth, easy, fingertouch steer- 
ing under all conditions. Obstruc- 
tions, chuck holes, blown tires, etc. 
cannot spin the steering wheel or 
jerk it out of control on vehicles 
equipped with this Booster. Safer 
in traffic ...on the farm... in 
the plant. 


Lee gps 


SERIES $22 BOOSTER 


SIMPLIFIED DESIGN 

Servo valve is simplified and 
smaller. Ease of servicing is an- 
other advantage. 


EASY INSTALLATION 


Oil connections can be placed in 
any one of four positions (90° 
apart) with respect to ball stud. 
This and the compact design make 
installation exceptionally easy and 
reduce its cost. 


NEEDS LESS SPACE 

Design is unusually compact and 
streamlined. Series S22 will go 
into a minimum space and usu- 
ally requires little or no linkage 
change. 


DEPENDABLE 
All the “know-how” acquired in 


Vickers more than 25 years expe- 
rience with hydraulic power steer- 
ing has gone into the design and 
manufacture of the Series $22. 
Vickers hydraulic equipment of 
all kinds has a remarkable record 
of dependability. This booster is 
no exception. 


ASK FOR NEW BULLETIN 

A new bulletin gives more infor- 
mation on the Series S22 together 
with appropriate Vickers Pumps 
and typical circuit diagrams. Send 
for Bulletin M-5107. 


For heavier steering applications 
and longer piston strokes, use 
Vickers Booster Series S23 (see 
Bulletin M-5106) or Model S6-315 
(see Catalog No. M-5101). 
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Engine Power, Compression Boosted .. . 


Mercury Offers 3 New Models 


What's New: 


Three engines with compres- 
sion of 9 to 1 and top horsepower 
of 225... Two new models in 
Custom series and one in Mon- 
terey series ... 12-volt electrical 
system ... lower silhouette ... | 
higher torque ... standard safety 
features, including steering wheel | 


For the Open Road— 


This view of Mercury's 1956 Montclair convertible features the low silhovette and 
new heavily chromed tail lights and deck lid ornament. The new Mercury offers 225 


‘56 Mercury Line Bows 


| and door locks .. . optional seat 


belts. 
+ * + 
grea 1956 Mercury, first model 
introduced since Mercury be- 
came a separate division of Ford 
Motor Co., will appear in dealer 
showrooms Thursday (Sept. 29). 
Mercury has added three new 
models, bringing its*total to 13 in 
three series. Debuting in the Cus- 


* * 


horsepower with a top compression ratio of 9 to 1. 


The Montclair Hardtop— 


Mercury's 1956 Montclair hardtop is one of. 13 models which will appear in dealers’ 
showrooms Thursday (Sept. 29). Restyled interiors and standard safety devices are 


features of the new Mercurys. 


Medalist Joins Mercury Line— 


The Medalist is one of six models in Mercury's expanded Custom series for 1956. 


The two-door sedan exemplifies Mercury's low silhouette and more massive grille. 


Side-Sweep Mouldings— 


Mercury's 1956 Custom eight-passenger station wagon emphasizes the side-sweep 
chrome mouldings on the new models. Other Mercury station wagons are the new 


Custom four-door, six-passenger and the Monterey four-door, eight-passenger. 


tom series are the Medalist, an 
“economy” two-door sedan, and 
a@ six-passenger, four-door station 
wagon. 

The Monterey series has added 
a four-door sports sedan. 

Other Custom and Monterey 
models are a four-door sedan, hard- 
top coupe and four-door, eight-pas- 
senger station wagon in each series 
and a Custom two-door sedan. 

The Montclair series, first pre- 
sented last year, offers a four-door 
sport sedan, hardtop coupe and 
convertible. 

* * 

ERCURY’S three “Safety- 

Surge” engines range from 210 
to 225 horsepower. Top horsepower 
last year was 198. Compression 
ratios are 9 to 1, 8.4 to1 and 8 to 1. 
The first two are available only 
with Merc-O-Matic transmissions. 

The 9-to-1 engine develops 225 
horsepower and 324 pounds - foot 
torque. Horsepower of the 8.4-to-1 
and 8-to-1 engines is 215 and 210, 
respectively, and torque is 317 and 
312. All engines have displacement 
of 312 cubic inches with 3.80 bore 
and 3.44 stroke. 

The 12-volt electrical system 
increases the speed and power of 
the starter 50 percent, the com- 
pany says. All models also feature 
a new distributor spark-control 
system, redesigned cylinder block 
and new high-lift camshaft. 

A new four-barrel carburetor 
features an integral automatic 
choke which utilizes filtered, ex- 
haust-heated air. The thermostatic 

choke control is mounted on the 
carburetor body. Fuel economy is 
improved, Mercury says, by a new 
metering system which allows 
higher calibration Itmits. 


* * * 


LL three series feature low-sil- 

houette styling, more massive 
appearance from the front and 
new side-sweep chrome mouldings. 
The Monterey and Custom coupes 
are almost two inches lower than 
last year. 

Wheelbase is 119 inches, overall 
length 206.4 inches and width 76.4 
inches. Height is 58.7 inches for the 
four-door sport sedans, 58.6 inches 
for hardtop coupes and 60.6 inches 
for Monterey and Custom sedans. 


Restyled tail lights have more 
chrome in the upper section and 
@ pronounced textured effect in 
the lower portion. 

The new Mercurys offer 15 solid 
body colors, 32 conventional two- 
tones and 28 new “flo-tone combin- 
ations. 

In the “flo-tones,” the roof and 
area below the side mouldings are 
one color and the intervening area 
plus the hood and deck lid are a 
contrasting or blending color. 

* ok * 


NTERIOR trim schemes utilize 
new woven plastic, vinyl and 

cloth materials to blend with ex- 
terior colors. 

Four new safety features are 
standard on all models. They are 
the three-dimensional im pact- 
absorbing steering wheel, double- 
grip rotor-type door locks, vinyl- 
backed rear view mirror to help 
prevent shattering and strength- 
ened seat track. 

In addition, Monterey and Mont- 
clair models have “crushed-grain” 
vinyl covering the upper portion of 
the instrument panel to reduce 
reflection. 

Safety features optional on all 
models are a padded instrument 
panel cover and seat belts for the 
driver and one to five passengers. 

~ * + 
NEW Merc-O- Matic throttle 
linkage makes the automatic 
shifting smoother. Upshift from 
first to second has been revised 
from 41 to 36 miles an hour. 

Fixed anchor brakes replace the 
adjustable anchor pin reducing 
brake adjustment to one point in 
each drum. 

The power brake unit now has 
& poppet valve which gives longer 
retention of the vacuum reserve 
when the engine is off, such as 
for overnight parking. 

Dual exhausts are standard on 
Monterey and Montclair models 
and all station wagons. New sealed- 
beam headlights and tubeless tires 
are standard on all models. 


Designed for Quick Delivery— 


This specially designed trailer was built 


by Kenworth Motor Truck Co., Seattle, fo 


quick deliveries of its cab-beside-engine tractors. These three units are part of a fleet 
of 200 turbodiesel tractors being delivered to Yellow Transit Freight Lines, Inc. The 
Kenworths are powered by the new 175 h.p. model JT-6-B Cummins turbodiesel. 


140 Communities Adopt Levy .. . 


Illinois Is I 


Ith State 


To OK City Sales Tax 


By Bethune Jones 

Legislative Correspondent 
LEVEN states now authorize 
some cities within their bor- 
ders to levy sales taxes, the Munic- 
ipal Finance Officers Assn. reports. 


They are Alabama, Arizona, Cal- 
ifornia, Colorado, Illinois, Louisi- 
ana, Mississippi, New Jersey, New 
Mexico, New York and West Vir- 
ginia. The states themselves handle 
collection and enforcement in Cal- 
ifornia, Illinois and Mississippi. 

Illinois is the latest state to au- 

thorize the levy. More than 140 
cities have adopted a % percent 
sales tax. It will be collected by 
the state and returned to the 
cities after a 6 percent deduction 
for administrative expenses. 


The association notes that other 
significant developments in the lo- 
cal sales tax field took place this 
year in California and New Mexico. 

*~ * ~ 

N CALIFORNIA, where more 

than 170 cities impose sales 

taxes, the Legislature gave counties 

the power to levy a 1 percent sales 

tax but cities will have priority 

over counties in imposing such 
taxes. 


In New Mexico, cities of 75,000 
or more population may now im- 
pose a sales tax of 1 percent or 
less. Albuquerque has imposed a 
local sales tax and other munici- 
palities are considering such ac- 
tion. 


Generally, according to the as- 
sociation, the courts, have held that 
where a state’s constitution or laws 
do not specifically authorize a city 
to impose a sales tax, the lawmak- 
ers meant to exclude cities from 
that revenue source. As a result, it 
has taken direct state legislative 
authorization to empower cities to 
tax sales. 

x * * 

ANWHILE, the International 

City Managers’ Association re- 
ports an increasing trend among 
both large and small cities toward 
the adoption of new nonproperty 
taxes and raising the rates on ex- 
isting levies. 

By the end of 1954, at least 678 
cities of the 1,347 with populations 
above 10,000 were using admissions, 
sales and other nonproperty taxes. 

According to a special section 
of the association’s publication, 
The 1955 Municipal Year Book, 
adoptions of nonproperty taxes in 
the last two years indicate that 
the problem of not enough rev- 
enue, which first became acute 
for the larger cities, now has hit 
the smaller cities, so that they 
have had to look for new in- 
come sources. 

The special section, prepared by 
Robert L. Funk, assistant director 
of the Municipal Finance Officers 
Association, revealed the following 
local nonproperty revenue sources: 
Admission and amusement taxes, 
allowed in 18 states; business and 
gross receipts taxes, 27 states; cig- 
aret and tobacco taxes, 10; deed 
transfer taxes, three; garbage and 
refuse service charges, 41; gasoline 
and motor fuel taxes, five; and in- 
come taxes, four. 

Also, liquor and other alcoholic 
beverage taxes, six; motor vehicle 


taxes, 12; occupancy taxes (on ho- 
tels and rooms to rent), three; poll 
and street taxes, 10; public utility 
gross receipts taxes, 33; sales taxes, 
nine; and sewage service charges, 
47, with only Nevada missing. 


aan 
Georgia Adopts 
Censorship of 


Small-Loan Ads 


Several states acted upon pro- 
posals affecting regulating of 
banks, small loan companies, credit 
insurance and related fields in the 
last legislative sessions. 


In Alabama, a small-loan reg- 

ulatory bill failed. The bill would 
have cut the interstate rate on 
small loans to one percent a month 
while allowing a service charge of 
10 percent on loans from $100 to 
$500. 
Zack D. Cravey, Georgia’s in- 
dustrial loan commissioner, modi- 
fied his order restricting small- 
loan advertisements to 16 square 
inches. Such companies now may 
place as large advertisements as 
they please. 

Cravey emphasized, however, that 
his office will censor closely all 
advertising subject matter. 

Illinois has increased the mini- 
mum interest rate on State funds 
deposited in Illinois banks to one 
percent. Previous minimum was % 
percent. 

In Missouri, Gov. Phil M. Don- 
nelly appointed a special five-man 
board to hear appeals on applica- 
tions for bank charters denied by 
the State finance commissioner. 

New Mexico issued new licenses 
to all small-loan firms and approved 
13 new licenses. Banking Examiner 
Woodlan P. Saunders said the 
blanket issuance was made on the 
theory that the regulatory law 
enacted by the 1955 Legislature is 
stringent enough to keep the firms 
in line. 


Rhea Howard,: president of Wich'ta 
Times Publishing Co., Wichita Falls, Tex., 
sits behind the wheel of a 1907 Model 
K Runabout Cadillac, which was a bir’h- 
day present given by his newspaper o‘fi- 
cials. The car was built the same ycar 
the newspaper was founded. 
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} Sales Conditions in Various Areas... 





Auto Market Reports 


Cleveland 


New-car turnover in Cleveland 
totaled 1,369 in the week ended 
Sept. 10 while used-car sales totaled 
1,514. 

Both figures were substantially 
greater than the sales of 962 new 
cars and 1,171 used cars reported 
for the comparable week of last 
year. 

August new-car registrations 
totaled 8,756, compared with 8,061 
in July, a gain of more than 8 
percent. Registrations by make 
were: Ford, 2,237; Chevrolet, 1,- 
870; Buick, 876; Oldsmobile, 771; 
Plymouth, 710; Pontiac, 588; Mer- 
cury, 530; Dodge, 378; Chrysler, 
198; Cadillac, 192; DeSoto, 107; 
Nash, 94; Studebaker, 53; Pack- 
ard, 46; Lincoln, 36; Hudson, 25; 
Imperial, 19; Volkewagen, 16; 
Willys, 9; English Ford, 2; Hill- 
man, 1; Mercedes, 1; Porsche, 1, 
and Rolls-Royce, 1. 

August new-truck registrations 
of 641 were far above the previous 
month’s total of 406. Truck regis- 
trations by make were: Chevrolet, 
193; Ford, 181; International, 94; 
GMC, 54; Dodge, 46; White, 24; 
Divco, 15; Mack, 11; Willys, 8; Dia- 
mond T, 5; Studebaker, 5; Autocar, 
2; Reo, 1; Twin Coach, 1, and Volks- 
wagen, 1.—(Sanford Markey.) 

* x * 


Pittsburgh 


New-car registrations fell more 
than seasonally in the week ended 
Sept. 10, according to the Bureau 
of Business Research of the Uni- 
versity of Pittsburgh. 

Business in general declined to 
188.4 percent of the 1935-39 average, 
the bureau said. It had been 204.7 
in the previous week. 

Meanwhile an analysis of new- 
car sales throughout the state, 
conducted by the Bureau of Busi- 
ness Research of Pennsylvania 
State University, showed that two 
counties, Philadelphia (Philadel- 
phia) and Allegheny (Pittsburgh), 
accounted for more than one- 
third of all motor-vehicles sales 
in the state between January, 
1953, and June, 1955. 

According to Dr. George L. Leff- 
ler, of the bureau, 1,088,251 vehicles 

were sold in the state in this pe- 
riod. The so-called “low - priced 
three” had 53.6 percent of the mar- 
ket, while the leader of this trio 
claimed 22.9 percent of all sales. 

The 10 leading counties in total 
sales were: Philadelphia, 199,627; 
Allegheny, 173,095; Delaware, 58,093; 
Montgomery, 55,516; Westmoreland, 
30,413; Luzerne, 28,644; Erie, 27,769; 
Berks, 25,380; Lancaster, 25,371, and 
Bucks, 25,076. — (Leon Leffingwell 
and George E. Toles.) 

* ~ * 


Boise, Id. 


A gain of 16 percent over the 
previous month was scored when 
August new-car registrations in 
Boise, Id., totaled 375, compared 
with 323 in July. 

New-truck registrations, totaling 
87, were up 30 percent over the 
July total of 67. 

August new-car registrations 
were: Chevrolet, 116; Ford, 72; 
Buick, 30; Pontiac, 27; Dodge, 
26; Oldsmobile, 22; Plymouth, 20; 
Mercury, 14; Nash, 12; Hudson, 9; 
Chrysler, 7; Cadillac, 5; Lincoln, 
8; Packard, 3; Studebaker, 3; De- 
Soto, 2; Willys, 1, and miscel- 
laneous, 3. 

Truck registrations were: Chev- 
rolet, 28; International, 27; Ford, 
17; GMC, 8; Dodge, 2; Diamond T, 
1; Mack, 1; Studebaker, 1; Willys, 1, 


and miscellaneous, 1. 
* of * 


San Antonio 

Under the impetus of clearance 
selling, new-car registrations in 
Bexar County (San Antonio), Tex., 
totaled 1,887 in August, a gain of 
nearly 36 percent over the 1,391 
registered in July. 

New-truck registrations were 215, 
a gain of 18 percent over the 182 
recorded in the previous month. 

In new cars, Ford recaptured 
first place with 471 registrations, 
compared with 408 for Chevrolet. 
Pontiac edged out Buick for third 
place, 208 to 205. 

Other registrations were: Olds- 
mobile, 164; Plymouth, 122; Mer- 


|cury, 99; Dodge, 59; Cadillac, 38; 
| Chrysler, 29; Nash, 19; Hudson, 15; 
DeSoto, 13; Lincoln, 12; Studebaker, 
| 12; Packard, 5; Jaguar, 3; Imperial, 
2; Willys, 2, and Volkewagen, 1. 
Truck registrations were: Chev- 
rolet, 90; Ford, 67; International, 
29; GMC, 12; Dodge, 7; White, 3; 
Willys, 2; Studebaker, 1, and mis- 


cellaneous, 4.—(J. H. Reed.) 
* + * 


Bowling Green, O. 


Registrations of 432 new cars 
and 45 new trucks were reported 
in Bowling Green for August, com- 
pared with 306 cars and 31 trucks 
in July. 

Used-car sales soared from 441 in 
July to 558 in August. Used trucks 
increased from 34 in July to 40 in 
August.—(Raymond W. Derr.) 

* * * 


Buffalo 


New-car registrations in Erie 
County (Buffalo), N. Y., for the 
first seven months of 1955 were 
9,202 ahead of the corresponding 
period a year ago, according to a 
report by the Buffalo Automobile 
Dealers Assn. 

Registrations for the first seven 
months totaled 32,735 against 23,535 
last year, a new high for this pe- 
riod. July registrations totaled 
5,134, a gain of 1,888 over July, 1954. 

The report lists the following 
registrations for the first seven 
months of this year: Ford, 6,074; 
Chevrolet, 5,805; Oldsmobile, 4,- 
542; Buick, 4,514; Plymouth, 3,345; 
Pontiac, 3,047; Dodge, 1,448; Mer- 
cury, 1,020; Chrysler, 898; Nash, 
746; DeSoto, 727; Cadillac, 595; 
Studebaker, 528; Packard, 301; 
Hudson, 234; Lincoln, 168; Willys, 
34; Kaiser, 12, and miscellaneous, 
175. 

Commercial registrations for the 
seven-month period this year and 
for July individually recorded sub- 
stantial gains. The seven-month 
total aggregated 2,045, against 1,667 
in 1954. The July total was 387, 
against 218.—(George E. Toles.) 

* x * 


Dallas 


A total of 4,883 new cars were 
registered in Dallas during August, 
an increase of 4 percent over the 
4,671 counted in July. 

New-truck registrations amounted 
to 571, virtually unchanged from 
the 575 counted in the previous 
month. 

Ford continued to lead in new- 
car sales by topping Chevrolet, 1,256 
to 1,172. Buick ousted Pontiac to 
move back into third place, 544 to 
480, while Oldsmobile trailed close 
behind at 478. 

Other registrations were: Plym- 
outh, 300; Mercury, 204; Dodge, 
115; Cadillac, 114; Chrysler, 60; 
DeSoto, 46; Lincoln, .28; Stude- 
baker, 21; Hudson, 17; Packard, 
13; Nash, 10; Willys, 7; Morris, 4; 
Volkewagen, 4; Jaguar, 4; Aus- 
tin, 2; Porsche, 2; Mercedes, 1, 
and Renault, 1. 

Truck registrations were: Chev- 
rolet, 267; Ford, 147; International, 
85; GMC, 21; White, 20; Dodge, 18; 
Mack, 6; Kenworth, 4; Diamond T, 
1; Reo, 1, and Studebaker, 1.— 
(Ruby Fenoglio.) 

x 








* 


Yakima, Wash. 


New-car registrations in Yakima 
County (Yakima), Wash., during 
August declined to 387 from 406 in 
July, but were far above the 236 
recorded in August of last year. 

Preparations for harvest and 
continued heavy construction 
have had a part in boosting truck 
sales up to 94 for the month, the 
highest sales volume for any 
month this year. 

This compared with 78 units in 
July and 86 in August of 1954.— 


(Homer Hathaway.) 
* * *” 


Detroit 


The Big Three increased its dom- 
ination of the new-car market in 
Wayne County (Detroit) during 
August by accounting for 97.77 per- 
cent of all new-car registrations, 
compared with 97.28 percent in 
July. 

Registrations of all makes 
amounted to 19,464 in August, com- 
pared with 21,383 in the previous 


month. Broken down, they shaped 
up as follows: 

Ford, 5,173; Chevrolet, 4,299; 
Buick, 2,092; Plymouth, 1,608; 
Oldsmobile, 1,410; Mercury, 1,373; 
Pontiac, 1,286; Dodge, 803; Cad- 
illac, 351; Chrysler, 288; DeSoto, 
276; Nash, 154; Packard, 136; 
Studebaker, 75; Lincoln, 62; Hud- 
son, 44; Imperial, 11; Willys, 6; 
and miscellaneous, 17. 

Truck registrations were 983, 
compared with 1,114 in July. By 
make they were: Ford, 417; Chevro- 
let, 285; Dodge, 133; GMC, 59; 
International, 35; Diamond T, 16; 
Mack, 11; Willys, 10; White, 7; 
Studebaker, 5; Divco, 3, and Reo, 
2.—(Robert M. Lienert.) 

* * * 


New Orleans 

The greatest number of new cars 
ever registered in a single month 
in New Orleans were recorded in 
August. 

The total was 2,969, a gain of 
599 over the previous month and 
of 886 over the corresponding 
period of 1954. The former high 
for a single month came last 
March when 2,678 new cars were 

registered. 

August registrations by makes 
were: Ford, 884; Chevrolet, 726; 
Pontiac, 282; Oldsmobile, 231; Plym- 
outh, 209; Buick, 197; Mercury, 134; 
Dodge, 92; Studebaker, 87; Cadillac, 

34; Chrysler, 33; DeSoto, 26; Pack- 
ard, 13; Lincoln, 5; Nash, 5; Hud- 
son, 4; Volkewagen, 3; English 
Ford, 2; Porsche, 1, and Jaguar, 1. 
—(Gordon Hebert.) 
* * - 
Paola, Kans. 

New-car demand in Paola, Kans., 
is slow and most dealers are pessi- 
mistic as buyers use 30 and 36 
months’ financing. 

Used-car sales are reported extra 
slow with high inventories. Dealers 
admit a rise in repossessions. New- 
car stocks are not too high for the 
cleanup period but prospects of 
’56 models with higher price tags 
may further slow new-car sales.— 
(L. H. Houck.) 

* J 


* 
Binghamton, N. Y. 
Both new and used-car dealers 
in the Binghamton (N.Y.) were 
surprised by August sales results. 
August generally is not regarded 
as a large month in the local] car 
trade, with impending model 
changes an important influence. 
Binghamton area dealers admit 
they didn’t get rich on August 
sales. Volume was high but profits 
were low. Most customers drove 
pretty hard bargains. But dealers 
said there were no indications of a 
large amount of “giveaway” selling. 
—(George E. Toles.) 
* * 


* 


Portland, Ore. 


Portland’s new-car dealers have 
moved into the cleanup period with 
stocks far smaller than those in 
other parts of the country. 

Most dealers view the fast-ap- 
proaching switchover to ’56 models 





Firestone Seat Belf— 


Safety seat belts are being made avail- 
able by Firestone Tire & Rubber Co., 
Akron, through its nationwide dealer and 
store distribution system. Anchored to the 
floor and door of an automobile, the 
two-inch nylon belt is said to have a 
tensile strength of over 3,000 pounds. 
June Prockno, left, demonstrates the new 
belt to Fay Smartt, both of Firestone's 
research staff. 





with no expressed fear of ’55 left- 
Over requiring disposal at drastic 
sacrifices. 

Used-car stocks appear to be 
heavier in comparison with levels 
dealers consider comfortable. 

The profit picture has been satis- 
factory, but only because of the 
large volume. Bootlegging has been 
carried out on only a limited scale. 
—(F, K. Haskell.) 

* * 


* 


Manhattan, Kans. 


New-car registrations in Riley 
County (Manhattan), Kans., picked 
up momentum in August, tallying 
143 units against 128 in July. 

Sales by make were: Chevrolet, 
30; Ford, 27; Pontiac, 20; Mercury, 
17; Plymouth, 17; Oldsmobile, 11; 
Buick, 8; Studebaker, 3; DeSoto, 
3; Cadillac, 2; Nash, 2; Packard, 1; 
Dodge, 1, and Chrysler, 1. 

Used cars were in more demand 
in August, with 417 cars regis- 
tered against 301 the previous 
month. 

New-truck sales also were on 
the uptrend. There were 14 regis- 
tered in August, compared with 11 
in July. Sales by make: Chevrolet, 
6; Ford, 6; Dodge, 1, and Interna- 
tional, 1. 

Used-truck sales slumped some- 
what. There were 27 sold in Au- 
gust; 33 in July.—(George M. Hun- 
holz.) 


* * * 
Salt Lake City 

New-car registrations dipped 5 
percent in Salt Lake County (Salt 
Lake City) during August, as com- 
pared with the previous month. 

The total was 1,155 in August; 
1,218 in July. Truck sales dropped 
26 percent, from 224 in July to 165 
in August. 

August new-car registrations 
by make were: Ford, 286; Chev- 
rolet, 214; Buick, 134; Oldsmo- 
bile, 105; Plymouth, 101; Pontiac, 
92; Mercury, 46; Dodge, 34; Cad- 
illac, 27; DeSoto, 24; Nash, 16; 
Chrysler, 14; Studebaker, 12; Lin- 
coln, 8; Packard, 8; Hudson, 5, 
and miscellaneous, 29. 

Truck sales were: Ford, 60; Chev- 
rolet, 44; International, 20; GMC, 
16; Dodge, 9; Willys, 7; Mack, 4; 
Kenworth, 1; Reo, 1; Studebaker, 1; 
White, 1, and miscellaneous, 1. 

x * + 
Wichita 

A mixed economy of oil, stock, 
grain, industry and construction 

keeps the auto pot boiling in 
Wichita. 

Active dealers keep pace with all 
modern inducements in the way of 
terms, gimmicks, prices and allow- 
ahces. Volume of all dealers is high. 

Some fear is felt for the re- 
sults of mounting repossessions 
but by far most. owners are keep- 
ing their payments current. 

Basically, business is sound with 
methods of dealers encouraging 
sharp traders and shoppers but 
many dealers are making a profit 
above the finance reserve. 

Stocks of new and used cars are 
high and cleanup activity is hectic. 
—(L. H. Houck.) 

* * * 
Providence 

Total new-car registrations in 
August were 1,112, a marked decline 
from July’s 1,617. New-truck regis- 
trations also dipped sharply, from 
167 to 103. 

Car registrations in August by 
make were: Chevrolet, 248; Ford, 
219; Plymouth, 133; Oldsmobile, 
128; Buick, 99; Pontiac, 60; Mer- 
cury, 44; Dodge, 37; Cadillac, 29; 
Nash, 23; Chrysler, 21; DeSoto, 14; 
Packard, 14; Studebaker, 11; Hud- 
son, 9; Lincoln, 3; Imperial, 2, and 
miscellaneous, 18. 

Truck registrations were: Chev- 
rolet, 31; Ford, 28; Dodge, 12; In- 
ternational, 11; White, 6; GMC, 5; 
Mack, 4; Diamond T, 2; Studebaker, 
2; Reo, 1, and miscellaneous, 1.— 
(Ruth M. Eddy.) 

* * 


Canada 


Sales of new vehicles during July 
in Canada continued gains of the 
three previous months by setting a 
record of 47,434 units. 

Vehicles were nearly 41 percent 
above last year’s July total of 
33,726 units. With the sharp July 
gain, sales of the first seven 
months of this year increased to 
300,600 units, a gain of 14.7 per- 
cent over last year’s total of 262,- 
025 units in the same period. 

Sales of European-made vehicles, 
however, dropped 3.8 percent in 
July to total 2,486, compared with 
2,583 in the same month of last 
year.—(M. L. Schwartz.) 
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@ The Sunday Courier- 
Express is the State’s 
largest newspaper outside 
of Manhattan. It reaches 
nearly all of the families 
in Western New York’s 
8 counties — a market 
where annual retail sales 
through some 20,000 
stores are almost 2 billion 
dollars. 


ROP COLOR 
available both 


daily and Sunday 
BUFFALO 


COURIER-EXPRESS 


REPRESENTATIVES: 
SCOLARO, MEEKER & SCOTT 
Pacific Coast: DOYLE & HAWLEY 


Results! 


USE THE WANT AD 
DEPARTMENT OF 


Antomattiue 
News 
TO BUY OR SELL 





STOC-TK-(T 


$17.00 
8.75 
4.50 


Mo. o.xcawe me 
250.....-- 


Free Used Cer Systems & Aids 
Catalogue. 


BARRY AUTOMOTIVE CO. 
(SYSTEMS DIVISION) 
Sta. “A”, Bex 1037, Cleveland 2, Obie 





PERSONALIZED 
NAME PLATES 


h STEMAC 








1281 So. Cherokee 
Denver, Colerade 












Fai. 


AUTO TURNTABLES 


No Pit—No Holes—No Anchor Bolts. As- 
semble: it yourself in 30 minutes, Plug in 
and run—an . All steel turntable, 
scientifically balanced to take all cars. 
For indoor or outdoor display. Write for 
free literature. 


Gg 


Also 
avail 
able 


RO 
RAILINGS 

Write 

for 

prices. 
AMERICAN STAGE EQUIPMENT 
805 East 134 St., Bronx 54, N. Y. 


THE BENMATT 

of nearest 

ORGANIZATION, tne. “Tepresentative. 
| 3447 E. 15th St, Los Angeles 23, Calif. 


a 1ONAL SALES OFFICE:- 


Precision Die-Cast 


Triple chrome plated for tasting 
beauty. Original designs. Sketch 
submitted for your approval. Quan- 
tities as low as 100 may be ordered. 
Free sample and prices on request. 
P 


29th & McKean Sts. 
Phila. 45, Pa., Dept. A 


ADVERTISEMENT 


ORDER TAKERS 
GO BROKE!! 


l’s no secret now that the days of the 
“order taker" are over. Only the man (or 
dealer) who really knows how to sell is 
going to stay in business. 
sma car salesman is doing 

possible to improve his selling ability. Wi 

this in. mind, we are offering the nationally 
famous W. kK. BRAASCH COURSE in Auto- 
motive Selling. This course is written for 
everyone who sells cars — whether he be 
a beginner or a seasoned veteran. Everything 
from the approach to the closing is covered 
in pakidehion detail. Thousands have written 
us of the ress they have made after 
studying this course — progress that is 
reflected in the monthly commission check. 
Prove it yourself. 


TRY AT OUR RISK 

Six power-packed manuals 
lf you don't feel they have made you a 
better car salesman, return for full refund. 
Eight Automotive Success Fundamentals 
The Automotive Selling Process 
Eighty Ways to Find New Prospects 
Personality—Key to Leadership 
Technique of Used Car Salesmanship 
Developing - Testing Your Sales Talk 


ONLY 


oe ayers 


$ 00 POSTPAID— 
or all six Manuals 
each for $10.00 


Name ——_ Baas 


EE 


NATIONAL SALES TRAINERS 


519 Washington Bivd., Chicago 6, Ill. 
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San Antonio Dealers 
Fight ‘Overcrowding’ 


By J. H. Reed 
Staff Correspondent 

SAN ANTONIO.—(UTPS)—With 
three new dealerships established 
in the last year and the prospect 
of separate dealerships for Chrysler, 
DeSoto, Dodge and Plymouth, San 
Antonio new-car dealers are becom- 
ing more and more convinced that 
“there ought to be a law” in Texas 
controlling the establishment of 
new dealerships in the state. 

But just what sort of a law is 
something they, and dealers 
throughout the state, will have to 
get together and decide before 
the next state legislature con- 
venes. 

“I favor a law similar to that in 
force in Oklahoma,” says one 
dealer. 

“This law provides for a seven- 
member board consisting of three 
businessmen, three auto dealers and 
one State official which must pass 
upon any application for a new-car 
dealer’s license in that state. 

“This is an effective check against 
packing too many dealer: into an 
area, for an applicant must show 
there is a real need for his business 
in the city or town in which he 
proposes to locate before he will be 
granted a State license. 

“It brings the situation down 
to local levels and puts the grant- 
ing of new licenses into the 
hands of people who are familiar 
with the local situation — not 
imagining things in an office in 
Detroit. 


“It may not be perfect, but it is 


Goodyear Offers 
Lower-Priced 
Tubeless Tires 


AKRON. — A complete new line 
of lower-priced passenger car tires, 
designed for replacement sales, has 
been announced by Goodyear Tire 
& Rubber Co. 

The company said it will be 
priced approximately 25 percent be- 
low original equipment tires and 
will be known as the tubeless 
Super-Cushion. 

Victor Holt jr., sales vice-presi- 
dent, said the new product is the 
company’s answer to the motorist 
who wants top quality with utmost 
economy. 

The tires, Goodyear said, incor- 
porates all features of the tube- 
type Super-Cushion, plus greater 
blowout and puncture protection 
“inherent in Goodyear’s tubeless 
construction.” 








Lower-Priced Tubeless— 


Victor Holt jr., Goodyear Tire & Rubber 
Co. sales vice-president, is shown with 
the new tubeless Super-Cushion tire 
designed for passenger car replacement 
sales. It is described as economy-priced 
—about 25 percent below tubeless tires 
for original equipment — for car owners 
who desire to replace conventional tube 
tires at lowest possible cost. It is made, 
Goodyear said, in a complete range of 
popular sizes. 


at least an effort to protect the 
dealer from being crowded out of 
existence.” 

Other San Antonio dealers favor 
the new Wisconsin control law 
which provides that a new dealer 
will not be granted a license if an 
established dealer can show that 
he is rendering “efficient” service in 
selling and servicing a manufac- 
turer’s new cars. 

But all agree that steps should 
be taken. 

The big stumbling block, so far 
as authorized dealers in Texas are 
concerned, is the fact that the Lone 
Star state always has been very 
thoroughly sold on “free enterprise.” 

“In this instance,” comments 
another dealer, “it is freedom to 
be low-priced and crowded out of 
existence by new factory- 
appointed and established dealer- 
ships. 

“Freedom of enterprise, like free- 
dom of the press, can be abused. 

“Certainly a country that can, 
through tariffs, protect its indus- 
tries from unfair competition, 
should be willing to protect its 
established business firms from 
being crowded out by unfair com- 
petition. The same principles should 
apply in each case,” the dealer 
concluded. 

But it may be hard to convince 
enough members of the Texas Leg- 
islature to get a control law on the 
books. 

“If we are to put any sort of 
control measure on the books,” 
says a dealer, in conclusion, “we 
must start now to build up a 
stronger organization, iron out 
our differences of opinion, decide 
on what we want—and go after 
it with a will. 

“We may not get everything we 
want—for legislation often is a 
compromise. 

“But we can make a start. 

“And, once we have some sort 
of control measure that will protect 
us in our dealerships, we can work 
to strengthen our position.” 


1 Million Visitors 
Expected to View 
Paris Auto Show 


PARIS. — A jet-propelled car, a 
model with sliding doors and an 
all-plastic auto will be the stand- 
outs at the 10-day Paris Auto Show 
which opens at the Grand Palais 
and the Parc des Exhibitions, 
Oct. 6. 

Called by many the most lavish 
auto show of all, the exposition is 
expected to attract a million spec- 
tators. Stores, hotels, nightclubs 
and cafes will advertise the won- 
ders of the auto. 

Fifteen countries will show their 
cars this year and advance infor- 
mation is being carefully guarded 
because this show opens the Euro- 
pean season of motor exhibits. 

Top U.S. auto officials visit the 
show because it is the only auto 
exhibit that displays all makes of 
cars available and permits new 
inventors and stylists to show their 
wares. 

This year some of the cars are 
expected to reveal experiments that 
have been made in the U.S. and 
Europe to lower the center of 
gravity. 


Diveo Dealers 
Visit Detroit 


DETROIT.—Divco Corp. is wel- 
coming 150 of its truck dealers and 
distributors from the United States, 
Canada, Turkey and Puerto Rico 
at annual sales conferences winding 
up tomorrow (Sept. 27). 

The sessions include tours of the 
Divco plant, demonstrations and 
examination of the new “Dividend 
Series” multistop trucks, business 
meetings and a banquet. 





On Top of the World— 


Ford's New Orleans district sales office featured this ‘world’ exhibit at the preview 


of the 1956 Ford cars and trucks for Ford 
on a turntable, the display was designed 
of the Ford branch office. 


dealers and salesmen in the area. Mounted 
by L. J. Pujol, service department manager 





The Weaker Sex? 


Eva Jewell Tells of Her Trials and Success 
As a Woman Auto Dealer 


ANTIGO, Wis. — The way of an|won several national sales contests 


auto dealer is hard, almost all will 
agree. Well, what about a dealer 
who happens to be a woman? 

Eva Jewell (Oldsmobile-Cadillac- 
GMC), a dealer here since 1926, 
now has retired—due to a heart 
attack, from which she has recov- 
ered—and, in a reminiscent mood, 
talked about her experience. 

Before she was propelled into 
business rather unexpectedly, she 
was selling cars for a dealer who 
left much of the responsibility of 
the rest of the business to her. 

“Then,” she said, “because of 
his apparent unconcern, the fac- 
tory turned the franchise over to 
me.” 

She was greeted by a full page 
ad in the Antigo paper sponsored 
by the other dealers and directed 
against — what they thought — the 
very ludicrous idea of a female in 
the masculine automobile business. 

“This was rather devastating,” 
she remembered with a smile, “to 
one as young as I. But I only 
worked harder.” 

The results of that work en- 
abled her to sell 25 percent of all 
the cars sold in the county and 

in the winter “when most of 
them relaxed” she sold 40 percent 
of the cars registered. At that 
time she was selling Willys and 
Whippet cars. 

In 1930, she took on Oldsmobile 
and in 1934 added Chrysler-Plym- 
out. In 1935 she was awarded a 
GMC franchise and Cadillac came 
in 1937. That was quite a few so 
she had to build another garage. 

“I started out with $1,500 capital, 
which meant that I had to work 
very hard to make ends meet. I 


Gillette Markets 
New Tire; Calls It 
Tougher, Better 


DETROIT.—A car tire, said to 
maintain traction and skid resist- 
ance even when two-thirds worn 
and give 25 percent more mileage 
than its predecessor, has been an- 
nounced today by Gillette tires 
division of United States Rubber Co. 

The tire is called the Gillette 
President Deluxe and will be made 
in tubeless and conventional models 
with either nylon or rayon construc- 
tion. Optional white sidewalls are 
narrower, in keeping with latest 
style trends. 

Contributing to the long-mileage 
feature, Gillette said, is the tread 
design. There are seven ribs propor- 
tioned so that each rib carries its 
full share of the load. Safety slots 
almost the full depth of the tread 
account for the tire’s traction and 
skid resistance even when the tread 
is worn. 

Contributing to more mileage is 
the super-fine tread compounding, 
it was said. Extra strength is also 
built into the entire bead area, and 
bonding compounds surround every 
fiber and filament, helping prevent 
any air seepage, the firm said. 





conducted by Willys,” she said. 


When, in 1931, Oldsmobile con- 
ducted a national sales contest for 
two months she recalled: “I was 
high until the last week when 
several salesmen in California 
pooled their sales to beat me. 
However, I did win $1,000 in cash 
as well as weekly gifts.” 

She said that in 1938 Chrysler 
asked her to build another building 
or give up the Chrysler Corp. fran- 
chises. “Rather than forfeit all 
these customers, I complied with 
their request,” she said. 

When World War II approached, 
she had a “premonition that there 
would be-a shortage of new and 
used cars, so I bought up every- 
thing I could get.” 

She remembers that Oldsmo- 
bile considered this poor business 
and refused to release cars to her 
that she had on order. 

“Because of this, I purchased all 
the cars I could from other Olds- 
mobile dealers at $100, above cost,” 
she recalled. 

Then she turned her attention to 
competitive cars and obtained all 
she could find—both new and late 
models. “As a result,” she said, “I 
had one of the largest if not the 
largest stocks in the state.” 

Then she began to supply Olds- 
mobile dealers as well as used-car 
dealers from as far away as Texas 
and California. 

“Finally, the factory—who had 
condemned my judgment—asked 
for information to relay to other 
dealers on where and how to re- 
plenish their almost non-exist- 
ent stock,” she smiled. 

Now, however, this once-dynamic 
dealer devotes her time to invest- 
ments and spends summers at her 
Eagle River (Wis.) home and win- 
ters at her California ranch. 

And her staff when she was 4 
bustling dealer? Why, her niece, 2 
21-year-old slip of a girl. 

x 





Meet Eva Jewell— 


An auto dealer since 1926, she » 
retired following a heart attack. Now ‘¢ 
covered, she tells of her trials and success 
as a woman in a predominantly masculine 
business. 
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What's New: 


Thunderbird Y-8 engine with 
| 202 horsepower in Fairlane and 
station wagons ... Safety equip- 
S ment ... Lower reef line... 


> Phe >, * al 
PRES he Se a AEE Pe th cnet gt 


_ Restyled grille with oblong park- 
ing lights . . . New instrument 
@ panel... side moldings 
’ restyled . . . 12-volt electrical sys- 

_ tem. 


bi 
’ 


'-teeds Dearth Motor Sales, a part- 


a 
%, * * * 


EATURING more powerful en- 

gines and standardized safety 
‘equipment, Ford unveiled its 1956 
‘car models in dealer showrooms 
‘last Friday. The Ford horsepower 
range now is 137 on sixes to 202 
on Fairlanes and station wagons. 


The new Fords are available in 


four series offering 18 body styles,| - 


two more than in 1955. They are 
offered in 13 solid exterior, or 21 
two-tone combinations. 

The seven models in the Fairlane 
series include the club sedan, town 
sedan, Sunliner convertible, Crown 
Victoria, Crown Victoria Skyliner 
and the Victoria. Later in the model 
year Ford will produce a four-door 
Victoria hardtop. 

The station wagon series has 
been boosted to six body styles 
with the addition of the two-door 
six- passenger Parklane. Others 
include the two-door, six- 
passenger Ranch Wagon and Cus- 
tom Ranch Wagon; the four-door 
six-passenger Country Sedan; the 
four-door eight-passenger Coun- 
try sedan, and the four-door 
eight-passenger Country Squire. 

The Customline series includes 
two sedans, the four-door and the 
two-door, while Ford’s lowest priced 
Mainline is made up of the four- 
door and two-door sedans and the 
two-door business sedan. 

* * 
THUNDERBIRD Y-8 engine 
leads the power selections 

available for 1956. Installed on Fair- 
lane and station wagon models, it 
develops 202 horsepower with a 
four-barrel carburetor 8.4-1 com- 
pression ratio for the Fordomatic, 
or 200 horsepower with an 8-1 com- 
pression ratio for overdrive or 
standard transmissions. Automatic 
choke and dual exhausts are stand- 
ard on this engine. 

Customline and Mainline Fords 
offer a Y-8 engine developing 176 
horsepower for Fordomatic, or 173 
horsepower for overdrive or con- 
ventional drive. Also, the Ford six, 
increased to 137 horsepower, is 
available on all models with all 
transmission types. 

Ford engineers have developed 
a “lifeguard design” in the 1956 

models to prevent, or reduce the 
severity of, injuries due to auto- 


Pressure Caps 
Reduce Danger 
Of Boil-Away 


NEW YORK. — A series of tests 
with pressure caps for radiators 
indicates that there is no longer 


a boil-away problem with “non- 
permanent” antifreeze, according 
to duPont researchers. 

By using pressure caps, they 


say, methanol-base antifreeze can 
be put into a car’s cooling system 
before the first cold weather and 
can be used all winter long without 
fear of evaporation. 

That is because the boiling point 
of liquid goes up 2% degrees for 
each pound of pressure put on it. 
Thus, a seven-pound radiator cap 
will raise the boiling point of the 
coolant 17% degrees. 

A cooling solution containing 
enough methanol antifreeZe to pro- 
tect it against freezing to 10 degrees 
below zero normally boils at 183 
degrees. With a seven-pound pres- 
sure cap, it boils at about 200 
degrees, giving an adequate safety 
margin over normal engine oper- 
ational temperatures of 140 to 180 
degrees. 


Dearth Motors Incorporates 


Dearth Motors, Inc. (Dodge- 
Plymouth), has been formed in 
Monroe, Wis. The corporation suc- 


nership. Joseph OC. Dearth is presi- 
ent. 


& 
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| Thunderbird Engine Added to~Fairlanes, Wagons . . . 


96 Fords Stress Power, Safety 


mobile accidents. Standard safety 
features are: 

A deep-center steering wheel 
which will absorb the energy gen- 
erated in a crash and distribute 
the force over the driver’s chest; 
safety door latches designed to pre- 
vent doors from springing open 
under impact, and rear view mir- 
rors with a special backing to keep 
glass from falling if broken. 

Seat belts and foam plastic 
padding for instrument panels and 


"Lifeguard’ Design— 


The new Fords incorporate five safety 
features intended to reduce chances of 
accident injuries. Safety - designed 
steering wheels, door latches and rear view 
mirrors are standard. Seat belts and crash 
cushions for instrument panel and sun 
visor are optional. 





sun visors are optional safety 
devices. 


* * * 
N ADDITION Ford has rede- 
signed the mirror frame, and 
the front and back seat supports 
have been strengthened to reduce 
the possibility of seats coming loose 
in an accident. 

Styling advances include a longer, 
wider grille with oblong parking 
lights at the outer ends, set in 
frames which wrap around the 
fender sides. Body side molding is 
restyled for Fairlane, station wagon 
and Customline models, while newly 
designed tail lamps and deck lid 
handles, a larger hood ornament 
and a completely new instrument 
panel are offered on all models. 

The 1956 Victoria is 144 inches 
lower than the comparable 1955 
model. Two-door and four-door 
sedans also have new tops, reduc- 
ing total car height almost a full 
inch to 60.2 inches. 

Upholstery and trim selections 
are matched to exterior colors, with 
as many as five different interior 
colors in Fairlane models. 

A 12-volt electrical system is 
standard on all models, providing 
80 percent faster engine cranking 


and more capacity to handle the], 


increasing number of accessories. 
The new 30-ampere generator is 
said to have 61 percent greater 
power output than last year’s 
model. 

Optional equipment includes 
Fordomatic, power steering, as well 
as power-operated brakes, seats 
and window lifts. 





Once Upon a Time... 


A Dealer Sold a Car 


By Bud Harris 
Traveling Correspondent 

EALERS, who have so many 

problems of a major nature, 
are getting some relief out here on 
the West Coast from this story of 
the lady customer and the mixed- 
up station wagon. 

It seems that a Bakersfield 
(Calif.) dealer sold the lady the 
wagon and shortly after she bought 
it she decided that air conditioning 
would be a welcome addition to the 
family. 

The dealer agreed, sold the 
equipment and arranged with a 
body shop in Los Angeles to in- 
stall it. He told his lady customer 
that he would gladly handle all 
the details. 


After much thought and consid- 
ering that it was a nice new car, 
the dealer decided that he’d better 
not entrust it to his car delivery 
boy. Happily, it seemed, he was 
going there to start an extended 
boat trip so he was able to kill two 
birds with one stone and combine 
business with pleasure. 

* = - 


HE dealer set out in the station 

wagon over the tricky Ridge 
Route and arrived safely at the 
Beverly Wilshire Hotel on Wilshire 
Bivd. In the meantime, his delivery 
driver followed with an older car 
headed for the same city. 

So the dealer parked his lady 
customer’s station wagon on the 
hotel parking lot and gave meticu- 
lous directions to his employe: 
First he was to hand over the older 
car that he had driven; second, he 
was to go to the hotel parking lot; 
third, he was to pick up the cus- 
tomer’s car and take it to the body 
plant so the air conditioning could 
be installed. 

Well, everything just went 
dandy—except for one thing. The 
boy went to the Bevelry Hills 
Hotel on Hollywood Blvd. How- 
ever, there—perchance—was sit- 
ting a station wagon identical, 
except for color, to the one owned 
by the lady customer. 

The strange station wagon was 
delivered to the body shop and 
after the air conditioning was in- 
stalled it was driven back to the 
Bakersfield dealer. 


HE owner mae beteamens that it 
would be delivered at her door 
the following day. 
However, that chore fell to the 
same salesman who had sold the 
car. He went out, looked at it, 


scratched his head and went back 
in the office. 

“Hey,” he told his salesman- 
ager, “Jim, that is not the station 
wagon we sold to the lady. In 
fact, I believe that car is a com- 
plete stranger.” 

It didn’t take long to find out 
that the salesman was right. No 
car with that license and serial 
number had ever passed through 
the Bakersfield portals. 

Things began to happen. A flurry 
of calls finally disclosed that the 
car had been reported stolen from 
a Hollywood parking lot and its 
owner, a filmland clothing store, 
was too worried about its deliveries 
to be interested in air conditioning. 

* a * 
yw police were a bit vexed, too. 
How, they asked the hired help 
pointedly, could this car possibly 
have covered the miles it did with- 
out being detected? Hmmm? 

But, as in all stories, all’s well 
that ends well. The wrong station 
wagon was taken back to the body 
shop, air conditioning was removed. 

The right station wagon was 
picked up at the right parking 
lot—along with a 15-day storage 
bill—and was driven to the body 
shop where the cooler wag in- 
stalled. Then it was reunited with 
its lady. 

She was happy, the dealer heaved 
a big sigh of relief and the cloth- 
ing store merrily caught up with 
its deliveries. 

The car delivery boy? Well, he 
just doesn’t get around much any- 
more. 


Auto-Lite Contest 
Offers Yule Gifts 


TOLEDO. — Six free vacations 
for two are the top prizes in Elec- 
tric Auto Lite Co.’s second “Christ- 
mas Gift of a Lifetime” contest for 
its spark plug dealers in the U. S. 
and Canada. 

Started Sept. 1, the contest will 
continue through Nov. 30, with 
winners to be announced on or 
about Dec. 15, the firm stated. 

In addition to the one-week 
“dream” vacations at Bermuda or 
Sun Valley, everything from golf 
clubs to power tools will be 
awarded dealers, it said. 

The program is considered unique 
in that sales quotas do not figure 
in determining the winners, the 
company said. All the dealer has to 
do is fill out a registration card. 





Ford Offerings for ‘56 





From Ford's Fairlane Series— 


A roof line 1% inches lower than last year's model is offered on the Ford 
Victoria for 1956. The Victoria is one of seven models in Ford's Fairlane series, 
which offers the 202 horsepower Thunderbird Y-8 engines, dual exhausts and four- 


barrel carburetors as standard equipment. 


Y 


Highlights of Ford Styling— 





Front end and side styling of the 1956 Fords is illustrated in this view of the 
Sunliner convertible. The grille has been widened and lengthened, and parking lamps 
have been worked into chrome housings which extend around sides of the fenders. 
A new-style hood ornament is recessed above the Fairlane Ford crest. On the fender 
is the ornament indicating ‘Thunderbird power.’ 





Ford Introduces Parkiane— 
Newest member of the Ford car line is this two-door six-passenger Parklane 


station wagon. 


lt enlarges the number of station wagon types to six. The Parklane 


is available with the Thunderbird Y-8 engine or the Ford I-block six. 


NEW YORK. — A $40 million 
expansion program to increase 
capacity of Rootes Motors, Ltd., 
British automobile manufacturer, 
was announced last week. 

rian Rootes, son of Chairman 
William Rootes, stated that in- 
creased world sales plus a large 
backlog of unfilled United King- 
dom orders dictated the expan- 
sion. 

Rootes manufactures the Hillman 
Minx and Husky, the Sunbeam 
Alpine sportscar, and the Humber; 
plus a line of trucks and buses and 
armored cars for the British army. 
During World War II it turned out 
20 percent of all aircraft made in 
British plants and 60 percent of all 
armored vehicles. 

His firm maintains assembly 
plants in 17 countries, Rootes said, 
and sells in 132 countries, excluding 
Russia, China and Eastern Europe. 

Rootes, who is manager of all 
export divisions, is in the U.S. after 
completing a western hemisphere 
tour of assembly plants and sales 
offices. 

Rootes disclosed that sales in 
the U.S. had risen nearly 30 per- 
cent in the first six months of 
1955 over the same period of 1954. 
This is due, he indicated, to the 
acceptance of the Hillman Husky. 
The Husky, a station wagon, was 
introduced last February. 

Another factor in Rootes’ in- 
creased sales, he added, was the 
continued popularity of the over- 
seas delivery plan. Under this 


British Maker to Expand 


Rootes to Spend $40 Million to Help Trim 
Worldwide Backlog of Orders 





system an American may purchase 
a Rootes car in this country, have 
it delivered anywhere in Europe 
for use on a vacation or business 
trip, and then have the car returned 
here, at no extra charge. 

In the past seven years, Rootes 
said, the U.S. has absorbed nearly 
40,000 units and Rootes has been 
able to establish 400 U.S. dealers. 


Dr. Hafstad Gets 
GM Promotion 


NEW YORK. — Dr. Lawrence R. 
Hafstad, 51, recently-named di- 
rector of the General Motors 
research staff, 
has been elected 
a vice - president 
of the corpora- 
tion. Dr. Hafstad, 
leading atomic 
scientist and first 
director of the 
Atomic Energy 
Commission’s re- 
actor develop- 
ment division, 
succeeds Charles 
L. McCuen, : who 
is retiring after 29 years with GM. 


Shammas Buys Deal 


Nicholas N. Shammas has pur- 
chased Winslow B. Felix Co. 
(Chevrolet), Los Angeles. The deal 
will be operated under the name 
of Felix Chevrolet Co. 





Dr. L. R. Hafstad 
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Claims $350 Per Unit... 
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Volume Deal Keeps Profit High 


By Ed Brown 
Staff Correspondent 


NEW YORK.—An average gross 
profit of $350 per car in July on 
slightly less than 230 deliveries has 
convinced Charles Kreisler, Man- 
hattan Oldsmobile dealer, that 
profit does follow volume. 


August may surpass July in vol- 
ume, although the average gross 
profit per delivery has declined to 
$300 for the first 20 days of the 
month. 


This decline is attributed to the 
fact that the quality buyer is not 
in the market today, according 
to Kreisler. Also, almost 70 per- 
cent of today’s business derives 
from customers who are upgrad- 
ing themselves to an Oldsmobile, 
he finds. 


These astounding profit and vol- 
ume figures have been amassed 
during a period when most other 
dealers here have been tottering 
on the brink of or are in the red- 
ink bottle. 

One of the most serious weak- 
nesses in today’s business, Kreisler 
feels, is that the average dealer is 
not willing to prepare himself for 
volume. This may require adoption 
of a new mental approach; but in 
most cases it means merely an ex- 
pansion of facilities calculated to 
maintain the pace of today’s vol- 
ume. 

In his own case, he explains, as 
he worked into volume business, he 
discovered his new car get-ready 
was crowding all other customer 
service right out of the service 
shop. 

To alleviate the situation it was 
necessary to find new storage space 
for his stock on hand and, in addi- 
tion, rent another 20,000 square feet 
of space in a new building. In the 
new area all get-ready and thou- 
sand-mile inspection work is com- 
pleted. 

These two moves released the 
original two-floor service area to 
paid customer labor work. Expen- 
sive! “But only relatively so, when 
the end results are considered,” 
Kreisler says. “This gave us the 
opportunity to expand our vol- 
ume tremendously.” 

Kreisler believes that “the most 
important part of a car’s life is the 
pre-delivery servicing.” Because 
this work is done properly, on 2% 
production line basis, relatively lit- 
tle trouble is experienced during 
thousand- mile inspections. This 
helps keep guarantee expenses to 
a minimum. 

In addition to being a “bug” on 
pre-delivery servicing, Kreisler con- 
centrates much of the dealership’s 
energy on promoting the shop. The 
monthly Charles Kreisler News, 
which is distributed to a large list 
of old and prospective customers, 
promotes the service of the dealer- 
ship through monthly “specials.” 

The August promotion is a free 
inspection of headlight focus, 
wheel alignment, and brake effici- 
ency. In cases where the new test- 
ing equipment indicates that the 
customer has no problem he is so 
informed, often to his own pleased 
amazement. 

However, the equipment has 
proven a boon in unearthing faults 
which has promoted extra service 
business. Existing deficiencies can 
be easily demonstrated to the cus- 

‘tomer with the equipment, and he 
feels “reassured that we have no 
axe to grind with him, except his 
own safety—something he readily 
understands.” 


As evidence that concentration | 


on service pays, Kreisler points 


Two Calif. Dealers 
Accused by State 


OAKLAND, Calif. — Two subur- 
ban dealers have been charged by 
the State Department of Motor 
Vehicles with failing to report sales 
of new and used cars. 

They are Ray McFerran, operator 
of a lot at 457 Twenty-third St., 
Richmond, and David F. Jones, 
operator of four lots in El Cerrito. 
McFerran is also charged with mis- 
use of department reporting forms. 

A department spokesman said 
both dealers would be given hear- 
ings and, if evidence supports the 
charges, their licenses could be 
revoked. 








out, “Our absorption is close to 

60 percent. We know that we get 
a tremendous amount of our new- 

car business from people who 
are satisfied with our service. 

While it is costly, it is the most 
important part of our business.” 

Kreisler wholesales every used 
car he takes in trade. He finds in 
New York it costs too much money 
for the space, salesmen and equip- 
ment required to run a used-car 
business in conjunction with his 
new-car business on the scale re- 
quired to do the right kind of a 
job. . 

And, in addition, 90 percent of 
the cars he takes in trade are of 
such poor quality that he couldn’t 
hope to retail them, he says. 

Since 1949, Kreisler has adver- 
tised in the newspapers and on 
radio constantly and today spends 
an average of $15,000 a month for 
advertising. 


All his advertising follows sev- 
eral rules faithfully. 


“We never advertise a price,” he 
says. “Price alone does not sell an 
automobile. We tell people that we 
sell Oldsmobile; that we do it hon- 
estly and at a reasonable price. 
After all we're selling the same 
product that thousands of other 
dealers are offering. We must sell 
ourselves.” 


On radio, Kreisler does the 
commercial himself. He thinks a 
professional job doesn’t catch the 
attention of the average listener 
long enough to get the message 
across successfully. His experi- 
ence has been that people gen- 
erally feel he is approaching 
them sincerely, and the general 
— has been most success- 


By avoiding price advertising, 
Kreisler feels he is less likely to 
lose a customer. Nine times out of 
10 such advertising quotes a price 
very near acquisition cost. When 
the customer finds himself being 
switched to a higher priced vehicle 
he stubbornly opposes the move. 


Because of the consistency of his 
advertising, “We have probably be- 
come the best known Oldsmobile 
dealer in this area. People are ac- 
tually afraid to buy an Oldsmobile 
until they have shopped us. At least 
we get a crack at them. The sales- 
manship is up to us.” 

Kreisler does not believe in wheel 
and deal tactics, nor in gimmicks 
used in either advertising or sales- 
manship. He doesn’t believe it is 
Possible to hire salesmen smart 
enough to handle all the pitfalls 
inherent in these tactics. 

One of the organization’s funda- 
mentals is that they never stop 


Goodrich Produces 
Crude Rubber for 
Big Truck Tires 


AKRON. — The U. S. Rubber 
trucking and rubber industries are 
no longer at the mercy of foreign 
rubber cartels and the menace of 
Communism in the rubber-produc- 
ing areas of Asia. 

This is the significance of the 
announcement of William S. Rich- 
ardson, B. F. Goodrich Co. presi- 
dent, declaring that tires of man- 
made rubber in the sizes of 9.00 and 
up are now in service on U. S. high- 
ways. 

Last December Goodrich scien- 
tists succeeded in reproducing the 


working. So much so that by mid- 
August one salesman had 228 de- 
liveries to his credit for the year, 
while three others were dogging 
his heels. 

Kreisler expects this from his 
men because he has a relatively 
small sales force and prefers to 
keep it that way. In order to 
move the volume the dealership 
has had in the past two years, 
concentrated effort is required of 
each individual. 

There is great loyalty throughout 
the organization, which Kreisler 
feels is due mainly to the fact that 
each employe gets paid a little 
more than he requires to live com- 
fortably. 

“After all that’s why we all work. 
We like the nicer things in life. 
And I’ve found it helps instill a 
greater desire on the part of my 
people to work for the compauny. 
They have some tangible evidence 
that their efforts are appreciated.” 





23 Dealerships 
Get Franchises 
From Dodge 


DETROIT. — Twenty-three firm ; 
throughout the U. S. have receive 


_| franchises as Dodge dealers in time 


to introduce the forthcoming 1956 
models, according to Byron J. Nic! 


= | Ols, Dodge general sales manage:. 


Oldsmobile for Vets— 


J. W. Stack jr., Oakland, Calif., zone 
manager, makes delivery of an Oldsmobile 
to the Oakland Veterans Administration 
Hospital. One of six on loan to hospitals, 
the car, equipped with dual controls, 
will be used for training disabled patients 
to drive. With Stack are Dr. Carrie 
Chapman, second from left, and Samuel 
H. Franks, hospital manager, right. 


Competition to Comics 


New-Car Ads Are Funnier, Says Dealer, 
Giving ‘Lowdown’ on Rivals 


SAN FERNANDO, Calif.—A four- 
page barrage against advertising 
claims of competing Lincoln- 
Mercury dealers has been laid 
down here by San Fernando 
Lincoln-Mercury Co., owned by 
Jimmy Vann. 

Vann’s blast is in the form of 
a direct-mail appeal which re- 
counts competitors’ claims “from 
A to Z” and then purports to 
show a gimmick in the claim and 
another reason why the recipient 
should buy from San Fernando. 


“For your entertainment,” the 
San Fernando letter says, “don’t 
read the comic strips or funny 
papers. Read the auto dealer ads 
instead. 

“Competition has forced us to do 
it,” the letter continues. “Give us 
the opportunity to meet every 
advertising claim of any authorized 
Lincoln-Mercury dealer in the Los 
Angeles area.” 

Here are some of the claims San 


Defense Contract 


Awarded to Ford 


DEARBORN.— Ford Motor Co. 
has received a $3 million one-year 
government contract to make an 
engineering study of the latest M-48 
medium tank as part of the com- 
pany’s new “Operation Readiness” 
program. 

“This contract will enable us to 
start forward planning for produc- 
tion of this military item in much 
the same manner as we plan for 
future cars and trucks,” said D. J. 
Davis, Ford’s manufacturing vice- 
president. 

The study will attempt to deter- 
mine the number of parts in the 
tank which have been changed 
since Ford stopped producing the 
tank in 1953, to ascertain if the 
previous production methods are 
still suitable and to study the pro- 
duction equipment available. 


true molecule of crude ‘rubber at] # 


the B. F. Goodrich Research Cen- 
ter near here. 


According to Goodrich, the tires | |® 


have passed rigorous tests both in 
actual use on the Goodrich test 
fleet in Texas and in dynamometer 
engineering. 


Particular attention, Goodrich|’ 


said, was given to the tires’ ability 
to stand up under heat plus load 
plus speed tests. 

The synthetic materials previ- 
ously used on passenger car and 
light truck tires could not stand 
up under the terrific punishment 
they had to take on the larger 
trucks. 

However, it was emphasized, the 
new product is not a synthetic but 
true crude rubber produced by men 
in the laboratory. 


Fernando lists, along with its own 
refutation and sales pitch: 


“Dealer C: Sends out discount 
price sheets marked ‘Confidential’ 
under telephone switchboard ex- 
change number, which refers you 
to a sales representative of a 
dealer. 


“This ‘cloak and dagger’ type 
treatment is now under investiga- 
tion by Better Business Bureau. 

“We do not resort to any type 
of advertising that is either mis- 
leading, or that which we will not 
willingly put our name on. 

“Dealer D: Sends out price sheets 
offering to sell new Lincolns at 

$200 over actual factory invoice. 

“The national average net profit 
for all dealers in the U.S. last 
year was only $29 per car sold. 

“Why should any dealer expect to 
make as much as $200 just to sell 
one car?...” 

“Dealer G: Offers to sell a new 
ear for cost plus 3 percent. 

“This sounds terrific—but IS it 
a good deal for the buyer? National 
average profit is only 0.6 percent 
for 1954. 

“We can sell you a car consider- 
ably less than a 3 percent of total 
sales profit. 

“Dealer P: Offers you a vacation 
trip to an enchanted spot. 

“The customer always pays for 
such extras, in one way or 
another. 

“Some of our deals are so long 
that we couldn’t even give the 
purchaser BUS FARE to DOWN- 
TOWN Los Angeles. 

“Dealer V: Has decided to stay 
open 60-odd hours in a selling 
marathon without closing his doors. 
He will give you free coffee, free 
doughnuts and free child care. 

“Good ‘gimmick’ but who wants 
to buy a new car at 4 o’clock in 
the morning? Besides, little children 
shouldn’t be up that late. 

“We can’t afford baby sitters and 
free coffee with the kind of deals 
we make.” 


Austin Motor Promotes Traffic Safety— 


Jim Austin Motor Co., Inc. (Oldsmobile-Cadillac), Baton Rouge, La., turns over a 
1955 Oldsmobile to the Baton Rouge Police Department for use in promoting traffic 
safety. Under terms of the contract, the car is loaned to the city for two years. Police 
Chief Shirley S. Arrighi, left, accepts the keys from Chick Austin, assistant manager. 





They are, with their owners cr 
president: 

American Motors, Inc., West 
Hartford, Conn., Michael Lewan- 
dos; Spence Motors, Inc., Alber 
marie, N. C., R. Brooks Spence; 
Derrick-Defler, Inc., Xenia, O.; 
J. Robert Derrick; Sollock- 
Turner, Inc., Pasadena, Tex., R. L. 
Turner. 

Bank Motors, Inc., Los Angeles, 
S. J. Acquisto; Viking Motors, Bay- 
field, Wis., Irving Hadland; Logan 
Motor Co., Muskogee, Okla., Carlos 
E. Logan; Nelson Motor Co., Tulsa, 
Okla., James E., James G. and Har- 
old Nelson. 

Bay Ridge Motors, Inc., Brook- 
lyn, N. Y., Robert M. Potts; Dieck- 
haus Motors, Bristol, Pa., Henry J. 
Dieckhaus; Walsh - McGee Motors, 
Inc. Evanston, Ill, Arthur L. 
Walsh; Clyde C. Greenwood Co., 
Bishop, Calif., Clyde C. Greenwood; 
Pettigrew Motors, Conrad, Mont., 
Sam W. Pettigrew. 

B & H Motor Sales, Robbins, 
S. C., J. W. Cranford and W. J. 
Phillips; Hanner Motor Co., Inc., 
Tarboro, N. C., Charles A. Pillow; 
Ray-Cole Motors, Inc., Chicago, 
Sy M. Cole; Spitzer Motors of 
Grand Rapids, Inc., Grand Rap- 
ids, Mich., John A. Spitzer; Ellis 
Motor Co., Columbia, Tenn., W. J. 
Ellis. 

Titsworth-Denny Motor Co, 
Cookeville, Tenn., Robert L. Tits- 
worth and Charles H. Denny; 
Buysse Motors of Worthington, 
Worthington, Minn., Francis J. 
Buysse; Future Motors, Inc., Long 
Island City, N. Y.; Isidore Shochat; 
Clarissa Motor Co., Clarissa, Minn., 
Ray Peterson and Leonard John- 
son; VicArt Motors, Inc., St. Louis. 


Dealer Bilked 
With Stolen 
Florida Title 


MIAMI. — According to Miami 
police, a Miami automobile dealer 
has been bilked out of $250 and a 
1949 Oldsmobile as a result of the 
theft of some blank car titles from 
a tag agency in Tampa. 

Other dealers in the area were 
advised to be extra cautious about 
titles until all the stolen blanks 
have been recovered. 

This is how the 
was victimized: 

A man drove a 1955 Ford on the 
lot with an apparently valid title. 
He offered to sell it for $1,250, then 
suggested a trade for a ’49 Oldsmo- 
bile and $600 cash. 

The dealer made the trade, but 
gave only $250 in cash. He said he 
intended to double check the title, 
and asked the man to return the 
following day for the rest of the 
money. He didn’t come back. 

The report from police showed 
why. The Ford had been stolen in 
Jacksonville. The license on it came 
from a Ford stolen in Tampa. The 
title was one of the stolen forms, 
filled out for the stolen plate. 


Rubber Output Up 
At Ex-U.S. Plant 


PORT NECHES, Tex.—Goodrich- 
Gulf Chemicals, Inc., reporting on 
its first three months of operating 
facilities here purchased from the 
Federal Government, says produc- 
tion in the butadiene plant is 88 
percent over the similar pericd in 
1954 and synthetic rubber output is 
87 percent over the 1954 figure. 

The butadiene plant is operated 
jointly with Texas-U.S. Chemical 
Co. 

Commenting on Goodrich Culf's 
announcement that it has suc- 
ceeded in reproducing the true 
molecule of crude rubber, President 
W. I. Burt said it is hoped that this 
discovery will lead to rubber self- 
sufficiency of the United State». 
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MIAMI. — Miami banks are tak- 

ing the used-car business more 

1 seriously than most dealers antici- 
pated, it has been brought out at 


a panel discussion held by the 
Miami Used Car Dealers Assn. 

. During a discussion of financing 
with C. V. Hackney, a bank vice- 
president, one dealer asked, jok- 
ingly, “How about floor planning?” 

“I don’t think we are ready to 
go that far just yet,” Hackney 
replied, “but I can tell you this: So 
far as our bank is concerned, we 
regard the used-car business as 
big business. 

“It used to be that the used-car 

- dealers were regarded as more or 

’ less Of a sideline to a new-car 

3 dealer’s affairs. But it has grown 

9 far beyond that,” he said. 

; “In fact, I’m not so sure that we| 
have not neglected the used-car | 

dealer too long. He is standing on his 

. own feet now, and in some cases is 

, doing better than the franchised 

dealer,” Hackney added. “It would 

7 not surprise me if there would not 

' be a new appraisal of the entire} 


| Mich. Turnpikes 
Called Big Aid 
To Road Building 


DETROIT. — Realization of | 
' Michigan’s two proposed turnpikes | 
'can mean hundreds of miles of 
additional roads for that state, the 
Economic Club of Detroit learned 

. last week. 
x Michigan Turnpike Authority 
Chairman George N. Higgins, a 
Pontiac-GMC dealer in Ferndale, 
made this observation in a vigorous 
defense of toll construction. He 
“debated” turnpike plans with State 
Highway Commissioner Charles M. 

Ziegler. 

The turnpike nearer the construc- 
tion stage would link Saginaw and 
Toledo via Flint, Pontiac and Dear- 
born. An east-west pike would con- 
nect Detroit and Chicago. 

“Building these two projects as 
turnpikes,” Higgins said, “will free 
enough tax money to build roughly 
1,000 miles of brand new two-lane 
paved roads, or widen to four- 
lanes 800 miles of existing two- 
lane roads, or build over 300 miles 
of new urban-rural expressways, or 
build more than three Mackinac 
bridges.” 

Plumping for a four-lane freeway 
rather than a turnpike, Ziegler 
pointed out that “millions of dollars 
of the people’s money have been 
r spent on this Interstate Route and 

good faith commitments have been 
e made which must be met by com- 
., plete construction.” 
n Higgins warned that Ziegler’s 
je continued opposition to turnpike 
construction would set back Michi- 
gan road-building from three to six 
years. Ziegler said a turnpike would | 
fail to serve local communities and 
their traffic needs. 
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Curtice to Tour 
Europe in Oct. 


DETROIT.—President Harlow H.| 
Curtice of General Motors will 
make his annual business trip to| 
Europe during) 
October and will 
visit GM installa- 
tions in France, 
Germany and 
England. | 

In Curtice’s'| 
party will be 
Cherries A. 
Chayne, engineer-| 
ing vice-presi-| 
dent; Harley ~ 

: Earl, styling vice- 
HM. Hi. Curtico president; Carl H. 
Kindl, vice-president in charge of 
Overseas and Canadian Group; E.| 
C. Riley, general manager of the| 
overseas operations division; E. S.| 
v Hoglund, assistant general manager | 











e of the overseas operations division; | 
t H. E. Bettle, regional group execu- | 
s tive of the overseas operations | 


; division, and Anthony G. De Lor-| 
enzo, director of press and radio| 
relations. | 


Used-Car Notes 


automotive situation, so far as 
financing is concerned.” 

President Stacy Rowell’s second 
meeting under the panel system 
included as panelists the banker, a 
certified public accountant, classi- 
fied advertising manager of a news- 
paper and a judge of the small 
claims court. 


U.C. Desdors Hail 


Kansas Loan Law 


ATCHISON, Kans.—The legaliz- 
ing of small loan companies in 
Kansas ‘has had an unexpected 


| beneficial effect on the sale of 


lower-priced used cars, according 
to several dealers. 

They report that several buyers 
have obtained loans from the new 
loan companies when their credit 
would not have been accepted by 
finance companies and the age of 
the car was such that it did not 
represent much security. 

The new firms were authorized 
by the last session of the Kansas 
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| Legislature. They are permitted to 
loan money at 3 percent a month. 
* * + 


Chesbro Loses Appeal 


In $352,184 Tax Suit 


BUFFALO. — The U. S. Circuit 
Court of Appeals in New York has 
affirmed.a U. S. Tax Court decision 
against Smiling Jack Chesbro, Inc., 
a used-car dealership, and three of 
the firm’s officers, Jack M. Ches- 
bro, Carl Silverstein and Morris 
Silverstein. 
| The original decision, handed 
|down in 1953, found the concern 
|and its officers guilty of tax eva- 
|sion. They were ordered to pay 
| back taxes and penalties totaling 
$352,184. 





*® * * 


Independents Incorporate 


CHARLOTTE, N. C. — North 
Carolina Independent Automobile 
Dealers Assn., Inc., here, has been 
granted a state charter to promote 
common business interests of inde- 
pendent automobile dealers of 
North Carolina. 


* * * 


Maier Acquires Lot 


ST. LOUIS. — Erwin Maier, a 
used-car dealer, has purchased a 





lot here for an estimated $42,500. 
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A Smashing Success— 


Smashed when two cars collided, the corner window of Hannah Motors, Inc. (Dodge- 
Plymouth), Louisville, served as the setting for a promotional stunt after it was 
learned that a duplicate glass could not be installed in less than three weeks. Jim 
R. Nankivell, general manager, says the promotion “has contributed to one of the 
best months in the history of the dealership.” Every car used in the unusual display 
has been sold. 


Wondering how new-car and truck production and sales are making out? AUTOMO- 
TIVE NEWS gives you the entire story every week throughout the year. 





Things are really humming in Seattle! Industries and 


businesses are breaking all production, sales and employment 
records. This activity is good news to advertisers who want 
to sell their products and services in the Seattle market. 


ADVERTISERS FIND THAT FREQUENT, HEAVY 
SCHEDULES IN THE SEATTLE TIMES PAY OFF! 


ACT NOW FOR FALL. 


Circulation, Advertising Leadership: Readers and advertisers 
alike continue to demonstrate their confidence in The Seattle 
Times—as proved by these media records and ABC figures: 


During the first six months of 1955, The Seattle Times linage 

gain over the same period in 1954 was 1,850,683 lines. The second 
newspaper’s gain was only 654,252 lines. The Seattle Times 
dominated the daily newspaper advertising field with 60% of 

the linage offered. In daily circulation, The Seattle Times 
this year leads the second newspaper by 25,028 compared 
with 16,140 a year ago. 
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SEATTLE’S ACCEPTED NEWSPAPER 


Represented by O’Mara & Ormsbee, Inc. 
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Carolina Studies 
Ways to Tax 
‘Foreign’ Trucks 


COLUMBIA, 8S. C—State Rep. 
William L. Rhodes jr., chairman of 
a legislative committee looking into 
the “possibility, practicability and 
methods of assessing taxes against 
foreign trucks which use the state’s 
highways,” said last week that his 
group “is not thinking in terms of 
any punitive action against out-of- 
state truckers.” 

“At the same time, however,” 
Rhodes said, “the committee is 
charged with determining what 
should be done about taxing trucks 
which otherwise may not be con- 
tributing to the upkeep of South 
Carolina highways. 

“The committee has begun ex- 
ploring various possibilities of tax- 
ing foreign trucks which traverse 
the state, but at this early stage of 
investigation, no conclusions have 
been reached,” he said. 

A report is to be made to the 
1956 General Assembly in January. 
Meanwhile, the committee is call- 
ing on officials of the State High- 
way Department and of the motor 
transport division of the Public 
Service Commission to compile data 
on which subsequent committee dis- 
cussions will be based. 


Wondering how new-car and truck pro- 
duction and sales are making out? AUTO- 
MOTIVE NEWS gives you the entire story 
every week throughout the year. 
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Across the Nation . . . 


Auto Dealer Changes 


A new Pontiac dealership has 
been established in Ferguson, Mo., 
by Fred Behle, Frank J. Pursle 
and Robert J. Burns. It has been 
named B-P-B Pontiac, Inc. 


Tiraserie Takes Hudson 

Tiracorda Sales & Service (Hud- 
son), new dealer at = Pa., 
is owned by Roland G. Tiracorda, 
formerly a contractor. 


Buck Hill Gite Pontiac 
Buck Hill & Co., Marshall, Tex., 
has been franchised as a Pontiac 
dealership. Owners are Curtis Hill 
and Lew Bates. 
+ + * 


Kirsten Buys Ohio Deal 
A. F. Kirsten has purchased 
Francis & Son’s Chrysler-Plymouth 
dealership in Amelia, O. The firm 
has been in business for 26 years. 
aa * * 


Frey Purchases Gering’s 


Gering’s Sales & Service, Cincin- 
nati, has been sold to Willard E. 
Frey, a former auto salesman. 

+ * + 


Cordell Adds Hudson 


Cordell Motors, Inc., Moorhead, 
Minn., has received a Hudson 
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SAVES TIME, SAVES SPACE, 


BUILDS BUSINESS/ 


No other equipment matches it—One Wash a Day Pays For it. 


This precision-engineered, special-purpose equipment will in all 


truth perform mechanical 


magic in your washbay. 


Designed for 


volume car washing, it saves time, speeds deliveries, cuts costs. 
Washmobile lets you make the most of valuable floor space. It fits 

your bay without alterations, rolls out of the way when not in use, 

clears space for other work, eliminates washrack bottlenecks. 
Spotlessly clean cars delivered on time win customer goodwill, 


step up service, 
Washmobile’s extra tra 
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wash a day will pay for it! 
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and other sales. Money-maker on its own, 
expands business in all departments. 
ttle to mechanize with Washmobile. Actually, one car 
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The World’s Mest Complete-Line of Automatic Vehicle Washers 
WASHMOBILE CORPORATION 


276 HALSEY STREET 


NEWARK 2, NEW JERSEY 


franchise. Ray Guilemette, presi- 
dent, said the firm will continue 


y|to handle Kaiser-Willys products. 
” + * 


Meyers Sells to Meyer 
A. E. Meyers, Inc., Morwalk, O., 
has sold its DeSoto-Plymouth deal- 
ership to Leo R. Meyer, Inc. A. E. 
Meyers plans to retire. 
7 + * 


State Chevrolet Opens 


State Chevrolet Co., Boardman, 
O., has opened at Wick and Rayen 
Aves. Arthur J. Sweeney is presi- 
dent and Howard W. Divelbiss, 
treasurer. 

* aa 


Spearman Moves Showroom 

Spearman Motor Sales, Kenton, 
O., has moved to N. Detroit St. 
from S. Main St. It handles DeSoto- 
Plymouth. 


* * * 


Hudson for Lukens 


Lukens Motor Sales (Hudson) 
has been opened at Marietta, O., 
with Ruth Lukens, owner, and 
Paul E. Lukens, former used-car 
dealer, as manager. 


* * * 


Smith Gets Chevrolet 


J. J. Smith, formerly city man- 
ager for Chevrolet in Cleveland, 
has acquired Mitchell Chevrolet, 
LaPorte, Ind. The firm will be 
known as Smith Chevrolet. 

* e 


Chevrolet Changes Hands 


R. B. Clark Chevrolet Co., Mis- 
sion, Kans., has changed hands 
and will be known as Hoehn Chev- 
rolet, Inc. 


* * . 


New Home for Becherer 

Plans for a new building for 
Becherer Buick, Inc., Monrovia, 
Calif. have been announced by 
Oliver E. Becherer, owner. Work 
on the $180,000 building is to begin 
about Oct 1. 


* * * 


Crivelli Opens 
Crivelli Chevrolet Motor Co. has 
opened at McKees Rocks, Pa., with 
James Crivelli and Phillip Crivelli 


as co-owners. 
* * 


Conner-Car Organized 
Conner-Car Co. (Chrysler-Plym- 
outh), Steubenville, O., has been 
organized with L. D. Conner as 
president. 


* * s 


Smith Sells to Thomas 
Gene Smith has sold his Pontiac 
dealership at Gastonia, N. C., to 
Robert W. Thomas, who will do 
business as Tommy Pontiac, Inc. 
+. - . 


Ford Deal Changes Hands 

Cox Bros. is the new Ford dealer- 
ship at Menomonie, Wis., replacing 
Wheaton Motors. Roland L. Cox 
and Roger H. Cox are the dealers. 

* * . 
Kremer, Soltis Open Deal 
Kremer - Soltis Motors has re- 


Goodrich Honors Gundaker— 


Guy Gundaker jr., field sales manager, tire and equipment division of B. F. 
Goodrich Co., Akron, center, receives a watch from Arthur Kelly, division presideni, 
right, for 30 years of company service. The award was made at a luncheon meeting 


held in Gundaker's honor. 


J. A. Hoban, divisional sales vice-president, looks on. 





21 Nash Dealers Named 
To Advisory Council 


DETROIT. — Twenty-one Nash 
dealers—one from each of the com- 
pany’s 21 zones—have been elected 
to the new Nash Dealer Advisory 
Council, it has been announced by 
Roy Abernethy, sales vice-president. 

It is the first organized dealer 

council in Nash history. Mem- 

bers were elected by Nash dealers 
in each zone. The first meeting 
of the new group will be held 
early in October, Abernethy said. 

Members are: Atlanta zone — 
Donald E. Schulstad, Tampa, Fla.; 
Boston zone — Nisham Atamian, 
Boston; Buffalo zone—K. S. Van 
Dervort, Binghamton, N. Y.; Chi- 
cago zone—Walter A. Stutzel, Rock- 
ford, Ill.; Cincinnati zone—W. A. 
Grawemeyer, Indianapolis; Cleve- 
land zone — Willard E. Maloy, 
Akron. 

Dallas zone — Paul K. Williams, 
Austin, Tex.; Denver zone—L. Cal- 
vin Bosse, Boise, Id.; Detroit zone— 
L. P. Marshall, Flint; Kansas City 
zone—Laurin C. Barnett, Topeka, 


Buffalo Groups Assail 


Fixed Tradein Offers 

BUFFALO. — Directors of the 
Buffalo Automobile Dealers Assn. 
have approved a resolution by 
the Buffalo Better Business Bu- 
reau condemning the practice of 
offering a specific tradein allow- 
ance for used merchandise re- 
gardless of its age or condition. 

The resolution noted that fixed 
tradein allowances are deceptive 
because they involve manipulat- 
ing the selling price of the adver- 
tised car—and because they mis- 
lead the public into making a 
purchase under the false impres- 
sion of fictitious savings, and 
finally, because this practice is 
unfair competition and under- 
mines public confidence in all ad- 
vertising. 


ceived a Ford franchise at Holding- | Sy 


ford, Minn. Joseph Kremer and Ar- 
nold Soltis are the dealers. 


* * 


* 
Johnson, Hawley Take Ford 
Johnson-Hawley Motors is a new 
Ford dealership at Sandstone, 
Minn. Lawrence W. Johnson and 
Robert W. Hawley are the dealers. 
« 


L. B. Motors Opens 


L. B. Motors, Inc. (Willys), Mon- |; 


rovia, Calif., has been opened with 
George A. Wright as president. 
Robert R. Woodries, William E. 
Hart and Albert R. 
other principals. 
* 


McNaughton Goes Willys 


F. B. McNaughton, owner of Mc- 
Naughton Sales, Steuben, Ind., hag 
signed a Willys franchise. 


Huitt Takes Willys 


dealer. 


Lebrock are | 273 


Kans.; Los Angeles zone—H. Floyd 
Brown, San Bernardino, Calif.; 
Memphis zone — M. C. Bledsoe, 
Shreveport, La.; Milwaukee zone— 
Lester P. Hartung, Milwaukee; 
Minneapolis zone—S. E. Clevenger, 
Minneapolis; New York zone—R. J. 
Menendez, Hempstead, N. Y.; Phil- 
adelphia zone — Nicandro Romano, 
Glenside, Pa. 

Pittsburgh zone — Willis J. Ful- 
ton, Washington, Pa.; Portland 
(Ore.) zone—C, . Wentworth, 
Portland; St. Louis zone—R. G. 
Riefling, St. Louis; San Francisco 
zone — Lloyd E. Test, Stockton, 
Calif, and Washington (D.C.) 
zone, P. R. Lauritzen, Richmond, 
Va. 

Alternate members are: Atlanta 
zone—James C. Downing, Altanta; 
Boston zone—Morris Lipman, West 
Hartford, Conn.; Buffalo zone— 
Henry W. Cohn, Buffalo; Chicago 
zone—George Beutel, Joliet, IIl.; 
Cincinnati zone—N. C. Jamison, 
Cincinnati; Cleveland zone—Phillip 
A. Snyder, Cleveland; Dallas zone— 
Charles J. Kilgore, Corpus Christi, 
Tex.; Denver zone—R. Owen Faricy, 
Pueblo, Colo. 

Detroit zone— Lester C. Foote, 
Lansing; Kansas City zone—Frank 
M. Toms, Emporia, Kans.; Los An- 
geles zone—Clarence E. Walker, 
Los Angeles; Memphis zone — J. 
Houston King, Nashville; Milwau- 
kee zone—William A. Johnson, Wis- 
consin Rapids, Wis.; Minneapolis 
zone—John W. Peckham, Billings, 
Mont. 

New York zone—L. C. LeBour- 
veau, Albany; Philadelphia zone— 
Stanley A. Stonier, Scranton, Pa.; 
Pittsburgh zone—Doyle L. Mierley, 
Altoona, Pa.; Portland zone—Harry 
D. Baker jr., Seattle; St. Louis zone 
—Kingsley O. Wright, St. Louis; 
San Francisco zone—W. F. Hud- 
kins, San Mateo, Calif., and Wash- 
ington zone—Earle O. Baker, Wash- 
ington, D. C. 


Wallace Opens ‘Buick City'— 
This new and used-car sales center has been opened by George Wallace Buick 
Huitt & Son Motors, Allegan, | Co. in Portland, Ore. Costing an estimated $100,000, the lot includes space for 200 


Mich., has been appointed a Willys {| cars, a service and reconditioning unit with stalls for six cars and a new office. 
A major feature will be the display of new Buicks, formerly limited to the showrooms. 
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Suggested Car List T; 


Up 2.4 to 6.3% ... 


Ford Price Hike Seen °56 Trend 


(Continued from Page 1) 


566 makes reach the market in 
October and November. Chrysler 
Corp. and General Motors officials 
have indicated at press previews 
that their prices also will move 
higher. ie. as 


IGNIFICANTLY, Ford and Lin- 

coln reserved their smallest list 
price boosts for their high-volume 
hardtop coupes. Ford’s Fairlane 
Victoria six and eight was hiked 
only $46, while Lincoln’s Capri two- 
door model was edged up only 
$10.90. 

Federal excise tax amounts, which 
Ford Motor Co. has omitted from 
its ’56 price announcements, also 
are increased on Fords and 
Lincolns. Ford kept dealer delivery 
and distribution charges at a flat 
$25, however, and the dealer dis- 
count structure stayed the same. 

Su list prices of Ford 
power steering and six-tube radios 
were reduced for 56. Power steer- 
ing was cut from $85 to $49.50 
and the six-tube radio, from 
$81.30 to $71.20. The charge for 
eight-cylinder models remained 
$93 above com sixes. 

The largest price hikes—$98 and 
$99—were applied to Ford’s cheaper 
Mainline and Customline series. 
Fairlanes, outside the Victoria hard- 
top, rose $78-$80 and station wag- 
ons, $84-$86. The new Parklane 
wagon was given the same price 
as the eight-passenger Country 
Sedan. oe es 


_ full schedule of suggested 
factory list prices at Dearborn 
follows (add $93 for eight-cylinder 
models) : 

Mainline—4-dr. sed., $1,699; 2-dr., 
sed., $1,657; bus. cpe., $1,562. Cus- 
tomline —4-dr. sed., $1,785; 2-dr. 
sed., $1,743. Fairlane—4-dr. sed., 
$1,871; 2-dr. sed., $1,829; Victoria 
hardtop, $1,965; Crown Victoria, 
$2,099; conv.) $2,119. Station Wagon 
— Ranch Wagon, $1,956; Custom 
Ranch Wagon, $2,016; 6-pass. Coun- 
try sed., $2,060; 8-pass. Country sed., 
$2,183; Parklane, $2,183; Country 

uire, $2,280. 
eg from the Ford model 

listings for ’56 is the transparent- 
topped Crown Victoria Skyliner, 
but a skyroof will be optional for 

Crown Victoria models at a list 
price of $64.50. 

No change was made in the price 
of the Thunderbird ($2,695), or of 
Fordomatic transmission. Fordo- 
matic again is optional on all six 
and eight models at a list of $185. 

As announced by Ford earlier, 
factory - installed safety equipment | 
will be offered on ’56s at factory) 
cost. A combination of ——— 

el pads, padded sun rs an 
ieoab-anat belts is priced at $25, 
while panel and visor pads alone 
are $16. 








promos price announcement at-| 
tributed its price increases to) 
“increased manufacturing costs,” a} 
generalization indignantly explained | 
by the UAW-CIO in a subsequent 
press statement. 

“The economic _ concessions | 
granted the UAW-CIO by Ford 


+. s +. 
Virginia 
(Continued from Page 3) 
cient to cover the average cost of 
such service, such money to be 
paid to the servicing dealer. 

“This system worked very sat- 
isfactorily over a period of many 
years in the past and there is no 
reason to doubt that it will work 
again and be of great benefit to | 
the public.” 

The statement was signed by the 
owners of Geo. W. Aron & Co. 
(Packard), Gardner Motor Co. 
(Dodge-Plymouth), King Motor Co. 
(DeSoto - Plymouth), Harville Mo- 
tor Co. (Nash), R. L. Hall Motors 
(Chrysler-Plymouth), Crowell Long 
Auto Co. (Ford), Wyatt Chevrolet 
Corp., Little Pontiac Corp., Wyatt 
Buick Sales and Swanson Motors 
(Oldsmobile-Cadillac). 





Davis Acquires Pontiac Deal 

Thomas M. Davis, formerly of 
Kaufman Motors(Pontiac), Colum- 
bus, O., has acquired Wilson 
Pontiac, Bucyrus, O. 


Motor Co.” a union spokesman 
charged, “could be absorbed out of 
the extremely favorable profit posi- 
tion of the corporation. Any in- 
crease in the price of automobiles 
attributed to the new UAW agree- 
ments is totally unjustified and 
represents a gouging of consumers.” 

The UAW this year won sup- 
plemental layoff pay, hourly wage 
increases and fringe benefits mak- 
ing up a 20-cent hourly package. 
Four of the five auto manufac- 
turers and a host of suppliers 
have granted additional incre- 
ments to their workers. 

A Congressional investigation of 


Executive Timber 
LITTLE ROCK, Ark. — Walter 
Jennings, vice-president of Jennings 
Motors (Chrysler - Plymouth), has 
been appointed regional chairman 
of the newly formed NADA Young 
Executives Group. He heads Region 
9, which includes Arkansas, Okla- 

homa, Missouri and Kansas. 


the wage-price-profit positions of 


the automotive and steel industries| | 


again was demanded by the UAW. 

On its 55 models, announced last 
November, Ford instituted a second 
round of freight-charge reductions, 
cut delivered prices up to $34 on 
some models and raised prices up 


to $64 on other models. 
* . * 


f besuer second cycle of freight-rate 
reductions followed by only a 
few weeks Ford’s kickoff round of 
concessions on distribution charges 
to points more than 1,000 miles from 
Detroit. 
GM reacted to the first Ford 
announcement with larger cutbacks, 
accounting for Ford’s second round 





of reductions coincident with the| Driver Training on TV— 


55 model announcement. 

Chrysler Corp., American Motors 
and Studebaker- Packard all fol- 
lowed suit with freight-rate cuts 
on ’55 cars, but this area has seen 
no further adjustments this year. 





George H. Benjamin, executive secretary of the Arkansas Automobile Dealers Assn., 
right, presents Gov. Orval E. Faubus with a gold-plated license frame bearing the 
inscription “Slow Down and Stay Alive.” The presentation was made during the 
association's 10th annual school safety program over KARK-TV, Little Rock, Ark., 
inaugurated to teach safe driving to teen-agers. In the last 10 years AADA has loaned 
208 cars to schools for use in driver education. 


Foremost in ECONOMY 


STROMBERG 


AMERICA’S FINEST 


CARBURETOR 


Economy is a magic word in the automobile business. Economy 
of operation is a mighty sales clincher in any dealer’s show- 
room. Economy in manufacture is vital to protect the narrow 
profit margin of the auto maker. The Stromberg Carburetor 
offers you both. 

Stromberg’s system of consistent fuel metering results in 
economy of operation unmatched by any other carburetor. 
Automotive experts know it. Fuel consumption statistics 
prove it. And two consecutive victories for Stromberg-equipped 
cars in the famed Mobilgas Economy Run confirm it. 


But Stromberg can mean even more as an economy factor for 
the manufacturer Because of the vast number of different 
carburetor models which Stromberg makes available to manu- 
facturers, a Stromberg Carburetor can usually bé selected to 
fit the needs of any engine with a minimum of costly revisions. 


For more than forty years, Stromberg has been the American 





The STROMBERG application engineer will be happy to 
discuss carburetion problems with you at your convenience. 





Run has been won by a STROMBERG-equipped Studebaker. 


leader in every phase of carburetion. More advances in this 
field have been initiated by Stromberg than by any other 
manufacturer. 


The folks who make Stromberg Carburetors enjoy tackling a 
difficult problem—because when you have a problem we can 
solve, everyone is happy. You have a better product, we have 
a satisfied customer, and the motorist has a more efficient 
automobile. 


Call on us. The Stromberg application engineer is at your 
service. You'll find he knows his business—and he may help 
build yours. 

ECLIPSE MACHINE DIVISION OF BENDIX AVIATION CORPORATION 


Original Equipment Sales: Elmira, N. Y. © Service Sales: South Bend, Ind. 
Export Sales and Service: Bendix International Division, 205 E. 42nd Street, N. Y. 17, N. Ye 


Stromberg* Carburetor ) 
Bendix* Electric Fuel Pump e Bendix* Folo-Thru Starter Drive es 


*REG. U. S. PAT. OFF. 
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Wiles Puts Market at 8 Million... 


Buick Sees *56 Boom in Car Sales 


(Continued from Page 1) 


now have been proved to be con- 
servative. 

Most of the sales predictions 
for 1955 so far have ranged be- 
tween seven and 7% million, and 
some of the industry executives 
look for a moderate decline in 
1956. 

Wiles said that Buick expects to 
produce 800,000 cars in 1955, topping 
its record year of 1950 by a quarter 
million. Of 1955 production, 170,000 
will be 1956 models. Target for 1956 
is 900,000, and in 1957 Buick expects 
to have capacity ready for a million 


cars a year. 
> * + 


oo to distribution, Wiles 
said that Buick dealer profits 
have been the highest in five years. 
(A sales executive said. that while 
dealer volume in the first seven 
months was up 48 percent, dealer 
profits were up 85 percent.) Wiles 
predicted that dealers would be 
short of 1955 models before the 
1956s are announced Nov. 1. 

Buick is now confident of hold- 
ing third place, having staved off 
Plymouth’s bid to rewin that sales 
position with its restyled cars. 
Logically, Wiles said, Buick’s next 
target is second place, since it 
does not believe in standing still. 

Buick now has 10.7 percent of the 
market and expects to increase its 
share in 1956, Wiles said. He pointed 
out that while Buick dealers have 
taken third in sales, they are 
seventh in number of dealers, thus 
having one of the highest unit 
potentials in the industry. 

Al Belfie. general sales manager, 
cited the rising station wagon mar- 
ket. In 1954, the industry sold 420,- 
000; in 1955 it probably will sell 
550,000 and the 1956 market may 


Judge to Decide 
Fate of Arkansas 


Licensing Law 


LITTLE ROCK, Ark. — Special 
Pulaski Chancery Court Judge 
Riddick Riffel, reserving decision, 
says he wants attorneys for each 
side to file briefs before deciding 
whether the 1955 act which created 
the Arkansas Motor Vehicle Com- 
mission, is constitutional. 

Rebsamen Motor Co. (Ford), 
Little Rock, contends the act is 
discriminatory and asks the judge 
to void the entire act. 

The Commission argued that the 
law is designed to police new-car 
dealers and to protect both them 
and the public. 

Reginald F. Whiddon, Rebsamen 
president, testified that the act 
gives non-franchised car dealers an 
edge on franchised dealers. He said 
he didn’t see much in the act to 
protect anyone. 

After the trial, James T. Phillips 
(Chrysler - Plymouth), Fayetteville, 
commission chairman, said 545 deal- 
ers and 1,294 salesmen, factory 
and district representatives had 
been licensed since July 1. 

“The new act has been received 
well by the industry. Only a hand- 
ful of dealers had to be prodded 
to comply,” he added. 


range between 600,000 and 700,000, 
Belfie said. 
* * * 


E ADDED that Buick has not 
been getting its share of this 
market and will step up volume on 
its estate wagon 3% times in 1956. 
Eventually, Wiles said, the four- 
door hardtop may push the con- 
ventional four-door out of produc- 
tion. Since Buick began production 
of its four-door hardtop in April, 
it has been outselling the conven- 
tional sedan two to one, Belfie said. 


Ninety -two percent of Buick 
orders in 1955 have called for 
Dynaflow, Wiles said. As a result, 
Dynafiow will be made standard 
on Century, Super and Road- 
master models in 1956. 


Buick production this year has 
been 51 percent Specials, 21 percent 
Centurys, 18 percent Supers and 9 
to 10 percent Roadmasters. 


Backing up his optimism on sales, 
Wiles asserted that even the opti- 
mists have failed to comprehend 
the amazing growth in the economy 
in the postwar years. 


Gradually, he said, the fears gen- 
erated by the depression of the 
early 1930s have been dissipated, 
and people are buying with the 
confidence that the rising supply 
of money justifies. 

* * > 
E POINTED out that a million 
family spending units each year 
are passing the $4,000 income mark. 


Wiles said that sales took an 
upward spurt in August, and that 
trend is continuing in September. 
(Cleanups of record new-car stocks 
no doubt was a factor.) 

“Our sales have been limited by 
our capacity,” Wiles said, “but by 
this time next year, when our cur- 
rent expansion program has been 
completed, we will have the capacity 
to build one million cars a year.” 

Wiles pointed out that Buick 
built 578,000 cars up to Sept. 10 
of this year. Domestic retail de- 
liveries, plus export to Canada 
and other countries, amounted to 
562,000 units, leaving a difference 
of 16,000 cars. 

Wiles said auto production has 
expanded almost four-fold since 
1946. 

“Our springboard of opportunity 
has been the unprecedented expan- 
sion of the American economy as 
a whole.” he added. 

“The whole world marvels at and 
envies this market. It enables the 
American to raise his standard of 
living every year while other coun- 
tries have trouble maintaining 
theirs. 

“The underlying reason has been 
the nation’s rising productivity—or 
output per man hour. It has 
doubled since 1929. For many years 
it rose at the rate of 2 percent per 
vear. But. since 1947, the rate of 


increase has been much higher.” 
> = * 


425 Field Men Attend 
Biggest Buick Preview 


FLINT. — Buick’s entire field 
sales organization last week pre- 
viewed the 1956 model cars with 
which Buick intends to take the 
first step toward its goal of 1,000,- 
000 sales annually. 

The Flint preview, bringing in 





Bentley's New Continental— 


Bentley Motors, Lid., London, England, has introduced a new Bentley Continental 
with a lightweight all-metal body. Featuring three body styles, the new car is 210 
inches long, 71% inches wide, and has a 123-inch wheelbase. This Continental 
drophead coupe by Park Ward costs approximately $19,000. 


425 field sales force representatives, 
was the largest announcement 
meeting of its kind Buick ever has 
held. 


The 2-day sales meeting was 
concluded Tuesday night with a 
banquet at which many of the top 
executives of General Motors, in- 
cluding Louis C. Goad and Albert 
Bradley, executive vice-presidents, 
were guests of honor. William F. 
Hufstader, vice-president in charge 
of General Motors’ Distribution 
Staff, was the principal speaker at 
the dinner. 

Starting Oct. 1, Buick sales and 
engineering executives, led by gen- 
eral manager Ivan L. Wiles, will 
hold a series of dealer preview 
meetings in Los Angeles, Houston, 
Chicago, Atlanta, Detroit, conclud- 
ing in New York on Oct. 28, during 
which a streamlined version of the 
Flint meeting will be presented. 


Super Sports 170— 


Using Firestone's Super Sports 170, 
Herb Thomas won the “Southern 500" 
stock car classic at Darlington, S. C., at 
an average speed of 92.281 m.p.h. 
without changing a tire. At left is one of 
the four Super Sports which carried him 
to victory after completing 150 laps of 
test driving prior to the race. At right is 
a new tire, which gives a comparison of 
tread wear. 





Pike’s Peak Speed Mark 
Set by *56 Chevrolet 


DETROIT. — The 1956 Chevrolet, 
which won’t be announced for a 
month, already is breaking records, 
the company disclosed last week. 

It has clipped more than two 
minutes from the run up Pike’s 
Peak by a standard passenger car. 


The new record was announced 
following certification of the new 
mark by the National Assn. for 
Stock Car Auto Racing, which offi- 
cially timed the run. NASCAR also 
certified the record-breaking car 
as a stock model after a teardown 
and comparison of parts with the 
1956 specifications. 

The record run was made Sept. 
9. It was driven by Zora Arkus- 
Duntov, a Chevrolet engineer. He 
made the tortuous 12:42-mile 
climb in 17 minutes, 24:05 sec- 
onds. The old mark was 19 min- 
utes, 25:70 seconds. It was set in 
1934 and stood for 21 years. 

In order to conceal the identity 
of the record-breaker as a 1956 
model, Arkus-Duntov drove a pre- 
production mode] which was heav- 
ily camouflaged with plastic hoods 
and a weird paint job. 

The story of the new record is 
told in a report from William H. G. 
France, president of NASCAR, to 
T. H. Keating, general manager of 
Chevrolet, certifying the new mark. 

“The 12%-mile distance was cov- 
ered in 17 minutes, 24:05 seconds, 
for a new record for American 
stock sedans,” France reported. 

He attested that the event was 
sanctioned, supervised and timed 
by NASCAR and that the record- 
breaker was “inspected and found 
to conform with the 1956 Chevrolet 
specifications.” 

In addition to the official start- 
ers, timers and other experts of 
NASCAR, the record run was 
witnessed by France and E. G. 

(Cannonball) Baker, national 
commissioner for stock car rac- 
ing and former holder of the 
Pike’s Peak hill-climb record. 
Starting from the bottom of the 

hill, the course climbs through a 
series of 170 sharp turns and cut- 
backs to the summit, 14,110 feet 
above sea level. 

In addition to the power for the 


°56 Dodge Shatters 


Stock-Car Records 
WENDOVER, Utah — A 1956 

Dodge V-8 sedan, being driven in 

its 10th day of continuous opera- 


_ tion at the Bonneville Salt Flats 


late last week, had broken every 
American stock-car record in the 
unlimited closed car division up 
to and including 23,149 miles, ac- 
cording to A. C. Pillsbury, regional 
director of the American Auto- 
mobile Assn. Contest Board. 


Pillsbury said the car had aver- 
aged a record 96.48 miles an hour. 
and also had broken seven world 
unlimited class records from 10,- 
000 miles to 30,000 kilometers and 
all international Class B records 
from 4,000 miles to 30,000 kilome- 
ters. 


climb, the course provides an ex- 
ceptional test of roadability and 
responsive handling far in excess 
of what most motorists would en- 
counter, even under the most diffi- 
cult traffic conditions, it is said. 


Clay Doss Joins 
Outdoor Ad Firm 


NEW YORK. — Outdoor Adver- 
tising Inc., has appointed H. C. 
Doss director of industry relations, 

Western division, 
it was announced 
last week by War- 
ner R. Moore, 
president. 

Doss, whose 
new post is part 
of the national 
sales company’s 
program to ex- 
pand its services 
to outdoor adver- 

4 tising plant mem- 
H. C. Doss bers, will operate 
out of quarters in Detroit. 

Prior to joining OAI, Clay Doss 
was vice-president in charge of 
sales of Nash and later served as 
executive consultant on sales, Amer- 
ican Motors Corp. From 1939 to 
1944, he was genera] sales manager 
of Ford Motor Co. 

Director of industry relations, 
Eastern division, is Joseph W. Pear- 
son, with headquarters in New 
York. 


Kaiser Deal Adds Hudson 

Ohio River Valley Motors Inc., 
(Kaiser-Willys), Louisville, Ky., has 
been appointed a dealer in Hudson 
and Rambler cars. H. Claude Pobst, 
of Grundy, Va., is president. 


Sell Goodwill 
First —Cooper 


Minn. Parley Hears 
Blast at ‘Hucksters’ 


By Donald M. Lyons 
Staff Correspondent 

MINNEAPOLIS. — Walter B 
Cooper, NADA National Affairs 
committee chairman, called upon 
dealers last week to promote them- 
selves rather than their products 
in a talk before the Minnesota Au- 
tomobile Dealers Assn. convention 
here. 


More than 400 dealers and guests 
heard Cooper urge that dealers seil 
themselves rather than price or 
product in order to build public 
acceptance and goodwill. 


“We dealers, as dignified and 
accepted merchandisers of Amer- 
ica’s most wanted product, must 
do a good public relations job 
and establish an ethical and dig- 
nified basis for this most vital 
part of the nation’s economy,” 
stated Cooper. 

“The actions of a minority of our 
dealers have been detrimental to 
our efforts for favorable legisla- 

tion,” Cooper said as he assailed 
those dealers who had become 
“hucksters of the lowest form.” 


Charging the individual with the 
responsibility for setting a good 
example through ethical sales and 
promotion techniques, Cooper urged 
dealers to give their vigorous sup- 
port to NADA’s legislative propos- 
als in order that Congress might 
consider NADA truly representative 
of the auto dealers of America. 

C. Herbert Anderson (Oldsmo- 
bile - Cadillac), Virginia, was 
elected president of the state as- 
sociation, succeeding W. R. 
Stephans jr. (Buick), Minneap- 
olis. R. C. Rinkel (Chevrolet), 
St. Paul, was named first vice- 
president and Leo Welle (Chrys- 
ler - Plymouth), Albany, second 
vice-president. 


New board members elected are: 
Thorval Damm (Dodge-Plymouth), 
Windom; C. G. Ryan jr. (Lincoln- 
Mercury), Duluth; George Graham 
(Oldsmobile), Winona and Kenneth 
Stuntebeck (Ford), Madena. 

Among the principal speakers at 
the two-day convention were Paul 

M. Millians, vice-president of Com- 
mercial] Credit; Fred Sutter, NADA 
Industry Relations Committee 
chairman, and Dr. Alfred P. Haake, 
General Motors economist. 

The total credit base has been 
weakened by thinner downpay- 
ments and longer average matur- 
ity, warned Millians. Unless pro- 
duction, sales and finance can 
achieve some sort of “neutral 
togetherness,” they'll all face up 
to regulation and reaction, he 
said. 

Minnesota’s Gov. Orville L. Free- 
man praised NADA for its support 
in the Minnesota safety program. 

Convention chairman was John 
R. Scheefe, assisted by Manny An- 
derson, Randy Light, Mal Nichols, 
W. Harold Queenan, R. C. Rinkel, 
George Roberts and George Zies- 
mer. 


Ford Dealers Off on ‘Las Vegas Holiday'— 


Ford dealers and their wives board a plane for a three-day vacation in ‘as 
Vegas, Nev. They are among the 82 winners in the “Las Vegas Holiday” Ford car 
and trucks sales campaign held in the Chicago district. 
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| is that hope springs eternal,” which 
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Exelusive Dealers 


Feared Menaced 


(Continued from Page 2) 


tion, referred to this in a telephone 
interview with C. D. Howe, minister 
of trade, commerce and defense 
production, which was_ recorded 
and played back to the dealers. 
7 7 * 
_ spring the Canadian Gov- 
ernment reduced’ the excise 
taxes on passenger cars 5 percent,” 
Romney began his question. 
“The Canadian Automotive Assn. 
is quoted as saying they expect the 
remaining 10 percent to be removed 


Howe’s reply was: “All I can say 


drew a ripple of laughter from the | 


Romney told the dealers that the | 
U. S. and Canada were moving into 
a “new age of motor vehicle use in 


a major role. He hailed the de- 
velopment of factory-dealer coun- 
cils. 

New officers, in addition to 
Cooke, are: R. R. Coggan, Sud- 
bury, Ont., S. J. Parkinson, Cal- 
gary, Alta., and J. G. Glassey, 
Truro, N. S., vice-presidents; W. 
R. Newell, Montreal, secretary, | 
and Alden R. Clarke, Fredericton, | 
N. B., treasurer. 


The directors are F. W. Marshall, 
} 





St. John, Newfoundland; W. R. Jen- | 


| kins, Charlottetown, P. E. I.; George 


Irlam, Newcastle, N. B.; Phil Kim- 
ball, Three Rivers, Que.; R. Lang- 
lois, Montreal; J. B. Forbes, Kitch- 
ener, Ont.; Albert Bear, Toronto; 


'John R. Carter, Winnipeg, Man.; 


Obituaries 
Joseph C. Wheeler 





ANNISTON, Ala.—Joseph C. Wheeler, 


67, founder of Wheeler Motor Co. here, 
died after a prolonged illness. 
* + * 

E. S. King 


KANSAS CITY.—E. 8S. King, 63, zone 
service manager for Buick, is dead. He had 
been employed by Buick since 1917 and 
was a veteran of World War I. 


* * * 


Edmond S. Frahm 
CHILLICOTHE, Mo.—Edmond 8S. Frahm, 
54, a Buick dealer, was killed Sept. 17 
when the car he was driving struck a| 
bridge abutment near here. 
* * + 


Ben Schulman 
LOUISVILLE. — Ben Schulman, 71, a 
retail tire dealer here since the early 1900s, 
died Sept. 19. Mr. Schulman also was a} 
city councilman from 1909 to 1913 and a 

magistrate from 1913 to 1917. 
2 * * | 
William L. Hemingway 


ANDREWS, 8. C.—William L. Heming- 
way, 58, owner since 1922 of Hemingway 





Motor Co. (Ford), died Sept. 17 after a 
heart attack. | 
” x aa 
Earl Johnson 


ELLSWORTH, Kans.—Earl Johnson, 58, 
local Ford dealer, died Sept. 13 in hospital, 
two weeks after suffering a heart attack. 
He took over the Ford franchise here in 
the late 1930s. . 

* - 


Roy Attwood 
SMITH CENTER, Kans.—Roy Attwood, 
59, former automobile dealer and later 
International Harvester dealer here for over 
25 years, died Sept. 13. He had been ill for 
several months. 





Virgil E. Fell 
WICHITA. — Virgil E. Fell, 53, who 
owned Jack Fell Motor Co. until two years 
ago, died in the Mayo Clinic, Rochester, 
Minn. Since leaving the automobile busi- 
ness, he had operated Fell’s Drive-In here. 
* * * 


Henry L. Wohlstadter 
ST. LOUIS.—Henry L. Wohlstadter, 57, 
department manager of Comfort Printing 
& Stationery Co. here, who corresponded 
with many automobile dealers throughout 
the nation during his 35 years with the 
company, died of*cancer, Sept. 13. 
* * - 


George L. Fritz 
DENTON, Tex.—George L. Fritz, 75, an 
automobile dealer here since 1908, died 
Sept. 10. 
+ * * 


D. A. Dorman 
GULFPORT, Miss.—D. A. Dorman, 71, a 
former partner in Keyes-Dorman Motor Co. 
(Packard), died Sept. 16. Mr. Dorman 
retired from the business in 1946. 
+ * 


Frederick J. Rice 
WILKES-BARRE, Pa. — Frederick J. 
Rice, owner of Charles H. Rice Motors, 
Inc. (Ford), Hazleton, Pa., died Sept. 15. 
Mr. Rice was affiliated with the dealership 
40 years. He became sole owner about five 
years ago when he purchased it from his 


father. 


Elmer Knutson, Saskatoon, Sask.; 
J. W. Sherwood and Clarke Simp- 
kins, both of Vancouver, B. C. 


In his farewell address, retiring 
president Howell said he believed 
that dealers were “in the throes 
of a great evolution in the market- 
ing of our products. In the main, 
I believe it is still in the speculative 
stage.” 

Howell noted that manufactur- 
ers are producing vehicles at 
“undreamed of rates” and added: 
“I’ve stopped kidding myself that 
this volume production, volume 


| market thinking and planning is 


going to change. I advise you to 
do likewise.” 

He said tnat this could be called 
overproduction, but “we are faced 
with an economy of volume pro- 
duction and volume sales—and you 


might as well gear up to live with 
it.” 

“So,” he emphasized, “it leaves 
it up to the dealer organization 
to market this huge volume of 
motor cars and trucks—whether 
we do so at a profit is up to us.” 

Howell noted the trend toward 
gimmick or bait advertising and 
said that he had seen some ads 
that — if lived up to — would end 
any dealer in 60 days. 

* * * 

ADA’S 1955 president also ac- 

knowledged that the public, 
“which has long held a strange 
philosophy that anything is legiti- 
mate to ‘beat the Government,’ 
“now apparently includes the car 
dealer in the same category. 

“If we are not going to accelerate 
the break-down of public confidence 


in the automobile dealer,” he | 
warned, “if we are not to sacrifice | 


zealous production by the manu- 
facturers forces this type of pre- 
selling and seriously jeopardizes 
the long-term prosperity of both 
manufacturer and dealer, as well 
as imposing a threat to end the 
sound credit of the nation. 

“I repeat,” he said, “the manu- 


facturers should concern themselves 
with this situation.” 


Howell told the dealers that 


consumer credit mounted to $1,908,- |" 


000,000 out of a total of $11 billion 
of total money in Canada. He 
reminded them of the 1954 decline 
and added: 

“The official estimate of 
consumer credit outstanding... is 
the highest ever recorded for that 
comparatively slack period.” 

ad * * 


. E. KRESS, general manager, 
Toronto Automobile Dealers 


to this god of ‘volume’ al] the|Assn., spoke on the proposed certi- 


traditional ethics of ‘square deal- 
ing, sound merchandising practices 
and efficient service on which our 
industry has flourished, then gentle- 
men, we must approach this volume 
merchandising with a measure of 
restraint.” 


Howell observed that over- 


ficate of title bill being considered 
by the Ontario legislature. If 
passed, it will be the first such law 
in Canada. 


the law as drawn up, advised the 


Munn 


(Continued from Page 3) 


“But we are calling to your atten- 
tion that the Corvallis auto dealers 
are an important part in the pat- 
tern of growth and progress of 
Corvallis. 

“Continue to do your automobile 
business outside the city and even- 
tually you will be busy scratching 
your head, looking for ways to re- 
place a million-dollar local payroll 
.. @ million dollars annually that 
has helped build schools, pave 
streets, erect churches, build foot- 
ball stadiums, hospitals and pay 
teachers. 

“DON’T BE MISLED ... every 
auto dealer must pay the manufac- 
turer the same price for each unit 
he sells and each dealer must take 
a profit to stay in business .. . 
SOMEONE has to pay for all the 
gimmicks . . . take a GOOD look 
...-IS IT YOU? See O’Toole Motor 
Co. first and learn the facts. If we 
can’t make a deal, try another Cor- 
vallig dealer . . . but spend your 
money where you make it... IN 


| CORVALLIS. 
Kress, whose organization opposes 


“REMEMBER — YOU OWE IT 
TO YOURSELF TO BUY AT— 


dealers to be cautious about rush-|O’TOOLE MOTOR CO. 


ing into unexplored fields. 


‘And HONESTLY Save.” 





HICKOK 


A New Source of Sales and Profits! 


CAR 
CRASH 





SAFETY BELTS 


They were researched and tested by Cornell University Aeronautical Laboratory! They’re 
made and merchandised—hard! They cut auto death and injury potential up to 66%, 
reduce driving fatigue up to 33%! Hickok Car Crash Safety Belts are sold and installed 
through regular automotive retail channels. Investigate now! (See address below.) 





SAFETY BELTS ARE IN THE NEWS! 


“Don’t be surprised if seat belt options are announced by 
one or more car manufacturers during the next month.” 


Automotive News 


“To protect yourself in today’s cars, the Cornell (Uni- 
versity) staff recommends a safety belt, warning, how- 
ever, that not all of the 36 belt models on the market 
protect the car occupant properly. The belt must be 
anchored to the frame of the car...and must be able 
to withstand at least a 3000 pound load per person.” 


This Week Magazine 


“Safety Belt Saves Driver in Crash.” 
Headline from Syracuse Post-Standard 


“Resolved: That the American Medical Association rec- 
ommends to the motor car manufacturer of America 
that they equip all automobiles with safety belts...” 

Proceedings of the A.M.A. San Francisco Meeting 


any car interior. 





Anchored firmly to frame of car—not to seat, 
floor or doors, which easily rip loose —the 
Hickok Safety Belt can be installed in most 
makes and models of cars in as little as one 
half hour. Comes in colors to harmonize with 


7 STAR MERCHANDISING PACKAGE 


To help you tap this $2,000,000,000 market! 


the advertising. 


* 
* 
* 
* 
* 
* 
* 


1000 LINE NEWSPAPER AD in cities where distribution 
is adequately started. Ad to include dealer names. 


FOLLOW-UP NEWSPAPER ADS after the 1000 line ad 
has run: These also to include dealer names. 


FREE MAT ADS for use by retailers and jobbers. 
FREE CONSUMER BROCHURES for use on retail counters. 
FREE SHOWROOM DISPLAY that ties in solidly with 


FREE PUBLICITY RELEASES for use in local newspapers. 


FREE ¥2 HOUR FILM on safety belt research for show- 
ing at PTA meetings, schools, clubs, etc. 





INQUIRIES INVITED FROM AUTOMOBILE MANUFACTURERS AND JOBBERS 


Write or Phone: Hickok Automotive Safety Division of the Hickok Mfg. Company, Rochester 1, New York 
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Union Awaits Offer .. . 


AUTOMOTIVE NEWS, SEPTEMBER 26, 1955 


Deadline Approaches 
In Packard Talks 


By Joseph M. Callahan 
Staff Writer 


GOTIATORS for Packard di- 

vision and Local 190 of the CIO 

Auto Workers are conducting daily 

bargaining sessions 

this week in an ef- 

fort to reach a set- 

tlement before the 

strike deadline Fri- 

day (Sept. 30). The 

workers have voted 7,521 to 189 in 
favor of a strike. 


Union officials said that although 
bargaining sessions have been held 
all month at Packard’s main plant, 
the company hasn’t really offered 
the union anything, except for a 
few counter-proposals that would 
benefit the company. 

Stanley Motyka, secretary of 
Local 190, said last week, “Up to 
now, the company has showed 
no real willingness to negotiate 
... But I’m pretty sure we'll get 
a@ contract based on the GM and 
Ford patterns.” 

He refused to comment on 
whether the union would settle for 
a contract based on the American 
Motors Corp. pattern in which the 
guaranteed wage was postponed 
for 15 months. 

Heading the negotiating teams 
are Charles Scribner, Studebaker- 
Packard industrial relations vice- 


president, and Curt Murdoch, pres- 
ident of Local] 190. 


GM Struck in Canada 


ees a strike by 17,000 
workers in five General Motors 
of Canada plants began last week. 
Talks between the two sides were 
suspended early in the week but 
an early resumption was expected. 

The strike occurred despite a 10- 
point package ‘offer which the com- 
pany called the most progressive 
and far-reaching offer in Canadian 
labor history. The package, esti- 
mated at 17.6 cents an hour, pro- 
vided for the guaranteed wage, a 
five-cent hourly hike and other 
benefits. 

George Burt, UAW Canadian 
director, said the offer would 


Flood Costs $2,039,633, 


Say 35 Conn. Dealers 

HARTFORD.—Thirty-five mem- 
bers of the Connecticut Automo- 
tive Trades Assn. have reported 
damage to vehicles in the recent 
flood totaling $947,082, of which 
$534,490 was covered by insur- 
ance. 

These figures represented 281 
new cars and 648 used cars. 

Damage to land, buildings, parts 
and equipments amounted to $1,- 
092,551, they reported, for a total 
of $2,089,683. 


leave the employes behind the 
workers of GM’s chief Canadian 
competitors. Contracts at the 
Canadian Ford and Chrysler 
plants do not expire until 1956. 

Louis G. Seaton, GM director of 
labor relations who came to To- 
ronto from Detroit for the talks, 
said that the “fundamentals which 
were acceptable to U. S. workers 
apparently were not acceptable to 
Mr, Burt.” 

Burt opposed the offer because it 
called for a three-year contract and 
because he is intent on narrowing 
the wage differential that has tra- 
ditionally existed between the U. S. 
and Canadian auto workers. In 
Canada the average hourly wage 
is $1.64 for production workers and 
$1.46 for nonproduction workers. 


The strike halted operations at 
the GM plants in Oshawa, Windsor, 
Scarborough, London and St. Cath- 
erines, all in Ontario. 

* + * 


IH Resumes Production 


L Ast week production was re- 
sumed at 18 International Har- 
vester plants after a 26-day strike 
by 40,000 UAW workers was settled. 

The union probably obtained its 

best settlement of the year. In- 
cluded in the estimated 34-cent 
package were an 11-cent hourly 
raise, a guaranteed wage plan, a 
full union shop and other benefits 
contained in the Ford and GM 
pacts. 

IH officials estimated that the 
contract will cost the company 
$30 million annually and that the 
workers lost $13 million by the 
strike. 
Last week the UAW announced 

that it had secured contracts with 
71 concerns which provide the 
guaranteed wage for 867,200 mem- 
bers of the union, or almost 60 per- 
cent of the membership. Many 


Bench grind 


AbL Brake Shoes 


including the new fixed anchor brakes 


AMMCO TOOLS, IN 


MODEL 2000 SAFE-ARC BRAKE SHOE GRINDER 


* CLEAN — vacuum system 
prevents flying dust 


* FAST —8 shoes in less 
than 4 minutes 


* ELIMINATE comebacks 
and free re-adjustments 


* EASY TO USE—only 2 
adjustments—can’t make 
mistake 

*® RANGE-—shoes for drums 

“.17" diameter 

* COMPLETE — including 

1/3 h.p. motor — 


218. 


NO. 4140 FIXED ANCHOR SHOE CLAMP 


Grinds ALL shoes for fixed anchor brakes (10”-11”-12”)— 
EFFICIENTLY and ECONOMICALLY. Cures diving, spongy 
pedal, and pulling problems caused by incorrect lining to 
drum contact. Can be used on any Ammco Safe-Arc 
Grinder Serial No. 2560 and later. 


only $69.50 complete 


See Your Ammco Jobber — Ask For Free 
Demonstration In Your Own Shop 


C., 


Nash Field Executives 


Hear ’°56 Plans Today 

DETROIT.—Nash today (Sept. 
26) will open a two-day meeting 
at the Whittier Hotel here to in- 
form its field executives of sales 
plans for the 1956-model year. 

All division managers, zone 
managers, assistant zone manag- 
ers and zone car distributors will 
attend the conference. 

During the two days, Roy Aber- 
nethy, sales vice-president, will 
hold individual conferences with 
each member of the field force. 


more contracts are now being nego- 
tiated, the union stated. 

Among the firms which have 
granted the guaranteed-wage con- 
tracts are General Motors, Ford, 
Chrysler, International Harvester, 
American Motors, Caterpillar, Allis- 
Chalmers, Bendix Aviation, Budd, 
John Deere, Dana Corp., Detroit 
Tool & Die Assn., Eaton Mfg., 
White Motor, Midland Steel, Kel- 
sey-Hayes, Bower Roller Bearing, 
Houdaille- Hershey, Spicer, Borg- 
Warner, Detroit Steel Products and 
51 smaller firms. 

+ 


* = 


N. Y. Salesmen Join Union 


OX THE dealership front, sales- 
men at five Cadillac retail 
branches in New York have voted 
49 to 27 in a National Labor Rela- 
tions Board election for representa- 
tion by Local] 917 of the AFL Team- 
sters. The branches are located in 
Manhattan, Brooklyn, Bronx and 
New Rochelle. 

John Burke, local president, 
said the Cadillac salesmen, one 
of whom reportedly earns $42,000 
@ year, approached him for union 
membership. He added that sales- 
men at the Chrysler and Packard 
factory branches also approached 
him and that NLRB elections are 
scheduled for these men. 

Burke said the salesmen joined 
the union because of long hours, 
six-day weeks, lack of job security, 


lack of welfare plans, no equitab): 
vacation plans and no paid hol: 
days. 

+ o * 
Sec. McKay Picketed 
i LOUISVILLE, Secretary of the 

Interior Douglas McKay was 
still being bothered by the strike 
at his dealership in far off Salem, 
Ore. 

When McKay arrived at the 
Kentucky Hotel in Louisville he 
was greeted by a seven-man 
picket line from the AFL Ma- 
chinists. One of the pickets 
offered him a copy of the union’s 
paper which had prominently 
played up the strike and McKay 

reportedly said: 

“Keep it yourself, boy. I don’t 
want to read that stuff.” 

Referring to the $200,000 organ- 
izing fund set up by the AFL Team- 

sters and the AFL Machinists, How- 
ard Tausch, automotive coordina- 
tor for the Machinists, said last 
week: 

“Probably no group of employes 
in the country needs the protection 
of union agreements more than 
auto mechanics. Yet few industries 


remain so largely unorganized. 
* * . 


Dealers Accused 


as automobile dealers, through 

their associations, have vici- 
ously and relentlessly attempted to 
suppress and break up any union 
organization.” 

In Portland, Ore., NLRB Trial 
Examiner Martin S. Bennett has 
recommended that Lyman Slack 
Motors (Chevrolet) “cease and 
desist from discouraging mem- 
bership in Automotive Employes 
Council, AFL, or in any other 
labor organization. 

Local 376 of the AFL Teamsters 
in Detroit has won another elec- 
tion conducted by the Michigan 
State Labor Mediation Board. This 
Poll was taken at Downtown Ford. 
The vote was 24 to 3. The union 
has also asked for elections at Al 
Long Ford and Harry Newman 
Motor Sales (Lincoln-Mercury). 


Flexible Limits on Speed 
To Be AAA Study Topic 


WASHINGTON. — Highway con- 
struction and plans for a nation- 
wide speed-contro] survey claimed 
the attention of delegates to the 
53rd annual convention of the 
American Automobile Assn. last 
week. 


The speed study will be made 
to gather information to carry 
out the AAA policy favoring a 
flexible speed limit, said E. Ray 
Cory, chairman of the associa- 
tion’s traffic safety 
He censured authorities in many 
sections of the country for failing 
to post realistic speed limits. Never- 
theless, wholesale arrests are made 
for violations in such areas, he 
said. 


Cory said the AAA favors reason- 
able and realistic limits set in a 
scientific manner rather than ab- 
solute limits which, he said, often 
are arbitrary and fail to recognize 
local conditions. 

AAA President Andrew J. Sor- 
doni, Wilkes-Barre, Pa., called for 
unified efforts to bring about a 
stepped-up highway construction 
program. He mentioned three re- 
quirements for such a program. 

It must, he said, be big enough 
to meet the nation’s needs, and 
motorists must realize that they 
“must pay their fair share” of the 
expanded program. 

Also, he said, there must be a 
provision whereby other benefici- 
aries of improved highways carry 
their fair share of the additional 
tax load. 


A similar proposal for a broad- 
ened tax base to include those who 
benefit directly or indirectly from 
new highways was advanced last 
week by A. S. Petersen, president 
of Standard Oil Co. of California in 
an address before the National 
Petroleum Assn. 

Sordoni condemned “unjustified 
crackdowns and traffic traps,” 
some of which, he said, do more 


| 


harm than good. He questioned 
the use of helicopters, unmarked 
police cars and radar and other 
speed-detection devices in traffic 
enforcement. 


The convention opened with 
the reading of a message from 
President Eisenhower who ap- 
pealed to the AAA to strive for 
the enactment of an adequate 
highway program. He said a 
modern road is one of 
America’s “great national needs.” 
At the conclusion of the AAA’s 

53rd annual meeting Sordoni and 
all other top AAA officials were 
re-elected. 


Quicker Turnover 
Bigger Profits! 


Stock 
MOTOR CARE 


MOTOR CARE stops 
costly oil burning, 
gives greater gas 
stops wear 
and hydraulic vaive 
tappet noise. It elim- 
inates destructive 
acids from gas and oil that cause varnish, 
carbon and sludge to form. It increases horse- 
power, balances compression, The difference 
can be felt immediately. 
At $1.98 per pint MOTOR CARE has a fast 
turnover, making high profits for distributer 
and dealer. MOTOR CARE is currently adver- 
tised in publications throughout the Nation. 
Advertising allowances given to quantity pur- 
chasers. Window streamers and point of sale 
material furnished free. 
DISTRIBUTORS: A few choice territories still 
open. 


THE HARAL CO. 


Dept. AN-1 2124 N. Damen Ave. 
Chicago 47, Ill. 
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Plymouth, Packard Reopen Today .. . 


Car, Truck Output Estimates 


By Automotive News 
PASSENGER CARS 


(U. S. PRODUCTION ONLY) 




















U. S. and Canada....150,826 


Week Week 
Ended Same Ended Sept., To To 
Sept. 24, Week, Sept. 17, 1955, Sept. 25, Sept. 
1965 1954* 1955* To Date 1954* 1955 
AMERICAN MOTORS 2,195 2,242 1,327 3,880 72,828 127,576 
ae 155 838 359 1,216 23,872 40,741 
Na etic accsecstsvicse 1,440 1,404 968 2,664 48,956 86,835 
CHRYSLER CORP. .... 9,000 504 6,967 20,903 459,951 978,130 
Chrysler oo... 2,050 ceca. 1,244 3,975 66,821 128,055 
MOI, Siscsesvasi is sccsesivasuss BE sessions 1,132 3,306 45,895 92,434 
NI isessninceniatichics err 4,586 13,412 85,754 221,944 
SI nisscocesatisnapss Aad 504 5 210 261,481 535,697 
FORD MOTOR ........... 43,650 34,047 36,511 95,205 1,311,277 1,591,867 
Ford ....... .. 33,500 26,730 29,953 75,488 1,078,956 1,254,778 
BOOT oiceccessecsosssssscaseses 850 637 848 2,939 29,207 26,379 
Mercury  ..............0000. 9,300 6,680 5,710 16,778 203,114 310,710 
GENERAL MOTORS.... 65,760 14,072 74,805 229,610 2,131,764 3,038,604 
MI e388 ccsciccc-cbisroiaicssacs 16,088 6,233 14,184 46,210 406,719 608,272 
ME weet cccctrnscice, Secon 2,520 .......... 3,753 92,317 113,696 
Chevrolet ..............00...... 35,700 oe... 35,902 114,244 1,053,763 1,389,209 
Oldsmobile _.................. 13,972 5,319 13,521 41,328 $25,216 490,816 
EE ee ee 11,198 24,080 253,949 436,611 
KAISER MOTORS ...... .......... Oe Notink> Seen 15,085 6,680 
NG cee Sack” Patna | ines *. Seekine 5,803 1,021 
A csc hasckidn, . Woncoge OS comet. wale 9,232 5,659 
BP CEP, ooo cscsesccsessnss: 2,096 1,929 2,238 4,622 78,311 141,187 
Ne oscil cockime <:" Seebe Sadaiou ) ” Lae 25,433 52,128 
Studebaker .................. 2,096 1,929 2,238 4,622 52,878 89,059 
Total Cars, U.S. ......122,701 © 52,860 121,848 354,220 4,069,166 5,884,044 
*Revised. 
COMMERCIAL CARS 
(U. S. PRODUCTION ONLY) 
Week Week | Jan. 1 Jan. 1 
Ended Same Ended Sept., To To 
Sert 24, Week, Sept. 17, 1955, Sept. 25, Sept. 24, 
1955 1954* 1955* To Date 1954 1955 
CHEVROLET ............... 8,300 5,432 7,839 26,185 248,982 299,588 
DIAMOND T. ................ 125 54 96 354 2,533 3,984 
a een 380 40 81 257 2,355 2,753 
IE escibitsiciehinetcapiniinns 510 =«_- 2,120—S-s«i,1386=Ss« 3,466 «= 66,018 += 75,167 
I oes sseasedcets 8,200 3,001 7,796 19,316 226,573 263,701 
MM ssc iuebasiscccrssssaxsdkcchessce 1,600 1,054 1,982 5,948 58,616 175,402 
INTERNATIONAL ...... 2,945 1,479 140 =: 33,283 = «72,530 «= 94,269 
iets esscSocsaieess 350 129 311 =: 1,069 4,896 10,778 
REO ......... 125 52 103 346 6,104 3,987 
STUDEBAKER. ............ 470 331 442 912 9,344 13,817 
WHITE ounce 315 225 374 = 1,195 7,721 = :10,487 
MI sri saissssicssnessssiscsns 1,710 2,098 930 4,582 48,508 54,403 
MISCELLANEOUS 85 15 85 282 4,814 3,710 
Total Trucks, U.S. .. 24,875 16,090 21,315 67,145 758,989 912,046 
Total Cars, Trucks, 
Re re id 147,576 68,950 143,163 421,365 4,828,155 6,796,090 
Total Cars, Trucks, 
ee 3,250 2,777 2,870 11,589 297,005 363,802 
Grand Total, 
Cars and Trucks, 


71,727 146,033 432,954 5,125,160 7,159,892 


*Revised. Miscellaneous includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 
Drive, Sterling, Federal, etc. 
N.B.: All U. S. totals include cars and trucks for military orders. 





Miami Dealers’ Ad Ethics .. . 


Code to Ban ‘Giveaways’ 


MIAMI. — A five-point code of 
ethics has been adapted by the 
Miami Automobile Dealers Assn., 
so comprehensive that Walter C. 
Mallory, general manager of the 
state association, declared he 
would send a copy to every new- 
car dealer in Florida, as well as 
to NADA in Washington. 

Spurred by criticism aimed at 
wild advertising which at times 
has brought action by both the 
Better Business Division of the 
Chamber of Commerce and H. E. 
Howard, head of the weights and 
measures division of the city, a 
committee headed by Tom C. Cald- 
well (Studebaker - Packard) and 
Anthony Abraham (Chevrolet) 
submitted the code which calls on 
all new car dealers: 

1. To price our products fairly, 
based on cost and fair profit; 

2. To accurately advertise our 
merchandise; 

3. To eliminate misleading adver- 


Adcox and Kirby Shift 
Herbert Adcox and E. E. Kirby, 
Oak Ridge, Tenn., have sold their 
dealerships there and in Oliver 
Springs and Clinton, Tenn., and 
have purchased Freeman Pontiac 
Co., Chattanooga. 


tising offering free gifts, bonuses, 
down payments, financing charges, 
etc.; 

4. To desist from quoting prices 
on stripped down models that are 
not available in reasonable quanti- 
ties; and 

5. To aid and cooperate with 
newspapers, radio and television 
stations in an effort to eliminate 
all such improper advertising. 

Howard, who has charge of en- 
forcing the “fair advertising” ordi- 
nance of the city, pledged co-opera- 
tion with the dealers in enforcing 
the measure. 


Jerome C. Hofmayer (Buick), 
association president, told the 
dealers: “I think we really have 
accomplished something. It is not 
going to be easy to carry out 
all the provisions of this code, 
but we have made a start, and I 
believe that we can raise the 
standards of our industry if we 
really get behind it.” 

One dealer pointed out how an 
advertisement backfired. The day 
after a certain stripped down model 
was advertised at a certain price, 
three finance companies announced 
that they would loan only two- 
thirds of the price on that par- 
ticular car. 





Changeover Delays 


ma: =| Bar Output Hike 


(Continued from Page 1) 


the assembly line on Saturday, 

Oct. 1. 

It still, however, will mark the 
earliest date in history that that 
milestone has been achieved. The 
6 millionth car of the record pro- 
duction year of 1950 did not roll 
from the lines until Nov. 22. The 
six-millionth car of 1953 wasn’t pro- 
duced until Dec. 19. 

+. 


* * 

HE estimated 5,994,844 assem- 

blies for the first nine months 

of this year is over a million more 
cars than were ever produced in a 
nine-month period. Previous best 
nine-month output was 4,992,104 
cars in the first three quarters of 
1950. 

The rapid return of Ford Mo- 
tor to its first-half pace, however, 
was the big factor in keeping in- 
dustry-wide production at a high 
level. 

Ford division, which produced 
only 12,000 cars two weeks ago, 
climbed within 413 units of its 37- 
week average of 33,913 units when 
it assembled 33,500 cars last week. 
The previous week the division 


turned out 29,953 cars. 
a * + 


ON THE basis of a per-week 
average, Mercury did even bet- 
ter than Ford last week as it turned 
out 9,300 cars. Its average output 
over the first 37 weeks of this year 
was 8,398 cars. 

Lincoln was scheduled to make 
850 units last week, or two more 
cars than it produced during the 
previous week. 

The placing of car production 
on a two-shift basis at Ford divi- 
sion’s Dearborn assembly plant, 
plus Saturday operations at all 
Lincoln and Mercury plants and 
14 of 16 Ford division plants, also 
has been a big factor in the re- 
= of Ford Motor to its first- 


pace. 

Car output at GM slipped to 
65,760 units last week as Pontiac 
went down for changeover to ’56 
models and Cadillac remained out 
of operations for the switch to new 
models. Outside of the holiday- 
shortened Labor Day week, it 
marked the lowest car output at 
GM since the week ended June 18. 

o * 


HEVROLET scheduled 35,700 as- 
semblies last week, or 202 fewer 
units than were produced during 
the previous week, while both Buick 
and Oldsmobile increased output 
slightly. Buick upped its car output 
to 16,088 units last week from the 
14,072 turned out the previous 
week, and Oldsmobile jumped its 
schedules to 13,972 from the 13,521 
of the week ended Sept. 17. 
Chrysler Corp. last week 
boosted output another 2,000 units 
over the previous week despite 
the fact that Plymouth had not 
yet returned to production. 
Dodge was slowly moving back 
to its first-half pace as it sched- 
uled 5,500 units, while Chrysler 
division and DeSoto were sched- 
uled to make 2,050 and 1,450 units 
respectively. Both were increases 
over the previous week. 
+ * * 


TUDEBAKER made 2,096 cars 

last week, the second week in 
succession that output has been 
over the 2,000 mark. The division 
was hampered by an unauthorized 
strike at its South Bend plant dur- 
ing the latter part of August and 
early September. 

Packard, which returns to pro- 
duction today (Sept. 26)—a week 
earlier than previously predicted 
—has produced 52,128 cars to 
date, compared with 30,000 in all 
of 1954 when all its automotive 
operations were moved into new 
facilities. A bigger share of Pack- 
ard output has been allocated to 
the luxury car market this year 
than in any year since 1932, offi- 
cials said. 

Of the various Packard depart- 
ments that were idled for plant 


Distaff Staff 
CINCINNATI. — Another Ohio 
woman has turned to selling autos. 
Nancy Nolan, formerly a secretary, 
has joined the sales staff of Syca- 
more Motors ‘here. 





rearrangements and inventory-tak- 
ing, some departments have worked 
through parts of these programs, 
while others were recalled early 
last week for special assignments 
prior to the start of final assembly 
operations on new models. 
* * +. 

N= and Hudson, both still 

building out on ’55 models, 
scheduled 1,440 and 755 cars, re- 
spectively, last week. The previous 
week saw Nash produce 968 cars 
and Hudson, 359. 

AMC’s El Segundo (Calif.) plant 
closed out on production of ’55 
models last Wednesday (Sept. 21) 
and its Kenosha (Wis.) plant went 
down for changeovers on Friday 
(Sept. 23). Both divisions will begin 
producing ’56 models on Oct. 3. 

Kaiser and Willys are still out of 
production of ’55 car models, and 
no date has been set for resump- 
tion of assembly activities. 

Truck production last week 
totaled 24,875 units, the first time 
since the week ended July 23 that 
commercial-car manufacturers 
have surpassed the 24,000-a-week 
mark. 

Contributing heavily to the in- 
crease was the resumption of 
assembly operations at Interna- 
tional Harvester. The company had 
been out of operation most of the 


month due to a strike. 
* * * 


bmetnge also was back in opera- 
tion last week after having 


N. Y. Opens Action Drive 


Legislation Supported to Correct Dealer Abuses; 
Yarnall Sees Early Franchise Relief 
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been hampered by the lack of 
commercial-car frames, the result - 
of a strike at its supplier, Midland 
Products Supply Co. in Cleveland. 

The continued strike at Eaton 
Axle is also causing production 
problems at Dodge. Eaton sup- 
Plies axles for Dodge’s medium- 
sized trucks, 

Canadian output, with General 
Motors down due to a strike and 
International Harvester, Nash-Hud- 
son and Studebaker-Packard out 
of production at the present time, 
totaled 3,250 units last week. The 
return of Ford and Chrysler to ’56 
model production, however, did 
help Canadian manufacturers bet- 
ter the previous week’s output of 
2,870 cars and trucks. 

* *” * 


American Motors to Sell 


El Segundo Plant 


DETROIT. — American Motors 
Corp. last week took another step 
toward cost reduction and concen- 
tration of its automobile production 
in Wisconsin with the closing of all 
’55 Rambler assembly operations at 
its El Segundo (Calif.) plant on 
Wednesday (Sept. 21). 

The El Segundo plant will be 
sold, according to E. W. Bernitt, 
manufacturing vice-president. It 
accounted for about 8 percent of 
total AMC production. About 500 
employes will be affected by the 
move, 

The company has nearly com- 
pleted new assembly lines and man- 
ufacturing facilities at its Kenosha 
(Wis.) plant that will boost Ram- 
bler capacity about 60 percent, 
Bernitt said. Total capacity in the 
Wisconsin plants has now been 
expanded to 1,800 Nash, Hudson and 
Rambler units a day, Bernitt said. 
Hudson production was moved from 
Detroit to Wisconsin late last year. 








(Continued from Page 2) 


volume sales of new vehicles, which 
increase is not protected by a cor- 
responding increase in the service 
facilities necessary to protect the 
public and to insure proper servic- 
ing of new vehicles. 

4. To establish within the frame- 
work of the association a dealer 
advisory committee, composed of 
outstanding association members 
who are specialists in various 
phases of this business. This com- 
mittee would meet periodically to 
advise any New York association 
member who wishes to seek their 
counsel on his own business prob- 
lems. 

. * : 
STIFFENING of dealer. deter- 
mination was evident through- 

out the three-day convention from 
the following convention addresses: 

1. Yarnall, who urged every dealer 
to answer the Monroney committee 
questionnaire, declaring that this 
Senate committee inquiry “is an 
opportunity to tell our side of the 
story that happens only once in a 
lifetime.” 

2. Fred E. Mason (Dodge- 
Plymouth), Malone, outgoing 
president of the New York associ- 
ation, who announced that “this 
association is now the largest and 
one of the most vigorous in the 
nation, and we are ready to go.” 

3. Sperry W. Miner (Oldsmobile), 
Buffalo, newly elected president of 
the association, who promised that 
the action program now in the 
works will be carried on with unre- 
lenting vigor when he assumes 
office on Nov. 1. 

4. Carl E. Fribley (Cadillac- 
Pontiac-GMC), Norwich, first vice- 
president of NADA and life director 
of the state association, who called 
on the dealers to back NADA to 
the hilt and to fight for solid mem- 
bership strength. 

5. George D. Gardner (Oldsmo- 
bile), of Binghamton, chairman of 
the state association’s industry re- 
lations committee (which represents 
all, makes), who said that the fran- 
chised dealers of this country 
represent a “sleeping giant, which 
must be awakened and inspired to 
action.” 

a . * 

FFICERS elected to the New 
York executive committee, in 


addition to Miner, are: 

Nelson K. Mintz (DeSoto-Plym- 
outh), Staten Island, first vice- 
president; Andre Bigsbee (Ford), 
Saratoga Springs, second vice- 
president; John G. Dorschel 
(Buick), Rochester, third vice- 
president; Samuel S. Giles, (Chev- 
rolet), Port Jefferson, secretary; R. 
Harold Craig (Dodge- Plymouth), 
Albany, reelected treasurer, and 
Chester G. Daetsch (Hudson-Inter- 
national), Hamburg, reelected as- 
sistant treasurer. 

New directors elected for three- 
year terms are: Norman C. Law- 
son, Central Valley, and Wendell 
H. Miller (Dodge- Plymouth), 
Binghamton, who succeeds his 
father, Harry H. Miller. 

New directors elected for two- 
year terms are: William B. Dunn 
(Chevrolet), Syracuse, and Stowell 
Fournia (Dodge-Oldsmobile), Mas- 
sena. Elected for a one-year term 
was Wesley Van Benschoten 
(Dodge - Plymouth), Poughkeepsie, 
son of John Van Benschoten. 

Directors reelected for three-year 
terms are: Giles; Harold A. Martyr 
(Lincoln-Mercury), Buffalo; S. J. 
Reynolds (Ford), Syracuse; James 
L. Ruckle (Pontiac), Yonkers; 
Herbert F. Charters (DeSoto-Plym- 
outh), Long Island City; Mason; 
Mintz, and R. Waldo Rhodes 
(Buick), Corning. 

* + + 

ALCOLM PIERCE (Pontiac), 

Bethpage, chairman of the 
membership committee, announced 
that a pre-convention drive to 
rebuild membership to the 2,000- 
mark had succeeded. By conven- 
tion-time, the total was 2,001 mem- 
bers. 

One of the most dramatic 
moments of the annual meeting 
was the presentation of a citation 
to John Van Benschoten, 85-year- 
= life director of the associa- 
tion. 


The association’s convention com- 
mittee that produced the three-day 
affair includes: Glenen K. Vars 
(Buick), Great Neck, chairman; 
Miner; Clarence E. Preston (Hud- 
son-International), Oneonta; G. W. 
Dodds (Ford-Mercury), Gouver- 
neur, and Ruckle. 





_ OF the cleanup offers—free 
uranium stock with each new- 
car purchase — has run into the 
stone wall of state disapproval] in 
Michigan. 

The Michigan Corporation and 
Securities Commission has ruled 
that if the stock has any value 


Antifreeze Week 
To Push Early 


Auto Winterizing 


WILMINGTON, Del. — A cam- 
paign to promote early winterizing 
of automobiles is planned by the 
antifreeze section of E. I. du Pont 
de Nemours & Co. 

The program, to be known as 
Antifreeze Week, is designed to 
make winterizing more convenient 
and profitable for the dealer. Sug- 
gested dates for the campaign are 
Oct, 17-22. 

Advertising and promotional ef- 
forts will urge motorists to bring 
their cars in for antifreeze and 
winter checkups before the temper- 
ature dips to the danger point and 
dealers are rushed. 

The campaign includes Frank 
Leahy’s football forecast television 
show and newspaper ads with 
separate programs for Zerone and 
Zerex. The company’s dealers will 
be urged to provide on-the-spot 
displays. 
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Stock Offer Squelched 


Michigan Vetoes Uranium Shares Tie-In-Deal; 
‘Free 56,’ N. Y. Trip Offered 


at all, then there is a “consider- 
ation” involved and therefore the 
offer is a sale. 


Under this ruling, dealers 
(Grand River Chevrolet Co., in 
this case) giving stock away fall 
into the “stockbroker” class and 
must be licensed. This same in- 
terpretation was applied in Flor- 
ida recently when Fincher Mo- 
tors, Inc., (Oldsmobile), Miami, 
offered a share of General Motors 
stock with each new-car sold. 
Michigan officials told AUTOMOTIVE 
News that in most states the same 
interpretation probably would be 
applied. 

* * 

N LITTLE Rock, Ark., Rebsamen 

Motor Co. offered “two new 
Fords” for the price of one. 

Rebsamen’s deal was described 
like this: “You trade or buy out- 
right a new 1955 Ford car at 
our regular low list price now. 
Then during November or De- 
cember, 1955, you exchange this 
1955 Ford (providing it has not 
been wrecked and is in good 
condition — ordinary wear and 
tear excepted) — free for a new 
1956 Ford, same body style and 
equipment. You pay only the cost 
of new license and title.” 

The ad also assured prospects 
that there would be no additional 
cost. 

“We will give you a written con- 
tract on this deal and invite you 
to varify our ability to fulfil] this 
agreement,” the ad said. The offer 





was limited to 100 cars, and until 
Sept. 20. 
* aa + 


ares the cleanup pace 
seemed to have cooled. Here’s 
what was happening in other cities: 

Provwence: Motorville, Inc. 
(DeSoto - Plymouth), offered an 
“autumn in New York” weekend 
for two, free with the purchase 
of a new car or a used car costing 
more than $400. 

Motorville advertised “no cash 
down, all you need is good 
credit and a steady job.” The 
weekend included: Luncheon; 
tickets to Broadway show; din- 
ner; tickets to Yankees-Red Sox 
game; hotel accommodations, 
breakfast at the hotel and gas- 
oline for the trip in the new car. 

PortLtaNp Org.: Francis Ford 
advertised “less than 30 1955 Fords 
left” and “we are automobile men, 
not medicine men.” 

Battimore: Berger-Oldsmobile in 
a three-day sale offered “any 1955 
Oldsmobile” for $99 above cost. 


x * * 


oe. Tex.: Nehls Chev- 
rolet Co.’s full-page advertise- 
ment was illustrated with the 
picture of a bucolic-looking horse 
captioned “I’m worth more on & 
new Chevrolet.” Pictures of sales- 
men were underlined with terms 
such as “Tradin’ Hoss” and “Horse 
Trader.” 


CuarLesTon, W. Va.: Rhodes- 
Walker Chevrolet Co. staged an 
“old fashioned bargain days” sale 
with accessories at one cent each, 
$160 worth for 12 pennies. 


Pittsburgh: Don Allen (Chevro- 
let) offered 398 Bel-Airs, 210’s and 
150s for “one price only, $1,795,25.” 
No cash needed, the ad said, and 


LEADING USED-CAR AUCTIONS 
IN THE NATION 


Frequency Rates: Minimum space, 1 inch on 1 column—Maximum: 5 inches on 2 columas— 
Contact WANT AD DEPT., Automotive News, Detroit 26, Mich. 


MIDDLE ATLANTIO 


NEW YORK CITY'S 
SKYLINE 


AUTO AUCTION 


EXCLUSIVELY FOR AUTO DEALERS 
You are 100% safe because all titles 
and checks are insured 
EVERY TUESDAY 12:30 P.M. 


GREENPOINT AVE. & PROVOST ST. 
BROOKLYN 22, N. Y. 


Tel. EVergreen 3-4800 
B. Spielman 
John W. Becker 


AUTO AUCTION 
TIM ANSPACH 
"Midway," 20 
Albany-Schenect Road 
ALBANY, N. Y. 
(For Dealers Only) 


EVERY MONDAY ... 12 NOON 
Member of N.U.C.D.A. and N.A.A.A., Inc. 


MANHEIM AUTO 
AUCTION 
MANHEIM, PA. 

On Route No. 72—4 Miles Off 

Pa. Turnpike 
10 year continvous operation 
Exclusive dealer auction 
Checks & Titles guaranteed 
Sale every Friday 10:00 A.M. sharp 


Modern Bidg. & Restaurant 
Member of N.U.C.D.A. & N.AAA. 


Phone Manheim 5-2401 


New Jersey's 
Only Original Auction 


LEBANON AUTO AUCTION, INC, 
On Route 22—3 miles west of N. Plainfield 
Sele Every Wednesday at 12 Noon 
Dunelien 2-0915 and Dunellen 2-9849 


MIIDDLE ATLANTIC 


HORSEHEADS 
AUTO AUCTION 


HORSEHEADS, N. Y. 


One of the pioneers in the business. 
Eight years’ continuous operation. 


Guaranteed checks and titles. 


Two Big Sales Weekly 


Tues. Night 7 P.M. Fri. Afternoon | P.M. 


NEWEST, MOST MODERN 
IN THE EAST! 


N. A. D. E. 


Natl. Auto Dealers Exchange 


Route 206, Bordentown, N. J. 
Just South of Exit 7, 
New Jersey Turnpike 


Every WED. 11:00 
All checks and tities guaranteed 
Phone AXMINISTER 8-1702 


EAST NORTH CENTRAL 


GRAND RAPIDS AUCTIONS, INC. 
On M2i—One Half ate west of Grandville, 
c! 


EVERY TUESDAY—CHECKS INSURED 
At 1:00 P.M. Sharp—Dealers Only 
Auctioneer: Col, W. E. "Bill" Nagy 
“Michigan's Best" 
Phone: ARdmore 6-4720 


MONTPELIER AUTO AUCTION CO. 
MONTPELIER, OHIO 


Sale Every Monday, 12:30 P.M. 
“WE NEVER MiSs" 
All Checks Insured by Fidelity Ins. Co. of Tenn. 
Your Good Will—Our Most Valuable Asset 
On U. S. Rovte 20A Phone 9009 


EAST NORTH CENTRAL 


WES COON 
AUTO AUCTION 


GRAND RIVER and Telegraph 


U. S. 16 and 24 
On the outskirts of Detroit, Mich. 


THURSDAY 
At 12:30 P.M. — KE. 1-9694 


HOME OF GUARANTEED 
CHECKS 


MOBILE'S INC. 


Ohio's Largest Automobile Dealers’ 


WHOLESALE AUCTIONS 


COLUMBUS—FRIDAY 
DAYTON—TUESDAY 


EAST SOUTH CENTRAL 


JOHNSON AUTO AUCTIONS 
LAWRENCEBURG, TENN. 
Every Tuesday 


HUNTSVILLE, ALA. 
Every Friday 


Insured Checks and Titles 


MOUNTAIN STATES 


COLORADO 
AUTO AUCTION 
LITTLETON, COLORADO 
SOUTH DENVER 
DEALERS ONLY 


Sale Every Monday—11:00 a.m. 
Owners: 
Francis R. Cassell 
Carroll Kopfer 
Phone Denver, SUnset 1-7821 
Wire Colorade Aute Auction FAX 
Denver, Cole. 
Auctioneers: 
Colonels Johnny Weod and Dean Davis 


All cars paid for our own check through 
the First National Bank of Englewood. 


payments as low as $39.90 per 
month were listed. 

Greenviite, S. C.: In an anti- 
blitz ad, Baker Motor Co., Inc. 
(DeSoto-Plymouth), decried such 
tactics as “promise the moon” and 
“no money down.” Baker told the 
public: “This is a good time to buy 
@ new car; it’s a swell time to buy 
a DeSoto; no dealer in the country 
can give a better deal, or more 
sensible terms. We just don’t have 
any uranium stock or plots on the 
moon to give away.” 


Operations Halted 


By Arrow Battery 


NIAGARA FALLS, N. Y.—Arrow 
Battery division of B. F. Goodrich 
Co. has ceased operations, accord- 
ing to C. Harold Olander, plant 
manager. 

Olander said the move was based 
on the swing toward 12-volt elec- 
trical systems and the decision of 
Auto-Lite Battery Corp. to make 
its own cases. Most of Arrow’s 75 
workers have been absorbed by 
Auto-Lite. 


CLASSIF 


Reaching an estimated 150,000 readers 
industry. RATES: 
POSITION WANTED ADS, 


automotive 
INSERTION. 
INSERTION 
rates. Add 


One Dollar ($1) per insertion for use of a box number 


Dodge Promotes 
Hart, Washington 


DETROIT. — Richard P. Hart, 
former regional manager at Chicago 
for Dodge, has been promoted to» 


H, J. Washington R. P. Hart 
administrative assistant in the mid- 
west zone, with headquarters here. 

He is succeeded by Harry J. 
Washington, who has been on the 
staff of the Dodge general sales 
manager in Detroit. Washington 
formerly held the Chicago post 
from 1950 to 1952, when he resigned 
to become general manager of a 
dealership. 


TOS 


engoged in all branches of the nation’s 


TWENTY-TWO CENTS (22c) PER WORD FOR EACH 
lle PER WORD. PAYMENT IN ADVANCE OF 
REQUIRED. Ads may be signed with full name and address at regular 


Replies to 


Box Number ads are forwarded to advertiser, unopened. Display ads: $12.30 per 


column inch. CLOSING 


rates supplied upon request 


WANT AD DEPT., 


SERVICE MANAGER. To take charge of 
modern, efficient sixteen stall Dodge- 
Plymouth shop. The man who qualities 
for this job is one who wants the oppor- 
tunity to build a volume of service de- 
partment business which will pay him in 
proportion to his showing. He may be a 
service manager looking for a better 
environment and better opportunity or an 
assistant service manager who has the 
qualifications and is looking for advance- 
ment. Central midwestern city of 75,000. 
In reply, give age, present connection, 
Present income, past experience, family 
status if married, address and telephone 
number with a small photo if available. 
All replies strictly confidential. Address 
Box 5365, c/o Automotive News, Detroit 
26. 


BIG ‘‘2’’ DEALERSHIP, 325 car present 
potential, within 250 miles New Orleans, 
most promising point in booming Gulf 
Coast area, needs aggressive sales man- 
ager with proven record profitable opera- 
tion in volume market. Opportunity to 
buy substantial ownership interest subject 
factory approval. Must have successful 
experience hiring, training and directing 
sales organization. Give full resume expe- 
rience and background. Attach small 
Photo. Box 5374, c/o Automotive News, 
Detroit 26. 

SERVICE MANAGER. A prosperous long- 
established (24 years same _ location) 
Nash dealership is anxious to hire a 
capable service manager between the ages 
of 30 and 45. This is a salaried position 
with a starting salary of $600 per month. 
Man selected must be capable of taking 
complete charge of the entire service op- 
eration and be of good personal habits. 
Please send complete resume in first let- 
ter. Apply Southern Motors of Savannah, 
Inc., 301 East Broughton St., Savannah, 
Ga, Telephone No. 4-3478. 

WANTED FOR SEASONAL employment 
in south Florida—control tower operator, 
service salesman (Cadillac experience 
preferred). Season starts Dec. 1Ist—ends 
May 15th. Apply by mail listing full 
particulars in first letter. P. O. Box 1150, 
West Palm Beach, Fila. 

AUTO FLEET SALESMEN. Experienced 
men with local or national fleet car and 
truck following. We have excellent offer. 
Salary and share of profits. Many other 
extra benefits. Large volume Ford dealer. 
Write full details. Box 5367, c/o Automo- 
tive News, Detroit 26. 


WANTED 


$20,000 - $25,000 
General Sales Manager 


to replace present manager, who 
is taking over own dealership. 

The man we seek must be able 
to assume complete responsibility 
for new and used car sales for 
successful Chevrolet dealership in 
one of Southern California's major, 
metropolitan areas. 

The man for this job should be 
30 to 40 years of age and possess 
an outstanding record of achieve- 
ment. 

Minimum salary $20,000 to $25,- 
000. Actual earnings unlimited— 
based on performance. 

Send complete resume, which 
will be held in strict confidence to 
Box 5384, c/o Automotive News, 
Detroit 26. 


TEN DAYS IN ADVANCE OF PUBLICATION DATE 


AUTOMOTIVE NEWS 
DETROIT 26, 


Contract 


2666 PENOBSCOT BUILDING 
MICH 


SALESMAN WANTED—Experience selling 
tire changing equipment desirable. Sev- 
eral exclusive territories available. Na- 
tionally known manufacturer with com- 
plete line, highest commissions paid. All 
replies held in confidence. Box 5368, c/o 
Automotive News, Detroit 26. 


SERVICE MANAGER, Chevrolet, in fast 
growing county seat in northern Califor- 
nia. New building. Requires an experi- 
enced go getter. Excellent living area 
for entire family. Immediate. All replies 
confidential. Complete details in first let- 
ter. Box 5369, c/o Automotive News, 
Detroit 26. 


SERVICE MANAGER—Detroit area. Ford 
or Lincoln-Mercury experience. Top sal- 
ary, bonus and incentive. Reply brief 
resume and phone number. Box 5366, c/o 
Automotive News, Detroit 26. 


LARGE GMC TRUCK dealer, in rapidly 
growing southwestern community, badly 
needs an experienced GMC parts counter- 
man, Top pay and benefits to qualified 
person, Reply in full detail enclosing pho- 
tograph to Box 5345, c/o Automotive 
News, Detroit 26. 


POSITION WANTED 


the 
seeking employment 


Te encourage this classification for 
benefit of those 
Position Wanted Ads are a 
half regular rates 
word for each 
sertion for use of a box number 


fe ee 
per: 
$1.00 per in- 
Cash 
Half-rate does not apply 
in this section.) 


namely er: 


Tart tadt-ia) 


Tiel B Alara] 
to display ads 


OFFICE MANAGER-ACCOUNTANT. Ex- 
perienced in ‘‘Big Three’’ systems, busi- 
ness and dealership management. Want 
to locate in Montana, Wyoming, Idaho, 
Colorado or New Mexico in a solid pro- 
gressive ‘‘Big Three’’ dealership retailing 
over 300 new cars per year. Prefer town 
of 25,000 to 100,000 population. Excellent 
references. Address replies to Box 5372, 
c/o Automotive News, Detroit 26. 


YOUNG MAN WITH well rounded retail 
automobile experience wants general or 
sales manager job with progressive dealer. 
Have successfully managed two dealer- 
ships and recently was winning sales 
manager in Chevrolet sales contest. Avail- 
able immediately. Write Box 5371, c/o 
Automotive News, Detroit 26. 


CANADIAN 
PARTS & ACCESSORIES SPECIALIST 


30 years’ management experience—car manu- 
facturers' direct parts outlets, national depots 
supplying Canadian requirements. Would 
prove valuable asset as U. S. parts manufac- 
turer's Canadian representative. Capable or- 
ganizing Canadian depot for national <istri- 
bution. Box 5377, c/o Automotive News. 
Detroit 26. 

nn 


COMPLETE PROTECTION GIVEN 
AUTOMOTIVE NEWS’ READERS 
Automotive News will not divulge (he 
name of any classified advertiser using 
@ box number. For our readers who 
wish to protect their identity when 2n- 
swering box number ads, we sugzeest 
you send your replies direct to Classiiied 
Manager, Automotive News. Enclose & 
note listing the concerns which you 
would not want your letter to reach. 
Your reply will be destroyed if the ad- 
vertiser is one you have mentioned; 
otherwise it will be forwarded im- 

mediately to the advertiser. 





POSITION WANTED 


GENERAL MANAGER or sales manager 


chee NB eat cypress ip per on ee he 


with Ford, General Motors and Motor 
Holding experience. Capable of managing 
volume dealership with know how to! 
get volume plus profit from all depart- 
ments. Box 5370, c/o Automotive News, 
Detroit 26. 


EX-DEALER, 25 YEARS car-truck field— 
too young to retire, desires sales connec- 
tion reputable dealer line products Florida 
or 8S.E. If you can use dependable repre- 
sentation, write Mr. H. J. Land, 2221 
Sth Ave. W., Bradenton, Fila. 


DEALERSHIPS AVAILABLE 


DEALERSHIP, HANDLING NASH, and 
apartment building—both showing profit. 
Garage located on first two floors and 
20 apartments on other three floors. 
Apartments all filled and dealership very 
active. Complete $120,000. 
handle. Write P. O. Box 794, Cumber- 
land, Maryland. 





_ FOR SALE—DEALERSHIP, western N. Y., 


handling Dodge-Plymouth. 200 car deal. 


$42,000 will | 
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DEALERSHIPS AVAILABLE 


AUTOMOBILE AGENCIES FOR SALE. 
Handling Cadillac dual—city of 15,000, 
| equipment and parts book price, buy or 
lease building. Handling Oldsmobile—125 
car class, sales near $400,000. Handling 
Lincoln-Mercury sales $575,000 and 
| going up, equipment and parts only, lease 
| building. Handling Pontiac — equipment 
| and parts at cost, lease building. Han- 
| dling Chrysier-Plymouth — good for 150 
cars, equipment and parts at book price 
or consider partnership. Handling Dodge- 
Plymouth — only Chrysler products in 
town. For these and others—Contact W. 
A. Batey, LaNoble Realty, 1516 E. Mich- 
igan, Phone IV 2-1637, Lansing, Mich. 


DEALERSHIP HANDLING Dodge-Plym- 
outh, Dodge trucks. 150 miles north of 
Los Angeles in dry healthy climate. 200 
car potential. Parts and equipment ap- 
proximately $28,000. Will lease or sell 

| building. Box 5375, c/o Automotive News, 

Detroit 26. 


DEALERSHIP LOCATED IN large indus- 
trial city in Ohio handling Dodge and 








DEALERS 
JUST 


$500 


Will help solve your used car problems 
Send today for our 
“Used Car Sales Plan" 


You can't lose—Results or money back. 


SALES DEVELOPMENT CO. 
Box 150 Ithaca, N. Y. 


INVENTORY SERVICE 
BUYING OR SELLING A 





SHOP EQUIPMENT FOR SALE 


A COMPLETE, CUSTOM MADE, 

TWO YEAR OLD, MOST MOD- 

ERN SPRAY BOOTH AND ALL 
EQUIPMENT 


FOR SALE 


AT A SACRIFICE 
MAKE OFFER 


LASKY MOTOR CAR 
CORP. 


90 Montrose Ave. Brooklyn 6, N. Y. 





Lena 


MISCELLANEOUS 


1000 BUSINESS CARDS—raised printing, . 


(1 color) $3.50; (2 colors) $4.50. Cut 
insertion—50c per 1000. Samples free. 
Business Specialties, 1422-A Rosemont, 
Chicago, Ill. 


Ask the Man Who 
Tows—He Knows 


Automatic Braking 


Is the Cheapest 
INSURANCE 


You Can Buy 


Will. lease buildings. Reply Box -5383, Plymouth. Doing close to one million 
c/o Automotive News, Detroit 26. dollars worth of business per year. Will DEALERSHIP? 
errata aR sell building, land and parts inventory 
FOR SALE — DUAL dealership handling; or parts inventory and lease building on| @ Buy Right © Sell Right COMPLETE with 


WE HAVE SOLD our building and must 


wal &* 


EN ert ires event 


dl 


Chevrolet and Pontiac. Central New York 
state in good farming community—only 
15 miles from two good cities. Selling 
125 new cars per year with wonderful 
service business. A money maker for 
anyone who can qualify for the fran- 
chises. Established here for 25 years. 
Will sell with buildings or will rent them. 
Box 5363, c/o Automotive News, Detroit 
26. 


FOR SALE — DEALERSHIP handling | 


Dodge-Plymouth located in southwest city 
of 35,000. Profitable operation—excelient 
facilities. Factory approval necessary. 


long term lease. Large modern building, 
2000 square feet of show room on main 
highways. Large blacktopped used car 
lot adjoining building. Fully equipped 


service shop. An excellent-going business. 
Selling due to ill health. All replies 
strictly confidential. Reply Box 5340, c/o 
Automotive News, Detroit 26. 


AGENCY HANDLING OLDSMOBILE — 
1954 sales near $400,000 and going up. 
Large zone of influence, good profit. 
Owner leaving state, sell at 30% down. 
Confidential dealings. Contact W. A. 
Batey, LaNoble Realty, 1516 E. Michi- 








meee ee 
sinterested certified physical 


ee 
Soman will save your money 
DON'T GUESS—BE SURE 
Call or write for service details. 
AUTOMOTIVE INVENTORY 
SERVICE CO. 


10040 Freeland, Detroit 27, Mich., WE 3-6445 





BUSINESS OPPORTUNITIES 


BUSINESS GIFT and advertising specialty 
catalog sent free. Ideal, AN, 1133 Broad- 





dispose of all office and shop equipment— 
Studebaker special tools, parts inventory 
of approximately $8,500. 1927 Studebaker 


sedan in good shape. Bowen Motor Co., 
Phone 


Studebaker Dealer, 
4511. 


Bement, Iii. 





DE VILBISS SPRAY ROOM 
14 x 28', 
loosely assembled but 


$3600. Like new. Price 


Manley J3 crane for jeep “or pickup—$150. 


door each end, windows one side, 
blowers, !2 triple fluorescent lights. Has been 
not caulked. Cost 


Guide Cables and 
BRAKE HOOK-UP......... 


$6] 45 


Meets ALL 1.C.C. Requirements 


WITH BRAKE ed 


ONLY. ..°51% sus 


Meets 1.C.C. Strength eeineina 
—SPECIAL— 


Write Box 5348, c/o Automotive News,| san, Phone IV 2-1637, Lansing, Mich. way, New York 10, N. ¥ CANELL CO. 
Detroit 26. ’ lp EN b 
§ | DEALERSHIP WANTED PARTS FOR SALE 616 Communipaw Ave. Delaware 3-6898 
DEALERSHIP HANDLING Chrysler and, DESIRE BUICK, CHEVROLET, Olds, | ———————— Jersey City, N SAFETY CHAINS, set of 2, only 


Plymouth, Central Florida. Established 


dealer—located on main highway. Must 


Cadillac or Ford. Would take dual. Town 
of 18,000 to 45,000. Want to locate in 





STEEL (Tow Bar) CARRYING 


$13.95 


if 

; . 

H have factory approval. Box 5349, c/o Colorado, Washington, Oregon, Calif., BR U | C K Pp A R T S FOR SALE—1 steel service desk, stand up CASE with Wheels & Handles 

| Automotive News, Detroit 26. Idaho or N. Mex. Have the cash and type—$35. 1 single post Globe, free wheel (Add S5e for Padiock with 2 Keys) 
——————$—— | factory approval, Can act immediately. lift—$200. 1 combination grease and gear 

|) DEALERSHIP HANDLING FORD—West-| Replies confidential. Will contact you|| All Other GM Parts Also || tute machine—gi50. 2 six volt portable 


) PROFITABLE 


ern New York in the richest farm and 
fruit belt. Good manufacturing locality. 
300 new units, 400 to 500 used-car poten- 
tial. Fully equipped plant, large stock of 
parts. Can be handled for $80,000. Parts, 
equipment, used-car stock of $20,000 at 
low book. Owner has other business that 
requires all his time. Principals only. 
Box 5350, c/o Automotive News, Detroit 
26. 


handling Ford. 120 car contract, rich 
agricultural district, northeast Iowa, no 
real estate, new facilities, excellent busi- 


ness town, new schools, hospital, country | 


club. Box 5351, c/o Automotive News, 
Detroit 26. 


HANDLING DODGE-PLYMOUTH in fine 
Iowa city of about thirty thousand popu- 
lation. Buy parts, machinery, tools, fur- 
niture, fixtures, signs for less than $20,- 
000. No used cars, accounts or real es- 
tate. Desirable lease available. Dodge is 
hot but owner obliged to sell. Factory 
approval necessary but not difficult. Reply 
= 5380, c/o Automotive News, Detroit 
6. 


FOR SALE—Dealership in Iowa handling 





DEALERSHIP available; 


| without employe or factory knowledge. 
| Box 5373, c/o Automotive News, Detroit 
26. 


WILL PURCHASE Generali Motors, Ford 
or Chrysler product dealership, any size, 
southeastern or southwestern coast of 
Florida. Lease building or will buy. All 
cash; consider paying some blue sky for 
desirable dealership. Factory approval 
already assured. Box 5323, c/o Auto- 
motive News, Detroit 26. 


WISH TO PURCHASE FORD or GM deal- 
ership in New Jersey—150-200 car con- 
tract preferred. Will buy or lease present 
facilities. Have factory approval. Box 
5308, c/o Automotive News, Detroit 26. 


CADILLAC OR CADILLAC combination 
dealership desired. Cash available for 
immediate transaction. Replies strictly 
confidential. Box 5305, c/o Automotive 
News, Detroit 26. 

WILL PURCHASE GM dealership in Cleve- 
land or within 150 mile radius. We are 
not ‘‘Just Prospecting’’— we have the 
cash. Write Box 5379, c/o Automotive 
News, Detroit 26. 


WANTED — GENERAL MOTORS dealer- 
ship. Have prospect with cash ready to 





UP TO 50% DISCOUNT 


Extra Discount on 
Special Phone Orders 


Fast—Direct—C.0.D. Service 
SAME-DAY DELIVERY 


If it's really urgent, our company- 
owned plane will deliver, at rea- 
sonable extra cost. 


GORDON BUICK 


Largest Buick Parts Dealer in U. S. 


1000 S. Wabash Ave., Chicago, Ili. 
Phone WAbash 2-1030 





CARS FOR SALE 





SOMETHING NEW 


battery chargers—$25 each. All items in 
good working condition. Wells and Mes- 
N. Y. 


semer, Inc., 300 Bridge St. Vestal, 


MISCELLANEOUS 


OUR NEW MODEL 


TOW BARS 


LEAD IN SALES... 
VALUE AND... 
PERFORMANCE 


Meet 1.C.C. Requirements 


MOTO-MATIC 
TOW e GUIDE 


TRI-KING sae staan 
Up intro-State Tow Bar 


WE STOCK ALL MAKES 
TOWING EQUIPMENT and PARTS 
FOR AUTOMOBILES and TRUCKS 


TOW BAR SALES CO. 


Exciusive Factory Distributors 
AS NEAR AS YOUR PHONE 
DE 2-0700 AN 3-8888 DO 3-8373 8U 8-7460 
40 So. Clinton St., Chicago 6, Ill. 





AMBULANCES FOR SALE 


RE 
AMBULANCES FOR SALE. Must sell some 


Cadillac ambulances 
1947's. 1948 Pontiac 
superior ambulance, $750. 1942 Buick 
Flxible ambulance — $250. Also 1948, 
1949, 1950, and 1951 Cadillac hearses 


of our equipment. 
1953, 1950, 1948, 


one of “Big ,”* also well known) py tractively priced. Also Packard flower 
_ a y. All matters strictly confidential. USED CARS DELIVERED attractively priced. 
a commie receivable. Sell at eae tae Contact me at once. W. A. Batey, La- s car. Box 5382, c/o Automotive News, 
. 2 Noble Realty, 1516 E. Michigan, phone Detroit 26. 


5334, c/o Automotive News, 


ing. Box 
Detroit 26. 


IV 2-1637, Lansing, Mich. 


We have for sale a large number of 


BRAKE-MOBILE 


ANTIQUE CARS FOR SALE 


er mruwnN ss ’ 


1953 and 1954 fleet leased cars. Many 
makes and body styles. We can deliver 
most locations. Phone or write for infor- 
mation. 


Robinson Auto Rental Div. 
229 S$. Hanson St. Philadelphia, Pa. 


1. E. Spatig, Used Car Manager 
Sherwood 8-1500 


————_ DEALER SERVICES ———— aoe OS  pambe 
______—DEALER SERVICES 1931 CHEVROLET 2-door coupe, rumble 


seat. Car has been sheltered for the 24 
years. 28,500 miles, Everything in perfect 
condition. $450. Bob Murphy, 109 W. Main 
St., Marion, Ohio. Phone 2-1007. 


DEALERSHIP HANDLING FORD. Fast 
growing town in the uranium country. 
Present rate 90 units. wen equipped ~ HAVE YOU MET 
manned for purchaser who can quali 
financially and otherwise with factory. MR. AUTO INTEGRITY? 
Required cash—$40,000. Box 5311, c/o| He symbolizes a superior public relations 
Automotive News, Detroit 26. program which may secure exclusively 

for your firm your area. For details 

without obligation mail your letterhead to 


MERITSEAL, INC. 
White Plains, N. Y. 





TOW « PILOT 


with Automatic Brake 


Cannot Be Matched 
At Any Price 





ATTENTION, 
MANUFACTURERS REPS. 


DO YOU NEED NEW LINES? 
Automotive News can help you by 
bringing your wants to the atten- 
tion of manufacturers. 

An’ advertisement in this section 


“BIG 2’ AUTOMOTIVE dealership avail- 
able in central illinois. Address inquiries 
to Box 5378, c/o Automotive News, De- 
troit 26. Outline age, experience and | 2 Depot Plaza 
available capital. All replies confidential. 


Write Today for 
Illustrated Catalog 














Factory Sales Division 


PILOT DISTRIBUTING 
COMPANY 


ATTENTION DEALERS !! 


SPECIALIZING IN THE SALE OF 





EX-TAXIS 
Excellent Bodies - Good Motors - Heaters BATTLE CREEK 9, MICH. will do the trick at a nominal 
Upholstery How Phone WO. 2-5257 All Dept's. | cost. 
BUY NOW— LOWEST PRICES EVER 
1951-1952 “Leaders In The Industry” AUTOMOTIVE NEWS 
* * * Plymouths — Fords — Chevrolets Since 1939 Classified Want Ad Department 
1 to 500 


CLEAN UP YOUR 
USED CAR PROBLEM NOW! 
Turn Your Used Cars Into Cash 


* 


x * 


Call — Write — Wire 


R. S. HENRY 


New Brighton, Pa. 
Phone N.B. 7637 


Any make, model or quantity from 1955 on down 











MORRIS FREEDMAN 
Séth & LINDBERGH BOULEVARD 
PHILADELPHIA 43, PA, 
SARATOGA 7-2300 





CARS NTED 


CADILLAC, CHRYSLER, DeSOTO eight 
passengers wanted. Cash or liberal allow- 
ance Sharp late models. McClintock- 
Cadillac, Phone IV 17-5046, Lansing, 
Mich. 

SPORTS CARS —M.G., Jaguar XK-120, 
Volkswagen, Porsche. What have you? 
Conoue Motors, 145 Madison S8t., Tiffin, 
Ohio. 


TRUCKS WANTED 
WANTED — POWER WRECKER. Prefer 
Holmes. Complete on chassis or just 
crane itself. Please send all information 


and picture if possible to Burns and 
Burns, Plainwell, Mich. 


BUSES FOR SALE 
BUSES FOR SALE—1953 International, 54 
passenger. 1948 Reo, 55 passenger. 1946 
International, 54 passenger. 1946 Chev- 
rolet, 48 passenger. Box 5381, c/o Auto- 
motive News, Detroit 26. 
BUSES WANTED 


WILL BUY USED school buses—36 to 66 
Passengers. One or twenty, also airpor- 
ters. Dealer, Box 5324, c/o Antomotive 
News, it 26. 

SHOP EQUIPMENT FOR SALE 

FOR SALE—SHOP equipment, front end 
visualiner, air compressor, mechanic work 
cabinets, hydraulic jacks and other mis- 
cellaneous items. Best Finance ©., 1018 
N. Meridian St., Indianapolis, Int 


me ae ee ee ee ee ee 


New Subscription Order 


Send Automotive News to Address Below 
U. S., Canada and U. S. Possessions 
One Year $8 [] or Two Years $14 [] 


All Other Countries — One Year $12 [] or Two Years $20 [J 





AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 


TRADE CONNECTION: 
Truck Dealer [] 


Car Dealer [) 


Jobber [J insurance [J 
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Manufacturer [1] 


Financial [) Supplier [] 


9-26-55 
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use Sealed Power compression 
TUM CMRI 
UT MeL UAL ST) A 


This is the Sealed Power 1B-10U 
Chrome Top Compression Ring 


29 leading engine builders use Sealed Power Top Chrome Rings in original equipment 
Sealed Power also supplies many of these builders steel oil rings for original equipment use 


. oe 


Ths is the new 
Sealed Power C5-50-U 
Side-Sealing Oil Ring 


Excessive oil cannot escape around 


ring under high vacuum conditions 
caused by deceleration, because the 
crowned spring forces side rails snugly 
against sides of ring groove. New 
spacer design assures a full flow of oil 


and resists sludging. 


MUSKEGON, MICHIGAN 
Sole manufacturers of KromeX Ring Sets, MD-50 Steel Oil Ring, Full-Flow Spring, CS50 Steel Oil Ring; and GI-60 
Groove insert. Leading producer of Automatic Transmission Rings, Power Steering Rings and Non-Spin Oil Rings 





on 


